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Beautiful Coral Jewel Casket Shown at the Geneva Exposition in 1911, and Now in This Country 


(See Text on Page 45) 
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EFORE deciding on your Fall require- 
B ments for Solid Silver Flatware 
permit our salesmen to show you 

the new 


«DELLA ROBBIA? 
? DESMSN + 


IN 
AX\WV/NV +> SOLID: SILVER 


This beautiful Sterling Flatware Pattern bespeaks 
excellence in silversmithing. The design, finish 
and specially constructed handles, tines, etc., 


combine to assure its popularity. 


ALVIN SILVER COMPANY 
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Review of the Latest Jewelry Styles 








The New Gem Cuttings and Contours 
By Isabelle M. Archer 

















piano during the last two years, 
there has been allowed a greater diver- 
gence in the matter of faceting and shaping 
gems, until with the planning of the new 
jewels for Fall we see a tremendous variety 
of gem contours and cuttings. It seems as 
though more individuality were allowed in 
the handling of even the better recognized 
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for button shapes or elongated oval con- 
toured gems. The marquise cut is narrower 


now than it used to be and the lozenge or 
diamond shape has taken on breadth. There 
is an odd combination of these two, the loz- 
enge below and the marquise cut as.a finish- 
ing to top it, which is a direct outcome of 
this vogue for unusual cuttings. 








SOME OF THE LATEST DESIGNS SHOWING THE NEW GEM CUTTINGS 


regulation cuttings, for there is hardly a rec- 
ognized shape or finish that has not been 
modified to suit either the individual design- 
er’s particular whim or a special form for 
some particular jewel design. 

As far as the faceting is concerned, the 
new cuttings show the table cut gems with 
the narrower, higher table, with a double 
bezel or a single bevel edge and three-faceted 
corners. Certainly as far as the table gems 
are concerned, greater scope 1s allowed. 

There is a revival of the “rose” cut for 
diamonds, amethysts, topazes and rock crystal 
but needless to say it is not used after the 
old-fashioned form but as an embellishment 


Bevel edges are used on every shape and 
size of gem. The long, shallow bezel is used 
to finish a broad table cut, the short, steep 
bezel borders ovals and disked shaped gems, 
while the corners and points of these gems 
may have double or triple facets. 

For the contours of these gems, oblong 
and oval shapes have both been elongated. 
Their proportion ranges now close around 
one to five. This makes a long and narrow 
gem. It may be cut in the bagette form or 
raised to a shallow convex curve for the 
oval contour, but in either case the propor- 
tion remains the same. 

Next in popularity after these long, nar- 


row cuttings come the square hexagon and 
octagon forms, then ‘the marquise and the 
lozenge, with the true button shape and the 
double faced bouton and the disk following 
in that order of favoritism. 

These new cuttings have, of course, 'their 
own special settings, with platinum in the 
lead, but gold is sometimes used. These are 
decorative claws, invisible collets, calibre 
mountings, crown and gypsy settings, beads 
and pendant drops. 

The decorative claws are carved from plat- 
inum or gold and are very small in size. 
They appear as mountings for the round, 
square, hexagon and octagon shapes and the 
collets are used for the settings of these fan- 
ciful gems in finger rings, ear studs’ and as 
pendant tops. The calibre settings | have 
taken upon themselves wide variations in 
their gem cuttings and now the more ‘usual 
square gems alternate with long, narrow’ cut- 
tings in the bands for bracelets and hair 
ornaments. The beads are cut as cubes and 
blunted at the corners and the new drops 
are either faceted over their entire surface 
like a rose cutting or they are squared off 
with four sides and then sharply pointed at 
their lower tip. The new crown mountings 
are hand carved with tiny leaf and tendril 
patterns or each little prong is topped with 
a mille grain bead. The gypsy mountings of 
the latest type are exceedingly flat with the 
gradual sloping surface and they are used 
in bracelets, brooches and hair and hat orna- 
ments as well as in finger rings. 

In the illustration are shown some pieces 
holding these new gem cuttings. To the left 
of the sketch oddly shaped emeralds are 
combined with diamonds and sapphires for 
a pendant necklace. The emeralds make the 
two large gems while the diamonds top them 
in pavé set plaques and the sapphires carry 
cut the idea of a running chain for the neck- 
lace and the cross bars over the central dia- 
mond plaque. 

The earring pattern holds rock crystal, 
carved in long facets with a line of rubies 
and pink pearls between. 

Below these two jewels is a crown like 
ornament that has been used for the pattern- 
ing of a hair ornament and a pair of match- 
ing bracelets. The sharp pointed slabs are 
cut from aquamarine and small emeralds are 
used at their intersections. For both this 
and the necklace pendant, the mountings are 
platinum. 

At the top of the sketch on the right hand 
side is shown a group of three finger rings. 
There is a black pearl and a sapphire to- 
gether, a combination of two tri-cornered 
amethysts with a long, narrow shaft of sap- 
phire between and a black opal in a broad 
oval form backed with a ground of small 
diamonds. 

The oblong plaque shown in the illustra- 
tion is one of the newer watch case mount- 
ings. This is a gold frame inset with gems 
and gemstones combined to make a brown 
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and yellow tone jewel. There are topazes, 
fancy sapphires and smoked amber in its 
composition. A small neck pendant is shown 
at the right of the sketch and below this 
one of the new bar pins. Both of these 
ewels hold gems in geometric cuttings, the 
pendant blending of lapis and jade and bar 
pin, combination of sapphires and emeralds 
on either side of the bagette shaped slab of 
aquamarine a ; : 

The combining of these new cuttings in 
matching parure is not such a simple matter, 
for the arrangement in gem shapes often 
brings to a jewel a very decided character. 
When square shaped gems are used in a 
iewel it really brings more of emphasis to 
the piece than does the gem color. For in- 
stance, if square sapphires are used in the 
finger ring, square shaped emeralds will blend 
with them mounted in earrings and necklace. 
And, on the other hand, it is far better to 
keep gems all of one contour or very nearly 
so. In this way, ovals, disks and round gems 
blend well together and squares, oblongs and 
diamond shapes can be mounted in the vari- 
ous pieces without causing too decided a 
contrast. Perhaps the only exception to this 
is where pearls are used in juxtaposition to 
squares or octagon shapes. In the illustra- 
tion one of the finger rings shows this set- 
ting but the gem colors give reason for the 
blend. 

The parure of square cut gems for evening 
wear shows diamonds and sapphires cut 
square with long sharp faceted emeralds for 
the pendant gem on earrings and necklace. 
\ combination of the round and the square 
is seen where black opals are cut square with 
a smooth convex surface but mounted in 
octagon frames of hand carved platinum and 
combined with pearls mounted on invisible 
crowns. These gems were placed together, 
a trio of two opals and one pearl, making a 
motive in each jewel for bracelets, a choker 
necklace and a hair bandeau. This results 
in a pleasing effect. 

Peridotes and topazes were cut in sharp 
pointed shafts and mounted in groups of five 
together, first a group of peridots and then 
one of topazes, alternating to make flexible 
bracelets, a choker necklace and drop bands 
fora pair of unusual earrings. These jewels 
had long, narrow, oblong drops for their fin- 
ishing touch and with their strap work of 
peridots and topazes they inaugurated a new 
earring pattern. This design is the strap-drop 
built up of chain work and mounted gems 
to make a hanging trellis from a quarter of 
an inch to a half an inch in width. This 
open strap of gems is topped with an ear 
stud and finished with a drop to match the 
gem of the stud. 








Sixty-three years in business and all this 
time spent on Main St., Chardon, O., 
is the unusual record of Wilder C. 
Parsons. ‘He holds the record in Geauga 
county and probably in Ohio. Associated 
with him in the jewelry firm of Parsons & 
Cook is Grange Cook. Mr. Parsons was a 
druggist 13 years and postmaster six years 
hefore organizing the firm. He enjoys ex- 
cellent health and scoffs at the idea of a 
vacation every Summer. Mr. Cook has been 
a‘familiar figure in the business row for 58 
years. Before joining Mr. Parsons in the 
im he at one time worked in a printing 
office, 
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American Silversmithing High 
Lights 





HE American silversmith’s bible is the 

remarkably artistic quality of the work 
done in its early period. We have numer- 
ous specimens of it before us, and all, even 
the European visitor admires it. Its vivid 
teaching has also been put into words again 
and again, but like Christian, Jew, or 
Mohammedan biblical lore it must ever be 
repeated in its historical glory—‘“lest we 
forget.” One of the pithiest epitomes of 
American silver history is that of H. F. 
Macomber, in American Magazine of Art, 
which we append, in part. 

“Household silver probably has more con- 
stant use, by the whole family, during a 
longer time, than anything else in the home. 
It is therefore not surprising that the mak- 
ing of silver long ago reached a high state 
of perfection, and that fine pieces are 
treasured as family heirlooms beyond price. 
* * * The early American silver was 
adapted from the middle Georgian of the 
England of the Adam Brothers, Hepple- 
white, Fox and Kandler, whose work, in 
turn, was based on the classic lines of 
Greece, Rome and Pompeii. Colonial sil- 
ver, which was at its best in the period 
between 1750 and 1820, is notable for its 
beauty of line and form, and its subordina- 
tion of decoration. Simple in design, 
substantial in weight, it reflects the character 
of the Colonists. themselves. They were 
pioneers in a new country, they were people 
of strong and independent religious convic- 
tion, but many of them came from families 
of culture and refinement. It was natural 
for them to prefer purity of form and per- 
fection of line and proportion to elaborate- 
ness of design. Silver which combined 
dignity with usefulness was what appealed 
to them. The wars with their French- 
Canadian neighbors turned them against all 
things French and their hatred of Popery 
gave them a similar aversion to the work 
of Italian craftsmen. It was to be expected 
that they would get their inspiration from 
England, their mother country, but their 
wide separation and limited means of travel 
fostered a certain vigorous originality. 

“The work done in silver in the Colonial 
days by such men as Revere, Burt, Hull, 
Sanderson, Edwards, Moulton, Hurd and 
others, is all the more, notable as being one 
of the first evidences of an appreciation of 
art in a new country which of necessity was 
chiefly engaged in the stern struggle for 
existence and material upbuilding. After 
this period was over, there was almost no 
development of the fine arts until the end 
of the 19th century. The decline did not 
come quite as soon as in England, for the 
Puritanical spirit of the Colonial silver- 
smiths kept them from falling into the more 
florid designs which the decadent Georgian 
period developed in England. 

“In the wonderfully constructive period 
following the war two factors were 
active in lowering the standard set by the 
colonial silversmiths. Through the rapid 
development of mechanical methods, silver 
came to be made hy machine instead of by 
hand. At the same time the greatly in- 
creased output of silver bullion and the 
resulting lower price caused numerous fac- 
tories to take up the manufacture of silver 
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and in the competition which was the 
natural consequence, showiness and price 
were uppermost and art was almost for- 
gotten. It was easy to cast or stamp out 
elaborate borders which were applied with 
little regard to correctness and purity of 
style; and by spinning and stamping such 
complicated forms were possible that the 
silverware of this period has an excess of 
florid ornament that fits it only for the 
melting pot. * * * 

“The Centennial Exposition at Philadel- 
phia in 1876 is generally credited as mark- 
ing the beginning of the awakening of art 
in America, while the Chicago Exposition 
saw the movement well under way. There 
were many underlying causes for this renais- 
sance. With the coming of wealth and 
prosperity, higher education and foreign 
travel had been gradually developing Ameri- 
can taste. There came about a_ natural 
reacticn against over-decoration and the 
monstrosities which had been passing in the 
name of art.” 








Beautiful Coral Jewel Casket to Be 
Exhibited in This Country 





ki 1GHT years of painstaking and tedious 

labor is represented in the beautiful coral 
jewel casket shown on the front cover of 
this issue of THE JEWELERS’ CircuLar. The 
case, although 46 years old, was brought to 
this country for the first time a few weeks 
ago and will probably be shown to the public 
at exhibitions during the Summer and Fall 
before being returned to Italy. 

The case belongs to Guiseppe Benefico, 
whose factory is at Torre del Greco, Italy. 
In 1870 work on this casket was started by 
one of the artists in Mr. Benefico’s factory 
and was not completed until 1878. The case 
is inlaid in mosaic with hundreds of small 
pieces of coral all perfectly matched in size 
and color. Embedded into the front of the 
box are two small coral images, while the 
key is mounted with an animal’s head carved 
in coral. The interior of the box, which is 
lined with blue satin, is tufted and fastened 
with tiny coral beads. The case measures 
eight inches long, five inches wide and four 
inches deep. 

This casket was shown at the Geneva Ex- 
position in 1911 and was viewed by the King 
of Italy, who bestowed the title of Cavaliere 
upon Mr. Benefico for excellency in work- 
manship. It has been shown at several 
events abroad but has never been ex- 
hibited in this country. The workmanship 
on it is delicate and of the finest type. 
To match the coral that went into it, 
it was necessary for the workman to handle 
tons of coral during the eight years it took 
to make it. Consequently no price can be 
placed on the object and in fact the concern 
has refused to sell it, merely holding it for a 
show piece, and as an example of artistic 
workmanship, - 








Santa Barbara, Cal., cannot succeed in 
making its daylight saving law, adopted by 
the City Council, unanimous. The result 
is that the clocks are blamed for a lot of 
the confusion which is resulting from half 
the community working under the daylight 
saving law and the other half sticking to 
Standard time, 
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Paris Jewelry Fashions 





Gem Studded Sunshade Handles Seen at the Olympic Games—Yellow the 
Vogue at Seaside Resorts—Gloves Will Be Worn This Fall and Winter 
if Trade Dictate Is Followed—Many Jewels Being Worn with 
Evening Gowns at Fashionable Hotels 

















T is a long cry from athletics to sun- 
shades, but it is at the Olympic Games 
that all the newest models are seen just 
There were many women of fashion 


now. s 
at the opening ceremony recently, of 
course. Since then they have been few in 


number, the individual events of the games 
not interesting them particularly. But all 
those who come carry one of the new sun- 
shades, for although a special station has 
been built and opened at Colombes for the 
convenience of the spectators, there is a 
grilling 10 minutes’ walk in the sun before 
reaching the stadium. One side is in the 
shade, the other in the brilliant light of a 
July sun in Paris. Thus it is not astonishing 
to see a number of open sunshades which 
give a touch of color to the graduated seats. 

At the seaside sunshades are the great 
vogue this Summer. At Deauville and 
Trouville, for instance, no one will be seen 
without one. Ladies are carrying sunshades 
made of the same material as their gowns 
asa rule, or something in contrasting colors. 
While paper sunshades were sold near the 
stadium, and are also carried at the seaside, 
women who make any claim to be leaders 
of fashion, do not care for anything so 
fragile, but have the sunshade especially 
manufactured to match the gown. Jeweled 
handles are the rule. Some wonderful de- 
sins are seen. Ivory, engraved with quaint 
Japanese figures is perhaps first favorite, for 
wear with white gowns. The sunshade is 
either very tiny or very large. The choice 
depends on individual taste and above all on 
whether the wearer wants to protect her 
skin or not. Black and white combinations, 
the same material as goes to make the cos- 
tume being chosen, with a black ribbon, 
slightly puckered, to form the edge, natu- 
rally have a handle in black and white. 
Ivory and black onyx are used for this type 
of sunshade. The dwarf sunshade is very 
popular. Seen at a distance shut it appears 
to be almost all handle, the handle being 
very stout and almost invariably set with 
gems. White enamel with jade and gold or 
turquoise inset is much seen. Amber, real 
and artificial, is much used in the making 
of umbrella handles, either introduced in 
bands or in plaques, as yellow is the color 
at the seaside, with red this season. Hand- 
some carved silver handles are also seen for 
sunshades made to match the gown. 


YELLOW AT THE SEASIDE 
While red is all the rage in the city, 
yellow is bidding fair to oust it at the sea- 
side this Summer. At Deauville—the last 
thing in chic watering places—yellow bath- 
ng gowns are seen. Bath-toweling mantles 


are also yellow, while much yellow jewelry 
's used for bathing. Amber sautoirs, in 
immense beads are seen with white gowns, 
Which also have a note of yellow, in addition 
to the jewelry. Sometimes the belt is piped 
with yellow while the waist buckle is in 





some variety of yellow composite to imitate 
amber. Amber earrings are of course the 
thing, but a single long ornament is worn, 
instead of anything more complicated for the 
sea. Women, already at Deauville’ or 
Dieppe, are writing home to their maids to 
search in old chests to find amber beads if 
possible. For the old seasoned amber is 
very much the fashion this year. Besides 
being made up into necklaces, it is also used 
for hair ornaments, 

A somewhat heavy, but still handsome 
ornament for the bobbed head was made of 
amber beadings to form a band about two 
inches wide. Covering both ears, it was 
made of beads threaded on wires, to make a 
network, which fitted between an oblong 
rounded ornament to confine the ends of the 
hair, completely, at the nape of the neck. 
Naturally an amber necklace and long, pear 
shaped earrings were worn to match. The 
same ornament in jet looks very well indeed. 
But while the amber ornament suits bru- 
nettes, the jet should be kept entirely for 
blondes or white heads. 


GLOVED HANDS 


The trade means to insist on elbow gloves 
again this Winter for wear with evening 
gowns. Either an elbow glove will be worn, 
or a short glove to the wrist, with a turn- 
over to finish. Thus says the “Trade,” spelt 
with a large “T,” but at several gala per- 
formances, held to complete the Paris season, 
one observer failed to see a single pair of 
gloves, whether at the opera house, the 
Frangais or a fashionable music hall, where 
the toilettes were almost smarter than at 
the theatres themselves. This question of 
gloves or not gloves is most important, im- 
plying as it does the bracelet. At the opera 
house people from the Boulevard Saint Ger- 
main, the flower of the French aristocracy 
are seen. They are naturally the last to 
adopt new fashions, but no new mode can 
be said to be “in” until it has their sanction. 
While the hands and arms of the jeunes 
filles & marier or debutantes were bare ex- 
cepting for bracelets, which were worn more 
numerous than ever, the quite bare arm is 
not seen. An apology for a sleeve is worn. 
It may be only a suggestion of the coming 
mode, but it is there. Sometimes there is 
a wisp of chiffon, or a bit of ribbon, break- 
ing the bareness of the uncovered arm, 

The decollete is round or square and very 
moderate. This leaves plenty of room for 
the necklace. which however is becoming 
much shorter for evening wear, as in the 
case of pearls, for instance, it is desirable to 
show them off properly. . Thus a very short 
chain is used, or a double chain. For 
theatre wear, they seem to be the only thing 
for the very young girl of good family, who 
is not allowed to wear a riot of gems like 
her married sister, who although she may 
be younger still, can sport anything she 
pleases. As French fathers are marrying 
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off their daughters as quickly as possible 
after their entrance into the “great world” 
to make sure of securing suitable persons, in 
this country devastated by the Great War, 
some of the most youthful women may be 
seen wearing wonderful parures and thus 
proclaiming the fact that they are already 
matrons, 


EVENINGS AT THE SEA 


Many people prefer to motor down to the 
sea. For this reason luggage is often re- 
stricted. As women do not wish to appear 
in the same gown every evening, they take 
a much-bejeweled gown with several slips. 
On a Monday they can thus appear at dinner 
in a black-jet gown, with a black foundation. 
Jet ornaments are worn, with jet hair deco- 
rations. On the Tuesday the maid prepares 
the blue silk foundation, to the jet-sewn 
gown. The amythest parure is used. Brace- 
lets, which are rivers of changing lights, 
hair-combs studded with amythests and ear- 
rings to match are seen. On the morrow 
the jade parures and the green satin slip 
are used. Afterwards the white satin slip, 
with the ivory parure is brought out. As 
sets of jewelry whether in fine or half-pre- 
cious stones take very little room in trunks, 
they can be carried about in much variety 
and give the needed touch of color to the 
frock, whether of a morning or an evening. 

Combinations of lace and beads are very 
popular. Sometimes the patterns in coarse 
black or white lace are outlined in jet or in 
pearls. Naturally the parures matches the 
gown and pretty effects for evening wear at 
the casino are produced in this manner, 

The French hotels in the leading seaside 
places put up notices everywhere advising 
visitors to put their jewels in the hotel safes. 
Tourists, traveling in France, do well to 
follow this counsel. The safes, great strong 
boxes, sometimes covering the whole wall 
of the chief office, are divided into compart- 
ments. Each visitor, who so desires it, can 
have a box for her special use. She carries 
the key about with her and can have access 
to the safe at any time night or day, except- 
ing perhaps between 2 a, M. and 5 a. M., 
when most of the staff are asleep. As many 
thieves have come to Paris for the Olympic 
Games and will go on to the leading seaside 
places, precautions are not only desirable but 
necessary. 








Harry Land, Richmond, Ind., probably has 
one of the rarest collections of clocks in 
Indiana. The gem of the entire collection, 
however, is a large German clock which 
was made in the Black Forest about 1775. 
It is known as a Swartzwald clock and 
stands about nine feet high. It formerly 
was the property of a man named A. L., 
Pogue, who traded 160 acres of land, now 
a part of Chicago, for it. Mr. Land ob- 
tained the clock from Mr. Pogue’s daughter. 
The clock has a set of military figures at 
the top of the dial and they revolve when 
the hour is struck. In the face is concealed 
a miniature pipe organ which will play once 
an hour or every 20 minutes according to 
adjustment. It plays eight different tunes. 
The freak clock of the collection is operated 
by a buggy spring. It was constructed in 
1850 and is said to keep splendid time. Mr. 


Land also has the first clock to be used in 
the court house 
county seat 


in Centerville, the first 
of Wayne county. 
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The News from England 








Conditions in the Diamond Market—Toilet Sets of Mother-of-Pearl Now 
Popular—Birmingham Diamond and Pearl Merchant in Financial Trouble 
—Jeweled Ribbon Ornaments—Gems at Wembly Exposition 

















LoxpoN, July 16—Business in the dia- 
mond market this side appears to be better 
than was anticipated for this season of the 
year and, with prospects of quite a busy 
‘August, especially in the continental mar- 
kets, the trade is very well satisfied. The 
demand for rough is as strong as ever and 
prices are firmer in practically all grades of 
stones. Backes & Strauss, the Kimberley 
House (Holborn, E. C.) gem dealers, in- 
form THE JEWELERS’ CIRCULAR that, con- 
sidering the nearness of the Summer, vaca- 
tion business is not at all as quiet as might 
be expected. The firm said: “Despite the 
fact that the Summer vacation is very near 
things are not as dormant as might be ex- 
pected, in fact there is more trade about 
than was anticipated and than is usual at 
this time of the year. The demand gen- 
erally is for larger sizes of good quality, 
stones from 2 carats up to 8 and 10 carats 
being actively enquired for. The supply, 
however, is small and prices are high. 
Mélées and smalls on the other hand are 
quiet which is not surprising, as little new 
jewelry will be mounted until after the Sum- 
mer holidays. Although complaints are gen- 
eral that trade is not what it should be, 
things have not been bad on the whole and 
the many visitors over here for the Wembley 
Exhibition have doubtless contributed to 
keep things going. “The rough market keeps 
very firm indeed and prices are stiffer all 
around while the supply of the raw material 
does not satisfy the demand. The last Bult- 
fontein shipment shown was completely sold 
out and many prospective buyers had to 
leave without being able to buy anything at 
all. Although trade in Antwerp and Am- 
sterdam has been quiet the last few weeks 
the tone of the market is sound and with 
meny American buyers announced for the 
month of August things ought to be very 
good there shortly.” 

* * * 

The latest luxuries here for the bedroom 
are toilet sets of mother-of-pearl. They ap- 
year to be taking the place of cut glass sets 
but they are rather expensive and are only 
stocked by the jeweler whose class of trade 
justifies their inclusion, 

x * Ox 

We have had rubber “jewelry” in every 
design and color for use with the bathing 
costume and now there is a new type of 
bathing cap made in the shape of a French 
coll or mannequin, the dress being the part 
that fits the head the rest of the figure 
standing up as a decoration. At present 
these papier-mache dolls (which have been 
popular in restaurants and cafes as tea-cosy 
holders and telephone hiders) are plainly 
and simply constructed. It is likely, how- 
ever, that the vogue in time will embrace 
be-jewelled dolls and mannequins when 
worn as headgear. The dress of the doll 
designed for wear as a bathing cap is a 
waterproof silk skirt and bodice. The skirt 
has a deep hem in it into which elastic is 





inserted the “cap” thus being kept on the 
head, 
*x* * * 

Leonard §, Silverman, a Birmingham dia- 
mond and pearl merchant who recently 
failed with his suit against insurance under- 
writers for the value of jewelry he said 
was stolen from him at a Cardiff hotel last 
Summer, this week appeared in the London 
bankruptcy court. His liabilities are around 
$15,000 and his assets less than $100. The 
gem dealer attributes his failure to lack of 
success in his action against the underwriters 
and to bad trade. The value of his stolen 
jeweiry was $55,000. 

* * * 

Tyler & Co., the Holborn assessors, are 
offering a reward of $5,000 for information 
leading to the recovery of the two pearl 
necklaces stolen from the home of Henry 
Ford, the Detroit automobile manufacturer, 
last month. It is believed that the necklaces 
have been smuggled into England for dis- 
posal. Scotland Yard has the matter in 
hand this side and detectives are combing 
the gem smuggling and receiving haunts of 
the metropolis, The two pearl necklaces are 
valued at around $75,000 and $40,000. It is 
understood here that the gems were stolen 
during a dinner party. 

* * x 

Tortoise shell, according to a metropolitan 
jeweler who handles considerable in his 
shop, is today so exactly imitated this side 
that it is extremely hard to tell the dif- 
ference between it and the real thing. The 
imitation tortoise shell, he says, is unbreak- 
able, non-inflammable and keeps its color 
and polish, and never warps. It is British 
made. Any real shell of any grade is ac- 
curately copied. In the matter of real shell, 
the jeweler says, the more yellow the goods 
the more precious they are, although the 
most popular tortoise shell here today is the 
brown with yellow markings. The least 
valuable toirtoise shell of all, he says, is 
the very dark variety which is from the 
hawk’s-bill turtle. 

xk kK * 

Jeweled ribbon ornaments are attracting 
the attention of visitors to the metropolis 
these days. Most of the best jewelers are 
featuring these articles. Some of these 
necklets are of half-inch wide gold and 
aluminum ribbon, and of black, sapphire 
blue and dove gray velvet ribbon. Many of 
these ribbons are jeweled and match the 
jumper. If plain they are worn above tight 
fitting pearl necklaces. Thin women with 
little hollows at the base of the throat can 
wear a half-inch wide velvet necklet over 
the front of which is fixed a single long 
“earring” of any required substance. The 
most popular ornament for the black velvet 
ribbon necklet is composed of rather dull 
old Italian paste. 

x *k * 

Metallic “ribbon” is now popular for arm 

adornment. Upper arm bracelets in gold, 
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silver or aluminum-colored media are used 
with short-sleeved gowns. These metallic 
ribbons are worn in conjunction with the 
new season’s hats which have a gold or 
silver binding to them. 

* * x 

Indian wives in native attire who attended 
the reception of Lord and Lady Olivier at 
the India Office last week wore large dia- 
monds in their hair and noses. Many wore 
huge precious stones in their dresses and 
some of the finest necklaces seen in London 
this season graced the throats of some of 
the dusky ones. European guests attended 
in evening dress. The Indian chiefs and 
princes wore jeweled turbans and _ scarfs, 
the scene being one of great brilliance. 
Lord Olivier is Secretary of State for India. 

+ * * 

In the Ceylon pavilion at Wembley there 
is a rough sapphire valued at $125,000 the 
value of the combined jewels in this pavilion 
being placed at $5,000,000. The Canadian 
pavilion has on display a three-ton rock of 
silver valued at $25,000. The South African 
pavilion is housing $1,250,000 worth of 
gems. 








DEATH OF MOSES WOLFE 





New York Jeweler Passes Away Suddenly 
at His Home in the Metropolis 

The trade was grieved to learn last week 
of the sudden death on Sunday, July 20, of 
Moses Wolfe, one of the best known travel- 
ing diamond and jewelry men in this coun- 
try, and who until two years ago, maintained 
an office at 15 Maiden Lane, New York. 
Mr. Wolfe apparently had been enjoying 
good health, except for a slight stomach 
ailment, when he was suddenly attacked on 
Sunday v. -h what is believed to have been 
acute indigestion. This attack came with- 
out warning, and caused Mr. Wolfe’s death, 
at his home, 601 W. 140th St., New York. 
The funeral was held on Tuesday morning 
of last week, from the funeral parlors at 
14 E. 39th St. The body was cremated. 

Mr. Wolfe had been associated with the 
diamond and jewelry trade for many years, 
and since 1903 had been engaged in business 
on his own account. ‘He originally traveled 
for the tirm of Fred Kaufman, and in 1901, 
when the  Bohlosstein, Wolfe Co. of 
Newark, N. J., was incorporated, Mr. 
Wolfe became president of the firm. Two 
years later he sold out his interest and then 
started in business for himself. For many 
years he maintained an office at 15 Maiden 
Lane, and continued there until about two 
years ago. After that time he did business 
from his home, but was frequently seen on 
the ‘“‘Lane.” 

He probably did as much traveling as any 
man in the trade, and was particularly well 
known in the middle west, and other parts 
of the country which he covered. He also 
had many friends in New York, who learned 
with sincere regret of his passing. 

Mr. Wolfe was born in Georgia, and was 
64 years old at the time of his death. He 
came north when a young man, and always 
lived in this part of the country. 

Deceased is survived by his widow and a 
step-son. 








Rosenfield & Simon are the successors to 
Rosenfield Bros., St. Joseph, Mo. 
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HE test of every business 
is its ability to retain its 
customers year after year. 


‘Our values and helpful co- 
operation have enabled us to 


do this. 


ARNSTEIN BROS. & CoO. 


Importers and Cutters of Diamonds 
New York - 20 West 47th Street 
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Precieuses et Les Perles. 
By Lion VERLEYE. Paper, 227 pp., 7% x 5% 
inches, 57 illustrations, mostly line cuts. Pub- 


lished by Girardot et Cie, Paris, 1924. Price 12 


Les Pierres 


francs. 

HIS compendium on precious stones is a 

new edition of the work under the same 
tile but revised and with added illustra- 
tions. The cover states that it is a “Guide 
for the merchant and the buyer.” It is 
one of a series of books by this author dedi- 
cated to jewelry and its allied industries. 
To these belong his Le Bijoutier a l’établi 
(The Jeweler at the Bench), Le Commerce 
de la bijouterie (The Jewelry Trade), and 
La gravure, la ciselure, le modelage (En- 
graving, Carving, Modeling). The latter 
has also appeared in a new edition, review 
of which is also published in this issue 
of THE JEWELERS’ CIRCULAR, 

Paris, Queen City of Art, is gathering all 
her abundant force to afford next year a 
grand, unparalleled World Exposition of art 
work in every industry displayed in styles 
that are absolutely “new” (nothing may 
enter its sacred precincts which even 
smacks of something which has gone be- 
fore). Works new, and renewed for this 
day, touching on art will be pouring forth 
from the French presses to accompany the 
visitor to the grand agglomeration of art 
works. Now, a booklet of 227 small pages 
of double-leaded text to be able to function 
as “Guide to the Merchant and Buyer” is 
an ambitious undertaking. It is, however, 
quite extraordinary what a mass of perti- 
nent material can be crowded into a few 
hundred pages; and, in the present case, the 
author does not seem to feel handicapped 
for space, as he leisurely places the multi- 
tude of details before his readers. The 
“dealer” in precious stones could, however, 
face the wiles and quicksands of the gem- 
stone market armed only with such elemen- 
tary information only with assured financial 
loss but likely large outcome in valuable 
“experience.” As the loose advertisement 
sheet inserted in the work truly states: “To 
know the stones it is necessary to handle 
them,” and, even without knowledge of the 
technique of the physical construction, they 
may be worked and dealt in thanks to “a 
routine acquired day by day.” Looked upon 
as an aid to the uninitiated such a simple 
treatise as this must prove really useful, to 
be followed up later with the heavier text- 
books, 

Now when it comes to “selling” over the 
retail counter, other things besides profit 
and loss count; that is the salesman’s equip- 
ment in what we might term the “interest- 
ing elements.” Thus we read in our preface: 
‘At ali times stenes have been worn as 
lucky and we all know that the opal is 
Teputed to be malevolent. This is not the 


minor part of the knowledge required by a 
Pearls: sign of tears, the 
Perstitious customer will say; and who 
will hope to convince a woman that she is 


good merchant. 


Sy 
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bowing her head to the yoke of inexisfing 


powers? The merchant does not argue: he 
searches for the weak point through which 
the flattering and lucrative argument will 
penetrate. To sell to those who believe in 
magic gems, it is necessary to know the 
story of gems, their history as well as their 
source and treatment. We shall tell all 
about that.” Of course American retail 
jewelers have no “superstitious” customers 
—at least very few—and, if they had, they 
would not take a mean advantage of a lady’s 
weakness, at least not often. But that 
“natal stone,” “luck jewel,” etc., does sell 
in New York as well as in Paris; and it is 
the “eterna! feminine” that seduces the 
United States jeweler into a study of these 
“occult influences” in gem stones. And 
Verleye’s work gives his readers most of the 
prevailing “esoteric.” The work is set out 
under the following heads (there are no 
chapters): “Use and Commerce—Physical 
and Chemical Properties—Cleavage—Imita- 
tion and _ Falsification—“Similis” (substi- 
tutes) — Deposits, Lodes, Mines — Stone 
Mounts—Charms—Mineralogical Index. 

Crystallography and cleavage (rudimen- 
tarily, of course) are explained clearly in 
about the simplest form we have met with, 
and with admirable diagrammatic assistance. 
“Imitation and Falsification” have 35 pages 
for stones and another six on imitation 
pearls. Twenty-nine pages are dedicated to 
the synthetics. Of the synthetic diamond 
he gives the numerous noted experiments: 
Moissan, Charette, de Lapparent, etc. “The 
most successful synthesis of diamond 
and that which made the most noise was 
that which a man named Lemoine took upon 
himself. M. Julien Wernher, Director of 
De Beers, a man fully competent in the 
matter, was convinced at first of the efficacy 
of the method. After peripatetics with- 
out number, installation of laboratories, 
grandiose projects, Lemoine was invited to 
carry out his experiment before some ex- 
perts; and it must be acknowledged it was 
conclusive; as the operation produced real 
diamonds, and even with their cleavage 
finished.” The topic “mounting of stones” 
(montage des pierres) has but nine pages 
as it is treated fully in the volume entitled 
Le Bijoutier Vétabli (The Jeweler at the 
Bench), but the various styles are thorough- 
ly described and illustrated. Under the 
physical properties of gem stones reflexion, 
refraction, polarization, and colors are 
clearly set forth, We have Dr. Le Bon’s 
observations on phosphorescence of diamond 
and the differentiation of source of diamonds 
by such a characteristic; also the radium 
color transformations of Prof. Bordas. 

We note that the title page calls for: 
“Origin, history, value, employment, imita- 
tions, how orie distinguishes the false from 
the true.” But the author goes cautiously 
about “valuation,” as well he might. On 
the question of diamond, for instance, on 
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page 148, a set of pre-war prices, and under 
the “Mineralogical Index” we see the sub- 
ject attacked as being so very full of com- 
plexes entering into evaluation that, in gen- 
eral, only supply and demand in fluctuating 
fashions for special attributes regulate the 
same. He tells us: “a diamond sold at 
10,000 francs, under pretext of coming from 
Brazil, was only really worth 6,000 francs 
if it came from the Cape.” But the method 
of scaling the values is well described. The 
final heading (“Mineralogical Index”) gives 
account of appearance, chemical composi- 
tion, hardness, density, etc., of all stones 
(inclusive of marble) used in personal deco- 
ration, in alphabetical order. 

the reviewer always deplores poverty of 
index, but its absence (as here) in any 
scientific work is truly regrettable. The 
reader likes, sometimes before but always 
after reading, to be able to look up any 
special point treated in the book. After 
French methods, the “contents” (Table des 
Matiéres) appears at end of the work and 
can take, to some extent, the place of index. 
To an American an unbound volume seems 
anomalous, but in Europe paper covers (en 
brochure) are quite the common method of 
publishing works (the reviewer remembers 
ordering an art dictionary from Paris once 
and receiving that reference work paper 
covered). We have tried the system here 
(the publishers tell us) during the war, but 
our public does not seem to have taken to 
it, though the saving is sufficient to allow 
purchase of more works.—C. W. C. 





La Gravure, La Ciselure, Le Modelage. 
By Lfton Verteye. Paper, 260 pp., 7% x 5% 
inches. Copiously _ illustrated. Published by 
Girardot et Cie, Paris, 1924. Price 12 francs. 

F a similar character, but covering a 

different field, to do the same author’s 
“Les Pierres Précieuses”’ (which we are 
also reviewing) simultaneously published, is 
the newly edited volume before us. It is 
written in the same lay language, and the 
diction is of the simplest; the intent being 
to place the numerous facts concerning the 
subject before readers interested but igno- 
rant of conditions. The Preface states that 
its aim is to place before the manufacturer 
or merchant, as well as the embryo artificer, 
a bird’s-eye view of the technique in order 
to save a search through a shelf full of text- 
books. It is to make clear how to carry 
out the demands of a patron. 

Under “Modeling” the author discusses 
plastic materials (clay and wax) as to 
preferable and disadvantageous character- 
istics; he gives their formulae, composition, 
etc. Carrying the subject along, he opens 
up the subject of “sculpture” with a de- 
scription of such materials as: horn, amber, 
tortoise shell, coral, mother-of-pearl, ivory, 
marble, wood. Dut perhaps it would be 
more elucidatory to state that the work is 
divided into sections (there are no chapters) 
explanatory of the arts of : modeling, mould- 
ing, casting—decorative composition, styles 
—engraving—heraldic blazoning—enameling, 
nielio—etching—chasing, repoussé, etc.,—the 
workshop. 

In the second section (Decorative Com- 
position) there is afforded a cursive view 
of the “styles: prehistoric, Egyptian, 
Assyrian, Pérsian, Chinese, Japanese, Indian, 
Mussulman, Greek, Etruscan, Romanesque, 
3yzantine, Gothic, Renaissance, the three 
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Real pearls accurately matched 


OU can have your customers’ genuine pearls accurately 
“matched in Orientas. 


The lustre and soft luminous coloring can be repro- 
duced exactly. The white and the cream or rose tints 
of Orientas are identical with those of the real pearl. 


So perfectly do we match every characteristic that only 
an expert can tell the Orienta Pearls from the genuine 
gems of which they are a counterpart. 


We are doing this work for America’s leading jewelers. 


Send us the article to be matched. 


65 NASSAU STREET 


NEW YORK 


Orientas are the aristocrats otf indestructible pearls 
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Louis, Esnpire, Art Nouveau. All these are 


describe in abstract form compressed into 
5 pag including a number of typical 
iflustrations. Of course the text is confined 
largely to philosophical and analytical out- 
lines. in the section devoted to “Moulding” 
we have the processes in plaster, wax, gela- 


tine (expanding on the latter). “Casting” 
sets forth the different metals used in the 
process, giving a good insight into their 
properties In this usage: color, malleability, 
ductility, tenacity, hardness, etc. He covers 
the alloys as well as gold, silver, platinum, 
copper, aluminum, tin, lead, zinc. Under 
“Pagraving” we have a good description of 
the furnishing and equipment: hand-anvils, 
beaks, randrels, files, rasps, burnishers, 
mallets, hammers, burins, scorpers, etc., and 
their uscs (accompanied by clarifying illus- 
trations). The philosophy of engraving is 
contained in 21 pages of well selected points 
yseful to the reader and aided by graphic 
examples; the practice is clearly detailed in 
another 11 pages. 

“BLAZONING.” Quite a clever “display” 
of the heraldic blazon is set forth, con- 
sidering the fact that only 21 pages could 
be dedicated to the subject (a somewhat 
complex one). Most unfortunate, however, 
is it that the error in “make-up” of the 
“tinctures” in their illustrated enumeration 
the reversed rows were not corrected in the 
editing Thus we get: or, argent, gules, 
azure, vert, figuring as sable, purpure, and 
soon. The term “sable,” by the way, would 
have been more correct, heraldically, than 
“noir,” even if it necessitated a parenthetic 
“noir” in explanation. An admirable col- 
lection of 16 named styles of fleur-de-lis 
should be kept before every engraver for 
reference, The heraldic crosses (15 of 
them) are presented, necessarily, in very 
diminutive proportions, but “cross frettée” 
should be, even so, “fretted” (interlaced) so 
as not to appear “losangé.” 

ENAMEL, NIELLO AND DAMASCENE Work. 
The author makes the connection clear as 
to enamel and its sister art, niello, being 
pertinent to the subject matter in these 
words: “The engraver also prepares the 
forms for enamel and, as well in the 
majority of cases, the jeweler or enameller 
gives him the prepared metal having the 
dimensions and forms desired, so it is neces- 
sary that he should know the why of this 
preparation. “Two pages only devoted to 
enamel, even then, appears short, Under 
the “damascene” portion the author describes 
the Cooper Coles process. The incrusta- 
tion method is well described. Under the 
title “Finition” we have several processes 
ot gilding, coloring, patination. Here are 
the sand-blast method, coloration of 
metallic surfaces (including chemical 
formule). The galvanic bath, scratch- 
brushing, burnishing and patinating are each 
discussed. “Etching.” The author says of 
this process in decoration, it is “practical, 
economical and interesting when it is a 
Matter of objects of large dimensions; when 
It Concerns, above all, special effects in ob- 
taming a rationalizing interpretation of 
lights and shadows, in the translating in 
black colored effects.” But he gives a full 
definition of the processes covering 10 
Pages, 

“CiseLure.” About the most important 
subject in the jewelry and goldsmithing 
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trade is‘ciselure. But what does this French 
term mean? Our dictionary says: “carv- 
ing, cutting, sculpture, chiselling, chiselled 
work (of metals) chasing.” Quite right 
and absolutely wrong. Ciselure means all 
these things but much more, and (in metals) 
not any of them in their individuality. 
Ciselure has no synonymic term in the 
English. It is, to the metal-worker, a 
comprehensive term and means the art of 
turning or manipulating a piece of rough 


casting into a finished thing of beauty—that’s | 


all, just the art of producing a lovely ob- 
ject, but not including the rolling of metal 
plate or casting of the metal, or alloying. 
Ciselure includes retouching, carving, em- 
bossing (repoussé) or relief, intaglio or 
sinking, depthing. (including die-sinking), 
chasing, and so on. In this work we have 
31 pages devoted to a description ot the 
technique and tools (files, rasps, riffles, 
chasing stocks, snarling irons, hammers, 
etc.). The explanatory text is divided into 
parts: “principles,” and “practice.” It | is, 
of course, elementary and the information 
is the metal worker’s A B C, requiring no 
word here. Last of the sections is “The 
Workshop.” The author says: “Like the 
workshop of the jeweler, that of the en- 
graver should be zinc-lined, so as to aid in 
the easy recovery of the waste.” As an 
appendix to the text is a good array of 
monograms in the different styles of the 
art periods (8 pages of them), with a final 
page depicting the engravers’ forms 
symbolizing “crowns,” helmets and a coat- 
of-arms, 

Altogether, the reviewer must say this 
is a 260-page massing of much “meaty” 
matter, well worth a place on the bookshelf 
of metal-workers. But he must again re- 
iterate that, from the point of being useful 
as a book of “reference,” the absence of 
any index is hurtful. C. W. C. 








A Review of Business Conditions in The 
Netherlands During 1923 


The Bureau of Foreign and Domestic 
Commerce, Washington, D. C., has just 
published the results of a business survey 
for 1923 in The Netherlands, which was 
made by Vice-Consul Eugene W. Nabel, 
stationed at Rotterdam. The general busi- 
ness conditions of The Netherlands, while 
still far from satisfactory, states this report, 
were slightly better in 1923 than during the 
preceding year. In reporting on the dia- 
mond industry, Consul Nabel says: 

“The diamond-cutting establishments re- 
cord a very unsatisfactory year. The num- 
ber of diamond workers (cutters, polishers, 
etc.) was only about one-half of that in 
1919, when 5,000 workers were employed. 
During the past year approximately 450 
workers settled in Antwerp, Belgium, which 
is also a large diamond center, and where 
the cost of living is considerably cheaper. 
The decline in the number of workers was 
due chiefly to the unfavorable position which 
the industry was forced into by the adverse 
rate of exchange, the cost of production 
rising in the same degree as it fell in 
Antwerp and other countries having depre- 
ciated currencies. Wages were reduced 
about 45 per cent. This eventually resulted 


in an improvement in the trade, as competi- 
During the latter part 


tion became easier. 
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of the year large orders were placed, espe- 
cially by American importers, which re- 
sulted in a decided decrease in the number 
of unemployed. At the beginning of 1923 
nearly 3,000 workers were unemployed, 
while at the close of the year this number 
fell to about 1,100. The first two months 
of 1924 showed a still greater improvement 
in the industry, the number of workmen out 
of employment decreasing to about 400. 
About 250 workmen who had left the trade 
rejoined it and found employment. 

“The value which the diamond industry 
added to the raw product during 1923, and 
which can not be expressed by the trade 
returns, is calculated to be 10,000,000 florins 
or $4,000,000 United States currency.” 








Chief of Police at Watertown, N. Y., Warns 
Jewelers to Be Careful About 
Displaying Stock 


Watertown, N. Y., July 24.—Watertown 
jewelers should be careful about displaying 
jewelry in display windows, according to a 
warning issued by Chief of Police Edward 
J. Singleton to the local jewelers. 

Chief Singleton some time ago notified 
jewelers that they were careless. He issued 
a new warning this week because of con- 
tinued carelessness and in view of the 
burglary in Syracuse, where a department 
store was robbed of $3,000 worth of jewels 
and $20,000 worth of other merchandise, 

(Chief Singleton said that jewelers who 
leave valuable jewels in display windows at 
night tempt burglars to try to obtain it dur- 
ing early morning hours when few people 
are on the streets. He also asked jewelers 
to keep their stores well lighted at night 
because of the difficulty the light makes in 
effecting a burglary. 

If the Watertown jewelers will comply 
with the request, Chief Singleton said that 
there will be little danger of burglary of 
local jewelry stores, as they are all in the 
heart of the business section and are other- 
wise well guarded. 








Death of Joseph Feldman 


While apparently enjoying excellent 
health, Joseph Feldman, son-in-law of Ber- 
nard West, manufacturer of white gold 
mountings, 5 Cortlandt St., New York, was 
stricken suddenly on Wednesday night, and 
died a few moments later at his Summer 
home at Arverne, L. I. Services were held 
at the undertakers’ chapel in Rockaway 
Park, on [Friday morning, followed by 
burial in Mt. Carmel Cemetery, Brooklyn. 

Mr, leldman was for several years asso- 
ciated with the business of his father-in-law 
and on Wednesday evening left the place 
with his relative, apparently in excellent 
health. They parted at the Pennsylvania 
depot, Mr. Feldman to go to his Summer 
home at Arverne. He arrived there, but as 
soon as he reached the house he dropped 
into a chair and passed away in a few mo- 
ments. Just what caused his death could 
not be determined. 

Mr, Feldman was 37 years old, and 
through his affiliation with Mr. West’s con- 
cern, has many friends in the trade, who 
will learn with regret of his sudden death. 

He is survived by his widow and an eight 
months’ old baby girl, as well as his father 
and several brothers, 
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The Bulk Sales Law* 





Three Classes of Readers Should Know This About the Sales Act Which Is 
on the Statutes of Many States 
By Elton J. Buckley 
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RATHER remarkable case, the report 
A of which I have just seen, reminds me 
that 1 ought to bring before the readers of 
these articles the bulk sales law, and the 
legal effect of not observing it in the sale 
of one’s goods or fixtures, or a material part 
thereof, in bulk. 

Most States now have a bulk sales law, 
although there is no uniformity among them. 
As yet there is no uniform bulk sales act, as 
there is a uniform sales act, a negotiable 
partnership act and a uniform negotiable 
paper act. But all have the same end in 
view, which is to cure the condition existing 
generally only a few years ago, which was 
taken fraudulent advantage of in very many 
cases. A manufacturer or a jobber would 
sell a bill of goods to a retailer. It wouldn’t 
be paid for and when the seller would get 
after it he would find that the retailer had 
sold out to somebody, and perhaps had de- 
camped. It made no difference, however, 
whether he had decamped or not, because 
there was no way in which the sale could be 
overturned unless fraud could be proven, 
which in most cases could not be done. 


In other words, the security on which the | 


seller of the merchandise had made the sale, 
viz.: the possession of a stock and fixtures 
by the buyer, had been made way with over 
night and the seller was high and dry. 

To correct this came the bulk sales act. 
Generally speaking, all these acts provide 
that before the owner of a stock and fixtures 
can sell it out in buik, he must give to the 
man who proposes to buy it, a list of his 
creditors, each of whom must then be noti- 
fied by the buyer, a certain number of days 
before the sale is to occur, that he is pro- 
posing to make the purchase. Thus the 
creditors are warned that their security may 
be taken from them and they can accordingly 
act in their own protection. It is one of the 
most useful acts, speaking in the interest of 
the unpaid creditors of the seller, that busi- 
ness men have ever been given, for it pro- 
vides that if the prospective buyer doesn’t 
follow the law implicitly, he must pay all 
of the creditors of the seller up to the full 
value of the goods and fixtures he has taken 
over, 

The case I referred to in the beginning 
shows the very bad trouble that the buyer 
of a business can get into when he doesn’t 
Pay enough attention to the bulk sales act. 
Two men owned and operated a retail shoe 
business, They sold it out to another, in 
bulk, for $1,800. All parties knew of the 
bulk sales act. The buyer asked the sellers 
it they had any debts, and was told no, 
“except a few sundry bills,” which they told 
the buyer meant simply a telephone bill and 
4 personal grocery bill of one of the partners. 
Asked to make an affidavit to this effect, they 
did so, setting forth that the firm “had no 
creditors,” and that the stock on hand “is 
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paid for in full excepting a few sundry 
bills.” The buyer thought this was a sufh- 
cient compliance with the bulk sales act, paid 
his $1,800 and took the business over. 

It proved that the sellers did have 
creditors, quite a number of them, and they 
went into court to hold the buyer responsible. 
The court ruled that the buyer had not suffi- 
ciently obeyed the bulk sales law and that 
he must answer to the creditors of his pre- 
decessors to the full extent of the value of 
the goods and fixtures he took over. The 
evidence showed that the value was $4,000, 
instea] of $1,800; in other words, the sellers 
had sacrificed their stock for quick sale. So 
the buyer was compelled to pay $4,000 to the 
creditors of his seller, besides the $1,800 he 
had already paid. 

The buyer in this case no doubt feels he 
has been the victim of an outrage, but if he 
has, it is of his own making. There is no 
such thing as a substantial compliance with 
the bulk sales law; the compliance must be 
literal, or the buyer runs a chance of the fate 
that overtook the buyer of the shoe business. 
In the latter case the court said that the 
buyer should have insisted that the seller give 
him an inventory of what was being sold, 
and also a list of all the creditors, following 


,with an affidavit that both were complete. 


The list of creditors must not only include 
people that the business owes on current 
account, even those whose bills are not yet 
due, but those whose claims are not for .ner- 
chandise sold, and even those whose claims 
had nothing whatever to do with the busi- 
ness. The seller cf a business must set all 
these forth in his list and the buyer must 
notify all of them, or he can be compelled 
to answer to the seller’s creditors. 

What I have said should be useful to three 
classes of readers: First, those who sell out 
their stock and fixtures in bulk, or a material 
part thereof, which is subject to the same 
requirements; second, those who would buy 
such merchandise, and third, the creditors of 
either the seller or buyer, 








The Production of Good Designers 





AS our reprinting of authoritative preach- 
ments is dedicated to the “coming 
generation” of metal-working designers, the 
following useful paragraphs need no excuse 
for their insertion. We quote Walter Crane 
in “The English Revival in Decorative Art” : 
“Of course the whole scheme of the 
schools of design was based upon the idea 
of improvement downwards, and like many 
inodern improvements, or reforms, its con- 
trivers sought to make the tree of art flourish 
and put forth new leaves without attending 
to the nourishment of the roots or touching 
the soil. But the drawing-board and the 
work-shop bench are after all two very dif- 
ferent things, and it is by no means certain 
that proficiency at one would necessarily 
produce a corresponding improvement at 
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the other, except indeed, it be on the prin- 
ciple that if a man acquires one language 
it will be easier for him to learn others. 
But at this point another consideration comes 
in. You get your student seated at his 
drawing-board, you set him to represent 
at the point of his pencil or chalk certain 
objects, casts, for instance, and encourage 
him to portray their appearance with all 
relief of light and shade, dwelling solely 
on the necessity of his attaining a certain 
degree of purely pictorial skill, which in it- 
self is really of no practical use to a de- 
signer of ornament intended to be worked 
out in some other material such as a textile, 
wood, or metal. In fact, the development 
of pictorial skill has a strong tendency to 
lead the student to devote himself entirely 
to pictorial work, and hitherto- there have 
been plenty of other inducements, such as 
the chance of larger monetary reward and 
social position. 


“If he is not ultimately drawn into the 
already overcrowded ranks of the picture 
producers, he is too likely to carry back 
into his own particular craft a certain love 
of pictorial treatment and effect which may 
really be injurious to his sense of fitness 
in adapting design and material. This in- 
deed is what evidently has happened as the 
result of much so-called art-education, and 
we are now only slowly awakening tc the 
conception that art is not necessarily the 
painting of pictures, but that the most re- 
fined artistic feeling may be put into every 
work of man’s hand, and that each after 
its kind gives more and more delight and 
becomes more and more beautiful in pro- 
portion as it follows the laws of its own 
existence—when a design is in perfect har- 
mony with its material, and one does not 
feel one would want it reproduced in any 
other way, 


“It is next to impossible to get this unity 
of design and material unless the crafts- 
man fashions the thing he designs, or unless 
the designer thoroughly understands the 
conditions and allows them to determine the 
character of his design, which he can hardly 
do unless he is in close and constant touch 
with the craftsman. Now the _ industrial 
conditions under which the great mass of 
things are produced, which have gradually 
been developed in the interests of trade 
rather than of art have tended to separate 
the designer and craftsman more and more 
and to subdivide their functions. Our enter- 
prising manufacturers are quick enough to 
adopt or adapt an idea, and some will pay 
liberally for it, but they do not always 
realize that it does not follow because one 
good thing is produced in a limited quantity 
that therefore it must be much better if a 
cheap imitation of it can be produced by the 
thousand—but then we no longer produce 
for use but for profit. Demand and supply— 
‘thou shalt have no other gods than these,’ 
says the trader in effect; although the de- 
mand in these days may be as artificial as 
the supply.” 








Temporary quarters at 826 14th St. have 
been chosen by the Donzis Jewelry Co., 
which has been at 828 14th St. for some 
time. The latter place is being remodeled 
for another business enterprise and the Don- 
zis company has been seeking a new desira- 

ble location. 
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Reports from the European Diamond Markets 





Conditions in the Diamond Centers of London, Paris and Amsterdam as 
Reported by Correspondents of The Jewelers’ Circular 





























Lonpon, July 18—The mid-Summer sea- 
son is usually characterized as a period of 
quietness, so far as the diamond trade is 
concerned, and this season is no exception 
to the general rule. The influx of thou- 
sands of foreign visitors to the Wembley 
exhibition, where incidentally a fine display 
of rough and cut diamonds is being shown, 
was expected to increase trade considerably. 
Although the jewelry stores are frequented 
every day by customers, the bulk of the 
business done consists of purchases of cheap 
articles while for the more expensive pieces 
it is difficult to find customers. Dealers and 
diamond brokers at the Hatton Garden 
market, and laboring under the same 
difficulty and negotiations are sometimes 
carried on without any practical results. 
Only single stones ranging from two 
grainers upward are meeting with a ready 
market, regardless of whether they are old 
or modern cut. Neither are easy at the 
present time to acquire. As far as the old 
cut stones are concerned, they are snapped 
up as soon as they come on the market, 
while the modern cut gems are mostly in the 
hands of big importers of rough diamonds 
on the continent and are generally booked 
for their regular customers. As a result of 
this condition very few of these stones are 
coming to the London market. It is not 
necessary to go into an explanation of why 
prices of these stones are high, in view of 
the present firmness of the market for the 
rough material, the demand exceeding the 
supply. 

During the past fortnight, many consign- 
ments of rough diamonds, especially Bull- 
fontein, were sold by the Diamond Syndi- 
cate, and are now in the hands of im- 
porters of rough diamonds. This will 
naturally result in the employment of more 
cutters in Amsterdam and Antwerp. There 
has also been a rush for outside goods, 
which by the way, are difficult to get at 
the present time as most of the applications 
are for the large sizes, which are scarce. 





_AMsterpAM, July 17.—There is a con- 
siderable contrast so far as business condi- 
ions are concerned in this market when 
compared with conditions of the last few 
months. There is a lack of animation among 
both dealers and retailers, which reflects in 
a very discouraging manner on those who 
are not financially strong enough to stand 
the long spell of quietness in the trade. The 
big merchants and manufacturers, as usual, 
are keeping their men employed as is illus- 
— by the fact that there are only about 
men unemployed out of 6,000 which 
are now on the registry books of the 
Diamond Workers’ Union. This clearly 
Proves that manufacturers take a hopeful 
“ew of the trade and consider the present 
(quiet Period only as a regular feature of 
the mid-Summer season. The fact, however, 
Pd be overlooked, that recently a con- 
2 € quantity of rough and cut diamonds 
were exported from here to the United 


States, and that the results of these trans- 
actions must be awaited before a revival 
in business can be expected. According to 
statistical reports from Amsterdam during 
the month of June, 12,540 carats of polished 
diamonds representing a value of $1,216,589 
were exported to the United States. This 
may be ascribed to the fact that during that 
period there was a brisk demand from 
America for small sized stones, in which the 
Amsterdam market is still predominant. At 
the present time, the demand for small gems 
and melées has dropped slightly. Large 
sized stones from four grainers upward are 
the favorites in the market at the present 
time and are in the hands of a limited 
number of principal importers of rough 
diamonds for cutting purposes. They are 
bringing high prices. There has not been 
much business done in diamonds for indus- 
trial purposes, owing to the absence at the 
markets of local as well as foreign buyers, 
but dealers look ahead to improved condi- 
tions as the season advances. 





Paris, July 17.—Reports from this mar- 
ket show a decline in business, as com- 
pared to that of the last few months. This, 
however, should not come as a surprise to 
anyone who is conversant with local con- 
ditions so far as the diamond trade is con- 
cerned. The touring season for foreigners 
just now is at an end, and will not begin 
again until Autumn so jewelry stores here 
cannot look forward during the present 
month or the next, to a very busy season. 
Wholesale firms are also laboring under a 
period of quiet, as overseas markets are 
slow at the present time, according to latest 
information which the firms here have. As 
a result of this condition, diamond brokers 
in this market find business quiet. The 
only stones which are still demanding the 
attention of dealers are all of good size, and 
these are taken up by the big firms. The 
prices that the large stones are bringing at 
the present time is a matter of note. These 
gems have found a rival in good quality 
pearls which at the present time are prov- 
ing popular with many diamond merchants 
who find it profitable to deal in these gems. 
This was illustrated recently in the Parisian 
market by the sale of the famous pearl 
necklace belonging to Mme. Thiers, for 
about £140,000. There is also a demand for 
colored stone necklaces which come more 
within the means of the man on the street. 
The amethyst necklace is prominent at the 
present time and is meeting with popular 
favor, 








Ben Righthand, a watchmaker, and S. 
Heckman, a jeweler, have combined to carry 
on a business at 226 State St., Schenectady, 
N. Y. Mr. Righthand is a watchmaker of 
20 years’ experience and both Mr. Righthand 
and Mr. Heckman have been doing trade 
work for Schenectady jewelers. They now 
have added facilities for taking care of their 
trade in Schenectady and surrounding cities. 
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PENNSYLVANIA CONVENTION: 





Plans Under Way for Annual Gathering 
of Retail Jewelers at Lancaster 
August 5-6 


PHILADELPHIA, Pa., July 26—A definite 
start toward a successful convention of the 
Pennsylvania Retail Jewelers’ Association at 
Lancaster, Aug. 5 and 6, was made this week 
when officers of the association had a con- 
ference here and mapped out arrangements 
for the gathering, which is expected to be 
one of the best yet held, although it is 
called for what is known in this State as 
a “Main Line town.” The conference was 
participated in by William T. Sellers, of 
Altoona, president of the State association ; 
William Sutton, secretary; William M. 
Bode, treasurer, and Charles H. Hambly, 
one of the active retailers in this city. A 
tentative program of addresses was mapped 
out and F. L. Davis, 19 N. 52nd St., an 
energetic retailer, was appointed chairman of 
the convention committee, while Mr. Sut- 
ton, Mr. Davis and Mr. Bode were delegated 
to go to Lancaster and acquaint the retailers 
there with what had been done, incidentally 
arousing their interest in the convention. 


J. P. Archibald, of Blairsville; I. A. 
Deisher, of Reading, and A. C. Graul, of 
Sharpsburg, were named as the committee 
on resolutions, and Christian Starr, of Starr 
& Moss, of this city; W. W. Appel, of 
Lancaster, and Ralph Seaman, of Philadel- 
phia, as the auditing committee. The con- 
vention committee is composed of Messrs. 
Davis, Bode, Hambly and Sutton. 


Tell Naussbaum, of the Horological In- 
stitute of America, will talk on the work 
of the Institute, and Edward H. Hufnagel, 
president of the American National Retail 
Jewelers’ Association, is also expected to be 
present. 

Arrangements were reported under way 
for the entertainment of the members dur- 
ing the two days of the convention. 

One result of the gathering is expected to 
be the opening of a determined drive to en- 
roll every retailer in the State before the 
time comes for another convention. The 
officers realize that Pennsylvania is far be- 
hind other States in this respect and it is 
understood that a recruiting committee will 
be appointed which will cover every section 
of the State with its personnel of energetic 
retailers which will canvass thoroughly for 
new members and make clear the advantages 
of membership in the organization. Presi- 
dent Sellers has started the work by send- 
ing personal letters to approximately 1,400 
retailers all over the State, not only calling 
their attention to the convention but point- 
ing out how they will benefit by active mem- 
bership in the association. 

One of the intensive campaigns for new 
members will be waged right here in Phila- 
delphia and its immediate suburbs. Although 
the number of retailers here is large, few 
are members of the association and a sub- 
committee, devoted wholly to canvassing this 
city, will be detailed to wake the trade up 
here and make its members convinced that 
in union there is strength and that a big 
organization, with every Philadelphia re- 
tailer in it can obtain relief from many evils 
that now afflict the trade here just because 
it is unorganized. 
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TO HELP LORAIN SUFFERERS 





National Jewelers Board of Trade Calls 

Upon Trade for Subscriptions to Care 

for Needy Victims of Tornado 

The National Jewelers Board of Trade 
has sent out an appeal to the jewelry trade 
for contributions to relieve the suffering in 
the area embraced by the Lorain and 
Sandusky, O., section, following the recent 
tornado on June 28, which swept that terri- 
tory and left in its wake a pathway of de- 
struction to hundreds of homes, business 
places and other structures, with a consider- 
able loss of life. The appeal which was 
sent out following a letter received from 
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turned over to D. C. Willis, treasurer, Ohio 
Relief Commission, Federal Reserve Bank, 
Cleveland, Ohio, 

“The trade has at all times given generous 
support in afflictions of this kind and the 
Board is confident the jewelers will repeat 
in this present disaster. 

“Respectfully, 
“NATIONAL JEWELERS BOARD OF TRADE, 
“By F. C. Backus, 
“Secretary.” 


Mr. Hageman wrote the National Jewel- 
ers Board of Trade as follows: “The Lorain 
Chamber of Commerce with the personal 
approval of Richard F, Grant, president of 
the U. S. Chamber of Commerce, who is 
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A. V. Hageman, president of the Lorain 
Chamber of Commerce, follows : 


“New York, N. Y., July 21, 1924. 
“Trade Asked to Aid Lorain Sufferers! 


“To the Trade: 

“Communications have been received by 
the Naticnal Jewelers Board of Trade from 
W. C. Fisher, retail jeweler, of Lorain, 
Ohio, from the Executive Department at 
Columbus, signed by the Hon, Vic Donahey, 
Governor of Ohio and F. A, Miller, Chair- 
man, aud from the Lorain Chamber of Com- 
merce, all emphasizing the great need for 
financial assistance to sufferers in and about 
Lorain and Sandusky, following the recent 
tornado in those areas. 

“The various Chambers of Commerce and 
organizations throughout the country have 
been asked to appeal to their members for 
telief following the recent havoc which 
struck terror through the population of the 
“istricts named. The Red Cross is caring 
for the destitute. Business was badly crip- 
pled and hundreds are left homeless, with 
10 money to rebuild. The property loss 1s 
valued up to $39,000,000. Two hundred and 
‘ty business houses and 1,000 homes, 
churches and school buildings were totally 
or partially destroyed. 

“Voluntary contributions should be for- 
* lg the Executive Offices of the 
~ 4rd, and made payable to the Ohio Relief 
“mmission, The contributions will be 
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now upon the ground, appeals for financial 
aid for stricken Lorain. Our loss is terrific 
and our need urgent. Two hundred and 
fifty business houses and one thousand 
homes totally or partially destroyed. All 
contributions should be sent to Lorain Rea 
Cross and will be distributed by the Ameri- 
can Red Cross, National Disaster Commis- 
sion.” 

The board is also in receipt of a letter 
from Gov. Vic Donahey, in which the Gov- 
ernor says that voluntary contributions will 
be gratefully received, and may be for- 
warded at any time to D. C. Willis, Treas., 
Ohio Relief Commission, Federal Reserve 
Bank, Cleveland, Ohio, 

A letter from W. C. Fisher tells of the 
disaster. Mr, Fisher reports that the need 
is urgent, and that the. havoc wrought is 
beyond description. He says, “I only wish 
you could send a representative here to see 
the true conditions. The papers have not 
exaggerated it. As far as I can learn, the 
jewelers of our city, while hard hit, can dig 
out all right. My home was destroyed, as 
well as some damage done to my store, but 
Iam coming out all right. There are, how- 
ever, hundreds whose homes were de- 
molished, who had no tornado insurance. 
They are helpless, and a great many are 
living in tents. I repaired my home tem- 
porarily, and told a family to move in, in 
which five had been killed. I am staying at 
my cottage, which was out of the storm’s 
path and not damaged.” 
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In writing to A. Roseman, 13 Maiden 
Lane, New York, Mr, Fisher says that 
Broadway, Lorain, is a wreck and that all 
churches at that end of the city have been 
demolished, that school buildings had been 
badly damaged, and that while many of the 
business men can come through all right, 
the biggest problem is to care for the hun- 
dreds who have lost their homes and who 
have no money to rebuild. He says that 
they must have nation wide help at once. 
He bases the property loss from $25,000,000 
to $30,000,000. He urges Mr. Roseman to 
bring the matter to the attention of the 
Chamber of Commerce and the city officials 
of New York, and to do all that is possible 
to help the unfortunate. 

The accompanying illustration shows a 
view of Broadway, seen after the tornado 
had passed. 

Thus far the National Jewelers Board of 
Trade acknowledges receipt of $377 for the 
Lorain sufferers. Some members of the 
Board have sent contributions direct to the 
Ohio Relief Commission. 








INCREASE IN HOLD-UPS 


Figures Compiled by Jewelers Security 
Alliance Show How New York Jewelers 
Have Suffered in the Past 
Six Months 
According to figures compiled by the 
Jewelers Security Alliance, there were 25 
hold-ups in the City of New York during 
the first six months of the present year, 
with a total loss to jewelers of $352,100, 
as against 14 hold-ups with a loss of $202,025 

in the same period in 1923. 

A glance at the figures shows that the 
total of all attacks upon jewelers during 
the two comparative periods, and the total 
amount of loss incurred, are not at great 
variance, there having been 49 cases reported 
in the first half of 1924, with losses of 
$472,640, as against 46 in the first six 
months of 1923, with losses of $334,199. The 
increase in the number of hold-ups, how- 
ever, is the outstanding feature of the 
statistics compiled, 

t is noted that while in the period cover- 
ing the six months of 1923 there were 16 
witidow robberies, with losses of $69,739, 
that during the same length of time in 1924 
there were only three window robberies with 
losses of $3,325 reported. 

Safe robberies increased from three, with 
a loss of $35,000 for the six months of 1923, 
to 11, with a loss of $114,625 for the same 
period in 1924. Eight stores were entered 
and robbed, and $15,800 worth of merchandise 
taken in the six months of 1923, as against 
five stores robbed, with a loss of $2,000 
in the first part of 1924. 

Sneak thievery flourished to a greater ex- 
tent last year than has been the case the 
first six months of the present year. In 
both periods five cases were reported, with 
losses in 1923 of $11,625, and in 1924 of 
only $590. 

The obvious conclusion that is drawn 
from the above figures, is that the criminal 
element which is preying upon the jewelry 
trade at the present time is of a much more 
dangerous and venturesome character than 
has been the case in the past. This is par- 
ticularly shown in the figures as to the 
number of hold-ups and safe burglaries. 
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Finest Selection Rare Gems 











FREDERICK W. RAUCH 
522 Fifth Ave. New York 
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Loose Pearls for Additions 
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SHOT BY DETECTIVES 





Youthful Bandit, Who Broke Jail After Be- 
ing Convicted of Murder of Baltimore 
Jeweler, Dies in Hospital 
BALTIMORE, Md., July 26.—Sixteen hours 
after his sensational escape from the City 
Jail here, George Gross, 19, alleged leader 
of the bandit gang that murdered Louis 
Cohen, jeweler, 728 E. Baltimore St., May 
13, was cornered and mortally wounded by 
Baltimore detectives. Gross escaped from 
jail at 2 A. M., July 23. He died at 11 Pp. Mm. 
the same day in Mercy Hospital with four 
bullet holes in his body. The escape of 
Gross, who was convicted of murder in the 
frst degree together with Thomas Foran, 
Claude Dobbs and Andrew Mullan, created 
a sensation, Breaking three locks on his 





GEORGE GROSS, WHO WAS SHOT AFTFR BREAK- 
ING JAIL 


cell door Gross felled a prison guard, seized 
his keys and opened doors leading to the 
prison yard. 

A guard saw Gross fleeing toward a 
2%-foot wall and fired two shots. Gross 
climbed to the top of the wall on a gal- 
vanized pipe which protected electric wires, 
and then dropped to the street. Gross 
eluded his pursuers in the night and took 
refuge in a railroad yard overgrown with 
weeds and underbrush. In dropping from 
the wall Gross broke a rib and sprained his 
aukle, but for 16 hours he foiled the police. 
Two boys who had heard of the bandit’s 
escape saw Gross lying in the weeds and 
they thought he was a bum. The boys, 
however, told a lieutenant of the fire de- 
partment and Detective Captain Charles H. 
Burns was notified. 

Detective Lieutenants Robert T. Porter 
and William L. Murphy and Detective Ser- 
geants William O’Bryan and Leroy W. 
Myers were rushed to the place where the 
“bum” was in hiding. Porter and O’Bryan 
were wading about in the grass and weeds 
which were neck-high when Gross suddenly 
jumped to his feet. 

“Drop those guns 
claimed Gross. 
Porter and O’Bryan had not drawn their 
Pistols but their hands were to their holsters 
when the gangster leveled his pistol at them. 
O'Bryan rushed toward Gross, seized the 
gunman’s pistol by the barrel. Both detec- 
tives heard the hammer strike down on the 
cartridge but Gross’ pistol misfired and he 
struck at O’Bryan with the weapon. In the 
meantime Porter had drawn his pistol and 


ig 


you ————!” ex- 
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fired twice. O’Bryan fired three times and 
Gross rolled to the edge of an embankment. 

Myers from another angle fired four shots 
at the bandit before he had fallen. One of 
Myers’ bullets struck Gross’ right hand 
knocking the pistol from it. Five hours 
later Gross was dead at Mercy Hospital. 
Dr. Otto M. Reinhardt, acting coroner of 
the Central district found at the autopsy 
that four bullets had struck Gross. One 
punctured his left lung, another perforated 
his liver and the third struck the groin, The 
fourth struck his hand. The coroner’s in- 
quest exonerated the detectives, holding that 
the shots were fired by the detectives in the 
performance of their duty, 

Gross and members of the gang were in 
jail pending the hearing of an appeal for a 
new trial. All were convicted of first de- 
gree murder. Gross, although but 19 years 
old, had a long criminal record. 








Thief Grabs Diamond Rings in Montreal 
Store and Escapes in Waiting 


Automobile 


MonTREAL, Can., July 24.—Six diamond 
rings worth $450 were snatched from the 
hands of Mrs. J. T. Gaucher, in the 
jewelry store of J. T. Gaucher, 2520 St. 
Catherine St., as she was displaying them 
to a pretended customer, 

An automobile with five men drove up to 
the front of the store at 1:30 p. M. one day 
last week. Three men alighted to the side- 
walk, and one entered the store. The other 
two remained in the car, the motor of which 
was permitted to run. 

“Have you any good bargains in diamond 
rings?” asked the man who entered the 
store. 

“Yes, I have a few rings I think you 
will like,” replied Mrs. Gaucher. She 
pulled a pad from underneath the showcase. 
The customer, a middle-aged man, speaking 
French with good accent, was critical, and 
asked to see some better ones. 

Mrs, Gaucher took out another pad of 
six diamond rings and laid it down before 
the man, who snatched it up and ran from 
the shop. Mrs, Gaucher screamed and A. 
Lamothe, one of the two clerks, dashed out 
and overhauled the thief as he was about 
to climb into the car. The bandit attempted 
to shake himself free, but as the clerk per- 
sisted, he drew a revolver. Then the clerk 
let go, and the five men speeded away out 
of sight, 








Ohio Retail Jewelers Want State Auction 
Law Passed 


Akron, O., July 24.—An attempt to have 
the State Supreme Court pass on the legality 
of the jewelers’ auction ordinance in effect 
in Akron, Cleveland and Columbus is being 
made by the Ohio Retail Jewelers’ Associa- 
tion, according to Jack Moore, secretary, 
who went to Columbus this week to press 
an auction suit pending there. 

The auction ordinance. was introduced into 
Ohio by Akron officials, according to Mr. 
Moore. It was held valid by the common 
pleas court and the court of appeals here 


several months ago. It requires that a 
jeweler shall have been conducting a 


recognized jewelry business in the city for 
at least a year before he can hold any public 
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auction and that the auction shall last not 
longer than 30 days, 

So effectively has the law worked out that 
the State jewelers’ association is anxious to 
have a State law passed modeled after the 
Akron ordinance, Mr. Moore says. For that 
reason, a supreme court decision will be 
sought on the validity of the Columbus 
ordinance which is said to be identical with 
the one here and which now is being con- 
tested in the lower courts of Franklin 
county, 

Mr. Moore was made secretary of the 
Ohio Retail Jewelers’ Association at the 
State association’s annual convention held 
recently at Cedar Point. 








Exports of Platinum During May 


WasHiIncTon, D. C., July 25.—Figures 
just compiled by the Department of 
Commerce show that during the month 
of May platinum valued at $82,733 
was sent out from this country. Of this 
amount $77,248 represented platinum ingots, 
sheets, wire, alloys and scrap, while the re- 
mainder of $5,485 was the value of manu- 
factures of platinum, except jewelry, ex- 
ported during the month. The figures show- 
ing the countries to which the metal was 
sent follow: 


Ingots, Sheets, 
Wire, Alloys, 
and Scrap 


Manufactures 
of Platinum 
Except Jewelry 
s 
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Countries Oz. Troy Value Oz. Troy Value 

Germany ... 100 8,100 we rr 

Canada ...: 52 6,614 2 210 

Argentina... ... mre 58 5,275 

SE a asain 547 62,534 4 ais 
Total ..... 699 77,248 60 5,485 








Imports of Platinum and Allied Metals 
During May 


WasHINGTON, D. C., July 25.—Figures 
just compiled by the Department of Com- 
merce, showing the imports of platinum and 
allied metals during May, indicate that the 
total value of platinum ores and unmanu- 
factured platinum imported was $674,887. 
The value of osmium and osmiridium im- 
ported amounted to 18 troy ounces valued 
at $2,445. There was no iridium, rhodium 
or ruthenium received here from other 
countries, but the value of palladium brought 
here was $62,045. 

The figures showing the imports by coun- 
tries are as follows: 
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Colombia ..... here ee ate lea 2,545 
pO ee 18 , geal 
Total—Quantity ... 18 it ae 6,820 
Total—Value .. ... $2,445 $62,045 ... $674,887 








Arthur F. Nash, for the past 15 years in 
the jewelry business at Highland, N. Y., will 
open a new store in Earlville, N. Y., about 
Sept. 1. 
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Artificial Pearl Necklaces 


A Superior Reproduction 
of the Genuine 


Direct from France 


Made and Sold in Europe for 15 years 
Worthy of a Place Among Gems 


Hand Made 18 K. White Gold Jewelry with our Artificial Pearls 


GATTLE & HUNTER 


576 Fifth Avenue, New York 
IMPORTERS OF 
Pearls, Diamonds and Other Precious Stones 
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JEWELERS’ FIRE INSURANCE CO. 





Board of Directors of National Jewelers’ 
Fire Insurance Co. Plans for Future 
Expansion at Quarterly Meeting 


Muwavkee, Wis., July 25.—Definite 
steps toward the organization of a national 
jewelers’ casualty insurance company, to be 
operated along lines similar to those which 
have made a success of the National 
Jewelers’ Fire Insurance Co., were decided 
upon at the quarterly meeting of the board 
of directors of the latter organization, held 
at the Milwaukee headquarters of the 
treasurer, Henry F. Stecher, 276 3rd St. 

The organization of such a company has 
jong been under contemplation by the 
directors of the fire insurance company, ac- 
cording to Mr, Stecher, but it was felt up 
to now that all efforts should be concentrated 
upon placing the fire company upon an un- 
disputably sound basis. In this connection 
the $100,000 asset mark was set as an ideal. 
When reports read at the meeting here 
showed that this mark had been well passed 
during the past year, the directors imme- 
diately decided to take preliminary steps 
toward the organization of the new com- 
pany, 

Questionnaires are soon to be sent out 
to every jeweler in the land, asking his 
attitude toward the establishment of such 
an insurance company. As soon as a 


sufficient number of replies are received, ° 


more definite steps will be taken. The new 
company, when it becomes a realization, will 
probably include burglary, window smash- 
ing and hold-ups in its protection list. It 
is planned to delay organization until a list 
of from 500 to 1,000 policyholders is 
definitely assured, so that the company will 
be a success from the very beginning. Pro- 
moters of the enterprise, all thoroughly 
conversant with the situations they will en- 
counter, because of their experience with the 
fire insurance mutual, are confident that the 
response from the jewelers will be a hearty 
and prompt one. 

That the jewelers of the country place 
great confidence in the directors and officials 
of the National Jewelers’ Mutual Fire In- 
surance Co., is clearly shown between the 
lines of the reports read by officials at the 
meeting, which, incidentally, marked the 
lth anniversary of the company. When 
the charter was granted in 1914, the com- 
pany had 200 policyholders, with a total of 
$138,000 of insurance jn force. Today there 
are 2,500 policyholders, with $8,500,000 of 
business in force. During the last six 
months alone, policies aggregating $873,325 
were written, the greater part of the solici- 
tation being made through the mails. 

Assets on July 1, 1924, had reached the 
figure of $115,525, an amount considerably 
ahead of the fondest expectations of the 
backers of the company. This represents a 
gain of $23,525 since the same date of 1923, 
when assets were $92,000. On January 1 
. this year the assets had reached the 
$102,607 mark. This splendid progress was 
the source of much satisfaction among the 
directors, and the quarterly meeting was 
tasily one of the most cheerful in the his- 
tory of the organization. 

Particularly pleasing was the report of a 


low loss ratio, which showed that only 14 . 


Pt cent. of the assets were consumed by 
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losses during the past six months, Figures 
for the ten-year period of the company 
were also presented. These showed. that 
the loss ratio over the period averaged 18% 
per cent., a figure considerably below the 
average of other class mutuals. This figure 
will serve as a reliable index to the losses 
in jewelry store fires, and may be one reason 
why the jewelers’ mutual has proven itself 
so readily “sellable”’ to the jewelers of the 
country, 

Although the officers and directors of the 
company now feel justified in devoting a 
portion of their time to the organization of 
a new company, the casualty mutual, they 
are by no means intending to neglect the 
fire insurance company. The _ objective 
toward which they are now going to strive 
is $25,000,000 worth of business in force 
by the end of five years from now. Toward 
this end they are going to exert every pos- 
sible effort, and they are confident that the 
goal will be reached in good form. Because 
of the splendid record achieved during the 
entire career of the company, and especially 
during the past two or three years, they 
feel certain that the favor of jewelers every- 
where is going to be easy to court from 
now on. 

The quarterly meeting brought out a 100 
per cent, attendance of directors, the follow- 
ing being present: William H. Upmeyer, 
Milwaukee, president; Gustave Keller, Ap- 
pleton, vice-president; A. W. Anderson, 
‘Neenah, secretary and manager; Henry F. 
Stecher, Milwaukee, treasurer; J. H. Stout- 
hamer, Milwaukee; John P. Hess, Fond du 
Lac; T. J. Dale, Kenosha; L. N. Nelson, 
Madison; and J, R. Chapman, Oshkosh. 








HOLD QUARTERLY MEETING 


Board of Directors of Wisconsin Retail 
Jewelers’ Association Plan for Next 
Annual Convention and Care 
for Routine Matters 


MILWAUKEE, Wis., July 26.—Routine busi- 
ness took up the greater part of the time 
at the quarterly meeting of the board of 
directors of the Wisconsin Retail Jewelers’ 
Association, held at the Milwaukee offices of 
Henry F. Stecher, treasurer, at 276 Third 
St. John P. Hess, of Fond du Lac, Wis., 
serving his second term as president of the 
State association, presided at the meeting. 

The board decided to begin preparations 
for the next annual convention of the State 
body, which is to be held at Eau Claire, 
Wis., in the northern part of the State, next 
Spring. It is planned to arrange a program 
of unique interest—one that will be attrac- 
tive to the jewelers from all parts of the 
State, and will be an impelling inducement 
to those from the southern and eastern 


counties to attend in spite of the unusual . 


distance for them to the convention seat. 

In view of the fact that the meeting is 
to be held in Eau Claire out of special 
deference to the jewelers of that section of 
the State, the directors feel that it is but 
logical that every effort be put forth to 
make the holding of the convention there 
of maximum usefulness in courting the 
interest of the jewelers of the territory. 
Consequently they are planning to bolster 
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State prior to the big annual get-together. 

Heretofore the activities of the Wisconsin 
Retail Jewelers’ Association, though State- 
wide in scope, have been concentrated upon 
the southern and eastern parts of the State, 
for geographical reasons. In late years 
there has been an increasing tendency to in- 
clude the northwestern section of the State 
in all enterprises, and special concessions 
have been made to interest the jewelers of 
that section. 

It is probable that officers of the State 
association will pay visits to the jewelers in 
the northwestern part of the State between 
now and the convention, which will be held 
some time next Spring. Similar tours of 
good-will have been made in previous years, 
and invariably proved themselves to be well 
worth while, 

General instructions were also given to 
the Wisconsin delegation to the national 
convention. A. W. Anderson, Neenah, Wis., 
who is secretary of both the Wisconsin 
State and the national jewelers’ organizations, 
will leave for the convention city on Aug. 
22, with Henry F. Stecher, who for years 
has been manager of exhibits staged in con- 
nection with the national convention. Both 
Mr. Stecher and Mr. Anderson will have a 
number of arrangements to make before 
the arrival of the delegates. Other mem- 
bers of the Wisconsin delegation are 
Gustave Keller, Appleton; Joseph Krumrich, 
Oshkosh and President John P. Hess, Fond 
du Lac. They will leave just prior to the 
convention date, ; 

All members of the?board were present 
at the meeting. They are: William H. 
Upmeyer, Milwaukee; Gustave Keller, 
Appleton; T. J. Dale, Kenosha; L. N. Nel- 
son, Madison; J. R. Chapman, Oshkosh; 
John P. Hess, Fond du Lac, president; A. 
W. Anderson, Neenah, secretary; and 
Henry F. Stecher, Milwaukee, treasurer. 








Promulgation of New Japanese Luxury 
Tariff Expected Within a Few Days 


WASHINGTON, D. C., July 25.—Promul- 
gation of the new Japanese luxury tariff of 
100 per cent, ad valorem on articles enu- 
merated in the preceding issue of THE 
JEWELERS CIRCULAR is expected within a few 
days, the Commerce Department has been 
advised by the Japanese embassy. 

All articles affected by the new rates of 
duty if shipped to Japan prior to July 5, 
the date the measure was introduced in the 
Diet, will be subject to the old rates pro- 
vided that consignees make customs declara- 
tions to the Japanese authorities prior to 
date of promulgation of the new law. 

Unless these conditions are complied with 
all such merchandise arriving after date of 
promulgation of the act will be subject to 
the new duties. 








Lease of the ground floor of the storeroom 
at 22 S. Main St., Memphis, Tenn., formerly 
occupied by George T. Brodnax, Inc., jewel- 
ers, has been- made by the Bailer Jewelry 
Mfg. Co., with possession to begin at once, 
although the new*Bailer store will not be 
opened until “Sept. 1. The Bailer concern 
will make extensive alterations and remodel 


up the affiliations with the State ‘association --the interior to make an up-to-date jewelry 
in the northern and eastern parts of. the store... -- - 
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—MAZER PRESTIGE— 


Any concern that procures and holds its customers’ good will, respect, and 
continued patronage must possess something that is of pecuniary interest 
to those whom it serves. Our business is growing constantly and steadily, and 
we continue to specialize in the importing of Loose Diamonds and the making 
of Single Stone Diamond Rings exclusively. You will pay yourself hand- 


somely to investigate our present values. 


JOSEPH MAZER CO,, INC. 


DIAMONDS 
170 BROADWAY -i- -i- NEW YORK 
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We are also prepared to supply the Jobbing Trade 
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The Star Ruby 


If there are any gems that carry their own selling 
appeal, those gems are the Star Ruby and the Star 
Sapphire. 


Louis NN | Cars 





36 West 47th Street New York City 
Bryant 8306 
SAPPHIRES PEARLS EMERALDS RUBIES 


BLUE ZIRCONS 
























REMOVAL NOTICE 


HENRY E. OPPENHEIMER & CO. 


Importers and Cutters of Diamonds 
Importers of Pearls 


20 West 47th Street, New York City 


Telephone: Bryant 9177 


The BUYERS’ DIRECTORY 


The Jewelers’ Circular Pub. Co., 11 John Street, New York 
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LATEST CUSTOMS RULINGS 





Board of United States General Appraisers 
Hands own Decisions as to the Duty 
on Leads, Pendants, Imitation Jet 
Articles and Other Merchandise 


Despite the Summer vacation period, the 
Board of United States General Appraisers 
at New York continues to hand down ;ulings 
of interest to the jewelry trade. 


ROSES MONTEES 


The tariff rate is reduced on certain imita- 
tion precious stones, known as ‘Roses Mon- 
tees,” in a decision by the Board of United 
States General Appraisers sustaining protests 
of Baily, Green & Elger, Bernard Judae & 
Co., S. Floersheimer & Bro., J. J. Gavin & 
Co, Morris Hollander Co., Hudson For- 
warding & Shipping Co., Leo F. Phillips & 
Co, H. W. Robinson & Co., Rosenberg & 
Co., Theo. L. Stern & Co., and others. The 
stones in question were assessed at the rate 
of 55 per cent. ad valorem under Par. 218, 
Act of 1922. Judge Sullivan finds that they 
should have been taxed at 20 per cent. under 
Par. 1429, Act of 1922. 


BUNCH BEADS 


Sunch beads, not in imitation of precious 
or semi-precious stones, were the subject of 
a controversy decided by the General Ap- 
praisers in favor of F. Hoffmann & Co. 
These beads were taxed on entry through 
the customs at the rate of 60 per cent. ad 
valorem under Par. 1403, Act of 1922. Judge 
Sullivan finds that duty should have been 
exacted at but 35 per cent. ad valorem under 
said Par. 1403. 

In a rather similar decision, Judge Sulli- 
van finds that beads strung in imitation of 
precious or semi-precious stones, imported in 
bunches, were erroneously taxed at 60 per 
cent. ad valorem under Par. 1403, Act of 
1922. In this ruling, sustaining a protest of 
A. J. Bracher & Co., the Customs Board 
inds that duty should have been levied un- 
der the last provision of Par. 1403 at 45 per 
cent. ad valorem. 


IMITATION PEARL BEADS 
Sustaining a protest of J. Finkel, of New 
York, the General Appraisers find that imita- 
tion pearl beads, temporarily strung, taxed at 
per cent. ad valorem under Par. 333, Act 
of 1913, should have been assessed at but 35 
per cent. under another provision in said 
Par. 333. 
PENDANTS, ETC. 

. In a decision, denying relief to Fontaine, 
inc. the Customs Board finds that black and 
white silk ribbons, with black, oval-shaped 
pendants, composed of galalith and metal, 
‘et with small stones resembling diamonds 
and pearls and ornamented with a design of 
white lines, suspended therefrom, were prop- 
erly assessed at 60 per cent. ad valorem un- 
der Par, 356, Act of 1913, as jewelry. Ear- 
mgs composed of galalith and metal, set 
with imitation precious stones, are also held 
y the Customs Board to have been properly 
taxed at the rate of 60 per cent. under Par. 
336, Act of 1913, as jewelry. 


IMITATION JET ARTICLES 

Certain imitation jet articles in chief value 

°F paste, imported by L. Metzger & Co., were 

“yn at 45 per cent. ad valorem under Par. 
» Act of 1913. Judge Sullivan now finds 
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that duty should have been assessed at 30 
per cent. ad valorem under Par. 95, Act of 
1913. 
PENDELOQUES 

Merchandise, invoiced as ‘“Pendeloques,” 
were the subject of a decision by the Cus- 
toms Board sustaining a protest of S. Stern. 
The articles in question were returned by 
the customs appraising officers as ornaments 
of cut glass, with duty at 45 per cent. ad 
valorem under Par. 8&4, Act of 1913. Judge 
Sullivan finds that duty should have been 
assessed at 20 per cent. ad valorem under 
Par. 357, Act of 1913. 

PYROXYLIN FANS 

Fans in chief value of pyroxylin and other 
materials, pyroxylin chief value, are held 
properly dutiable at 60 per cent. ad valorem 
under Par. 31, Act of 1922, in a decision by 
the Customs Board overruling a protest of 
the Arlington Toy Co., of New York. Claim 


was made for duty at 50 per cent. under Par. 
1422, Act of 1922. 


BUCKLES OR CLASPS 

Sustaining a protest of Bailey, Green & 
Klger, the General Appraisers reach the con- 
clusion that imported buckles or clasps com- 
posed of celluloid and base metal, not plated 
with gold or silver, are dutiable at 60 per 
cent. ad valorem under Par, 31, Act of 1922, 
rather than, as assessed on entry, at 80 per 
cent. under Par. 1428, Act of 1922. 

PERFUME SPRAYS 

The tariff rate on imported atomizers or 
perfume sprays, in chief value of metal, 
plated with platinum, gold or silver or col- 
ored with gold lacquer, is reduced in a de- 
cision sustaining protests of Jay: Thorpe, Inc., 
and Samstag & Hilder Bros. Duty was as- 
sessed at 80 per cent. under Par. 1428, Act of 
1922. Judge Sullivan reduces the rate to 60 
per cent. under Par, 399, Act of 1922. 


MIRRORS 

Certain mirrors, imported by D. Lisner & 
Co., Ovington Bros., Lord & Taylor, M. 
Gugenheim, Inc., Saks & Co., A. Steinhardt 
& Bros., Samstag & Hilder Bros., and Bern- 
ard Judae & Co., were assessed at 80 per 
cent. under Par. 1428, Act of 1922. The 
Customs Board fixes duty at 50 per cent. un- 
der Par. 230, Act of 1922. 


SHOE BUCKLES 


Upholding a claim of Marshall Field & 
Co., of Chicago, the Customs Board con- 
cludes that imported shoe slides or buckles, 
composed of base metal, valued at over 20 
cents per dozen, were erroneously taxed at 
80 per cent. under Par. 1428, Act of 1922. 
Duty is fixed at 15 cents per 100, and 20 per 
cent. ad valorem, under Par. 346, Act of 
1922. Slides or buckles, in chief value of 
galalith, are held to have been correctly as- 
sessed under Par. 33, Act of 1922, at 40 
cents per pound and 25 per cent. ad valorem. 

A similar decision reduces the duty on 
highly ornamental and elaborate steel shoe 
buckles, imported by D. Lisner & Co. Duty 
was assessed at 80 per cent. under Par. 1428, 
Act of 1922. The Customs Board fixes duty 
at 15 cents per 100, plus 20 per cent. ad 
valorem under Par. 346, Act of 1922. 








C. F. Clark has moved from Guide Rock 
to Kearney, Nebr. 
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Reed & Barton Co., Taunton, Mass., to 
Celebrate One Hundredth Anniver- 
sary at Annual Outing on Aug. 2 

TAUNTON, Mass., July 26—In connection 
with the celebration of the 100th anniversary 
of the founding of the business of the Reed 
& Barton Co., the annual outing will be 
held at Nantasket Beach on Saturday, Aug. 
2. Arrangements have been made for a 
special train to leave here about 12:30 
o’clock that day for the famous Massa- 
chusetts shore resort, where a special dinner 
will be served and a series of games con- 
ducted. It is the intention of those in charge 
of this outing to make it one in keeping with 


‘the significance of the occasion. 


The company has issued a beautiful book- 
let entitled “A Century of Silversmithing,” 
which, as the foreword says, is “A brief 
account of the interesting development of 
silverware manufacture as reflected in the 
growth of an organization that now cele- 
brates its centennial in this field.” It was 
written by Philip L. Sniffin and is profusely 
illustrated. Among the illustrations are por- 
traits of Henry G. Reed, who died in 1901, 
and Charles E. Barton, who died 1867, while 
as a frontispiece is a portrait of William 
B. H. Dowse. 

In presenting these souvenirs of the indus- 
try, the edition of which is very limited, 
the Reed & Barton Co. says: “In this 
book we have tried to convey to you a 
glimpse of 100 years’ progress in the silver- 
ware industry and to sketch the history of 
this century of service in the Reed & Barton 
organization.” 








Jewelers Urged to Watch for Stolen Money 
Orders and Submit Prompt Reports 


PittspurGH, Pa., July 26.—Post-office rob- 
beries continue to be reported to the postal 
authorities, who, however, are making it in- 
creasingly difficult for these thieves to ply 
their vocation, as indicated by a further 
notification to jewelers and other merchants 
that certain offices have been robbed of postal 
orders in blank. 

W. Irving Glover, Third Assistant Post- 
master General, has caused to be circulated 
information regarding the latest robberies, 
and merchants to whom the orders are pre- 
sented are requested to communicate with 
the postal authorities or the police. The 
stolen money orders, their numbers and 
towns and the post offices from which stolen, 
together with the date of the theft, follows: 
Cerdova, Alaska, Nous. 91,4€C1 to 91,800, inclusive. 

June 16, 1624. 
Branch, Ark., Nos. 

June 24, 1924. 
Clarendon, Ark., Nos. 

sive. June 18, 1924. 
Tamo, Ark., Nos. 18,618, 18,619, 18.620, 18,621, 

18,624, 18,626, 18,627, 18,630, 18,631, 18,632 and 

18,633. June 1, 1924. 

Brea, Calif., Nos. 33,598 to 33,600 inclusive. 

10, 1924. 

Mcosup, Conn, Nos. 136,077 to 136,081, inclusive. 

June 13, 1924. 

Chicago, Ill., Sta. 69, Nos. 50,784 to 50,800, in- 

clusive. June 22, 1924. 
Nevada, Mo., Nos. 43,390 to 

June 11, 1924 
St. Louis, Mo., Sta. 5, Nos. 71,644 to 71,652, in- 

clusive. June 11, 1924. 
Phoenix, N. Y., Nos. 91,481 

June 26, 1924. 

Pottsville, Fa., Sta. 3, Nos. 10,766 to 10,800, in- 

clusive. June 20, 1924. 

Oconomowcc, Wis., Nos. 195,401 to 195,800, inclu- 

sive. June 24, 1924. 


20,001 to 21,000, inclusive. 


16°,001 to 166,200, inclu- 


June 


43,400, inclusive. 


to 91,600, inclusive. 
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SAPPHIRES from far away 
Cashmere—BLACK OPALS from 
Lightning Ridge — RUSSIAN 
LAPIS LAZULI from distant 
Afghanistan — Exquisite BLUE 
HILL AQUAMARINES from in- 
terior Brazil—Dazzling Wine-Red 
PRECIOUS TOPAZ in recent 
years so little found; these and 
other Gems of fascinating beauty, 
gathered from the far corners of 
the world, form but a part of my 
new collection. 


LUCIAN M. ZELL 


522 Fifth Avenue 
New York 
































1924-1925 Edition 





The Jewelers’ Circular 


Buyers’ Directory 


Useful to Buyers and as a Directory of 
the Jewelry and Allied Lines 





Price One Dollar 





The Jewelers’ Circular Publishing Co. 
New York, N. Y. 


11 John Street 
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CUT TO ORDER 


SIZE 
SHAPE 
QUALITY 
QUANTITY 
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How “Red Wig” Bandit was Captured 





Disclosure of His Identity Through Work of Jewelers’ Co-operative Bureau 
an Illustration of the Bureau’s Service 


























' 
—— 

The important capture of Louis H. Cam- 
pos whil endeavoring to dispose of valuable 
jewelry to Shaw & Brown in Washington, 
)). C., as published in the last issue of THE 
JEWELERS’ CIRCULAR, has demonstrated an- 
other case in which the Jewelers’ Co-opera- 
tive Bureau has rendered valuable service to 
the police and the jewelry trade in general. 

The jewelry, consisting of two pearl neck- 
laces, diamond and emerald pendant, dia- 
mond and onyx bar pin, and several rings, 
was brought to the Division of Lost Prop- 
erty at Police Headquarters, New York, by 
Sergeant Thompson of the Washington Po- 
lice Department. Detective Sergeant M. J. 
Regan and “Matt” Stratton, of the Jewelers’ 
Co-operative Bureau, were assigned to the 
Case. 

The address given by Campos, 158 W. 
12Ist St., New York, was visited and it was 
learned that Campos was a teacher of lan- 
guages and had lived there for over a year, 
and was recently visited by his wife and his 
seven-year-old daughter. In his trunk was 
found an automatic 32-caliber pistol, photos 
and his naturalization papers, indicating that 
he was a single man in 1921. 

On the platinum clasp which had been re- 
moved from one of the pearl necklaces, Mr. 
Stratton found a number which he recog- 

. nized as used by Dreicer & Co., New York, 
= and it was then learned from the latter that 
\ the piece was made for Mrs, Henry 1. 
| Stengle, 1049 Park Ave. The police rec- 
| ords showed that at 11 o’clock on April 8 
a maid in the home of Mrs. Stengle an- 
| swered the doorbell and faced a masked red- 
t haired man with a revolver who forced her 
back into the kitchen. With another maid 
| she was locked into a closet. When the 


| 
| robber fled, he left behind him a red wig, 
| mask and tan cap. 

j Mrs. Stengle was reached by the phone 
.| at her Summer place at Larchmont Gardens 
and came to Police Headquarters where she 
| identified her property, valued at over 

$50,000. Detective Sergeant Regan asked if 
any of her maids had been away a _ short 
| time recently. Mrs. Stengle stated that 
Pivonka had been absent and had 
| gone to a hospital for treatment but had 
| returned. Sergeant Regan then asked if the 
| maid had a daughter about seven years old 
| and received the answer that she had. 

Mrs. Stengle then offered the use of her 
car and the run was made direct to Larch- 
| mont Gardens where the maid confessed to 
' heing the friend of Campos and that she 
had admitted him to the house upon a sig- 
nal. The maid was immediately arrested 
! and Campos brought back from Washington. 
They have been held without bail for trial. 

Inspector John D, Couglin, commanding 

Bureau of the New York 


| Louise 





the Detective 
Police Department, personally commended 
, Mr. Stratton for his knowledge of jewelry 
scratch marks which rendered possible the 
detection and arrest and will result in the 
7 ultimate conviction of the “red wig” bandit. 
2 As a further evidence of the splendid ef- 








forts constantly being made by the Jewelers’ 
Co-operative Bureau it is also interesting 
to note at this time that within the past few 
weeks Mr. Stratton, the agent of the Bu- 
reau, notified a large jewelry house that a 
trusted and highly regarded salesman in 
their employ was pawning valuable platinum 
diamond jewelry which he was obtaining in 
their name. The result of this investigation 
was a complete confession and restitution of 
jewelry to a number of wholesale firms tq 
the extent of $22,500 at wholesale prices. 

While there has been an epidemic of all 
kinds of crime in our industry it is of in- 
terest to note that the recoveries of losses 
of the Bureau to date are about four times 
greater than during all of 1923. 








ORDINANCE ADOPTED 





San Diego, Cal., Common Council Passes 
Measure to Regulate So-Called 
“Closing Out” Sales 

San Dieco, Cal., July 24.—At the solicita- 
tion of the Better Business Bureau, the Ad- 
vertising Club and the Merchants’ Associa- 
tion, the common council has adopted an ordi- 
nance seeking to regulate the so-called “clos- 
ing out sales,” whether they be in the jewel- 
ry, clothing, or any other line of business. 
The text of the ordinance is as follows: 


Section 1. This entire ordinance shall be deemed 
an exercise of the police power of the State of 
California and the city of San Diego for the 
public safety, comfort and ccnvenience, and all its 
provisions shall be literally construed for the ac- 
complishment of that purpose. 

Section 2. The term “person” shall be held and 
construed to mean and include natural persons 
of either asscciations, co-partnerships and 
corpcrations whether acting by themselves or by a 
servant, agent or employe. 

Section 3. Any person who advertises or con- 
ducts any sale of goods, wares or merchandise that 
is represented as a bankrupt, insolvent, assignee’s, 
adjuster’s, trustee’s, executor’s, administrator’s, re- 
ceiver’s, wholesaler’s, jobber’s, manufacturer’s, clos- 
ing out sale, or sale of damaged by fire. 
water, or as a sale conducted by a 
merchants’ association, board of trade or other ap- 
parent bedy of creditors, shall file with the City 
Treasurer, a statement under cath stating the names 
of the persons from whom the gcods were obtained, 
whether the same are to be sold under the order 
of the court, and if so, the name of the court and 
preceeding in which such order was made, and the 
inventory cf the goods to be sold. 

It shall be unlawful for any adver- 
{ise or conduct any such sale without having first 
filed a statement under oath, as in this section 
proviied; and it shall be unlawful for any person 


sex, 


¢ 
goods 


smoke cr 


person to 


at any such sale to sell goods, wares, or mer- 
chandise not specifically described in said state- 
ment. Jt shell be unlawful for any person to 


make anv false mis-statement of fact in the veri 
fied statement filed with the City Treasurer as in 
this section required. 

Section 4. If any section, sub-section, sub-divi- 
sion, sentence, clause, or phrase of this ordinance 
is for any reason held to he unconstitutional er 
void, such decision shall not affect the validity of 
the remaining portions cf this ordinance. 

Secticn 5. Any person violating «ny of the 
provisions of this ordinance shall be deemed guilty 
of a misdemeanor, and upon the conviction thereof 
shall be punished by a fine cf not to exceed Five 
Hundrea Doiiars ($500.00), or by imprisonment in 
the city jail for a term not exceeding six (6) 


months, or by beth such fine and imprisonment. 
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67 
FRAUD. ORDERS ISSUED 


Business of Asta Studio, New York, and 
Zodiac Research Society, Brooklyn, 
Displeases Post Office Authorities 


WasHINGTON, D, C.,, July 28—Fraud 
orders have been issued by the Post Office 
Department against the Asta Studio, of 
New York city, and the Zodiac Research 
Society, of Brooklyn. Investigation by the 
postal inspectors disclosed that the Asta 
Studio is a trade name adopted under which 
a business devoted largely to the sale of 
jewelry and novelties has been con- 
ducted. 

One of the proprietors was at one time 
an officer in the United States merchant 
marine and claimed that his knowledge of 
the solar system, obtained at that time, 
caused him to become interested in astrology 
and in the possibility of forecasting future 
events. As a result of such knowledge he 
believed himself qualified to prepare so- 
called “astrological interpretations” and 
started the Asta Studio in October, 1923, 
with a partner. His partner admitted that he 
knew nothing about astrology and had very 
little faith in it. 

<Advertisements were inserted in the daily 
papers by the concern in which it was 
alleged that for 10 cents, an “astrological 
interpretation” would be sent to the ap- 
plicant. Accompanying this reading was a 
form letter offering the remitter a so-called 
“zodiac emblem” or “good luck and happi- 
ness” ring for $2.25 which, it is alleged, 
cost the concern about 35 cents apiece. 

By means of this scheme, it is alleged by 
the Post Office Department, that the pro- 
moters obtained $281,250 from a credulous 
public. The Asta Studio received daily be- 
tween 1,500 ad 2,000 letters from patrons. 

The Zodiac Research Society conducted a 
similar scheme to defraud its customers. It 
likewise furnished “interpretations” and 
rings for $2 apiece, the latter costing but 
33 cents, it was alleged. The so-called 
“thorough” readings of 2,000 words each 
furnished by the concern contained general 
statements, applicable to all alike, male or 
female, old. or young. Evidence gathered 
by the post office inspectors showed con- 
clusively that the scheme was concocted to 
defraud the public. 

“Astrological interpretations” and “Zodiac 
Good Luck and Happiness” rings may be 
all well and goed in the minds of some 
people but the United States mails are not 
going to be employed to encourage their 
sale to the unwary, said Postmaster General 
of the fraud erders. As a result of this 
action both concerns will be deprived of 
the further use of the mails in carrying on 
their business. 








Three gold watches and a number of gold 
pencils were stolen recently from the show 
window of the jewelry store of C. C. Free- 
land, Cambridge Springs, Pa. It is believed 
that the window was smashed with a ham- 
mer. The hole made in the glass was large 
enough to admit the hand and arm of the 
burglar. The thief, however, was only able 
to reach the watches and the pencils, al- 
though several thousand dollars’ worth of 
diamonds and rings were on display in an- 
other part of the window. 
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American Gem & Pearl 


Company 


6 West 48th Street, New York 


LONDON PARIS 





Miners, Cutters and Importers 


Gems of Every Description 





We specialize in 
Rubies, Emeralds, Sapphires 
Of all sizes for all purposes 


and Carry a Particularly Well Assorted Stock of 


Aquamarines, Chinese Jade, 


Black Opals 


and Other Semi-Precious Stones 
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S. NATHAN & CO. 

















Importers and Cutters 

71 Nassau Street New York 
RING STONES 
AMETHYST 
TOPAZ e 
TOURMALINE Everything 
AQUAMARINE e 
OPALS in the 
ONYX e 
SAPPHIRES Stone Line 
RUBIES 
EMERALDS 
All Sizes and Shapes 
Precious and Synthetic 
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Specialized Then as Now in 
Seed Pearl Repairing, 










Remodelling 
and Renovating 
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Price, $1.00 





The Jewelers’ Circular 
Publishing Company 
11 John Street New York 








STONES 


of every description in 

precious and imitation. 
We can fill your mail orders 
promptly, at the right prices. Also 


Stone Seal Engraving and En 
crusting Lapidary Work. 


Kroner, Hyman & Co,, !nc. 


















51 Maiden Lane New York City 
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pEATH UF HARRY H. TAMMEN 





prominent Denver, Colo., Wholesale Jeweler 
Passes on After a Long Period of 
Failing Health 


Denver, Colo., July 24—Harry H. Tam- 
men, president of the H. H. Tammen Co., 
7th and Larimer Sts., one of the largest 
yholesalers of jewelry and jewelry novel- 
‘jes in the Rocky Mountain district, died 
Monday, July 21, at his home, 1061 Hum- 
boldt St. 

Mr, Tammen had been in failing health for 
eyeral months and recently submitted to an 
operation at Johns Hopkins Hospital, Balti- 
more. The operation disclosed a malignant 
growth in the stomach and Mr, Tammen 
was hurried back to Denver in the private 
ar of J, Ogden Armour, millionaire packer 
oi Chicago, his close personal friend. He 
did not long survive the homeward trip. 
Mr. Tammen was also part owner of the 
Denver Post. He established the H. H. 
Tammen Co., a number of years ago and it 
bad grown from a small concern to the 
largest of its kind in this section. He was 
widely known among the jewelers of 
Denver and Colorado, 

During his lifetime Mr. Tammen gave 
much of his fortune to charity and recently 
built a wing to the Denver Children’s Hos- 
jital at a cost of $175,000. The wing is 
known as the Agnes Tammen Memorial. He 
let an estate estimated at $6,000,000. This 
amount does not include the half ownership 
ithe Denver Post and the full ownership 
of the H. H. Tammen Co. 

In his will Mr. Tammen left the bulk of 
his estate to his widow, but provision was 
made whereby the Children’s Hospital will 
receive an income from a trust of approxi- 
mately $2,000,000. A number of the veteran 
employes of the Denver Post and the H. H. 
Tammen Co., also were remembered in the 
ill, some of them receiving bequests of 
“proximately $5,000. 

Messages of condolence were received by 
tis widow and his partner in the publishing 

siness, I, G. Bonfils, from friends in all 
‘ections of the country. Mr, Tammen was 
4man who was esteemed by all with whom 
%e came in contact, and numbered his 
inends among the men and women in all 
walks of life. 

Funeral services were held from the 
‘amily home Tuesday afternoon, July 22. 
‘he Rev, Charles H. Marshall, an Episcopal 


“ergyman, officiated. Interment was at 


‘airmount Cemetery, 








Death of Louis Heimann 


EVANSVILLE, Ind., July 26.—Louis Hei- 
mann, 56 years old, died at his home here a 
"ew days ago after a short illness, his death 
aiving been caused from a complication of 
Cseases, For the past 30 years Mr. Hei- 
, “tn nad been a salesman for the I. Gans 

Ist St. and when Raphael Bros. took 
ed the business of the Gans company a few 
ong ag0 Mr. Heimann continued to travel 
lor this firm, 
be nies = and favorably known to the 
States — Illinois, Kentucky and other 
Personality - oe He was a man of fine 
4 ie oe ae friends easily. He was 
emple h of the W ashington Avenue 

© here and took an active part in every 


( 
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move that had for its object the upbuilding 
of the city He is survived by three 
brothers, three sisters and several other rela- 
tives here. 

The body was buried at 
Cemetery near the city. 


Rose Hill 








DEATH OF FRANK P. ALLEN 





President of Bohm-Allen Jewelry Co., Den- 
ver, Colo., Passes Away After an 
Iliness of Four Months 


Denver, Colo., July 24.—Frank P. Allen, 
president of the Bohm-Allen Jewelry Co., 
one of the largest retail stores in Denver, 
died Monday, July 21, at his home, 1154 
Vine St., from an illness which had its in- 
ception four mounths ago. Mr. Allen was 
69 years old and was a pioneer of the 
jewelry trade of Denver and Colorado and 
one of the best known men of the industry. 


Four months ago, Mr, Allen contracted a 
bronchial ailment which compelled him to 
absent himself from his office. At various 
times during his illness, he was reported 
improving and it was expected that he would 
soon be able to resume his duties at the 
office when serious complications developed 
that caused his death. 

Mr. Allen was a son-in-law of J. J. Joslin, 
one of the pioneer dry goods merchants of 
Denver. He was born in Burlington, Vt., 
and came to Denver in 1889. Soon after his 
arrival he became manager of the Joslin- 
Park Jewelry Co., which has since discon- 
tinued business in Denver. He remained 
with the firm until 1905, when he acquired 
an interest in the Bohm-Bristol Jewelry Co. 
The name was changed to Bohm-Allen 
Jewelry Co., and he became president of the 
new firm, 

Mr. Allen took an active part in all move- 
ments of local jewelers to benefit the trade. 
He also was active in commercial and civic 
affairs. He held membership in the Denver 
Chamber cf Commerce, the Denver Athletic 
Club, the Gentlemen’s Driving and Riding 
club, the Denver Lodge of Elks, the Denver 
Jewelers’ Association, and various other local 
organizations, 

He is survived by three sons and two 
daughters. They are Cyrus G. Allen, J. J. 
Alien, and Wilbur Allen, and Mrs, Irving 
Selover, of Denver, and Mrs. W. W. 
Williams of Providence, R. I. 

Funeral services were held July 23 from 
the family home. The Rev. Dr. George B. 
Vosburgh officiated. Interment was at Fair- 
mount Cemetery. 








Fred W. Roedel, who has been connected 
with G. Will Payne as jeweler and optician 
and optometrist for many years, announced 
this week that he will open a business for 
himself in Utica, N. Y., in the near future. 
He has had 23 years’ experience in the busi- 
ness. He is secretary of the Utica Optom- 
etric Society and a member of the New 
York State Optometrical Society and the 
American Optometric Association. He went 
this week to New York and Providence to 
buy stock and equipment for a high grade 
optical and jewelry store, which he will open 
about the middle of August. 
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DEATH OF I. A. GYLLENBERG 


Providence Jewelry Manufacturer Goes to 
the Great Beyond After a _ Linger- 
ing Illness 


ProvipeNce, R. I., July 28—Iva Axel 
Gyllenberg, vice-president and secretary of 
the O. R. Johnson Co., Inc., manufacturing 
jewelers at 154 Greenwood St., Auburn, 
R. I., died at his home, 78 Mitchell St., 
this city, Friday morning, after a lingering 
illness. The funeral was held at 2 o'clock 
yesterday afternoon from his home and was 
attended by a large number of relatives, 
friends and former associates, including 
many from the Masonic bodies with which 
he was affiliated. Burial was at Riverside 
Cemetery. 

Mr. Gyllenberg was born in Sweden, 66 
years ago, and received his education and 
early industrial training in that country. He 
came to the United States in 1892, coming 
directly to Providence to accept a position 
with the Gorham Mfg. Co. as an expert 
die cutter. After a few years with the 
Gorham Co., he entered business for him- 
self, with Charles G. Hultman, at 26 Foun- 
tain St., the firm style being Gyllenberg & 
Hultman, as die sinkers and designers. In 
1906 the business was removed to the rear 
of 283 Thurber Ave., and a year later took 
up larger quarters on the fourth floor of 
36 Garnet St., where the business is still 
located. Mr. Gyllenberg withdrew from the 
firm in February, 1919, since which time Mr. 
Hultman has continued it. 

When the manufacturing jewelry concern 
of O. R. Johnson Co. was incorporated un- 
der the laws of Rhode Island on Feb. 16, 
1912, Mr. Gyllenberg became interested in 
the business and after withdrawing from the 
firm of Gyllenberg & Hultman in 1919 he 
became vice-president and secretary of the 
Johnson Co. and gave his entire attention 
to the latter business. 

He is survived by his widow, Mrs. Alida 
A. (Wegner) Gyllenberg, to whom he was 
married in Sweden, and two daughters, Mrs. 
Joseph FE. Cull, of Pawtucket, and Miss 
KEdyth Gyllenberg, who lived with him. He 
was a member of Nestell Lodge of Masons, 
Providence Royal Arch Chapter No. 1 and 
Calvary Commandery No. 13 of Knights 
Templar. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 

Selling Price 


London U.S. Gow’t New York 
Date Official Assay Bars Official 

Jane Zee cacs 345 69% 67% 
WU 2S piesexves 34 5 69% 67% 
FORE 26 a nkckws 34%, 70% 67% 
LC) ae 34% 70% 68 

July 26....... 34% 70% 68% 
ba. 34% 70% 68% 








Ray Sisson, pearl buyer at Hazleton, Ind., 
and Becker, Ind., was in Evansville a few 
days ago on business. He reported that the 
continued rains along White and Wabash 
River for the past several months had 
greatly interfered with the operations of the 
mussel shell camps but with the coming of 
better weather he believes there will be 
more activity in the camps and a larger 
number of men will be employed. 
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WALTER P. McTEIGUE, INC. 


MANUFACTURERS OF 


FINE DIAMOND JEWELRY 






ANNOUNCE 


THE REMOVAL OF THEIR OFFICE AND FACTORY 







TO 


36-42 WEST 47TH STREET 
NEW YORK 









TELEPHONE BRYANT 5651-2 














Sterling Silver Necklace Clasps 


to retail from $2.00 to $10.00 each 


FISHEL NESSLER COMPANY 
184 Fifth Avenue, New York City 


Makers of Novelties Since 1886 





























SALESMAN | 


TO CARRY A LINE OF 


DIAMOND BRACELETS and BRACELET MOUNTINGS 


Also a Complete Line of Diamond Wrist Watches 





Must be a high calibre man with a good following with trade in the Middle West and Coast 


GERSTENBLITH BROS. “ 
15 WEST 37th STREET NEW YORK CITY &f , 
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PRINCIPLES ENDORSED 


National Jewelers’ Board of Trade in 
- Hearty Accord With Code of Ethics 
Adopted by United States Chamber 

of Commerce 


\t a mecting of the board of directors 
; the National Jewelers Board of Trade, 
held at the headquarters, 15 Maiden Lane, 
Xew York, July 10, the Principles of Busi- 
oss Conduct, adopted by the Chamber of 
Commerce of the United States of America 
at the convention held at Cleveland, O., in 
May, were endorsed by the Board. 
Secretary Backus of the Board was in- 
gructed to inform the Chamber of Com- 
merce that the Board is heartily in accord 
with the principles and recommends them 
« the Board’s members. 

The principles adopted follow: 

I, 

Tug FouUNDATION of business is confidence, 
which springs from integrity, fair dealing, 
eficient service, and mutual benefit. 

i, 

Tue RewArp of business for service 
rendered is a fair profit plus a safe reserve, 
commensurate with risks involved and fore- 
ght exercised. 

HE o 

EQuITABLE CONSIDERATION is due in busi- 
ness alike to capital, management, employes, 
and the public, 


IV. 
KNoWLEDGE—thorough and_ specific—and 
unceasing study of the facts and forces 


affecting a business enterprise are essential 
toa lasting individual success and to efficient 
service to the public. 


V. 
PERMANENCY and continuity of service are 
basic aims of business, that knowledge 


gained may be fully utilized, confidence es- 

tablished and cfficiency increased. 
VI. 

OBLIGATIONS to itself and society prompt 
business unceasingly to strive toward con- 
tinuity of operation, bettering conditions of 
employment, and increasing the efficiency 
and opportunities of individual employes. 

VII. 

Contracts and undertakings, written or 
oral, are to be performed in letter and in 
grit. Changed conditions do not justify 
their cancellation without mutual consent. 

VITI. 

REPRESENTATION of goods and_ services 
‘ould be truthfully made and scrupulously 
tulfilled, 

IX, 

Waste in any form,—of capital, labor, 
services, materials, or natural resources,— 
s intolerable and constant effort will be 
made toward its elimination, 


X. 

EXCESSES of every nature,—inflation of 
tradit, over-expansion, over-buying, over- 
‘tmulation of sales,—which create artificial 
conditions and produce crises and depressions 
are condemned, 


XI, 


Unrair ComMPETITION embracing all acts 


, 
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characterized by bad faith, deception, fraud, 
or oppression, including commercial bribery, 
is wasteful, despicable, and a public wrong. 
3usiness will rely for its success on the 
excellence of its own service. 

XII. 

CONTRCVERSIES will, where possible, be 
adjusted by voluntary agreement or impar- 
tial arbitration. 

XIII. 

CorPpoRATE Forms do not absolve from 
or alter the moral obligations of individuals. 
Responsibilities will be as courageously and 
conscientiously discharged by those acting in 
representative capacities as when acting for 
themselves. 

XIV. 

LAWFUL CO-OPERATION among. business 
men and in useful business organizations in 
support of these principles of business con- 
duct is commended, 

XV. 

Business should render restrictive legis- 
lation unnecessary through so conducting 
itself as to deserve and inspire public con- 
fidence. 








A. N. R. J. A. CONVENTION PLANS 





Elaborate Program of Entertainment In- 
cludes an Evening at the 
Municipal Opera 


St. Louis, Mo., July 26—Completion of 
plans for the entertainment program of 
the A. N. R. J. A. convention was accom- 
plished at a dinner and meeting of the St. 
Louis Retail Jewelers’ Association, held at 
the City Club Wednesday evening, July 23. 
Approximately $1,000 was subscribed at the 
meeting as an addition to the fund already on 
hand to be expended on entertainment fea- 
tures. It was announced at the meeting 
that the jobbers and manufacturers of St. 
Louis have raised a sum of $3,750 which is 
to be expended on entertainment of visiting 
jewelers. 

One of the features planned by the manu- 
facturers will be a night at the Municipal 
Opera, to and from which the delegates will 
be transported in busses, which will also 
make a tour of the west-end residence section 
of the city. 

Sam Heffern, chairman of the reception 
committee, and Jack Bolland, chairman of 
the transportation committee, asked for, and 
received, a number of volunteers for their 
respective groups to help receive the guests 
at Union Station, and to convey the ladies 
who attend the convention in an automobile 
tour of the city. 

C. P. (“Tod”) Woodbury, president of 
Cady & Olmstead Jewelry Co., Kansas City, 
and president of the Missouri Retail 
Jewelers’ Association, was an honor guest 
at the meeting. In a short talk, Mr. Wood- 
bury said that he believed the coming con- 
vention would be “the best we have ever 
had.” Commenting on conditions in general, 
he said that the jewelry industry had not 
kept pace with the growth of industries dur- 
ing recent years. He added, however, that 
“jewelry is today in better shape than any 
other line of business. We have passed over 
the hardest period, and we are now sitting on 
top of the world.” 
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DEATH OF MICHAEL E. CLYMIN 


Brooklyn Retail Jeweler Dies at His Home 
in that Borough in His 
Forty-seventh Year 


Following. a-series of heart attacks, Mi- 
chael E. Clymin, a retail jeweler at 1375 
Fulton St., Brooklyn, N. Y., died Monday 
of last week at his home in that borough. 
Funeral services were held at the under- 
takers’ chapel, 1478 Fulton St., Tuesday 
evening, with the Rev. Dr. Simon R. Cohen 
of the Union Temple officiating. The inter- 
ment was in Elmont Cemetery, L. I. 

Mr. Clymin was born on the lower East 
Side of New York, and was in his 47th year 
at the time of his death. He was educated 
in the public schools and received his early 
training in engraving at the Cooper Union 
Institute. He entered the jewelry business 
as a boy, when he secured employment with 
the John Frick Jewelry Co., 8 Maiden Lane, 
New York. Mr. Clymin was affiliated with 
this concern .for 21 years, and at the time 
he severed his.connections with this house, 
about eight years ago, he was foreman of 
the engraving department at the factory. 

While still with the John Frick Jewelry 
Co. Mr. Clymin opened a jewelry store at 
1375 Fulton St., Brooklyn, about 20 years 
ago, which was in charge of his wife. How- 
ever, when he left the Maiden Lane house 
eight years ago, he took complete charge of 
the retail store in Brooklyn and was still 
head of the firm at the time of his death. 
Mr. Clymin was considered an expert en- 
graver on gold and had a wide reputation as 
an unusual worker in this regard. 

He was a member of the Fort Greene 
Lodge, F. & A. M., of Brooklyn, and an ad- 
visor of Troop 39 of the Boy Scouts, of 
which his son Irving is leader. He was 
also grand chaplain of the Order of Brith 
Abraham and a member of the Degree 
Lodge. 

Deceased is survived by his widow, one 
daughter, Violet, and two sons, Irving and 
Bertram Clymin. 








Jewelers’ Gold Bars Withdrawn and 


Exchanged at New York 
Week Ended July 26, 1924 
The U. S. Assay Office reports: 


Gold bars exchanged for gold ccin.... 
Gold bars paid depositors............ 


$793,272.30 


50,484.52 


OR ki cdot eaenneusaeser $843,756.82 


Of this the gold bars exchanged for gold 
coins are reported as follows: 





Date Exchange 
SOP AE pk. iene ndsdiee sas ate nbORs $77,442.17 
Rs vniitinikakwindaetomeiwnnings 127,791.54 
Meee heains cain de wens ka eee e0% 114,317.01 
ea ieilins- cb: cman ew nr ainnhacdin mei 184,209.81 
DE M2 apcCuaicdiecewins ne canincnwenan 190,625.89 
PRE 2Oi2t tte cecninwckinememenmdiene 98,885.88 

PONODY s dce eirueasiacneniesema ee $793,272.30 








It was reported to the Jewelers Security 
Alliance during the past week, that R. H. 
Barnes, Victoria, Tex., was visited by a 
thief, who extracted from the repair rack, 
a wrist watch valued at $110. The watch, 
however, wa’ returned by a young man the 
following day, after he learned he was sus- 
pected of the theft. 
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SUMMER OUTINGS 





Employes of Several Providence Concerns 
Entertained During the Past Week 


Provivence, R. I., July 26.—The past 
week added several more concerns to those 
of this city and vicinity that have enter- 
tained their employes at outings down the 
river or into the country where dinners, 
games, dancing and other features have con- 
tributed to the enjoyments of a day, or a 
half-day’s relaxation from the routine of 
business life. One of the most pleasing 
features in connection with these occasions is 
the generally democratic spirit shown by 
everybody wherein the office boy and the 
officials all meet on the common level, rub 
elbows and become better acquainted. 
EMPLOYES OF DANIEL & ABEL GUESTS OF FIRM 

Employes of Daniel & Abel, manufactur- 
ing jewelers at 46 Chestnut St., this city, 
were the guests of the management of the 
concern at the annual outing staged at Duby’s 
Grove, on the south side of the Pawtuxet 
River, in Warwick, this afternoon. The 
party left the factory shortly after 12 o’clock 
and were transported in automobiles, a score 
of machines, all gaily decorated with plumes, 
flags, streamers, etc., forming a picturesque 
procession, while noise makers of every de- 
scription and crepe paper hats, added to the 
carnival effect of the affair. 

Upon arrival at the resort, a light luncheon 
was served, followed by a lengthy program 
of field sports. A baseball game between 
a nine captained by Warren Norberg and an 
aggregation led by Harold Phillips ended 
in a draw when a discrepancy was found 
in the scoring. The winners in the various 
events were awarded handsome prizes. 

The bake was opened at 4:30 o’clock, to 
which everyone did full and ample justice, 
following which general dancing was held. 
Louis Penault and Mrs. Albert Warner gave 
several delightful piano and violin selections, 
while Mr. Devine and his son furnished an 
excellent comedy boxing bout. 

Mr. and Mrs. Bernard Abel acted as hosts 
to the gathering, which included nearly 100 
employes. The committee in charge of the 
affair comprised Henry Villenewe, Miss 
Sadie Lazar and J. L. Abel. 

OUTING BY MARTY’S STORE EMPLOYES 

The annual store outing given to the em- 
ployes of Marty’s of 242 Main St., Woon- 
socket, by Mr. and Mrs. C. Henry Marty, 
was held Wednesday afternoon, the clerks 
starting from the store at 12 o’clock. The 
party motored to the Elmcroft Inn in the 
village of Greenwood, where an excellent 
chicken dinner was served. Leaving the 
inn at 3:30 o’clock a trip was taken down the 
shore road along the west shore of Narra- 
gansett Bay to Conimicut, to the Summer 
home of Mr. and Mrs. Marty, where boat- 
ing, swimming and sports were enjoyed. In 
the evening ice cream and cake were served 
by Mrs. Marty, after which songs and im- 
promptu numbers were given by members of 
the party. The evening came to a close all 
too soon with rousing cheers for the hos- 
pitality of the host. 

PFEIFER CO. EMPLOYES ENJOY OUTING 

It was a tired but merry party of em- 
ployes from Albert Pfeifer Co. that came 
back to this city Wednesday evening aboard 
the steamer Minneola after spending an ex- 
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erting but pleasant afternoon at Rocky Point 
on the occasion of their annual outing. 
There the afternoon was spent in games, 
sports and other outdoor pastimes, not to 
forget the best indoor of them all at this sea- 
son of the year—a Rhode Island shore din- 
ner. The employes, all members of the 
Pfeifer’s Mutual Benefit Association, after 
the store had closed at 12 o’clock, marched 
to the South Water St. dock, where the 
steamer was waiting them. 

Officials of the firm who accompanied the 
employes included President Albert Pfeifer, 
Vice-president George Ottenheimer, Secre- 
tary Meyer Gates, Superintendent C. N. 
Howland and Publicity Manager George N. 
Binger. Mr. Pfeifer throughout the trip to 
and from Rock Point was seeing to the 
comfort and enjoyment of the excursionists, 
and seeing that frolickers did not lay down 
on their job of funmaking. The return trip 
from the outing grounds was made at 8:30 
o'clock. 








JEWELERS PLAY GOLF 





Members of Chicago Jewelers’ Association 
Advance on “Colonel Bogey” at Green 
Valley Country Club 
Cuicaco, July 23.—In response to a mo- 
bilization bulletin dated July 15, calling all 
the members of the C. J. A., Co. 1, Field 
Artillery, about 30 members answered roll 
call at the Green Valley Country Club for 
the second advance on “Colonel Bogey,” 

which took place yesterday. 

After lunch 16 snipers were shooting at 
the president’s cup, and the eight who sur- 
vived the engagement are W. W. Beckwith, 
John Friedland, Harry Radix, G. V. Dickin- 
son, Lou Buss, G. L. Petersen, Frank Moran 
and Charles Ross. These men will renew 
their efforts on Aug. 19. The elimination 
play will be in the forenoon of that day and 
the survivors will contest during the after- 
noon. 

‘Other events for the second golf outing of 
the Chicago Jewelers’ Association, held yes- 
terday at the Green Valley Country Club, 
near Wheaton, IIl., were as follows: 

Low gross for the season, the trophy for 
this event is awarded at the last outing and 
the score made at the first outing by Harry 
Radix, 81, still stands low. 

Low net for the day, Class A, 1 to 17 
handicap, was won by G. L. Petersen, who 
received a raincoat. 

Low net for the day, Class B, 18 to 26 
handicap was won by Taylor Strawn, who 
received a cigarette case. 

Low net for the day, Class C, 27 to 36 
handicap, was won by John Friedland, and 
the prize in this event was a golf bag. 

Low net for the day, Class C, 27 to 36 
shot by E. A. Kelly, and was rewarded with 
a pair of knickers. 

Low gross for the day, Class B, was won 
by Ted White, with a 93, and the prize for 
this was a mashie. 

Low gross for the day, Class C, offered as 
a prize a driver. This was awarded to John 
H. Wagner, with 106. 

Second low net for the day, Class A, was 
awarded to G. V. Dickinson, the prize being 
a pair of golf socks. 

Second low net for the day, Class B, was 
won by W. W. Beckwith, who received a 
golf sweater. 
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Second low net for the day, Class Ce 
won by Charley Brown, and the Drize r 
fered in this event was a golf shirt. 

The electric lantern offered for the longes 
drive from the first tee lying between ra 
lines, 30 feet apart, was won by A C 
Becken, Jr. ‘ie 

In the blind bogey event, Howard Seebeci 
received a fishing rod as his prize, 

Axel Paulsen returned with the largest 
number of chips, having received a Sreater 
number from members of his foresome 4s 
penalties than was received by any othy 
player, and was awarded a silver basket, 

The consolation event, a cigarette case for 
the prize, again went to H. J. Bromley, with 
140, and so successful has he become in this 
event that he now fears no competition, 

The third golf outing of the Chicago 
Jewelers’ Association will be held at Big Oa 
Country Club, which is located on Lawreng 
Ave., near Harlem Ave., just a few blocks 
from the Dunning Insane Asylum and the 
Pocr Farm. : 

This event will be held on Tuesday, Aug 
19. At this outing the awards will be mak 
in all the season events, including the presi- 
dent’s cup and will probably be the last ( 
J. A. outing of the season. 













HOLD ENJOYABLE OUTING 
Members and Guests of Reading Jeweler: 
Guild Hold Field Sports and Partici- 

pate in Chicken Dinner 


READING, Pa., July 28.—Members of th 
Reading Jewelers’ Guild and their families 
held an enjoyable outing at Weber’s Hotel, 
along the Pricetown Road, last week. The 
men spent the afternoon playing baseball 
pitching quoits, and indulging in other out- 
door sports. The women enjoyed cards. A 
chicken dinner was served in the evening 
The birthday anniversary of Norman 2. 
Keeport, a member of the Guild, falling on 
the same day as the outing, he was felici- 
tated and presented with gifts. A_ birthday 
cake graced the table. Paul S. Roth served 
as toastmaster and called upon those present 
for remarks. The picnic committee included 
Paul S. Roth, A. B. Elliott and James W 
Kalbach. 

At a short business meeting in charge o/ 
President John F. Beyerle and Secretary 
Paul D. Harbach, plans were made to @- 
tend the State convention at Lancaster 
Tuesday and Wednesday, Aug. 5 and 6. 
Members of the Reading Guild will make 
the trip by automobile. The national cot 
vention will be held in St. Louis the last 
week in August. Among those who will a 
tend will be Paul S. Roth, of this city. 

Among those who attended the outing 
were the following: Mr. and Mrs. Arthur 
Schwemmer and son, Carl; Mr. and Mrs 
John F. Beyerle, Mr. and Mrs. James 
Armitage and daughter, Jane; Mr. and Mrs. 
Paul S. Roth and daughter, Jean; Mrs 
Pratchett, Samuel L. Dunkle, Mr. and Mrs 
J. C. Mumma and son, Jack; Mr. and Mrs. 
Paul D. Harbach and son, Paul, Jr.; G. A 
Schlechter, Paul J. Ganster, Samuel Levi 
Mr. and Mrs. James W. Kalbach and family. 
William Salzmann, Arthur R. King, MF 
and Mrs. A. B. Elliott, Mr. and Mrs. Ber 
jamin Levin, Mr. and Mrs. Julius L. 
and Mr. and Mrs. Norman B. Keepott. 
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Another Big Jewelry Robbery 





Hold Up Men Escape from Detroit Establishment With Articles Belonging to 
Joseph Mazer Co., New York, Said to Be Valued at About $100,000 
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Detroit, Mich., July 25.—One of the big- 
gest jewelry robberies that has ever taken 
place in Detroit was perpetrated yesterday 
at the Capitol Jewelry Shop, 202 Capitol 
Theater building, when diamonds and rings 
estimated to be valued at about $100,000 
were taken by hold-up men. 

The stolen jewelry was the property of the 
Joseph Mazer Co., Inc., New York city, 
and was insured for $100,000. It had been 
brought to the shop, it is stated by Joseph 
Mazer, a member of the firm, for inspection. 
It is said that Mr. Mazer had just opened 
his leather case when two men entered with 
drawn pistols, leaving a companion, simi- 
larly armed, just outside the door. There 
was no conversation or by-play, it is said. 

Mazer and the others were not aware of 
the presence of the robbers in the shop until 
guns were pressed against their bodies. One 
of the bandits then seized Mr. Mazer’s case 
and replaced two wallets of diamonds and 
four trays of diamond rings which had been 
taken out. The two then backed out, and 
with their guard disappeared. Mr. Mazer 
and another man ran to the shop windows 
opening on to the street, but there was no 
trace of the thieves. It is believed they 
used a rear exit to make their get-away. 

Edward H. Fox, chief of the Detroit de- 
tective bureau, headed the squad that re- 
sponded to the police call. He says it is 
evident the hold-up men carefully planned 
their work. One theory on which Chief Fox 
is working is that the robbers had been 
following Mr. Mazer ever since he left New 
York. The bandits are described as about 
27 years old. Both were smoothed-faced, 
well dressed and about five feet seven inches 
tall. One wore a handkerchief over his 
face. 

While the hold-up was in progress, Mr. 
Mazer states, he happened to glance down 
and saw the letter “C” on the belt of one 
of the men. Considerable stress is placed on 
this engraved monogram in the police hunt. 
Mr. Mazer, it is stated, had been in De- 
troit about eight days, calling on various 
jewelers, 

While the hold-up was in progress, the 
elevator stopped at the second floor, almost 
at the door of the shop. A man left the 
elevator and walked to the office next door. 
The masked man outside the door stepped 
behind a screen. A girl in the office next 
door noticed nothing unusual during the 
entire affair, it is said. The whole front 
of the office is taken up with plate glass win- 
dows, making the interior perfectly visible 
from the street. 

As soon as the robbery became known 
Chief Fox at once ordered that a description 
of the men be placed on the radio, that all 
surrounding towns be notified and that the 
aviators, who have volunteered to assist the 
police in such cases, be notified to watch 
the roads for suspicious automobiles which 
might be carrying the men away. 





At the New York office of the Joseph 





Mazer Co., Inc., no information could be 
obtained about the robbery. A JEWELERS’ 
CIRCULAR reporter was told that the concern 
was still taking inventory and that it was 
not known when Mr. Mazer would return 
to New York. Mr. Mazer is well known 
by jewelers throughout the country, as he 
has attended many State conventions and 
was also second vice-president of the A. N. 
R. J. A. until last year. 








HELD FOR GRAND JURY 





Two Men Held on Larceny Charges Follow- 
ing Arraignment in Buffalo Court Grow- 
ing Out of Business Transaction 
with New York House 

Burra.o, N. Y., July 26—Morris M. Es- 
trin, president of the Crescent Gold Refining 
Co., 552 Main St., and his partner, Milton 
B. Frackman, 22 years old, 615 W. 162nd 
St.. New York city, were yesterday ar- 
raigned before Judge Peter Maul in City 
Court on larceny charges growing out of a 
business transaction with Kloville Bros., 
diamond brokers, with offices at 170 Broad- 
way, New York, which is alleged to involve 
several thousand dollars worth of diamonds. 
Both were held for the grand jury, Estrin 
being given until Monday in which to pro- 
cure new bail. Frackman was released on 
bail furnished by New Yorkers. 

Estrin was the first to be arraigned. His 
lawyer, David Russlander, wanted an oppor- 
tunity to explain to the court that his client 
was only a dupe, but the court gave him to 
understand that as the prosecution made out 
a prima facie case Estrin would be held. 
Attorney Russlander conceded there was 
sufficient evidence for that and said he would 
waive examination. He asked that his cli- 
ent be held under the old bail until Monday, 
when new bail will be furnished. 

Milton Frackman, through his brother, 
Attorney H. David Frackman of New York, 
who is assisted in the defense by Attorney 
Max M. Yellen, entered a plea of not guilty. 
After the prosecution, which is conducted by 
William H. Hartzberg, assistant district at- 
torney, and Attorney Marvin M. Marcus, Jr., 
presented its case and Judge Maul denied 
the motion of Attorney Frackman for the 
dismissal of the charge, further examination 
was waived by the defendant. 

The contention of the prosecution was 
that Estrin, Milton Frackman and his father, 
Abraham Frackman, who has disappeared, 
obtained diamonds from Kloville Bros. under 
false pretenses. Four checks totaling $2,419, 
dated June 16, were offered in evidence. 

Herbert B. Fisher, manager of the safe 
deposit vaults of the Fidelity Trust Co., was 
called to show that on June 16 when the 
checks were issued, the balance of the Cres- 
cent Gold Refining Co. was only $193.20 and 
that the account was closed on June 21. 

Jack Kloville, of 550 W. 158th St., New 
York, told of selling loose diamonds amount- 
ing to about $3,500 to Abraham Frackman 
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and Estrin on June 16. He said that Milton 
Frackman, who was introduced to him as a 
new member of the firm, took no part in the 
selection of the stones or making the finan- 
cial terms other than to sign two notes for 
$600 each and the four checks. He said 
there was still money owing to his firm for 
previous sales and he refused to extend fur- 
ther credit to the men unless there was some 
cash payment. 

Attorney Frackman was called to the stand 
by Assistant District Attorney Hartzberg. 

“Do you know where Abraham Frackman, 
your father, is?” asked Mr. Hartzberg. 

“I object to the question as being irrel- 
evant, as having no bearing upon the charges 
against the defendant,” replied the lawyer 
and he refused to reveal the whereabouts of 
his father. 

In asking for a dismissal of the charges, 
Attorney Frackman argued that it was a 
debit and credit transaction and that no lar- 
ceny had been shown. There was no evi- 
dence of misrepresentation, he said. 

Abraham Frackman, who was a traveling 
salesman for the Crescent Gold Refining Co., 
is alleged by Morris Estrin to have looted 
the firm’s safe of $17,000 in diamonds before 
he disappeared from the city and he has 
sworn out a warrant for Frackman’s arrest 
on a grand larceny charge. 








CHARGES INFRINGEMENT 





Keystone Watch Case Co. Seeks Injunction 
Against Columbia Watch Case Co. for 
Use of the Name “Columbia” 


The Columbia Watch Case Co., New 
York, is named as the defendant in a suit 
in equity instituted recently in the United 
States District Court by the Keystone Watch 
Case Co. The action involves the use of a 
trademark, which the Keystone concern 
claims it has been using for many years, and 
asks that the defendant be restrained from 
selling watch cases, watches or movements, 
marked with the word “Columbia.” The 
complainant has also asked the Court to com- 
pel the defetuant to change its corporate 
name and for an accounting and damages. 

The Keystone concern in its complaint 
claims that from 1895 to January, 1910, the 
New York Standard Watch Co. of Jersey 
City, N. J., manufactured and sold watches 
and movements which it marked with the 
word “Columbia” as a trademark. In Jan- 
uary, 1910, it is maintained by the plaintiff, 
the Jersey concern assigned and transferred 
its entire right and title in the trademark to 
them and they have continued to use this 
mark ever since. The bill of complaint as- 
serts that through the continual use of this 
mark, this particular product of the Key- 
stone concern has gained a wide reputation 
and commands an extensive sale in the 
United States and also in many foreign 
countries. 

Continuing, the complaint maintains that 
the Columbia Watch Case Co., Inc., uses the 
word “Columbia” conspicuously on wrappers, 
labels, advertisements, etc. This, they allege, 
is misleading to the public and as a result 
the plaintiff asserts it has suffered damages. 
In conclusion, the complainant prays for the 
above mentioned injunction and for such 
other relief as the Court may see fit to 


grant. 
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SHOT BY WATCHMAN 
Colored Youth Who Was Caught Smashing 
Cleveland Jewelry Store Window Is 
Now in a Hospital 
CLeveLAND, O., July 28—The window- 
smashing career of Jess London, colored, 
aged 19, was brought to an abrupt end early 
on the morning of July 21, when he was 
shot through the body, after smashing the 
window at James Mikes’ jewelry store, 5747 

Broadway. 

Mr. Mikes has had a night watchman in 
his employ named Frank Kalal, and about 
daybreak Kalal noticed London loitering 
near the store. In the belief that nobody 
was around, London suddenly hurled a brick 
through the window, seized some watches, 
which he thrust into his pocket, and ran 
down the street. 

He was promptly pursued by the watch- 
man, who shot him when he failed to obey 
his command to halt. 

It was the intention of Prosecutor Stanton 
to have him indicted by the special grand 
jury that convenes this week, but his condi- 
tion is believed too critical to allow this. He 
is held under guard in City Hospital. 








TO RETIRE FROM BUSINESS 


Henry Korf, Cincinnati, O., Jeweler Will 
Give Up Work After Fifty-two Years 
in the Trade 


Cincinnati, O., July 26.—A jewelry busi- 
ness that was centered on Main St., in this 
city, for three quarters of a century will pass 
out of existence in about six weeks follow- 
ing the disposal of the four-story building at 
625 Main St. by Henry Korf, jeweler. Korf 
sold the building to Mrs. Elizabeth Niehaus 
and is now advertising his entire stock for 
sale so that he may retire. He, himself, has 
been’ engaged in the business for 52 
and will take off the harness and live a re- 
tired life. 

The Korf jewelry shop in its present state 
was started at 625 Main St. in 1872 when 
the senior Korf, whose first name also was 
Henry, bought the building from the Long- 
worth estate. Previous to that he had a 
store in what is now the Bodman building, 
directly across Gano alley from the present 
store. The original Korf store saw its in- 
ception at 9th and Main Sts., where the first 
Henry Korf started a shop in 1849, which 
covers a period of 75 years. 

The present Henry Korf knows the value 
of learning the watch trade at a bench, as his 
father saw to it that he did work of that 
character for a number of years. The father 
came from what was then called Hanover, 
Germany, in 1848, when a scourge of cholera 
gripped this section of the country. The 
early settler went to Ft. Wayne, Ind., in an 
effort to escape the scourge, but he con- 
tracted it on the boat on which he traveled. 
Returning to Cincinnati in 1849 he started 
the first shop at 9th and Main Sts. The 
present jeweler knows what it means to 
work at a bench from 7 in the morning until 
7 in the evening. He spent a number of 


years 


years under these conditions. 

The Korf shop devoted a great deal of 
attention to watches. and clocks and built up 
a widely known business. 


Rather than lose 
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this entire business immediately, Mr. Korf 
is going to establish a clock and. watch repair 
shop in the Schmidt building, Government 
Square and Main St., and then give it to 
those employes who have been with him for 
years. The shop will be an outright gift as 
Mr. Korf will retire. 








AUTOMOBILE ACCIDENT 


President Wm. M. McConahay, His Wife 
and Other Occupants of the Machine 
Escape Fatal When Car 
Goes Over an Embankment 





Injuries 


Satt Lake City, Utah, July 26.—Not 
only the Salt Lake City and Utah jewelers’ 
fraternity, but every one was shocked the 
other day when it was learned that Presi- 
dent Wm. M. McConahay, of the Utah Re- 
tail Jewelers’ Association, and his wife, were 
seriously injured in an automobile accident 
which occurred while they were driving 
with some friends near Provo Canyon, be- 
tween 40 and 50 miles southeast of this city. 

Both Mr, and Mrs. McConahay were badly 
injured. Mr, McConahay sustained a broken 
leg above the knee and four or five crushed 
ribs, and possible internal injuries, while 
Mrs. McConahay suffered from a number 
of injuries. They were moved to the nearest 
hospital and later brought to this city in 
an ambulance and immediately taken to the 
Latter-Day Saints Hospital for treatment. 

Mr. McConahay’s condition at this writ- 
ing is reported by the hospital attendants 
as “good” and it is thought he is now on 
the road to recovery, while that of his wife 
is such that she is no longer in the hospital. 

The only satisfactory feature about the 
accident, it is declared, is that the four occu- 
pants of the car, all of whom were injured, 
were killed outright. The car, with 
Mr. McConahay at the wheel, ran over a 
150-foot embankment rolling over four or 
five times before it stopped, Fortunately 
the machine was not making speed at the 
time or there would doubtless have been 
fatalities, friends said. 


not 








CHARGED WITH ROBBERY 
Government Officials Take Charge of Two 
Youths Who Are Alleged to Have 
Robbed a Jewelry Store and 


Post Office 


CINCINNATI, O., July 26.—Government 
representatives at Dayton, O., have taken 
charge of Montgomery Logsdon, 19, Louis- 
ville, Ky., and Robert Wilson, 18, no speci- 
fied address, for a series of robberies in the 
Miami Valley, principal among which was 
the robbery of the jewelry store of Casper 
Fenzel at Middletown, O. The boys, it is 
alleged. are responsible for a long list of 
robberies and they are in the hands of the 
Government following two robberies of post 
offices in Indiana. 

When the youths were arrested at Dayton, 
Friday, it is charged that they had a satchel 
which contained nearly all of the jewelry 
taken from Fenzel’s store Tuesday night and 
valued at approximately $2,500. According 
to the police the valuables were in a hand- 
bag in an automobile in which the police 
found an ax, saw, screw driver and “jimmy” 
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which had been used in the robberies, The 
police recovered opera glasses, rings, beads 
necklaces, cuff links, wrist watches, bracelets 
silverware, fountain pens, gold pencils and 
miscellaneous articles which they report they 
returned to Fenzel, Friday night. 

Inspector O. E. Gregor declared the boys 
forced their way into a tailor shop adjoining 
Fenzel’s store in Middletown and then broke 
through the walls separating the two estab. 
lishments. 

QO. D. Findley, 28, stepfather of the Logs- 
don boy, was also arrested by the police and 
is being held as a suspicious person. The 
boys asserted that Findley acted as a “fence” 
and disposed of the loot they obtained. The 
youths were arrested when Findley charged 
that they stole his autemobile, but the boys 
denied this, declaring he leaned the car to 
them to go to Louisville, where Logsdon s 
mother was dying. ‘Sie dicd last Sunday 
On their way to Louisville, it is alleged that 
they broke into the geticrai store and post 
office at Underwood, Ind., and store $0? 
worth of stamps. 








Schedules in Bankruptcy of Henry W. Fishel 

& Sons, Inc., New York, Show Nomi. 

nal Assets far in Excess of 
Liabilities 

Schedules in bankruptcy filed in the United 
States District Court, New York, last Fri- 
day by Henry W. Fishel & Sons, Inc., man- 
ufacturers of novelties and jewelry, 126 W. 
22nd St., show nominal assets far in excess 
of the firm’s indebtedness. This concern, 
which was petitioned into bankruptcy on 
March 6 last, places its liabilities at $52,325, 
which includes wages $2,248, unsecured 
claims $23,182, and notes and _ bills which 
ought to be paid by other parties thereto, 
$26,894. The assets are listed at $2516 
and include stock in trade $135,000, machin- 


ery, tools, etc., $66,000 and debts due on 
open account, $50,906. 

Among the largest unsecured creditors 
are: John F. Allen, $315; B. A. Ballou & 


Sons, $145; D. Braun, $108; Building Op- 
eration Co., $145; R. G. Dun & Co., $221; 
Jesse I. Gatman, $532; Handy & Harmon, 
$297; Holmes Electric Protective Co., $108; 
A. Karmel, $946; Nathan Kaufman, $531; 
Albert Lorsch & Co., $2,431; N. Levy & 
Co., $825: D. FE. Makepeace & Co., $115; 
M. S. Co., $494; Harry D. Nims, $2,927; 
Norman Real Estate Corp., $708; Rueckert 
Mfg. Co., $246: Schiff, Terhune & ©, 
$116; Whitaker-Fielding Co., $995; White 
Metal Rolling & Stamping Co., $158; Wil 
liams & Pritchard, $3,535; Carl Rosenberger, 
$750: H. R. Drowne, $1,206; J. A. Stem 
$150: D. J. Robertson, $400; The Dainty 
Lingerie Shop, $139; Dines, Pomeroy 
Stewart, $168; Marshall Field Co. $36% 
Heedgecock & Jones Specialty Stores Co, 
$5,104; D. H. Holmes Co., Ltd.; $289; No 
lan & Stracham, $143; Sanger Bros., $369; 
J. & J. Slater, $394; C. L. Ursenhach, $168, 
and John Wanamaker, $100. 








The Boyson Jewelry Co., Cedar Rapids, 
Ta., has reported to the Jewelers Securtty 
Alliance, that a display window in its stot 
was smashed recently by _ thieves, who 
escaped with several articles of jewelry, the 
value of which was not given. 
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Transcontinental Air Mail Service 








New Means of Transporting Letters and Parcel Post Packages from Coast to 
Coast of Benefit to the Jewelry Trade 




















Jeweler: throughout the United States are 
interested in the day and night transconti- 
nental air mail service which is now being 
operated by the government. It offers ad- 
vantages to the jewelry trade which the 
trade will undoubtedly be quick to accept. 

Col, Paul Henderson, Second Assistant 
Postmaster General, has prepared an outline 
of what the new service has to offer. He 
says: 

“Mail planes are now operated upon ex- 
actly the same sound transportation prin- 
ciples as govern and are responsible for the 
ynparalleled success of the American Rail- 
way system, 

“The planes operate upon schedule. While 
their great contribution is speed, this 
astonishing speed is not emphasized to the 
distortion of other essential elements. 

“Mail planes are not simply rushed from 
Coast to Coast, undue haste being conducive 
to confusion; but they are started at cer- 
tan hours, are required to report at 
division points and depart from these points 
at certain heurs, 

“While the service of which you have read 
so much in the daily press operates, as an 
air line, for the 2,680 miles from the 
Atlantic to the Pacific Ocean, schedules are 
so co-ordinated with railway mail service 
that cities from 500 to 1,000 miles north or 
south of the route of flight may avail them- 
selves of the acceleration which these planes 
provide. * * * 

“Briefly, what we offer you is this: 

“We will carry mail for you from New 
York to San Francisco in 34 hours and 45 
minutes, elapsed time. We will carry it 
eastward between oceans in 32 hours and 5 
minutes, the difference being accounted for 
by favorable winds. 

“We will accept mail from any part of 
the United States to any part of the United 
States if, in its journey, it can be acceler- 
ated by moving by 300 miles or more by air. 

“We will accept mail of any character 
and any size or weight that comes within 
the parcel post regulations, 

We will charge you 8 cents an ounce or 
lraction thereof for each air mail zone o1 
part of zone traversed. This charge alsc 
inciudes the ordinary postage for the trans- 
portation of your mail from or to points oft 
of the line of flight. Our zones are three 
n number. They extend from New York 

Chicago; Chicago to Cheyenne and from 
All you have 
to do is to see that the proper amount of 
ar mail postage is affixed to your mail. 
‘our postmaster will do the rest. He has 
leiged his co-operation to expedite your 
mail to the nearest connecting point (if you 
are off the air mail line) and the Railway 
Mail Service, with its characteristic 
iutiative and devotion to duty will see that 
u gets every attention, 

“You don’t: need to buy the: 8 cent, 16 cent 


(1 Pa a e 
feyenne to San Francisco. 


or 


y) : . e 
© 24 cent postage stamps issued especially 
lor a ° . r . 
for the air mail. You can: use ordinary 
Registered 


Pstage tu the required amount. 


mail will be accepted. The fact that in the 
last two years, 360,000 pounds of mail have 
been carried by air and only 120 pounds de- 
stroyed is proof of the comparatively high 
degree of safety. 

“The slogan of the Air Mail is Speed— 
speed not only in the air but in collections 
from the street box, sorting in the post office, 
motor transfer to the flying field, transfer 
to train or terminal post cffice and speed 
to the carrier. If you desire you may in- 
sure immediate delivery by affixing a special 
delivery stamp. 

“These are the facts. Appended is our 
Summer schedule. If you live in any city 
along the line of flight, these figures are 
sufficient. If you live in the great belt ex- 
tending 500 to 1,000 miles north or south 
of the line, see your postmaster. He knows 
what you can do to save time, 
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Some False Gems More Valuable 
Than Real 


[NTERESTING is a paragraph appearing 

in a recent issue of Deutsche Gold- 
schmiede-Zeitung, It says: “There are 
false precious stones of greater value than 
the natural. Thus a Swiss chemist creates 
sapphires from pure crystallized aluminum 
that cost many times what true sapphires 
fetch in trade. Among the innumerable 
imitation jewels the most perfect are, prob- 
ably, the so-called Venetian pearls. These 
imitation pearls were introduced to the 
trade by a Venetian and were so excellent 
that they are today valued, on account of 
their beauty, higher than true pearls. Tire 
secret of this admirable imitation the 
Venetian carried with him to the grave, and 
at this day these old Venetian pearls, of 
which there exist not more than 10 to 12 
thousand, are no longer made. These 
imitations are very hard. and have such re- 
markable luster that they are much in 
demand. 

“The Grecian cameos, for a long time, 
were considered unapproachably _ perfect 
examples. About 130 years ago an English 
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“The service is yours to patronize. It is 
presented as a business proposition, though 
naturally it has an intense patriotic appeal. 
The fact that America sees aircraft as a 
means to a construction, instead of destruc- 
tive end, is gratifying. But air mail, being 
put to work for you, can develop and ex- 
pand only to the degree in which you 
visualize its remarkable contribution to busi- 
ness efficiency and patronize it accordingly.” 








George M. Simpson, of Newport, R. L, 
notified the Jewelers Security Alliance, re- 
cently that two packages of repair work, 
which had been wrapped and prepared for 
registered mail, and which had been left on 
a show case, were stolen by some unknown 
person. It is thought, however, that the 
packages were taken by. three sailors who 
came into the place to have their watches 


regulated. The police are now working on 


the case, 


cameo cutter named James Passie appeared, 
who created about 15,000 imitations of the 
best antique gems, and produced such ex- 
cellent imitations of these that they are at 
this day valued higher than:the genuine 
cameos.” Whatever truth there may be in 
the first statements of the writer of this 
“story,” the last one is too gravely “erratic” 
to pass uncorrected. Tassie (not “Passie’’) 
was not an Englishman but a Glasgow 
(born 1735) Scotsman. His “glass” gems 
fetched several guineas, as lovely master- 
pieces. But Tassie did: his talented work 
openly as “copies” (not -imitations) to 
propagate a love of the beautiful. 








Arthur I. Nash, who has conducted a 
jewelry store in Highland, N. Y., for the 
past 14. years, will. close his business, Aug. 
1, according to information given out several 
days ago. Mr. Nash, with. Mrs, Nash, will 
move to Earlville, Madison. coynty, N. Y. 
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Opening Sessions of Empire State Convention 








Members of New York State Retail Jewelers’ Association, Holding Eighteenth 
Annual Conclave at Rochester—Excellent Attendance and Fine Spirit 
of Co-operation Reported—Past President Evans Sounds 
Keynote of the Convention 

















CoNVENTION Hatr, Hore. SENECA, 
Rochester, N. Y., July 28—With an at- 
tendance in excess of any similar gathering 
within six years, the New York State Re- 
tail Jewelers’ Association opened its 18th 
annual convention at the Hotel Seneca. here, 
today, in an atmosphere of good-fellowship 
and co-operation which gave promise of tan- 
gible benefits to delegates representing the 
trade throughout the entire State. _ 

On Sunday evening, a reception of guests 





CHARLES E. SUNDERLIN, SECRETARY 


was held, and the registration booth on the 
mezzanine floor of the hotel was opened. 
The jewelers who had arrived early, took 
the occasion to renew old friendships and to 
discuss informally subjects of mutual in- 
terest. 

MONDAY 

The convention opened shortly after 10:30 
A. M., when President Harry N. Clark, 
Syracuse, N. Y., called the meeting to order. 
He introduced Mayor Clarence D. Van 
Zandt of Rochester, who extended a welcome 
on behalf of the city. He told the jewelers 
that he was glad to have them as guests and 
that Rochester extended a cordial welcome 
to them. 

Charles H. Howe, Syracuse, N. Y., a for- 
mer president of the State association, re- 
sponded to the words of welcome of the 
Mayor, in a pleasing vein. 

In his annual address, President Clark 
drew a comparison between conditions as 
they existed a decade ago as compared with 
the present time, and advised jewelers to 
adjust their methods of doing business as 
changing conditions dictated. He particu- 
larly stressed the featuring of moderate- 
priced merchandise. He criticized Congress 


for its impotency during the past session 
and declared that the lack of enforcement 
of municipal statutes in various cities was 
causing jewelers considerable losses. He 
also dwelt upon a number of subjects of 
general trade interest. 

As the sole representative of the Canadian 
Jewelers’ Association at the convention, 
President Clark introduced Benjamin M. 
Chapman, of Toronto, who responded with 
a short address. Mr. Chapman dwelt upon 
the benefits that jewelers in the Dominion 
have derived and are deriving from organiza- 
tion work. 

Reports were then received from various 
cities throughout the State and from these 
reports it was gleaned that business is quiet 
generally throughout the entire State rather 

















HARRY N, CLARK, PRESIDENT 


than being a condition in any particular 
locality. 
MONDAY AFTERNOON 


Charles T. Evans, Buffalo, N. Y., past 
president of the American National Retail 
Jewelers’ Association and of the New York 
State Retail Jewelers’ Association, sounded 
the convention keynote at the afternoon 
session, when he exhorted the jewelers to 
maintain the dignity of their calling. He 
declared that the successful retailer is not 
the man who views his vocation from the 
standpoint of the labor involved or the dollars 
received, but rather is he the merchant who 
aspires to loftier ideals. 

Robert W. Disque, business manager of 
the Syracuse Post Standard, speaking on 
the subject, “Is the Retailer Co-operating 
to Make the Jewelry Business Better?”, de- 
clared that a recent survey disclosed that 
only a small percentage of jewelers had 
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adopted suggestions he made four years ago 
at both the State and national conventions, 
He referred particularly to the failure of 
retailers to relegate watch repair depart. 
ments to the rear of their stores. He also 
stressed the fact that the jewelry department 
should be self-supporting and that receipts 
from repairs should be kept separate. He 
touched an important point when he voiced 
the opinion that the jewelry business could 
be made an every-day business rather than 
seasonal, as it now is, through extensive 
selling effort. He urged the offering of new 
goods each week and the changing of win. 
dow displays frequently. 

Congested conditions in many jewelry 
stores mitigate against the sale of silver. 
ware, Emil J. Scheer, Rochester, N. Y, 
vice-president of the State association, told 
the delegates in a short paper which he 
presented on “Problems of the Silverware 
Department.” He advocated arrangement of 





VICE-PRESIDENT 


EMIL J. SCHEER, 
silverware in a separate department as being 
more accessible rather than using wall-cases 
back of the jewelry counter. The speaker also 
declared that the keeping of stock in proper 
condition is another important factor in sil- 
verware merchandising, as is the use of sub- 
stantial boxes for the delivery of gifts. He 
said that the co-operation of manufacturers 
and retailers has helped improve conditions 
under which silverware is being sold and 
added that a fair margin of profit is possible 
when this department of a jewelry store 1s 
operated efficiently. : 
Entertainment features of the first day ™ 
cluded an automobile trip to Ontario Beach 
during the afternoon, under the supervision 
of S. D. Burritt, for the women. An m- 
formal dinner was followed by a theatre 
party at Eastman Theatre in the evening. 
The program for Tuesday includes a club 
breakfast in the Palm Room of the Hote 
Seneca at 8:30 a. M. A number of at 
dresses on topics of much interest to mem 
bers of the association and trade discus 
sions, in which members of the association 
are invited to take part, will feature 
morning session. On Tuesday afternoon, 
the jewelers will leave the Hotel Seneca by 
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automobile at 2:30 Pp. M. and then go to 
Manitou J3cach for the afternoon and eve- 
ning entertainment. 

Wednesday will be given over to addresses 
and trade discussions in the morning and in 
the afternoon the official business of the 





EVANS, WHO DELIVERED AN 
INSPIRING ADDRESS 


CHARLES T. 


convention will be transacted including the 
reports of committee, the election of officers 
and other official work. 








NEW ENGLAND WEEK 


Jewelry and Allied Trades to Take Prom- 
inent Part in Program Now Being 
Arranged ' 


ProvipeNce, R. I., July 26—Among the 
organizations that have entered into the 
movement for the holding of a New England 
Week to foster and promote the using of 
New England made goods and products and 
to educate the people of New England what 
lines of industry, etc., there are in this sec- 
tion is the New England Manufacturing 
Jewelers’ and Silversmiths’ Association. 
President Edgar M. Docherty (Wm. C. 
Greene & Co.) is‘taking an active interest 
in the project and has appointed Charles 
A. Whiting, of the Whiting & Davis Co., 
of Plainville, Mass., as the association’s 
accredited representative at all conferences 
of the general committee in connection with 
the plans. 

Based upon reports made by Mr. Whiting 
the association has issued to every member 
a circular letter informing them as to the 
Progress that has been made and what the 
future plans are. The circular is self- 
explanatory. It is as follows: and outlines 
the tentative plans of the New England 
Week Committee : 

“a Roden Week is to date from Septem- 

» 20 inclusive. During that week every 
Merchandise outlet, retailer, wholesaler, selling 
— and manufacturer in New England is to be 
~abrd the exclusive distribution, wherever possi- 

» Of New England-made merchandise. 
ng nae a preliminary Sales Managers’ _Con- 
tien made pr Be? — Thursday, —— rome 
branches of sin 7 — _ i a h t th 
trade +l -se yd ¥* ew Englan , so that the 

ew England will be thoroughly 
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stocked and prepared to do their part toward 
making New England Week the success that we 
all hope it will be. 

During New England Week, probably on 
Tuesday or Wednesday, another Sales Convention 
will be held in Boston, lasting two days, at which 
such men as Herbert Hoover will deliver addresses, 
when it is hoped that definite, permanent plans 
will be decided upon for furthering the interest of 
New England manufacturers, not only in their 
home markets of the New England States, but in 
the markets of the world. This should be a very 
big movement, and the outcome of it will probably 
be the establishing of a permanent sales institute 
that will function to give service to the sales de- 
partments of New England concerns in every way 
possible to assist them to increase and build up their 
sales, both in the local districts and throughout the 
United States and through export trade channels. 

Posters are going to he printed, and will be 
supplied to every nerchant in New England. Win- 
dow displays and package and carton stickers and 
tags will also be ready, so that New England 
manufacturers will be enabled to identify their 
goods as made in New England. Every merchant 
in New England is being urged to devote his win- 
dow display space during New England Week ex- 
tlusively to New England-made products. 

We believe that this getting-together of the sales 
brains of the largest corporations in New England 
in a conference for the discussion of definite selling 
plans will be the biggest stimulant that New Eng- 
land business has ever had. Every New England 
manufacturer who has a product to sell, either in 
New England or any place else in the world, should 
get abcard this movement and join the forces of 
the New England Sales Convention Committee to 
make New England week not only a success from 
a publicity standpoint, but a financial success in 
actual sales of merchandise in their own home terri- 
tory. To those Sales Managers who are wise 
enough to take advantage of this opportunity, and 
push their product to the limit, we are sure a 
suitable reward is coming in the way of increased 
prestige and profitable business right here at home. 

The fceregoing is the plan in general. Other 
things which are being worked on which will be 
of interest are as follows: 


1. A record or directory of New England-made 
products will be made, and will probably be 


furnished to every home in New England along 
the same lines that the telephone book is dis- 
tributed 


2. <A scholarship contest for school children on 
‘New England Merchandise.” 

3. Contest for suitable slogan, for 
prize in money will ke offered. 

4. <A contest for the best sales plans for selling 
New England products through different channels, 
for which trophies will be given by the different 
trade associations. 


which a 


5. A complete survey ot New England as a 
market, with a New England data booklet to be 
supplied to all Sales Managers in New England. 

6. A report on the traffic conditions in New 
England, freight rates and al] that sort of thing, 
so that the New England Sales Manager will 
know just where he stands in competition with 
outside manufacturers in the markets of the world. 
This report will bring out the advantages of New 
England’s leading ports, and ways and means of 
securing shipping reductior:s for New England-made 
merchandise going out of New England. 

7. Several million buttons are to be distributed, 
to be worn by every loyal citizen of New England 
during New England week. Thousands of pledge 
cards are to be distributed and signed by loyal 
New Englanders, in the hope that a complete tie-up 
may be secured with every home ‘n New England, 
so that the selling message of boosting New Eng- 
land may be kept before them continually. 

8. Propaganda and editorials are to be furnished 
the manufacturers, selling them to the idea of 
patronizing home industries. These editorials and 
this propaganda will be, in very plain language, 
a heart-to-heart talk as coming from the presidents 
of the different concerns to their employes along 
the lines of keeping prosperity at home, first, by 
keeping your neighbor employed, which can easily 
be done if you will all patronize each other and 
buy, whenever possible, from concerns that feature 
New England-made merchandise. 

If people in New England would patronize home 
industry, no New England manufacturer need 
worry about presperity, because a very substantial 
proportion of the buying power of the United 
States centers right here in New England. 


The executive committee has already or- 
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ganized and has commenced the appointment 
of sub-committees, Mr. Whiting having been 
invited to serve on the sales executive com- 
mittee as the representative of the New Eng- 
land Jewelers’ and Silversmiths’ Association, 
this committee consisting of one representa- 
tive from each industry. Mr. Whiting has 
been further asked to enlist his services in 
advice and co-operation in connection with 
the proposed New England Sales Convention 
and to become a member of the special com- 
mittee which is to handle that end of the 
New England Week, and which is by far 
the most important element in the whole 
movement as it is essential, that every sales 
manager and every concern in New England 
get his New England sales force completely 
organized, in order that they may take ad- 
vantage of this co-operative movement in 
the interest of New England-made prod- 
ucts. 

For the purpose of giving the New Eng- 
land Week wider publicity and of creating a 
more general interest in the movement it has 
been decided to adopt a special slogan for 
the occasion and to this end a prize of $100 
has been offered for the best slogan bringing 
out the desirability and advantage of selling 
New England to New England. The slogan 
that is adopted will be used for the New 
England Week, Sept. 15 to 20 inclusive. L. 
F. Hamilton is chairman of the slogan com- 
mittee. The conditions of the slogan contest 
are as follows: 

First—Any New Englander can compete— 
send in as many slogans as desired. 

Second—Each slogan must be accompanied 
by a reason—not more than 50 words for the 
choice of the slogan. 

Third—The slogan must not contain more 
than 10 words. Examples of slogans al- 
ready used are: “Turn Traditions into 
Trade.” “Forward! New England.” “What- 
ever New England Makes—New England 
Should Use.” 

Fourth—All slogans should be sent to New 
England Week slogan committee, room 410, 
Chamber of Commerce building, 80 Federal 
St., Boston. The contest will be closed Aug. 
1, and the announcement made as soon after- 
wards as the judges can make a decision as 
to the winner. The names of the judges, 
who will be well-known New Englanders, 
will be announced in a few days. 

Fifth—In case of duplications of the prize- 
winning slogan, the prize will be awarded to 
the person submitting the best reason. 








Business Troubles 


B. R. Busby, Denison, Texas, has been 
adjudged a bankrupt. 

The Menditz Jewelry Store, Ellinwood, 
Kans., is reported to be in bankruptcy. 

Richard Schlacht, Spokane, Wash., is in 
bankruptcy. His assets are $3,700 and lia- 
bilities $5,000. 

An involuntary petition of bankruptcy has 
been filed by T. E. Epting, Columbia, S. C. 
The assets consist of stock and fixtures, 
estimated to be valued at from $16,000 to 
$20,000, and a home and farm worth about 
$18,000. The liabilities owing for merchan- 
dise are placed at about $19,900; the amount 
due a bank, all secured, $20,000, and the 
amount due on real estate approximately 


$11,000. 








THE 


JEWELERS’ 





CIRCULAR 








Latest Information as to Excise Tax Regulations 








Conditional Sales, Installment Sales and Deferred Payment Sales Subject to 
Tax When the Title to Article Passes—Records and Exchanges 

















Mr. VERNON, 
I. H. Quigley, 


\N. Y., July 26.—On Friday, 
assistant to President Hufna- 
gel, of the American National Retail Jewel- 
ers’ Association, was afforded an interview 
with officials of the Bureau of Internal Reve- 
nue at Washington, D. C., for the purpose of 
initions pertinent to the new tax 
law, as imposed under Section 604 of the 
Revenue Act of 1924. Owing to the fact 
that certain regulations covering group sales 
of articles of ry have not been decided 
upon, the usual pamphlet covering rules and 
regulations on the entire subject of jewelry 
taxes have not as yet been published or is- 
sued by the Treasury Department or the 
Bureau of Internal Revenue. It is expected 
that this information will be forthcoming 
shortly. Certain portions of the regulations, 
while not as yet bearing the official approval 
of the Secretary of the Treasury, may, ac- 
cording to authentic information, be accepted 
at this time as indicative of the intention of 
the action which the governmental depart- 
ment will publish as an interpretation of the 
new law. The American National Retail 
Jewelers’ Association has taken the re- 
sponsibility for the issuance of the following 
believing that there will be no 
serious change in the intent of the govern- 
ment as expressed at this time. 


obtaining de 


jewel 


definitions, 


\rticles of jewelry subject to the tax are: 
All articles commonly or commercially 
known as jewelry, whether real or imitation ; 
pearls, precious and semi-precious stones, and 
imitations thereof; articles made of, or orna- 
mented, mounted or fitted with, precious 
metals or imitations thereof, or ivory; 
watches; clocks; opera glasses; lorgnettes ; 
marine glasses; field glasses, and binocu- 
lars. 

Articles exempt entirely from taxation 
are: Silverplated flat tableware, articles of 
used for religious purposes, eye- 
spectacles, musical instruments, and 


jewelry 
glasses, 
surgical instruments 

Articles sadtiii: 
are: Articles sold or 


from. taxation 
an amount 


exempt 
leased for 


under and up to $30; watches sold or leased 
for an amount vader and up to $60. These 
exemptions apply only to articles sold or 


the exemption limitations, and 
permitted on the sales price 
classified and sold for 


leased within 
no deduction is 
of articles properly 
amounts in excess of said limitations. 
Articles used for religious purposes*-are 
those used within the church, or are used for 
devotion outside 
sales of articles 


any purposes of religious 
of the church. In making 
used for religious purposes, it 1s not neces- 
is desirable that the retail jeweler 
execute an affidavit stating the purpose for 
which the article was sold, and tlie’ name of 
the purchaser. 


sary, but 


Silverplated flat ‘tableware—the defiilition 
of these is practically tndérstood by 
the entire jewelry trade. For the purposes 
of the’ Revenue Act, they’ mean!’ Knives, 
forks, spoons, butter sjireaders, berry’ spoons, 
builion spoons, ladles, ete., which’ are’ 
not in themselves containers, and when’ fade 


Wi rds 


oTavyv 


plates, 
flat- 


pats, bread 
construed as 


Butter 
not to be 


of silverplate. 
platters, etc., are 
ware 

Silverplated 
exempt from 
amount under 
able. 

Sterling silverware is not exempt from 
taxation unless sold for an amount under and 
up to $30. 


WHEN THE 


hollowware is not. entirely 
taxation. When sold for an 
and up to $30, no tax is pay- 


TAX ATTACHES 
Conditional sales, instalment sales and de- 


ferred payment sales will be subject to the 


tax when the title to the article passes, 
namely: 

(1) Upon the payment of the full pur- 
chase price. 

(2) If and when the title passes before 


the payment of the full purchase price. 

(3) When, before the completion of the 
payments, the dealer disposes of sale by 
charging off by any method of accounting 
he may adopt, the unpaid portion of the pur- 


chase price for which the contract was 
originally made. 
(4) When the vendor discounts the notes 


of the purchaser fer cash. 
(5) When the vendor 
sold to another. 


transfers his title 


Leases and rentals do not come under the 
above schedule. When an article of jewelry 
has been leased or rented, either for a defi- 
nite or an indefinite period, the tax attaches 
upon the first payment made by the lessee or 
rentor. and thereafter attaches at the time 
cach following monthly payment is made by 
the lessee to the lessor. It has been the 
practice, in some instances, to evade the pay- 
ment of taxation by renting or leasing an 
article, let us say for the sake of example, 
valued at $100, to the consumer at the rate 
of $10 per month as rental, covering a pe- 
riod of nine months, and thus amounting to 
$90. On the 10th payment, a rental charge 
of $9.90 has been made. For the sum of 10 
cents the article is then given to the con- 
sumer, and the tax has been evaded upon the 


entire transaction. In the future, under the 
new law, this condition will be made im- 
possible, 

The tax, must be paid on the full selling 


jewelry for which 
received by the 


articles of 
been 


price of .all 
full payment has not 
seller or the 

Unless a change is made in the present in- 
terpretation, all mantel clocks and traveling 
clocks, whether or not. fitted with watch 
movements, will be construed as clocks for 
the purposes of the tax, and will be exempt 
from taxation only when sold for an amount 
under and up to $30. 


lessor. 


RECORDS 


The new regulations will contain snecilica- 
tions stating the kind of records. which the 
Bureau of Internal Revenue will require 
éach ‘retail jeweler to keep. In- addition to 
this, it is well to remember the advisability 
of keeping all sales slips and other tax rec- 


ords for‘a' period of ‘five years. Revenue of- 
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ficials may examine these records at any time 
desired, and to avoid overpayment the jewel. 
er should protect himself by having them - 
hand. 
EXCHANGES 

Where a taxable article of jc welry, pur. 
chased before the new tax law became ef. 
fective, is exchanged after July 2 for a nop. 
taxable article, under Section 604, the jewel. 


er may credit himself with the amount of 
tax paid on the first article. Thus, if. prior 
to July 2, a barpin was sold for $40 (jp. 


clusive of the tax), and after that date w 
received in exchange for an article selling 
for $30 or less, credit may be taken for 9 
or the price of the tax paid on the first item 
A taxable item purchased before July 2, an 
selling for more than $30 or $60, as the cas 
may be, later exchanged for an article the 
price of which is in excess of either of these 
amounts, becomes (as formerly) a rescinded 
sale. The tax is then payable on the fy! 
selling price of the second item sold, 








What Is Design Worth? 


N an article of Arts and Decoration of 
last March, written by Richard F. Bach 
under the above title, are some points we 
think well worth reproducing for the jewel- 
ry trade. We give only a few paragraphs 
most pertinent: 

“In a volume of Thackeray appears a 
caricature of Louis XV, consisting of three 
portraits, showing the king fully clothed, 
then the clothes without the king, and finally 
the king without the clothes, thus presenting 
a disquieting piece of arithmetic subtraction. 
Were it not a caricature, the illustration 
would be of no value for us here. But as it 
is, the fact that so little is left of the exalted 
personage after he has been divested of all 
embellishments seems to emphasize our point 
that without design the object of art loses 
its identity, becomes something else belong- 
ing in another field. * * * 

“Design is not a single item: design more 
nearly resembles a mathematical factor. The 
whole product means materials plus labor, 
multiplied by design. Remove the factor of 
design and you have no commodity left, only 
the unused ingredients. * * * 

“To calculate the cost of 
reckoning the cost of kindness; 
effable quality like good-will in business. 
You may think you seo set it down of 
paper in dollars and cents; in fact, you may 
assign it an arbitrary v oy in percentage 1 
general production costs, if you like, and # 
men do, to satisfy the banks and 
boards of directors. * * * The enginect 
erecting a bridge knows the strength of his 
steel wal: can determine to an ounce—barrit 
material flaws—the load his structure W! 
carry. Yet he multiplies his required m& 
terials by a factor of safety. * * . 

“In industrial art the designer’s wok 2 

oth useful ané 
uses operates 


design is like 
it is an in- 


business 


attractive. The design he 
just such a factor of safety by which the 
carrying raw material is ¢ 
hanced. : 

“What is design worth? It is wor 
whatever the designer will take for his draw 
ing. Also. it is worth the entire price” 
the finished material. And again. it is wort 
nothing. Only. Einstein could figure to 
with the aid of a slow-motion: film.” 


powers of his r 
a. a 





































Leon !laegeli has opened a small watch 
repair store at 26 Lillian Ave. 
Peck, secretary of the Manu- 


Horace M. 
facturing Jewelers’ Board of Trade, 
a two weeks’ vacation in Maine . 

Miss Margaret Conley has taken over and 
will continue the retail business of A. EF. 
Markoff at 495 Hope St., Bristol. 

Frank I. Farnham, of the Jewelers’ Sup- 
ply Co., has been granted a patent on a 
safety catch for brooches and similar articles. 

Mr. and Mrs. A. Dimond the past week 
announced the engagement of their daughter, 
Miss Vivian Dimond, to Samuel Neiderburg, 
of St. Louis, Mo. 

The factory of C. A. Wilkinson Co., 257 

Exchange St., resumed operations last 
Monday after a week’s shutdown for over- 
hauling, stock taking and vacations. 

Hose 18 was called to the premises of the 
Williams Co., 254 Georgia Ave., for a chim- 
ney fire last Tuesday morning. The blaze 
was quickly extinguished without damage. 

\ silver cup has been donated by Irene 
Guertin, of Arctic, to be awarded to the 
championship team of the Pawtucket Valley 
Baseball League at the end of the season. 

Eugene A. Eddy, of the Eddy Machinery 
Co., who has been confined to his home by 
illness for the past two weeks, is convalescing 
and expects to be at his desk again in a 
few days. 

The Irons & Russell Co., of this city, 
has filed with the Secretary of State of 
New York at Albany, notice of their in- 
tention of doing business at 11-13 Maiden 
Lane, New York city. 

Samuel P. Harris, manufacturer of jewel- 
ers’ cards and displays, has removed from 
97 Dyer St., where he has been for the past 
14 years, to and larger quarters, 1&3 
Public St., Kddy St. and Allens 
Ave. 

Nelson B. McCormick and Julius Weis- 
man, who have been associated with the J. J. 
White Mfg. Co. for several years, have 
withdrawn and will start in business for 
themselves in the Plainville Stock Co. buila- 
Plainville. 

“Bert” Lenzen, of Mason-Lenzen  Co., 
manufacturers of display articles and other 
merchandise for the jewelry trade, is enjoy- 
ing a needed vacation at Detroit, Mich., and 

other points around the Great Lake 

Frederick C. England and Samuel [oster, 
Jr, both of Leominster, Mass., are the own- 
ers of the Noveloid Co., a new concern that 
has started in business at 45 Richmond St. 
manufacturing line of celluloid novelties 
and jewelry, in the former plant of the 
Nichols Mfg. Co. 

_G.R. Alexander, one of the oldest retail 
Jewelers, optometrists and watchmakers in 
the city, has announced his retirement from 
business on July 31. He was for many 
st., between Westminster 
aid Fulton Sts., but for about 10 years 
has heen at 17 Empire St. 

Among the jewelry buyers reported in this 
ty and vicinity during the past week were 


is on 


new 
between 


Ing, at 


section. 


years on Dorrance St 


~ following: Mr. Lipschitz, of the Oval 
Mg. Co., New York city; Mr. V. Arenal, of 
Navana, Cuba: Mr. Simon, of M. Kahn 
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Mr. Rubin, of Spatz- 
Rubin Co., Chicago; Fred Schnitzer, of the 
Regina Jewelry Co., New York city; 
Charles E. Irwin, of Havana, Cuba; Mr. 
Arnstine, of The Arnstine Bros. Co., Cleve- 
land, O.; Mr. Steinberg, of Schwartz & 
Steinberg, New York city; Mr. Blake, Miss 
Quinn and Miss Marshall, of Saks & Co., 
Inc., New York city; Ben Felsenthal, of 
New York city; Mr. Emmett, of Robert 
Simpson Co., Ltd., Toronto, Can.; A. -B. 
Stralser, of Detroit, Mich., and Mr. Hutzler, 
of the Hulzler Jewelry Co., Baltimore, Md. 








& Co., Philadelphia ; 











Frank P. 


Kennedy spent last week in 
Philadelphia on business. 


William H. Bell spent last week at Lake 
Saranac where his son Hollis is recovering 
from a long illness. 

Many of the large firms are closed down 
this week for the annual vacation period and 
to make repairs to the plants. 

. J. Sommer left Monday on a trip 
which will take until Thanksgiving to make. 
He will cover the entire country. 

William J. Creed has awarded the con- 
tract for his new manufacturing plant to be 
erected on Orne St. to James A. Munroe. 

Joseph W. Martin, Jr., North Attleboro, 
has announced his candidacy for the Re- 
publican nomination for Congress on a 
straight Coolidge platform, On his cam- 
paign committees in both Attleboros are 
leading manufacturing jewelers, 











Joseph Finberg has been named as chair- 


man of the city zoning committee and an 
expert has been engaged to zone the city. 

i'rank J, Nerney has been elected a direc- 
tor of the New Star Theatre Co., which is 
erecting a new theatre in the city. Mr. 
Nerney is affiliated with the Bay State Op- 
tical Co, 

Ten Attleboro manufacturers have signed 
up for the jewelers’ golf tournament between 
the <Attleboros and Providence manufac- 
turers. It is expected that the local team 
will increase its number to 15 before the 
playing starts, 

This week saw many of the large firms 
closed for their annual vacation periods. 
Nearly every manufacturer and a large ma- 
jority of their employes left the city for 
the shore and mountains. The traveling 
salesmen of most of the concerns will start 
this week for long trips. 

Decision in favor of the employe has been 
nanded down in the case of Elis Matson, 
an employe of the Mossberg Pressed Steel 
Co., insured in the Travellers Insurance 
Co. He was awarded one-third of his earn- 
ing capacity, $10.33 a week, to continue in 
accordance with the provisions of the act. 








The show window at the store of Fred H. 
Myers, Warren, O., was smashed by 
recently and jewelry worth $300 stolen. 


thieves 
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The sympathy of the trade is extended to 
F. W. Ruggles on the death of his wife. 

Among the vacationists at Thompson’s 
Camps is Hyman Frieman, president of the 
Lenox Jewelry Co. 

E. A. Bigelow, treasurer of the E. How- 
ard Clock Co., has gone to Antrim, N. H., 
for a brief vacation. 

A. B. Ross, formerly at 363 Washington 
St., is now manager of the Robinsons’ store 
at 503 Washington St. 

Morris Nelson, formerly of Nelson Bros, 
Hanover St. jewelers, which firm has been 
dissolved, is now in the employ of Robin- 
son’s at 333 Washington St. 

Ralph Bold and Phillip Stepper, of the 
David Nemser Co., have started out on their 
Summer trips. The former has gone to New 
York State and the latter to Maine. 

Charles O. Lawton, former treasurer of 
Lawton & Harris, Inc., is recovering from 
a major operation at Peter Bent Brigham 
Hospital, where he was for three weeks. 
He now is at Allerton, his Summer home, 
seeking complete restoration to good health. 

The many friends of Albert R. Kerr, secre- 
tary of the Boston Jewelers’ Club, will be 
glad to learn that he is now in the service 
of the I. B. Horn Co. Mr. Kerr was for 
many years in business for himself on Han- 
over St., then with Norling & Bloom as 
traveling salesman for some time. 

The Brainerd Lemon collection of old 
silverware of more than 3,000 pieces by the 
most famous silversmiths abroad and in this 
country, recently on exhibition in Boston, has 
just been transferred to Newport, where it 
is to be seen in the Cushing Memorial. Gold 
plates from Buckingham Palace are in the 
collection. 


A charter of incorporation has been 
granted to the Kay Jewelry Co., Boston, 
specializing in jewelry, clocks and_ silver- 


ware. The capital is $125,000, and the in- 
corporators are Albert J. Levi, Arthur D. 
Katzenberg and Lee Wile, all of Springfield. 
Their suite of jewelry offices and display 
rooms is in the Dexter building. 

A youth giving the name of Chester Sheri- 
dan, 18, and his address as &3 Francis St., 
Brookline, was arrested July 20 as he was 
climbing over a transom in the jewelry store 
of Abraham Robinson at 453 Stuart St. He 
was taken to the station, where, according 
to the police, jewelry valued at $800 
found on him. Police say he had 
the store several hours and had collected 
a large amount of jewelry. They also say 
he has served several terms at Shirley. He 
had been sent away on a charge of passing 
worthless checks to the amount of $504, and 
breaking and entering a house on Warren 

Roxbury. 


was 
been in 








The Chesler Jewelry Mfg. Co., 217 Rail- 
way Exchange building, 17th and Champa 
Sts., Denver, Colo., has recently been 
organized under the management of J. M. 
Chesler, formerly of Kahn & Chesler. This 
firm is equipped with the most modern tools 
and devices to manufacture jewelry in its 
various branches, including diamond setting 


and repairing. 
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The Franc Jewelry Co. will open in the 
near future at 627 7th St., engaging in the 
jewelry business, as a permit to occupy these 
premises for this purpose was granted July 
21 to the company by the city. 

The R. Harris Co., 7th St., has donated 
a silver loving cup to the winners of the 
match between the Knickerbockers and Do- 
minican Lyceum, which will be for the ben- 
efit of the Catholic Community Home. 

Wholesale trade in jewelry and diamonds 
increased during May, despite a recession in 
wholesale sales generally, the lederal Re- 
serve Board reported July 29. As compared 
to a year ago, that is, May, 1923, trade in 
all lines except diamonds was smaller, the 
3oard advised. 

A prize for the exciting game Saturday 
between the Mohawks and the Petworth 
Athletic Club was the silver loving cup do- 
nated by Edward Voigt, manufacturing 
jeweler of this city, who offered encourage- 
ment through this present for the winning 
team in their benefit performance at Griffith 
Stadium. 

In the exports from Sweden to the United 
States during June there were $1,932,300 
gold shipments, according to recent cable ad- 
vice of the Department of Commerce. The 
entire exports from Sweden to the United 
States during this period were $4,327,359 in 
value. Our consul at Stockholm reports 
that the note circulation has contracted that 
the gold reserve has been augmented. 

S. W. Strauss, of R. Harris & Co., takes 
his place on the board of trustees of the 
Better ‘Business Bureau of Washington, as 
this strong local organization, which is ad- 
vancing the ideals of honesty and truth in 
advertising, enters the fifth year of its ex- 
istence in the national capital. Mr. Strauss 
is lending his counsel towards the progress 
of this civic and business association which 
protects the residents of the city as well as 
establishes and maintains the prestige of the 
better organizations in Washington. 

Edward Frischknecht, proprietor of the 
watch repair establishment at 1735 G St., 
N. W., specializing in Swiss watches, will 
participate in the Swiss fete which will be 
held in this city on Sunday, Aug. 3, in com- 
memoration of Confederation Day, which 
will be celebrated in Switzerland Aug. 1. 
Mr. Frischknecht, who has been in business 
in this city for a long period, will dress in 
Swiss native costume and display the pic- 
turesque character of one of the cantons 
from which Mr. Frischknecht hails. The 
celebration will be held at 15th and H @sts., 
N. E., and many persons of Swiss descent 
or nationality will attend. 

A junior metallurgist is needed at the 
Bureau of Mines and a Civil Service ex- 
amination will be held in the near future to 
fili this vacancy, which will carry a yearly 
salary of $1,860, or something more than 
$150 per month. Clock repairmen are also 
needed by the Government and several will 
be appointed to good positions in the near 
future. Clock repairmen can put in their 


application for these Government jobs with 
their attendant remuneration and their early 
closing hours until Aug. 26, blanks being 
furnished by the Civil Service Commission 
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at 1724 F St., N. W. Those appointed after 
the examination which will be held under 
the auspices of the commission will receive 
remuneration between $1,500 and $1,860 per 
year. Although the entrance salary is usu- 
ally $1,500, clock repairmen upon reassign- 
ment may reach a salary of $155 per month. 

A confession replete with interest and 
pathos has been made by Louis Hernandez 
Campos, who was arrested at the Shaw & 
3rown store when Mr. Shaw grew sus- 
picious of the man and telephoned the police. 
Following his confession the man was taken 
to New York, where he was indicted for 
the jewelry robbery. He told during his re- 
cital of the events following the robbery in 
New York instead of going to Mexico City, 
where he disposed of a small portion of the 
jewelry, but not the greater part, because 
not much was offered for it, although it was 
of considerable value. Campos gave as his 
motive for the robbery that he had been de- 
frauded of his savings and had been ren- 
dered desperate. His wife worked where 
he committeed the robbery, when he wore 
a red wig and mask and carried a revolver. 
Leaving the pistol on the premises, he states 
that he threw away the mask and wig in 
the subway. 








Pennsylvania Notes 


W. C. C. Geary and his family, Bethlehem, 
have returned from Ocean City, where they 
had rented a cottage for a brief vacation and 
rest. 

J. C. Holtzman, wife and son, Pennsburg, 
motored to Mechanicsburg, Pa., where they 
will spend their vacation visiting relatives at 
that point. 

Mr. and Mrs. Paul D. Harbach and son, 
Paul, Jr., 451 Schuylkill Ave., Reading, Pa., 
are spending some time at Buffalo and Ni- 
agara Falls. 

Edward A. Kelbach, of the Icy-Hot Bottle 
Co., Cincinnati, O., and Mr. MacDonald, of 
the Western Cloak Co., La Salle, Ill., are 
calling on the trade in this locality. 

Clarence If. Deisher, son of I. A. Deisher, 
Reading, entertained a party of friends at 
his bungalow, Del Ken Dal, in Pike County. 
They reported some successful catches of 
fish 

Harold, son of red W. Rex, jeweler at 
Lehighton, is recovering from an operation 
in Brook’s Hospital, Brookline, Mass. He 
is employed by the General Electric Co., 
Lynn, Mass. 

Members of the class of 1911 of the Read- 
ing High School for Boys, of which Paul D. 
Harbach, Reading, Pa., is secretary-treas- 
urer, enjoyed a stag banquet on Thursday 
evening at the Spring Valley Hotel. 

QO. b. Billmeyer, Fleetwood, Pa., has 
opened a branch store at Hamburg, and has 
already built up quite a nice business in 
watch repairs. Mr. Billmeyer will manage 
the Hamburg store, while his wife will look 
after the lleetwood establishment. 

North 9th St. jewelers at Reading, Pa., 


i company with other merchants on that 
thoroughfare, have, through the _ instru- 
mentality of the Ninth Street Business 


Men’s Association, succeeded in interesting 
Mayor Sharman in their behalf, in permit- 
ting the resumption of the left hand turn at 
9th and Penn Sts., and allowing the parking 
of automobiles on the east side of 9th St. 
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Mrs. Lizzie M. (nee Christ) Keller 
widow of Edwin Kelier, died on Tuesday 
night, July 22, at 11:15 o’clock at her home 
446 Hamilton St., Allentown, aged 76 years 
Death was due to heart disease, with which 
Mrs. Keller was confined to her bed for the 
last two weeks. About a year ago she was 
striken with apoplexy, and since that time 
her health was considerably impaired, She 
celebrated her 76th birthday anniversary ast 
Thursday. Mrs. Keller was born in the 
Saucon Valley and was the daughter of 
Charles and Salome Christ. She was the 
last of her father’s family. At an early age 
she came to Allentown with her parents and 
has lived here ever since. In 1871 she was 
married to Mr. Keller. In her girlhood days 
she was a student at the old Allentown Acad. 
emy, then located at 8th and Walnut Sts. 
She was a devout member of St. John’s 
Lutheran Church, and took an active inter- 
est in the missionary and sewing societies 
connected with that church. She also took 
an active part in Sunday school work in Al- 
lentown, and was well known for her char- 
itable work. She is survived by two sons, 
Herbert C. Keller and Arthur E. Keller, 
proprietors of the Keller jewelry store, 
which their father founded at 711 Hamilton 
St. Two grandsons, Wallace H. Keller, of 
New York city, and Edwin W. Keller, of 
this city, also survive. Mrs. Keller’s hus- 
band died about 10 years ago, and since that 
time her niece, Miss Lydia Lerch, lived with 
her at her Hamilton St. home. Funeral 
services were held at her late home on Fri- 
dav afternoon at 2 o'clock. Interment was 
in the West End Cemetery. Keller’s jewel- 
ry store remained closed until Saturday. 











Joseph J. Max, of Petersen-Max & Co, 
wholesalers in Ellicott, left with his family 
on Saturday for a two weeks’ vacation trip 
to Lake Placid. 

Abraham Schiff, for many years watch- 
maker for Fred J. Dorn, 87 Genesee St. 
and who embarked in business for himself 
at 3159 Bailey Ave. on May 1, will move 
from that location on Aug. 1 to 1464 Genesee 
St. 

Edward A. Pfister, retail jeweler, 1502 
Genesee St., won the third prize in the recent 
window display contest of Pyralin products. 
Mr. Pfister is also engaged in the mant- 
facturing business, having bought out Her- 
man C. Volk’s factory in the Lincoln build- 
ing several months ago. 

Under the trade name of Warner's, Bet. 
Lewin & Son, whose efforts heretofore have 
been confined solely to the wholesale branch 
of the industry, with offices in the Mutual 
Life building, opened on July 26 a retail in- 
stalment jewelry store on W. Eagle St., at 
Main St., occupying part of the site from 
which T. C. Tanke’s store moved on May |. 








The store of Ray Collins, Oskaloosa, J2. 
was broken into by thieves recently, w” 
gained entrance by smashing a w1ndow. | 
report received by the Jewelers Security 
Alliance, contains the information that Mr. 
Collins lost about $100 worth of goods. 
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3urnett & Johnson have finished installing 


their new fixtures in their own building, 
which was recently completed, on Fifth Ave., 
near 19th St. They have one of the most 
attractive retail jewelry stores in Birming- 
ham. 
In Fairfield, a suburban town of Birming- 
ham, the retail jewelers and other merchants 
have decided to spend the sum of $500 per 
month for at least 12 months on advertising 
the industrial advantages of Fairfield to the 
outside world. 

Retail jewelers and other merchants of 
North Birmingham have recently organized 
the North Birmingham Merchants’ Associa- 
tion. The purpose of the organization is for 
community advancement. Dr. W. W. 
Walker was elected president of the organi- 
zation. 

F. W. Bromberg and son, William Brom- 
berg, who own one of the largest and most 
popular jewelry stores in Birmingham, have 
returned from a two weeks’ business visit to 
New York and other eastern cities. They 
say business is as good, if not better, in Bir- 
mingham than it is in the cities of the east 
which they visited. 

During the past week business in Bir- 
mingham has been nothing to brag about, al- 
though traveling jewelry salesmen say that 
they are finding business here better than in 
almost any other southern city which they 
visit. However, Birmingham jewelers and 
other retail merchants are optimistic. They 
say that owing to the elimination of the so- 
called “Pittsburgh plus” rate on steel prod- 
uts, the population of Birmingham will very 
likely double within the next 10 years. 

A few months ago the retail jewelers and 
other retail merchants of Ensley spent $5,000 
in co-operative advertising, with so much 
success that they have decided to repeat this 
method of advertising this Fall. One of the 
principal movers in co-operative advertising 
in Ensley is P. H. Tyler, president of the 
Tyler Jewelry Co. and president of the Ala- 
bama Retail Jewelers’ Association. Mr. 
Tyler was one of the pioneers in co-operative 
advertising among the retail merchants of 
the Birmingham district, of which Ensley is 
apart. Mr. Tyler says that co-operative ad- 
vertising has done more for the retail mer- 
chants of Ensley than any one other thing. 








Atlanta, Ga. 


A J. Weisser, prominent jeweler of Way 
Cross, Ga., was in Atlanta during the week 
on business. He reports conditions in South 
Georgia as encouraging. 

Paul L. Ewing, of Ewing Bros., has just 
it for New York, making the trip by 
automobile and combining business with 
pleasure, 





Everything is in readiness for the conven- 
on of the Georgia Retail Jewelers’ Associa- 
on here July 29 and 30. It is expected 


that several hundred jewelers will be in at- 
‘ndance from all parts of the State. 

_ charles T. Blaum, well-known jeweler of 
“anbridge, Ga., has just sold his store and 
Grimm. 


Stock to L. S, Mr. Grimm, with 
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C. S. Sanders, another prominent jeweler 
of the section, stopped in Atlanta during the 
week while driving through to Louisville, 
Ky., to visit relations. 

Government forecasts for a million-bale 
cotton crop in Georgia this year have given 
a brighter outlook for the jewelry business 
in Atlanta and vicinity this Fall. With cot- 
ton already past the dangerline in the south- 
ern part of the State and with splendid “cot- 
ton weather” obtaining in every section, the 
production of a million bales this season is 
almost a foregone conclusion. This is the 
largest crop of cotton grown in Georgia since 
the advent of the boll weevil, and its effect 
upon business throughout the section will 
be stimulating. Local jewelers, as a result, 
are looking forward with confidence to a 
good Fall and Winter business this year. 

Atlanta jewelers are vying with one an- 
other in showering gifts upon “Miss At- 
lanta’—Atlanta’s representative to the bath- 
ing beauty classic at Atlantic City. M. 
Greer, jeweler and pearl specialist, of 606 
Atlanta National Bank building, has prom- 
ised a magnificent rope of pearls to the 
winner of the title. E. A. Morgan, of 10 
FE. Hunter St., has offered one of the best 
“twinette” compact sets in his stock. And 
Maier & Berkele, another well-known 
jewelry firm, have offered a handsome wrist 
watch as their tribute to beauty. All of 
these offers are spurring Atlanta girls to 
considerable competition in the local contest, 
and while the winner has not yet been an- 
nounced, it is already certain that she will 
receive all of the jewelry her heart could 
desire. 








Oklahoma City 


A Chamber of Commerce has been formed 
at Drumright, Okla., with Frank Foster, 
president. 

H. L. Stern, of the H. L. Stern Jewelry 
Co., Muskogee, Okla., is making a trip east 
on business and will visit New York and 
several other eastern cities. 

A jewelry store has been opened at Paris, 
Tex., under the management of W. M. 
House, to be operated on the instalment plan. 

The stock of the Barrett Jewelry Co., 
Ponca City, Okla., has been -purchased by 
R. M. Adams, of the Adams Jewelry Co., 
Enid, Okla. 

The Gideon Jewelry Shop of Spiro, Okla., 
has been sold to Joe Todd, who previously 
operated a small jewelry business in connec- 
tion with the Palaca drug store. He was 
formerly of Poteau. G. B. Gideon, former 
proprietor, came to Spiro about two years 
ago and opened the jewelry store at its 
present location. 

The five-day-week looms as an economic 
movement for the near future, in the judg- 
ment of Harry Calvin, credit manager for 
Halliburton-Abbott, Tulsa, Okla. Mr. Cal- 
vin has just returned from a visit to eastern 
and northern manufacturing centers and be- 
lieves that Tulsa and the southwest gen- 
erally is in a relatively better financial con- 
dition than many other parts of the country. 

The E. E. Pickerell Jewelry Co., of Mus- 
kogee, Okla., have moved their store from 
312 W. Broadway to 409 W. Broadway. 
Their new home is 140 by 22 feet. The firm 
has installed the latest and best fixtures. They 
have also installed an indirect lighting sys- 
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tem. The concern has added F. G. Willis, a 
watchmaker, to its mechanical staff and Mrs. 
M. McLaurin to the sales staff. Mr. Pick- 
erell reports a very good business and said 
that owing to the very good prospects for a 
bumper crop in Oklahoma, he expected to 
see a very good Fall and Winter business. 

J. M. McEntee & Sons, who are at present 
located at 306 West Okmulgee St., Mus- 
kogee, Okla., are making preparations to 
move their store to 301 W.. Broadway, which 
is on the ground floor of the Surety Building 
and on a corner, which will give the store 
an additional window display of about 35 
feet, and also they will have a display on 
W. Broadway, which is one of the best 
business streets of the town. The firm is 
having installed the latest and best fixtures 
and are also installing special windows which 
will give them one of the best window dis- 
plays in Oklahoma. Mr. McEntee said that 
he expected to be in their new home by the 
latter part of July. 











Simon Berson and family with J. Marine 
have autoed to Star Lake in the Adirondacks 
for a two weeks’ vacation. 


Mr. and Mrs. Morris Rosenbloom and 
Rufus Rosenbloom will leave here on an 
automobile trip to Milwaukee. Mr. Rosen- 
bloom will attend the National Photographic 
Convention there. They will return to this 
city Aug. 12. 

The Hon. Meyer Jacobstein, M. C., has 
accepted an invitation to speak at the ban- 
quet, Wednesday, July 30, of the New York 
State Retail Jewelers’ Association, Presi- 
dent H. N. Clark has received replies from 
a number of Canadian jewelers, who have 
been invited to the convention, that they will 
attend. S. D. Burritt will be toastmaster at 
the banquet. 

Monday and Tuesday of last week were 
the busiest days this Summer in the retail 
district. The Retail Merchant’s Council has 
planned “Dollar Day” and the merchants 
made a special display in their show win- 
dows of many articles at attractive prices. 
It was the eighth time that the Dollar Day 
sale has been held in this city and it brought 
out the shoppers from homes, resorts and 
the surrounding towns. 

Early Monday morning, July 21, the heavy 
plate glass in the show window of the 
Sunderlin Co., Main St. E., was broken. 
A large circle was cut with a glass cutter 
and the center piece broken through with 
a brick. The opening, about one foot in 
diameter, allowed the thief or thieves to 
take the articles within reach in the window. 
Among the missing articles were three 
valuable watches, one woman’s finger watch, 
five crystal necklaces, three sterling ciga- 
rette cases, a set of men’s shirt and cuff 
Iinks valued all at over $600. A newsboy 
who heard the crash notified Policeman 
Stallman, who chased the man _ through 
Stillson St., but was unable to catch him. 
The Sibley building in which the Sunder- 
lin store is located has a temporary cover- 
ing over the walk during alterations, This 
offered some advantage to the window 
breaker in his work. 








A. H. Hengstler, of West Point, Miss., 
was the guest of Sam Rk. Young, of the 
Richter & Phillips Co., this city, during the 
week. 

George W. Detmering, vice-president of 
Joseph Noterman & Co., is spending a couple 
of weeks around Cleveland on his vacation. 
He has a married daughter who is located 
in Cleveland. 

A. S. Workum, of the Workum-Schumer 
Co., will take a little rest from the op- 
pressive heat that is now gripping Cincinnati. 
He is going to Cedar Point the first of 
August and intends to remain on the lake 
shore city for about 10 days. 

Frank L. Hornung, jeweler of Brook- 
ville, Ind., came up to Cincinnati, Satur- 
day evening to take part in the surprise 
party that was given to J. Henry [illmore, 
diréctor of Syrian Templé “Shrine band of 
Cineinnati. Mr. Hornung is a member of 
the saxophone section of the band. 

A semi-official outing was held by mem- 
bers of the Richter & Philips Co. on Sunday 
when they held a motor tour to Milan, Ind., 
a watering place attended by Cincinnatians. 
They left early Sunday and made a day of 
it, picking up I. N. Biddle, of Lawrenceburg, 
Ind., on the way to their destination. 

The ball game that was to have been 
played between the Covington Commandery 
and De Molay teams was postponed Satur- 
day because of a death. One of the Knights 
suffered the loss of his wife and the game 
was postponed because of that. Idgar and 
Roland Noterman, of Joseph Noterman & 
Co., were to have taken part in the game as 
members of the Knights team. 

A new mark for women golfers to shoot 
at was made by Miss Adele Herschede, of 
the Herschede Jewelry Co., at the Avon 
Fields municipal golf course, Monday. She 
made the round in 90 during the inter- 
club matches between Avon Fields, Makete- 
wah and Western Hills. The municipal 
course is a difficult one and Miss _ Her- 
schede’s mark is one for other women golf- 
ers to try for. Bogey of the course is 79. 

The jewelry store of E. Wagner & Son 
will be moved from 1430 Freeman Ave. to 
the fast developing business center at the 
juncture of Liberty St., Freeman and West- 
ern Aves. The jewelry store will be located 
in a three-story building being built in a 
locality that is growing into a merchandising 
center. Wagner's store for years has been 
located on the east side of Freeman Ave., 
directly opposite the Armory. The store will 
be moved in about a month or so. 

Another jewelry store has been started in 
Cincinnati in the downtown district. It was 
opened by Charles D. Baker in one of the 
two store rooms in the Gerke building on 
6th St. between Main and Walnut Sts. Mr. 
Baker had been interested in the jewelry 
store in the old Stag Hotel property on 
Vine St. near 5th St., but this venture be- 
came involved in litigation and the stock was 
sold at auction. Mr. Baker has since started 


another and is doing both a retail and whole- 
sale business. 

The Cincinnati Watch Case & Repair Co. 
has resumed again after being closed for a 
weck, to make the necessary repairs and at 


THE 


JEWELERS’ 





the same time give its employes a vacation. 
This concern gives its employes a vacation 
each year, and customers are notified of this 
fact. W. H. Ueberschlag, president of the 
concern, and his daughter, Mildred, sojourned 
at the lakes, going to New York, Syracuse, 
Rochester, Buffalo, Niagara Falls, Detroit 
and Toledo for the past 10 days. The out- 
look for the jewelry business is very bright 
for the holidays. 

Max J. Greenwald, jeweler, has acquired 
possession of the old Sterling Hotel prop- 
erty, northwest corner of 6th and Mound 
Sts., buying it from Nathan A. Michelson. 
The property consists of a six-story build- 
ing and it will be taken over by the Sterling 
Apartment Co. for the purpose of remodeling 
it into an apartment dwelling. The building 
will be converted into the efficiency type of 
apartments. It sold on a basis of $135,000, 
although the new owners have a 10-year 
lease and can exercise a privilege of pur- 
chase within that period. 

The first bunch of applications and watches 
of members of the Cincinnati Horological 
Society has been sent to the Horological 
Institute at Washington, D. C. The idea of 
having members take the examination in 
order to obtain certificates from the Institute, 
was started at the July meeting of the local 
association and this is the first move toward 
its completion. Local officers hope to have 
every one of the members undergo an ex- 
amination in order that each and everyone 
will be able to display the certificate that 1s 
awarded by the Institute. 

Judge Matt Harbeson, of the Circuit 
Court of Covington, Ky., has taken under 
submission the case of the Provident Bank 
& Trust Co. against Mrs. Robert C. De- 
derich, who was Mrs. Joseph C. Whitehouse, 
widow of a former diamond merchant in this 
city. A number of gathered in 
the court room last Saturday to hear the 
case but were surprised to learn that Judge 
Hlarbeson had heard it at his home on River- 
side Drive the night before. The bank filed 
injunction proceedings to have Mrs. De- 
derich move out of the Whitehouse home- 
stead on the Dixie Highway because it was 
specified in the Whitehouse will that the 
home was to go to the Whitehouse daugh- 
ters in case the widow married again. Judge 
Harbeson did not make known how soon he 
would hand down his decision. 

The annual banquet of the Gruen Bowling 
League was held at the Lyric Club, Twight- 
Wee, on the Litthe Miami River near Mil- 
ford, O., last Saturday. A number of con- 
tests were held during the course of the 
afternoon but of the various sport activities 
the main attraction was the double-header 
between the watchmakers and the Lyric 
team. The Time Jill crowd proved to be 
strongest, as it won both halves by scores 
of 9 to 4 and 6 to 2. Edward Jacobs, one 
of the traveling representatives of the firm, 
pitched most of the innings and the Gruens 
played a_ perfect fielding in both games. 
Each side registered a home run, but the 
whole bunch registered home runs when the 
chef sounded the dinner bell announcing that 
the chicken dinner was ready. During the 
afternoon four splendid trophies were pre- 
sented to the winners of the bowling league 
for the good work they had done during 
the Winter season in knocking over the 
maple pins. 
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Tom Geiger, of the house of G. F, Geiger 
& Son, is spending a two weeks’ vacation 
in camp on Floyd’s Fork, a few miles south 
of Louisville. 

George Snyder, head of the watch depart. 
ment of William Kendrick’s Sons, has gone 
to Indianapolis to spend his two weeks’ ya. 


cation. P. B. Stith, treasurer of the com- 
pany, has returned to the city after a short 
trip and is finishing up his vacation in play- 
ing golf at home. C. L. S. Read, of the 
same company, is at present on a trip to 
New York. 

The Letzler-Lorch Co., Louisville, which 
recently moved from the east to the west 
side of 4th St., moving directly across the 
street from the old location, and at the same 
rental, is very much pleased with the change, 
reporting that there has been a 20 per cent 
increase in volume in the new location, which 
indications show is much the busier side of 
the street. 

The usual Midsummer dullness has settled 
over the local jewelry trade, as the vacation 
season is now in full swing, and people; e 
interested in other things than jewelry, 
Volume, however, is about normal for the 
season, and the trade as a whole appears to 
be feeling fairly optimistic concerning pres- 
ent business and the outlook for Fall. Tray- 
elers representing manufacturers and jobbers 
have been more numerous over the past few 
days, and are getting slightly better orders 
than they were. 

Among the visitors calling on the local 
trade over the past few days were Harry 
B. Rogers, of Kohn & Co., Newark, N. J.; 
Edward S. Astley, secretary-treasurer of 
Champenois & Co., Newark; Al Pope, the 
Jassett Jewelry Co., Providence; A. H. 
Cohn, Herald Novelty Co., New York; Elias 
Markens, of S. Wechter Co., Chicago; Mr. 
saron, of Swartchild & Co., Chicago; W. 
Harris, of the Robert Neumann Co., Cincin- 
nati; A. E. J. Winter, of Krementz & ©, 
Newark; L. M. Frank, of the Buffalo 


‘ Jewelry Case Co., Buffalo; George C. Ferris, 


of the Theodore W. Foster & Bro. Co., 
Providence; G. Spencer Brown, of Seth 
Thomas Clock Co., Chicago; W. J. Latimer, 
of Weidlich Bros. Mfg. Co., and Weidlich 
Sterling Spoon Co., Bridgeport; M. L 
Braun, of O. J. Somers Co., New York; 
Lewis H. Green, of Charles E. Hancock 
Co., Providence. 








Two thieves made an unsuccessful attempt 
to loot the jewelry store of James Rees, 
Dresden Ave., East Liverpool, Q., recentl} 
Using a brick or heavy stone padded with 
cloth the heavy plate glass in front of te 
store was demolished. The thieves, fearing 
the sound of falling glass would attract at 
tention, fled and made their escape before 
the police arrived, leaving the window ané 
its contents unmolested. Policeman Herman 
Roth, who was standing nearby, heard the 
crash and pursued the two men, but the} 
made good their escape. Two women living 
nearby witnessed the attempted burglary 
Had the robbers entered the store mot 
than $2,000 in merchandise was within ther 
grasp without molesting the safe. 


















Mr. and Mrs. Fuller, of Krainbrink & 
Fyller at lonia, are enjoying their vacation 
in Detroit. The Fullers at one time were 
residents here. They are passing their time 
hy renewing old acquaintances. 

"No decision has yet been rendered in the 
auction jewelry case that has been pending 
for some time. Harry Hogan, secretary of 
the Retail Merchants’ Association, says his 
organization is determined to continue action 
against the practice until the contention has 
igen definitely settled. 

Harry Dorweld, of the Luths, Dorweld, 
Haller Co., has been compelled to return to 
the hospital again for further X-ray treat- 
ment of his leg, which suddenly broke as he 
was walking on the street early last Spring. 
Friends report he is making progress, but it 
is more or less slow. He has one consola- 
tion in knowing that he will not be forced 
to undergo amputation, as it was feared some 
time ago. 

Rapid progress is being made in construc- 
tion work on the new jewelers’ building on 
John R. St., near Woodward Ave. The old 
structure on the site has been removed and it 
is the intention now of contractors to have 
the new building well underway before the 
cold weather sets in. The jewelers are anx- 
ious that the building make as rapid progress 
as possible, as many of them have leases ex- 
piring early in 1925. 

A young man who was inspecting and 
negotiating for a diamond ring in the store 
of Morris Rosenthal, 632 Woodward Ave., 
on a recent afternoon, suddenly jumped for 
the door with the ring on his finger. Rosen- 
thal grabbed his revolver, lying near, and 
tarted after him. He fired two shots, and 
in less time than it takes to tell it, the street 
was filled with excitement. A traffic police- 
man took up the chase with the jeweler and 
aptured the fleeing man before he had gone 
very Tar, 







It is announced that Kenneth L. Matheson, 
at one time with Spaulding & Co., Chicago, 
las hecome associated with Traub Bros, & 
(o., here, as vice-president and general man- 
ager. Robert C. Traub, president of the 
mpany, also armounces that Charles Karpp, 
August Loch, Allen Hopson, Charles Christ- 
man, James Varley, George Kale, Charles 
Tomlinson, Julius W. Lefton, Harry Mink- 
ity and Charles Huss, department managers, 
fave recently become stockholders in this 
Id-established jewelry business. — Traub 
bros. & Co, have been prominent in the 
lewelry trade in Detroit for many years. It 
Sone of the finest stores in the city and 
is well known all through the lower Michi- 
“an peninsula as a jewelry shopping center. 
_ ‘Harry Himelhoch, of the H. W. Himel- 
hoch ( 0., has started a campaign of educa- 


in the interest of show windows. as 
ales helps. He is making special efforts to 
sist the smaller jewelers, and especially 


%¢ in the suburban towns, who, he be- 
“es, are not getting all that they should 
tol their display windows. A number of 
Ne smaller jewelers in the vicinity of De- 


ot, and some in the remoter districts as 
we . . . 
vell, recently have been giving special at- 


tent; . . . 
“ition to their windows and have met with 
lar beyond their expectations. 
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stead of using their windows as storage 
places, as many of them have in the past, 
they are now changing to the more modern 
way, as exemplified in the larger centers of 
population. As a result, sales have been in- 
creased and business brought in that other- 
wise might not have developed. Mr. Himel- 
hoch announced recently that a meeting will 
be called before long of wholesalers and 
manufacturers to consider the proposition of 
establishing club headquarters in the new 
jewelers’ building that is now under con- 
struction on John R. St., near Woodward 
Ave. Other leaders in this move ate plan- 
ning for a more definite organization that 
will take in every manufacturer and whole- 
saler in the city. For years efforts have 
been made by a few of the more enthusiastic 
ones to establish a real jewelers’ organization 
among the wholesalers and manufacturers, 
and only recently have they begun to make 
much progress. With delightful headquar- 
ters, such as are planned in the new jewelers’ 
building, it is believed the organization will 
soon become exceedingly effective both in a 
social and business way. 








Portland, Ore. 





Louie Rothstein, of Seattle, Wash., visited 
Portland recently calling on the trade. 

Max Hurwitt has accepted a position with 
the Davids Jewelry, Inc., 343 Washington 
Se. 

C. H. Renner, of Arcadia, Cal., visited 
Portland recently while touring the north- 
west. 

The Portland jewelers golf tournament 
will close soon. The final rounds are to be 
played off next week. 

Ik. V. Lamotte recently closed out his 
business in Portland and has gone to Europe 
for an extended trip. Mr. Lamotte is a na- 
tive of Belgium and has been in business in 
Portland for many years. 

R. W. Applegate, formerly with the E. 
W. Reynolds Co., Angeles, and well 
known among the members of the California 
and middle western trade, is now represent- 
ing Butterfield Bros. in Oregon and Wash- 
ington. 


Los 


A man who gave his name as John Fisher 
was taken into custody last week in Seattle, 
and authorities say, has confessed to robbing 
the Diamond Shop at 323 Washington St. 
Some of the stolen goods were found on his 
person when he was taken into custody. 

George H. Butterfield, of Butterfield & 
Co., has just retu.ned from a combined 
pleasure and business trip to San Francisco. 
While away he attended the Western Ma- 
terial Dealers’ Association meeting which 
was held at the commercial club, July 18. 

Attention has been called to a mistake in 
the news item of July 2, announcing the in- 
corporation of Butterfield Bros. & Co., in the 
Mohawk building. The Butterfield Bros. & 
Co. mentioned are not the Butterfield Bros., 
jewelers, and the confusion made 
through a similarity in names. 

i‘rederick Miller, proprietor of a jewelry 
store at 355 Washington St., has leased the 
building at 330 Alder St. between 6th St. 
and Broadway and will open a new credit 
store in connection with his present business. 
Mr. Miller will have charge of the new store 
while Mr. Robinson will continue manage- 
ment of the Washington St. store. 


Was 
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G. R. Higgins, Roy, Wash., was in Port- 
land recently calling on friends in the trade. 
Mr. Higgins has been engaged in the watch- 
making business for the past 59 years and 
is still actively engaged in this work. He 
is 81 years of age, coming to Oregon with 
his parents in 1852. Fourteen years ago he 
moved to Roy, Wash., where he has a busi- 
ness establishment. In spite of his ad- 
vanced age Mr. Higgins enjoys splendid 
health and is an enthusiastic bicyclist. 

Mrs. Bess Colomore, formerly of Eugene, 
Ore., has accepted a position as bookkeeper 
in the Staples jewelry store. Benjamin 
Fleishman, with the same concern, has sold 
his beautiful houseboat and is preparing to 
build a new home in East Moreland. Mrs. 
Isaac Jt. Staples is assisting her hus- 
band at the store during the Summer 
months. Mrs. Staples qualifies highly as a 
saleslady. Miss Helen Martin, a_ recent 
graduate of St. Mary’s Academy in Port- 
land, has been employed as saleslady in the 
Staples jewelry store. Miss Martin’s father, 
Walter Martin, has been a watchmaker for 
the Staples store for many years. 








Syracuse. 





A. M. Lewis, proprietor of the Lewis 
Jewelry Co., 458 S. Salina St., lost his son, 
Harry B. Lewis, a well known and promi- 
nent attorney, July 10. The store was closed 
four days. Mr, Lewis is survived by 
parents and brother, Irving Lewis, who is 
associated with his father. 

Rudolph Bros., B. G. and M. H. Rudolph, 
moved from 453 S. Salina St., into their 
own building at 473 S. Salina St. on July 
26. This store is one of the finest furnished 
and best equipped jewelry stores in this part 
of the State. Rudolph Bros. started in busi- 
ness 15 years ago in a small store but have 
built up a large business. They are having 
an electric sign erected. 

The new store of Menapace & Young, 
Inc... now under construction at 416 S. 
Salina St., will be the first store in Syracuse 
to be finished throughout in walnut. The 
fixtures, color scheme and finish is patterned 
after some of the newest jewelry stores in 
New York city. The located on 
the main street in one of the best locations, 
and will be opened on Aug. 30. Mr. Mena- 
pace was formerly in business at 103 E. 
Jefferson St., and Mr. Young has been in 
business for many years at 256 W. Fayette 
St. Most of the trade will recognize Mr. 
Young as Frank Yanowitz. Mr. Yanowitz 
recently changed his name to Young, 


store is 








Wilmington, Del. 


Three passers of alleged worthless checks 
attempted to work the paper off on some 
local jewelers during the past week but 
were detected in time to cause their arrest. 
Their cases were continued pending a police 
investigation. 

Banks & Bryan are conducting a closing- 
out sale of all their stock preparatory to re- 
moving to a new location. For a score of 
years they have been at 5th and Market Sts., 
but will remove to another store in Sep- 
tember, the location not having been def- 
initely decided upon. 








C. P. Huesgen has taken over the Swal- 
stead jewelry business at Minot, N. Dak. 


















Cleveland 


The Sitter Music & Jewelry Co. has been 
incorporated for $1,000. 

H. Fink, retail jeweler in the Colonial 
Arcade, is in Pittsburgh with his family on 
a visit. 

L. D. Markowitz, of Markowitz & Fried- 
man, is expected back from his vacation the 
coming week. 

C. A. Rock, secretary of The Scribner & 
Loehr Co., has returned after a 17-day vaca- 
tion. He toured through the east. 

Biskind Bros. have discontinued their auc- 
tion, due to excessive hot weather. Re- 
modelling on their store is expected to com- 
mence at an early date. 

F. X. Russert, of W. 25th St., is showing 
a reproduction of the famous Cullinan dia- 
mond in his store window. It is attracting 
considerable attention. 

Sidney Ball, president of the Norris, 
Allister-Ball Co., and R. J. Gross, of the 
same company, motored up to Cleveland: last 
week from Dunkirk, N. Y. 

Two of The Wagner, Gilger, Cohn Co.’s 
traveling representatives started out the past 
week: George E. Bendall on a western trip 
and W. H. Arnold on a trip through Ohio. 

Mr. Avery, of the Webb C. Ball Co., is 
expected back from Europe this week, where 
he has been on a business trip. The un- 
expected death of Mr. Denton last week is 
the cause of his hurried trip home. 

The following retail jewelers were visitors 
in Cleveland last week: Sam H. Brainard, 
Medina; FE. J. Burton, Barberton; D. Leon- 
heiser, Huron; L. W. Wyckoff, Chagrin 
Falls, and E. L. Aukerman, Norwalk. 

A. T. Hubbard, president and general 
manager of the Cowell & Hubbard Co., to- 
gether with Sterling Hubbard’s two eldest 
sons, is leaving for a camping and fishing 
trip in the Timagami district of Canada, 
within a few days. 

J. B. Speaker, L. S. Beckwith and J. A. 
Russell, of the H. W. Burdick Co., have all 
started out on their territory again. Walter 
F. Miller, of the same company, has re- 
turned from his vacation and expects to 
get started on the road the first of the week. 

The Morton jewelry store at 32nd St. and 
Lorain Ave. has discontinued its auction and 
gone out of business. The store is now 
being remodeled and decorated and will be 
occupied by A. J. Leinwand, jeweler and 
optometrist, as soon as alterations are com- 
pleted. 

Goetz & Lynsky, manufacturing jewelers, 
formerly located at 1706 Euclid Ave., have 
moved further downtown, their new quarters 
being in the Swetland building, room 517. 
They specialize in platinum work for the 
large stores, and have space for eight or 
nine men in their new home. 

W. H. Cohn, of the Wagner-Gilger-Cohn 
Co., met with a painful but not serious acci- 
dent on his vacation trip, which has necessi- 
tated his returning from Canada to his home 
in Buffalo. He was starting out to fish and 
while walking on the boat landing, acci- 
dently stepped into a hole between two of 
the planks, injuring his leg. He is reported 
as progressing favorably. 

After occupying his present quarters for 
the past six years, C. F. Narosly, of 1109 
Prospect Ave., has leased larger quarters 
at 1230 Prospect Ave., and expects to be 
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moved by Aug. 1. The present store is quite 
small, but the new location will have a 
mezzanine floor, and ample ground floor 
space. A new 18-foot wall show case will 
be among the new fixtures to be installed. 

An executive meeting of the Buckeye 
Traveling Jewelers’ Club was held last 
Saturday, and plans were laid for a vigorous 
membership campaign. The club, which was 
organized at the recent convention of the 
Ohio Retail Jewelers’ Association at Cedar 
Point, now has 35 members, and it is hoped 
to increase this number to 150 by this 
Winter. Another executive meeting was 
planned for July 26, at which time other 
details were to be worked out. The next 
general meeting is planned for the first of 
the year. 

A temporary restraining order has been 
asked of the Court of Appeals by Ben Hols- 
man, who conducts an auction on Euclid 
Ave., against Cleveland city officials enforc- 
ing the recently enacted auction ordinance. 
The order is asked for until the case can 
be heard on its merits. Such a hearing can- 
not take place before the end of August 
or the early part of September when the 
Supreme Court meets. Judges Vickery and 
Sullivan of the Court of Appeals have the 
case under advisement. Attorneys repre- 
senting the Cleveland Retail Jewelers As- 
sociation argued against the order being 
granted. 

George R. Mikes, of the firm of Stotter- 
Mikes Jewelry Mfg. Co., 1148 Euclid Ave., 
has announced his intention of resigning 
from the firm on Aug. 16. His interest 
will be taken over by Mr. Stotter. Before 
becoming a member of the firm Mr. Mikes 
worked for Mr. Stotter for 10 years, and 
has been a partner going on four years. He 
is a diamond setter by trade and did most 
of this work for the firm. He learned his 
trade under the well-known Cleveland 
jeweler, F. D. Strang. Mr. Mikes is leaving 
on account of the poor health of his wife, 
and is taking her to California, where he 
expects to locate permanently. He has many 
friends in the trade who regret his leaving. 








Notes from Ohio 


kK. J. Johns, Palmyra, O., has reported to 
the Youngstown police the theft, recently, of 
merchandise worth $400, which was taken 
from his jewelry store. 

Summer closing hours are now in effect in 
retail jewelry shops in the Akron-Canton 
district. Summer hour July and 
August is 5 o'clock, 

Burglars forced open a door on the side- 
walk show case at the Walter Deuble 
Jewelry Co., Tuscarawas St., E. Canton, re- 
cently, and stole a pair of opera glasses and 
a telescope valued at $100. 

Announcement is made of the removal of 
the Motz jewelry store to larger quarters in 
the downtown district, Wadsworth, O. The 
jewelry firm has taken over the former loca- 
tion of the Wolf Drygoods Co. 

The Tiffin Jewelry Co., Tiffin, O., has been 
opened for business. The company suc- 
ceeded Ira S. Dresbach in the jewelry busi- 
ness. Ralph F. Kohli, who has been assistant 
to Mr. Dresbach, heads the new firm. 

J. S. Beck, well-known Uhrichsville, O., 
jeweler, has acquired a site in that city and 


closing 
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has commenced erection of a modern two. 
story business block which when completed 
will house his retail jewelry store. 

Alliance was well represented at the re. 
cent Ohio convention at Cedar Point of the 
Ohio Retail Jewelers’ Association. Jewel. 
ers from there who attended included Mr 
and Mrs. Karl Fiegenschuh and H. E. Stein, 

Alliance jewelers held a meeting recently 
in the rooms of the Chamber of Commerce. 
J. P. Stein was elected president and Kar! 
Feigen, vice-president. The Or ganization, 
with which all leading jewelers of Alliance 
are affiliated, will hold meetings every Tues. 
day morning. 

Roberts & Co., Zanesville, O., jewelers, 
announce the opening of a new jewelry store 
in the Sites jewelry store location, Cam- 
bridge, O. This has been a retail jewelry 
store location for more than 20 years, the 
location being 827 Wheeling Ave, ¥Y. 
Schusterman, of the Zanesville store, will be 
manager of the new Cambridge unit, 

Thieves who used a piece of iron wrapped 
in a coat smashed a window of the Fred H. 
Myers jewelry store, 19 Market St., Warren, 
O., recently, and stole necklaces, rings and 
bracelets valued at $350. The iron was 
found across the street in the courthouse 
yard. Discovery of the robbery was made 
by Patrolman John Weston. The police be. 
lieve the coat used to wrap the iron was also 
stolen here. 

Many jewelry shops in the Akron-Canton 
district were deserted last week, with the 
annual convention of the Ohio Retail Jewel- 
ers’ Association in session at Cedar Point, 
O. Few dealers affiliated with the associa- 
tion denied themselves the opportunity of 
attending at least one day of the three the 
jewelers were in session. Massillon, smallest 
town in this district and home of both the 
president and secretary of the association, was 
represented with 100 per cent. attendance. 

Actual work of altering the building ad- 
jacent to the store of the George S. Dales 
Co., S. Main St., Akron, recently acquired 
by the well-known Dales jewelry firm, have 
been started and business is going ahead. 
With the newly acquired building it is the 
plan of Mr. Dales to remove the partition, 
and double the first floor space, which will 
be given over to jewelry exclusively. He 
also plans to add a gift shop, a new feature 
of the enlarged store. 

Don C. Jacobs, of the Better Business 
Commission, Lima, O., was in Canton re- 
cently conferring with F. B. Blakemore, head 
of the Retail Merchants’ Association, and 
members of the Canton District 24-Karat 
Club, on prospects of establishing a similar 
bureau in Canton. The organization was 
proposed at a recent meeting of the club 
and a committee appointed to get data on 
how the organization in other cities 1 
maintained. 

Plans have been completed for the August 
meeting of the Canton District 24-Karat 
Club to be held Wednesday, Aug. 13, at 
Alliance. The July meeting was dispensed 
with owing to the annual convention of the 
Ohio Retail Jewelers’ Association at Cedar 
Point. C. J. Duncan, re-elected president 0! 
the association at the recent meeting 
Cedar Point, will address the meeting an¢ 
will tell those who were unable to attend o! 
the proceedings and plans for the coming 
year. 














in has opened a watchmaking and 
hop at 1939 Westlake Ave. 


Dan 1 
jewelry : ‘ 
Paul |lollweg, representing Wolfsheim & 


Sachs, New York, is calling on the trade. 
Herman Claussner, Kansas City, Mo., has 
joined the forces of the Seligmann Jewelry 

Co. as city salesman. 

K. Falkenberg, Walla Walla, Wash., re- 
tail jeweler, was in Seattle last week en 
route to Vancouver and other Canadian 
points. 

Ray Sonnenberg, of S. Friedlander & Son, 
who spent a vacation at Lake Crescent, 
Wash., with his family, has returned to 
Seattle and is on duty in the store. 

George Hawley, purchasing agent for the 
Joseph Mayer, Inc., is in Portland attend- 
ing the purchasing agents’ annual northwest 


convention. Mr. Hawley is secretary of the 
body. 
Richard Seligmann, of the Seligmann 


Jewelry Co., has been ill for the past week. 
Jene Seligmann of the same firm is on a 
slling trip in Bellingham and Everett, 
Wash. 

Ben Hershon, who has been in Honolulu 
for a year, has returned to Seattle and will 
open a diamond setting business in the city 
similar to the one he maintained before go- 


ing to the Islands. 
Ek. W. Linderoth, of E. W. Linderoth & 
Co, Inc., wholesale and manufacturing 


jewelers in the Century building, is on a 
two weeks vacation and business trip in Ore- 
gon and eastern Washington. 

L, A. Clark, in charge of the materials 
department of I. Lachman & Sons Co., 
wholesale jewelers, has returned from _ his 
vacation which he spent in a fishing trip in 
the southeastern part of the State. 

A. H. Graham, diamond man for Albert 
Hansen, has returned from a vacation which 
he spent at Lake Crescent motoring with his 
family. L. W. Thompson of the same shop 
is spending his vacation on Hoods Canal. 

Moe Diamond, of Diamond & Epstein, 
New York, is in Seattle with his wife on 
a combined business and pleasure trip. He 
reports business fairly good throughout the 
country and better in the northwest than in 
surrounding territory. 

Leo Weisfield, of Weisfield & Goldberg, 
has heen appointed a member of the city 
‘eet Week committee to make plans for the 
entertainment of the officers and men of the 
Pacific battleships which will be in Seattle 
harbor during August. 

Carl Domes, salesman for the A. I. Hall 
& Son’s Seattle office, who has been ill for 
‘ome time, is back at work and in charge 
of the local office while Mr. and Mrs. George 
Davis are on a vacation in the Olympic 
Mountains. They will return early in Au- 
Qust. 

Business throughout the northwest is con- 
‘iderably increased with the opening of the 
lumber mills throughout the section. The 
rayrolls from this source are finding their 
Way into the retail business and particularly 
the luxury goods. Merchants in Seattle and 


Pg towns report noticeable increases in 
€ amount of goods sold. 
The Joseph Mayer, Inc., recently produced 


a bronze plaque which was awarded to the 
Crew of the 


Admiral Rogers by the city of 
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Ketchikan, Alaska, in appreciation of the 
efforts made by them in saving the city 
from fire. Lines were rigged from the ship 
to the burning city and after considerable 
fighting the fire was extinguished. 

Mongren Wahlgron, son of S. O. Wahl- 
gron and associated with his father in the 
jewelry business at Granite Falls, Wash., 
suffered an injury to his hand recently. 
While motoring along one of the State 
rivers with his wife, the bank beside the 
roadway gave way and the car turned over 
and rolled down the bank. Mrs. Wahlgron 
was uninjured. 

Win Austin, of the Jewel Box, Everett, 
Wash., who is in town buying new stocks, 
reports business in that section particularly 
good in small diamonds. J. E. Moore is a 
new watchmaker employed by the Jewel Box 
in Everett. Mr. Moore is formerly of Spo- 
kane, Wash., and has recently spent three 
months in Seattle resting before beginning 
his work at the Jewel Box. He is a man 
of long experience and ability. 

An unusual starid was made recently by 
the jewelry store of Weisfield & Goldberg 
in connection with local labor union activi- 
ties. This store, always a union organiza- 
tion, has cancelled its advertising in a local 
newspaper where the union workers are out 
on strike. The advertising contract of this 
firm with the paper has been set aside and 
considerable publicity has been given the 
organization in the local union supporting 
paper. 

A thief broke the window of the J. C. 
Webber jewelry store at 901 Railroad Ave. 
early one morning last week, with a rock 
wrapped in a towel, and carried away rings 
valued at approximately $700, according to 
Mr. Webber’s estimate. Two hours later on 
the same morning, a patrolman found the 
show window of Ben Tipp’s 1408 Second 
Ave. store broken and a railroad spike lying 
on the sidewalk. Several rings were stolen, 
the value of which Mr. Tipp said would not 
exceed $300. Later, two ring cases stolen 
from the store were found in an alley some 
blocks away from the Tipp store. 

Golub, Winters & Golub have begun man- 
ufacturing jewelry activities in the location 
formerly occupied by Harry Winters, 1412 
Second Ave., for a retail jewelry business. 
The new firm, of which Mr. Winters is a 
member, will manufacture jewelry of all 
kinds for the retail trade and will specialize 
in platinum mountings and precious metals 
of al! kinds. The main workbench in the 
shop is placed in the Second Ave. window 
to attract public notice to the fact that the 
shop is manufacturing directly for the con- 
sumer. A small display counter is retained 
in the shop for the handling of jewelry 
stocks of various kinds and displaying the 
specialities that the shop is producing. 

3en Tipp, popular Seattle diamond mer- 
chant, was “at home” to his friends last 


week for “open house” festivities at the 
opening of his new diamond store in the 
Kress building on Third Ave. Surrounded 


by a dozen large floral tokens of congratula- 
tion that strove to add to the beauty of his 
neat little shop, the authority on diamonds 
greeted friends and customers. As a fea- 
ture of the establishment that was built 
especially for Mr. Tipp when the Kress 
block was constructed, a built-in safe to 
guard the quarter of a million dollars’ worth 
of gems, is white in vivid contrast to the 
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maroon plush linings of the show cases and 
gem boxes. A balcony above takes the of- 
fices and repair shop away from the lower 
floor and allows more display room. A pri- 
vate office for Mr. Tipp is located in a cor- 
ner of the first floor and screened with cur- 
tained steel latticed glass windowed doors 
and partitions. With the opening of the 
new store, Mr. Tipp will inaugurate a credit 
business. To introduce the new policy, a 
slogan contest is under way in which a $250 
diamond ring will be given to the winner. 
This is the third shop to be opened in the 
city by Mr. Tipp, Tipp’s diamond palace on 
Second Ave, Ben Tipp’s, the new shop, and 
the American Jewelry Co., which will move 
from Second Ave. to 1327 Third Ave. in 
the near future. Fred Rickard has joined 
the new stere as advertising manager. 











John Payton has accepted a position in 
the office of the Eisenstadt Mfg. Co. 


Milton Carpenter, of Drosten’s Jewelry 
Co., has just returned from his vacation. E. 
J. Poursine, vice-president and manager of 
the concern, left on his vacation last week. 

J. F. Bolland, president of the J. Bolland 
Jewelry Co., left St. Louis Saturday night 
to join his family at Long Island. John 
Hagen, of the concern, went to the country 
Friday to visit his daughter. 

J. W. Gibson, Flora, Ill.; Frank Ricketts, 
of Charleston, Ill.; Mr. Thompson, of Heath 
S Thompson, Vernon, Tex.; Russel B. 
Stone, retailer of McGehee, Ark., and E. H. 


Sauer, of Jerseyville, Ill., were in St. Louis 
last week. 
W. E. Vogel, formerly with the Sol 


Lowenstein Jewelry Co., has made connec- 
tions with the Thomas J. Dee & Co., Chi- 
cago, whom he will represent in St. Louis, 
and in the States of Missouri, Iowa, Ar- 
kansas and Oklahoma. Mr. Vogel will 
change his position Aug. 15. He will make 
his headquarters in St. Louis. 

A plate glass window in the establishment 
of Hess & Culbertson was broken Friday 
night by Charles King, 40 years old, an ex- 
convict. King, who broke the window by 
kicking through it, was arrested by police 
who saw him run after they heard the 
noise of breaking glass. He appeared to 
have been drinking, and offered no reason 
for breaking the window. Nothing had been 
taken from the display of eyeglasses and 
silverware in the window display. 

Thousands of retail merchants, represent- 
ing all lines of industry, will visit St. Louis 
during the coming month, the heart of the 
market Large numbers of these 
merchants will attend the city’s outstanding 
educational and entertainment event during 
this period—the St. Louis Fashion Pageant 
—to obtain advance information on probable 
trends in all lines of merchandise affected 
directly or indirectly by what Milady will 
wear during the year 1925. In keeping with 
the trend towards Chinese and Spanish in- 
fluences in next year’s fashions, these dual 
themes will be carried out in the two epi- 
sodes of the Fashion Pageant, which is to 
be held in the Municipal Theater, Forest 
Park, Aug. 7 to 20, inclusive. 


season. 
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Compact Vanities of Gorham Sterling 
are exceedingly popular 


For Summer Gifts and Prizes 





(7) HESE Vanities are made to please 
Gael your customers who are looking 
V)% for Mah Jongg and Bridge Prizes, 
informal tournament awards, or 
useful and inexpensive gifts. 
Containing two mirrors, they are very 
complete—yet withal very compact. 





Given the opportunity of comparison 
in your stock, these will unquestionably 
be chosen. 













ALWAYS GOOD 
and always smart 
are these little ipe P 
= Tong sneteiatl Ask the Gorham salesman, or write 
the District Office about these and other 


interesting and seasonable novelties. 





VERY NEW is this 
delightful little plaid 


—andquitedifferent. FOR THECURVING 


initials — Nothing is 
better than this neat 
oval monogram. 
















i eon four charming designs 
shown here represent the 
finest Gorham craftsmanship in 
Gorham Sterling. You can sell 
them, easily and profitably, at 
$10.00 and up. 





A BIT ODD and very 
nice is this monogram 
placed at the side. 





THE GORHAM COMPANY 


SALES AGENT 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. DURGIN DIVISION, Concord, N. H. 
KERR DIVISION, Newark, N. J. 
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WING to the fact 
that certain reg- 
ulations covering 
group sales of articles 
of jewelry have not been decided upon, the 
usual pamphlet covering rules and regula- 
tions on the entire subject of jewelry taxes 
under Section 604 of the Revenue Act of 
1924, the new jewelry tax law, has not as 
yet been issued by the Treasury Depart- 
ment or the Bureau of Internal Reve- 
nue, but according to a statement from 
the office of President FE. H. Hufnagel, of 
the American National Retail Jewelers’ As- 
sociation, which was given out on Saturday, 
it is expected that this information will be 
available within a short time. 
I. H. Quigley, assistant to President Huf- 


Application of 
the New 
Jewelry Tax 


nagel, was given an interview with officials 
of the Bureau of Internal Revenue at Wash- 


ington, D. C., on Friday, July 25, and the 
result of that interview will be found on 
page 78 of this issue of THE JEWELERS’ CiR- 
CULAR, 

The statement says that certain portions 
of the regulations, while not as yet bearing 
the official approval of the Secretary of the 
Treasury, may, according to authentic in- 
formation, be accepted at this time as indica- 
tive of the intention of the action which the 
government will take and which it will pub- 
lish as an interpretation of the new law. 
feature in the statement = given 
out applies to articles used for religious 
purposes. They are defined as articles 
used within the church, or used for any pur- 
of religious devotion outside of the 
church. It is pointed out that it is not nec- 
essary, but is desirable in making sales of 
articles used for religious purposes that the 
jeweler execute an affidavit stating the pur- 
pose for which the article was sold, and the 
name of the purchaser. 

The definition of silverplated flat table- 
ware for the purposes of the Revenue Act 
are given in the statement which also tells 
when the tax attaches in conditional sales, 
instalment sales and deferred payment sales. 
and rentals do not come under this 
When an article of jewelry has 
either for a definite 


One 


poses 


JLeases 
schedule. 
been leased or rented, 
or indefinite period, the tax attaches upon 
the first payment made by the lessee or 
rentor, and thereafter attaches at the time 
cach following monthly payment is made. 
Attention is also called to the matter of 
exchanges, and this paragraph should also 
be studied carefully, as it also answers ques- 
tions which have confused many jewelers. 


HAT the trend of 


Principles of 


: present day  busi- 
Gases ness is along the line 
Conduct of straight thinking 


and right acting, is indicated in many ways 
among which are the adoption of codes of 
ethics and right business practices by or- 
ganizations, not only in our own industry, 
but in other fields as well. That the adop- 
tien of such codes has a moral in- 
cng upon the members of any organiza- 
tion, goes without saying, and as a matter 
of fact the effect is also good from a busi- 
ness standpoint The. principles which are 
laid down in the codes express the desire of 
the members of the organizations to strive 
towards a higher ideal in their every day 
transactions and to improve in 


good 


business 
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every way the ethical standard of the trades 
which they represent. 

The jewelry trade has a long record, of 
which it may well feel proud. The indus- 
try is built upon confidence to a greater 
degree than exists in practically any other 
industry. For years the jewelry trade has 
been synonymous with upright methods and 
fair business dealings, and the endorsement 
recently by the National Jewelers Board of 
Trade of the Principles of Business Con- 
duct, adopted by the Chamber of Commerce 
of the United States of America at the 12th 
meeting of the Chamber of Commerce at 
Cleveland, O., last May, is simply another 
step in this direction. 

These principles of business conduct 
which are published on page 71. of 
the current issue of THE JEWELERS’ 
CIRCULAR, are well worthy of the careful 
perusal of everyone in the industry. They 
express in simple, concise form, standards 
which, if followed, are sure to lead in the 
right direction, and mean the strengthening 
of the trade from every standpoint. 

Business is essentially creative and con- 
structive in its nature. It functions to pro- 
duce and distribute articles for the require- 
ments of mankind, to increase health, pro- 
vide better conditions under which to live, 


and thus promote greater happiness. The 
growth of business unhampered by sharp 
practices and unfair dealing among mer- 
chants and the public at large is a most 
desirable condition. Every enterprising 


business must of necessity stand on its own 
merit, and should only succeed because of 
the excellence of its products and its service, 
rather than because of any methods of 
dealing which are not up to a recognized 
standard. 

The seeking of business advantage 
through efforts directed to harm or belittle 
a competitor, will never succeed and the 
result of such practices will eventually 
become a boomerang which will strike back 
at any concern employing such methods, 

In the course of an address by Judge 
Edwin B. Parker, chairman of the Com- 
mittee on Business Ethics of the Chamber 
of Commerce of the United States, on this 
subject, which was published recently in 
the Nation’s Business and has been reprinted 
in pamphlet form by the Chamber of Com- 
merce, Judge Parker says: 

“Individual reward. 


profit is its direct 


But it is important that the function of 
business should not be confused with the 
motives which may prompt an_ individual 


to engage in it, just as the functions of the 
legal, the medical, the educational, the 
political or the engineering professions 
should not be confused with the motives 
which prompt individuals to engage in them. 

“Where an individual engages in business 
or enters and pursues the professions of 
law, medicine, or engineering, if he has 
ability and employs it unremittingly and 
efficiently, he may make money; but that is 
not the reason for, or the measure of, his 
success. 

“Business in the abstract, as distinguished 
from the individual enterprise, must have a 
basic purpose, which is to provide for the 
material needs of mankind. The immediate 
end may be profit to the individual engaged 
in serving the public. But whenever a 
business institution ceases to perform thé 
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basic function of business, then it is go 
longer entitled to exist. 

“Every man owes to himself and to those 
dependent upon him the duty to earn g 
livelihood and, where practicable, to acquire 
a competency. Business owes to no mana 
living simply because he elects to engage 
in it, but only an opportunity equal with 
every other man to make cne—and some. 
thing more, a surplus, which is wealth, 

“On the other hand, every man as q 
member of society whose protection he 
enjoys, owes to civilization a debt which 
can be discharged only by increasing the 
wealth of the world, by putting into life 
more thar he takes out of it, by creating or 
producing more than he consumes.” 





The p< pigeon of 
: e€ air mz " 
Transcontinental ._ “a oe 
Air Mail Service ~~ gfe Pacem 

ir Coast which is now 


being operated by the Government on a 
regular daily schedule is of particular in- 
terest to all members of the jewelry trade— 
manufacturers, wholesalers and retailers — 
since it offers added facilities for carrying 
on business. 

The cutting down of the time required to 
transport a letter or parcel post package to 
33 hours between San Francisco and New 
York is a great step forward in rapid mail 
service and seems all the more marvelous 
when we stop to consider that this develop- 
ment has come since 1850, when it took 
three days by rail and 21 days by stage 
coach for a letter to be carried the same 
distance. By 1860 the time had been cut to 
two and one-half days by rail from New 
York to St. Joseph, Mo., and & days by 
Pony Express to the Coast. The ordinary 
mail service of today is from 96 to 120 hours 
depending upon connections. 

The saving of time particularly at rush 
seasons such as the holidays will undoubtedly 
be appreciated by the trade. In the article 
on page 75, the details of the service are 
explained and a Summer schedule published. 
The schedule is so arranged as to save time 
not only along the line of flight but the 
service can be taken advantage of by 
jewelers living within a great belt extend- 
ing 500 to 1,000 miles north and south of 
the line. 








In all probability Akron will be the scene 
of the annual convention in 1925 of the Ohio 
Retail Jewelers’ Association, according to 
Jack Moore, elected secretary of the associa- 
tion at the recent convention at Cedar Point. 
Plans are already under way to entertain 
the convention in the rubber city, according 
to Moore, who says 500 jewelers and their 
wives from all over the State will gather in 
Akron on that occasion. It will be the first 
time in several years that jewelers have de- 
cided to hold their convention away from 
Cedar Point. State offices of the association 
have been established at 815 United build- 
ing and Mr. Moore will handle his new duties 
connected with the merchants’ association. 
E. W. Chamberlain, of Akron, was named 
a director of the association and will be 
available when Mr. Moore calls a meeting 
officials of the association within this 
district. The recent convention at 
Point was a big success. 
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|, Gottlieb, importer of Swiss watches, 
Nassau St., sailed last Friday from 
Southampton on the Aquitania, and will 
arrive in this city about Aug. 1. 

The Parker Pen Co., manufacturer and 
distributur of fountain pens, 149 Broadway, 
was recently elected a member of the Mer- 
chants Association of Greater New York. 

Ernest E. Strauss, traveling representative 
for Bernard West, manufacturer of white 
gold mountings, 5 Cortlandt St., left on 
Monday for a trip to the middle west, south 
and Pacific Coast. 

Fred L Frazier, former secretary-treas- 
urer of the L. B, Jewelry Mfg. Co., Inc., 
1465 Broadway, has resigned, and Abraham 
J. Solomon takes his place, according to an 
announcement made by the concern last 
week, 

It was announced last week by Betty 
Clark Rosengren that she severed her con- 
nections on July 9, with the former firm of 
SK. Saleeby, 30 W. 57th St., and Saleeby, 
Inc, successors to S. K, Saleeby, at the 
same address, 

David Polak, cutter and importer of dia- 
monds, 170 Broadway, sailed for Europe 
lat Saturday on the Veendam. Mr. Polak 
has gone on a buying trip and expects to 
visit the principal diamond centers during 
his stay abroad, 

Charles Mansir is now connected with 
(attle & Hunter, 576 Fifth Ave., and will 
represent that firm in the south and part of 
the middle west. Charles Kaufman, repre- 
senting the same firm, started Monday on 
atrip through Pennsylvania. 

Jacoh Cohen, of Jacob Cohen & Sons, 
wholesale dealers in diamonds and jewelry, 
2 Chrystie St., accompanied by his wife 
and daughter, is enjoying three weeks at 
Sharon Springs, after which they will go to 
a where they will remain another 
week, 

Frederick Goldsmith, of Ingomar, Gold- 
smith & Co., cutters and importers of dia- 
monds, 2 W. 45th St., has just returned 
from a purchasing trip to the European dia- 
mond markets. Mr. Goldsmith was abroad 
for four months, dividing his time between 
the diamond centers of Amsterdam and 
Antwerp, 

A meeting of the Greater New York Trade 
Watchmakers’ Association, Inc., was held on 
Tuesday evening, July 22, at the Grand 
Palace Hall, 83 Forsyth St. The gathering 
"as presided over by M. Sanford, president 
of the association, and was opened at 8:30 
M. After the minutes of the last meet- 
= ae read and accepted, new members 
9 admitted to the association. During 
‘ ‘vening a number of interesting discus- 
‘ns were held, one of them being on how 


‘0 better the ition of the trade watch- 
taker - 
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filed on Monday, July 21, in the United 
States District Court, Brooklyn, against 
Elias Stein, dealer in jewelry and silverware 
at 467 Grand St., that Borough. The peti- 
tioning creditors include Bessie Dworetsky, 
who holds a claim for $199, Murray Wilks 
for $177 and Diana Barrett $500. On the 
day the petition was filed, Judge Marcus B. 
Campbell appointed Louis J. Castellano as 
receiver, under a bond of $1,000. According 
to the papers, Mr. Stein’s assets are valued 
at about $1,000, and include stock, fixtures, 
etc., while the liabilities are said to ap- 
proximate $7,500. 

The creditors of Louis Schafransky, this 
city, now in bankruptcy, were notified last 
week that the trustee in this proceeding has 
filed his final accounting at the office of 
Robert P. Stephenson, referee. The final 
meeting of the creditors will be held at the 
referee’s office, 32 Broadway, at 10:30 A. M., 
on Aug. 7, at which time the trustee’s ac- 
count will be examined and if found correct 
will be allowed and the trustee will be ‘dis- 
charged of his trust. If there are any re- 
maining assets, a final dividend will be de- 
clared and all outstanding accounts will be 
sold. Applications for allowances to the 
trustee and to the attorneys for the trustee 
will also be passed upon, and other business 
will be transacted at this meeting. 

Charles Scholar, dealer in watches, dia- 
monds and jewelry, 282 Grand St., this city, 
was petitioned into bankruptcy last Satur- 
day in the United States District Court. 
The petitioner’s creditors include: Richter 
& Seidman, who hold a claim for $201; 
Altschul Bros, for $266 and A. M. Forman 
& Co. for $292. According to the petition, 
Mr. Scholar’s nominal assets amount to 
about $14,000, while his liabilities are placed 
at $16,000. On Monday an order was filed 
appointing David Steinhardt as_ receiver, 
under a bond of $3,000. This order was 
signed by Judge Winslow. A meeting of 
the creditors of Mr. Scholar will be held 
tomorrow (Thursday), at 3.30 p. m., in the 
office of the National Jewelers Board of 
Trade, 15 Maiden Lane. 

The committee handling the arrangements 
for the testimonial dinner to be given to 
‘Police Commissioner Hon. Richard E. 
Enright, by the jewelry trade, under the 
auspices of the Jewelry Crafts Association 
of New York, on Wednesday evening, Sept. 
17, reports that requests for reservations 
are coming in rapidly. This, despite the 
absence from the city of many jewelers 
who are on their vacations, proved an agree- 
able surprise to the committee. It is ex- 
pected that within the next week the pro- 
gram for the evening’s activities will be 
completed and announced. The committee 
urges, however, that those requiring reserva- 
tions should send their requests in as 
quickly as possible, regardless of the fact 
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of whether they know just who they will 
have as their guests, as long as they are 
certain of the number. This will give the 
committee an opportunity to arrange the 
seating list, and get some idea of just how 
many will attend. 

The National Merchandise Buyers’ Fair, 
successor to the National Merchandise Fairs 
held in New York in the Summers of 1922 
and 1923, will open on Feb. 7, 1925, and 
will continue for seven days, closing Feb. 14. 
In announcing the dates for the new Winter 
exposition, Lew Hahn, managing director of 
the National Retail Dry Goods Association, 
stated that plans are being crystallized 
rapidly that will make it a selling event of 
the first magnitude. The fair will be spon- 
sored, he said, by the National Retail Dry 
Goods Association in conjunction with the 
National Council of Traveling Salesmen’s 
Associations. The dates selected are the 
peak of the Spring buying season for re- 
tailers and thousands of merchants and their 
buyers will be in New York at that time to 
take advantage of the unique facilities the 
fair will offer them to review the most repre- 
sentative offerings of the wholesale and 
manufacturing trades. At the two previous 
fairs the jewelry trade was well represented. 

Supreme Court Justice McGoldrick 
granted on Wednesday last the application 
by Attorney General Sherman for an in- 
junction against F, B. Florian & Co., Inc., 
restraining the concern from dealing in stock 
of the Oneida Community, Ltd. When the 
case came before Justice McGoldrick for a 
hearing on Attorney General Sherman’s 
application to continue an injunction granted 
some weeks ago, the defendant corporation 
and Frederick B. Florian and Irving Zind- 
ler, who run the business consented that the 
injunction be made permanent. The _in- 
junction order restrains the Florian concern 
from “buying and selling any stocks or 
bonds of the Oneida Community, Ltd. or 
sending through the United States mails, or 
in any manner, letters, statements, notices, 
or literature of any kind relative to the said 
Oneida Community, Ltd., and from carrying 
out in any manner any plan whereby either 
the common or preferred stock of the 
Oneida Community, Ltd., is in any way 
involved.” 

Jt was announced on Monday by Felix 
W. Blum, that the partnership heretofore 
existing between himself, Nazar Bass and 
Gerardo Quintanilla, doing business under 
the style of the Penn Watch & Jewelry Co. 
at 460 Seventh Ave., had been dissolved on 
July 26. Mr. Blum states he is now the 
sole owner and will do business at the same 
address under his own name. He also an- 
nounced that his liabilities do not exceed 
$925 and that he will not be responsible for 





(Continued on page 91) 
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Title Guarantee and Trust Company 


a WHE Title & Realty Safe Deposit Company is now open 
#4 for business in the Maiden Lane “L” of our building 
“) at No. 176 Broadway. Entrance to the safe deposit 
vaults may be had through the elevator at No. 5 Maiden Lane or 
through the main office of the Title Guarantee & Trust Company 
at 176 Broadway. Special attention has been given to boxes for 
the jewelers’ trade and the prices vary between $6 and $65. 
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any debts contracted by any other than 
himself, a sti 

Richard !’ranklin, information desk clerk 
+ the New York office of the National 


Jewelers Board of Trade, has been receiving 
many letters of congratulation from all over 
the ‘country following the broadcasting of 
his piano playing on July 13 at Station 
WBBR, Staten Island. He will play again 
wthin a short time through WOR or 
WEAF. 

The Jewelers Security Alliance has just 
git out to its members Bulleton No. 39, 
which is dated July 15. This bulletin con- 
ins a great deal of interesting information, 
and indicates that immense losses have been 
wilered by jewelers, through hold ups, rob- 
tery and theft during the past six months. 
The bulictin also contains a partial list of 
rewards, aggregating $3,700, paid by the 
Alliance from Jan, 1 to July 1, 1924. 

The platinum market remains unchanged, 
nd on Monday, according to one refiner, 
there is little metal being offered and very 
litle sold. Soft platinum is quoted at $120 
an ounce, While that hardened with five per 
eit. iridium is still demanding $128 an 
nce. The price quoted on platinum con- 
raining 10 per cent. iridium is $136 an ounce. 
Palladium is still selling at from $81 to $83 
ounce, while iridium continues to demand 
irom $275 to $300 an ounce. 

Detectives of the W. 47th St. station ar- 
rested three men last Monday morning as 
wuspects in the hold-up and robbery of 
George Hoenig, of Hoenig & Hirsch, dealers 
in diamonds at 106 Fulton St. The prison- 
all clam to live in New York, and, ac- 
ring to the police, they have records. 
r. Hoenig, it will be recalled by readers of 
Tee JEWELERS’ CIRCULAR, was in the wash- 
rom in the Loew-State Theater building at 
4th St. and Broadway, on March 21, when 
two men walked in and after holding him 
i), gagged him, slipped handcuffs over his 
rists and then bound him to a water pipe. 
His satchel, containing gems, jewelry and 
atches valued at $35,000, was taken, and 
the robbers succeeded in making their escape. 
Mr. Hoenig was not discovered until some 
time later, when his cries were heard by an 
employe of a restaurant in the basement of 
the theater building. The police were called 
aid were compelled to use a hacksaw to re- 
‘ase the jeweler. He had been badly beaten 
the thieves and was confined to his home 
‘or several days as a result of his injuries. 
‘or some time past Joseph H. Frier, of 
“teenbaum, Wolff & Ernst, 7 Dey St., has 
el conducting a thorough and careful ex- 
amination into the affairs of Ralph Ross, 
‘eer in pearls and precious stones, 489 
ith Ave, who last May was petitioned 
" bankruptey. According to Mr. Frier, it 
‘intended to ascertain what has been done 
"ti the assets of the bankrupt. He states 
‘hat no stone will be left unturned until a 
‘tislactory explanation is given of Mr. 
= affairs. In speaking to a JEWELERS’ 
*CULAR reporter last Monday, Mr. Frier 
ead “It is pleasing to note in the course 
‘the examination by Greenbaum, Wolff & 
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Ernst, of the bankrupt that George W. 
Korper, dealer of pearls and precious stones 
at 527 Fifth Ave., has taken an unusual 
position not often found in bankruptcy 
matters. It appears from the record of the 
examination that Ralph Ross sold to George 
Korper, his automobile for $3,800 in con- 
sideration of Korper cancelling an obligation 
which Ross owed him. Notwithstanding the 
bill of sale which Mr. Korper had in his 
possession he stated on the record that 
‘Although he was legally entitled to the 
possession of the automobile, yet in the in- 
terest of trade, also from an ethical point of 
view, he would voluntarily turn over the 
automobile for the benefit of creditors.’ 
This was subsequently done by Mr. Korper 
and the automobile is now in the possession 
of the trustee. Mr, Irier, of Greenbaum, 
Wolff & Ernst, also stated that the attitude 
of Korper certainly deserves the praise and 
commendation of the trade at large and if 
only a few more creditors who obtained 
preferences in bankruptcy proceedings would 
take a similar position, bankruptcy adminis- 
tration in the jewelry trade would be more 
beneficial for creditors at large.” 











‘ 

Mr. and Mrs. Raymond B. Whitehead, 
254 Ballantine Parkway, are planning to 
leave Aug. 1 for Lake Kezer, Me., where 
they will spend a month with Mr. and Mrs. 
Benjamin S. Whitehead, 379 Mt. Prospect 
Ave, 

Sidney Rotchild, eastern representative 
for Harry C. Schick, Inc., has undergone 
an operation in the Mount Vernon Hospital, 
Mount Vernon, N. Y., and his friends will 
be pleased to learn that he is now recuperat- 
ing. He expects to be back about Aug, 1. 

Mr. and Mrs. Warren R. Larter have re- 
turned from their wedding trip to Bermuda 
and are making their home at 109 Hillside 
Ave. Their marriage took place in June. 
Mrs. Larter was Miss Marion Merrick, of 
Johnstown, N. Y. Mr, Larter is a member 
of Larter & Sons, 








Gleanings 





H. W. Crow has moved from Sabinal to 
Waco, Tex. 

Archie Cornelius has removed from Drain, 
Ore., to Anlauf. 

S. B. Johnson has moved from Decatur 
to Petrolia, Tex. 

Harry Witts has opened a jewelry store 
at Hibbing, Minn. 

Meyer Slote is the successor to the State 
Loan Office at Erie, Pa. 

Harvey Nelson will open a new jewelry 
store at Albert Lea, Minn. 

J. L. Constantine has moved from Mans- 
field, La., to Houston, Tex. 

The Edgeworth Jewelry Co. has moved 
from Bethune to Angelus, S. C. 

At St. John, Kans., J. L. Fitzpatrick is 
the successor to Z. M. Holcomb. 

James Cramer & Son, Clairida, Ia., has 
been succeeded by Bruce Cramer. 

Ralph F. Siegrist, St. Paul, Minn., has 


been succeeded by J. P. Westerheim. 
The jewelry store of G. K. Watkins has 
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been moved into the Rix Furniture building 
on Broadway, Lubbock, Tex. 

J. F. Baker, Audubon, Ia., has purchased 
the stock of Fred H. Nolte at. Stuart, Ia.’ 

Evarist L. Brill is the successor to the J. 
Turek & Chimera Co. at St. Joseph, Mo. 

John Howe, Chattanooga, Tenn., has been 
succeeded by Winer & McCollister. 

Anton Klein has reopened his watch and 
clock repair shop on the southwest side of 
the public square at Ripon, Wis. 

FE. J. Henneil, it was announced, has pur- 
chased the interest of R. B. Bruckner in the 
Star Jewelry Co. at Mellen, Wis. 

R. H. Barnes, Victoria, Tex., reports that 
his store was visited on July 7 by a sneak 
thief who stole a watch worth $110. 

The Progressive Jewelry Co., 308 &€. 
Fourth Ave., Highland Park, N. J., has 
filed a certificate of incorporation, with a 
capital of $5,000. 

A new jewelry establishment has just been 
opened at Millville, N. J., by Mr. Morrison. 
The new store is located at High and Sas- 
safras Sts., that place. 

The Sabo Gift & Jewelry Shop was opened 
last week at 71 W. State St., Sharon, Pa. 
The store is owned by Carlos Sabo of Far- 
rell and Eugene Katz of Warren, O. 

Lionel Maynard has withdrawn from the 
Star Jewelry Co., Arctic, R. I. Business 
vill be continued under the same style by 
Henry Genfron and Joseph Holmes, 

The Kaufman Jewelry Co., for 15 years 
located at 369 Robert St., St. Paul, Minn., 
moved recently into larger and more spacious 
cvarters on the ground floor at 407 Jackson 
St. 

‘red W. Roedel, who has been connected 
with the firm of G. W. Payne, Utica, N. Y., 
for nearly a quarter of a century, will soon 
start in business for himself as an optician 
and jeweler, 

Leo J. Simard, Holyoke, Mass., who has 
been identified with the jewelry business for 
the past 10 years as a watchmaker, engraver 
and jeweler, has opened a jewelry store at 
311 Main St., Holyoke, 

D. A. Wagner, for the past 10 years with 
the Wagner Jewelry Co. at Hanford, Cal., 
has opened a jewelry store at 264 Main St., 
Salinas, Cal. Mr. Wagner has installed 
new fixtures and is receiving new stock. 

i. T. Calhoun, of Sioux Falls, S. Dak., it 
was announced last week, has purchased the 
jewelry stock formerly belonging to F. L. 
Gregory at Bridgeton, N. J., and will soon 
open for business at Mr. Gregory’s old loca- 
tion. 

The business of the Reiner Jewelry Co., 
319 FE. Heron St., Aberdeen, Wash., will 
soon occupy the entire building in which it 
is now located. The front of the place is 
being remodeled, and when finished will 
present an attractive appearance. 

Through a report made by the Jewelers 
Security Alliance, it was learned that 
James Robertson, a jeweler at Carlton, Ore., 
was the recent victim of a window smasher. 
The thief stole several articles of jewelry, 
the value of which is not known. 

W. L. Davids, 75 N. Court Square, Troy, 
Ala., has just sold his jewelry store to R. L. 
Pierce, who will carry on the business under 
his own name. Mr. Davids was compelled 
to retire from active business on account of 
poor health. He has been located at. the 
above address for the past 20 years. 
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Edward Sickles, of M. Sickles & Sons, 
has returned from a trip to Providence in 
the interests of the firm. 

Rothmann & Meyer, wholesalers and watch 
material dealers, are to move soon to a new 
location at 134 S. 8th St. 

Henry Bodenheimer, of New York and 
Philadelphia, is on the ocean with an 
European trip ahead of him. 

Fulmer & Gibbons, manufacturing jewel- 
ers at 117 S. 10th St., are on an all-day Sat- 
urday closing schedule during July and Au- 
gust. 

Fred P. Barry, representative of Ziruth, 
Burgess Co., Newark, is spending his vaca- 
tion with his family in their cottage at 
Ocean City. 

Matz & Co. have completed removing from 
124 S. 8th St. to the firm’s new location at 
111 S. 8th St., where they are in larger and 
better quarters than previously. 

William May has been caught in the mov- 
ing tide that is sweeping the jewelry district 
and is changing his quarters from 138 S. 8th 
St. to a new location at 720 Sansom St. 

Horace Bochman, head of the jewelry 
department of the John Wanamaker’s store, 
has sailed for Europe on his annual trip, to 
look over the markets and the diamond 
centers. 

Morton S. Sagorsky, junior member of 
the firm of I. Sagorsky & Co., is on a several 
weeks’ business trip through the mid-west, 
and I. Dodd Israel has gone south for the 
same house. 

Frank Johnson, representing Joseph Fahys 
& Co., New York, was a recent caller at the 
Jefferson building establishment of Louis 
Sickles, as was Mr. Schanley, a retailer of 
Quakertown, Pa. 

F. B. Wallen, Camden retailer, entertained 
all his employes at a fishing excursion to 
Fortescu, N. J., one of the most famous 
fishing places on the Jersey coast, one day 
last week. Everybody enjoyed the day. 

Louis Lefkoe and Albert E. Cohen are 
motoring with a party of friends through 
the Adirondack Mountains. The party is 
scheduled to stop off at Saratoga Springs, 
Lake George, Schroon Lake and Ausable 
Chasm. 

Philip Rosnov, of M. Rosnov & Co., 719 
Sansom St., wholesaler, is on the road to re- 
covery from a severe attack of pleurisy and 
in a few days will be taken to the family’s 
Summer home at Atlantic City for his con- 
valescence. 

Morris L. Cohan, of the firm of Berman 
& Cohan, wholesale jewelers on Sansom St., 
is in the Jewish Hospital, recovering from 
injuries sustained on the White Horse Pike, 
New Jersey, when his automobile got out of 
control and ran into the ditch and overturned, 
throwing him out. Others in the car were 
uninjured. 

William Sutton, manager of the jewelry 
department for Strawbridge & Clothier and 
secretary of the Pennsylvania Retail Jewel- 
ers’ Association, is on a three weeks’ vaca- 
tion, part of which time he will spend at his 
camp in “Pennypot,” below Hammonton, 





N. J., what time he is not devoting to the 
retailers’ convention at Lancaster. 
Sansom St. had a thrill the other after- 
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noon when Michael Skiersky, an employe of 
William Mannheim, mesh-bag manufacturer, 
shot himself accidentally in the arm. He 
was cleaning a window, when a revolver 
kept on the sill for protection was struck by 
a brush Skiersky dropped and was dis- 
charged, the bullet penetrating the fleshy part 
of his arm. His condition is not serious 

W. E. Ferguson, brother of the late R. 
T. Ferguson, for many years a retail jeweler 
at Front and York Sts., who died in Califor- 
nia several months ago, has announced that 
as co-executor of the estate he will act as 
manager of the store and continue the busi- 
ness. It is planned later on to incorporate 
it under a Pennsylvania charter. 

Many friends here of Edward Hooper 
Eckfeldt, formerly in the jewelry business 
in this city, but recently of the firm of 
Eckfeldt & Ackley, New York, learned with 
regret of the death of Mrs. Eckfeldt, who 
was Miss Nellie Williams, formerly of Phil- 
adelphia. Her death occurred Wednesday at 
their home, 324 Carteret Pl., Orange, N. J. 

Ignatz Hauser, aged 70 years, a jeweler, 
whose store is on the main street of Egg 
Harbor City, N. J., was thrown to the 
cement sidewalk in front of his home with 
such force that he sustained a broken leg. 
George Soth, a volunteer fireman, was re- 
sponding to a fire alarm and was running 
at full speed towards the fire house, located 
on the main street. When he reached the 
Hauser store, the proprietor stepped out 
onto the pavement. Soth was unable to 
check his speed in time and ran into the 
aged man, knocking him over. <A _ doctor 
was summoned and ordered Mr. Hauser 
taken to the Atlantic City hospital. 

Jobbers and wholesalers in this city who 
do a large business with Maryland retailers 
report that there is a strong sentiment among 
the trade in that State for the formation of 
a State association and the holding of a con- 
vention next year. Much of the sentiment is 
due to the activity of several Baltimore re- 
tailers who attended the convention of the 
Delaware retailers at Wilmington recently 
and were so strongly impressed by the high 
tone of the gathering and its practical re- 
sults that they are desirous of a similar or- 
ganization for themselves. It is probable, 
according to the talk in the trade, that the 
Washington retailers will be invited to join 
in the movement. 

No reason has been given, as:de from ill- 
health, for the suicide in the Friends 
Asylum, at Pike St. and Roosevelt Boule- 
vard, of Mone Friedenberg, a retired pawn- 
broker and well known in the jewelry trade 
in this city. He ended his life by hanging 
after having been a patient in the Asylum 
for about three weeks. Mr. Friedenberg 
was one of the best known pawnbrokers in 
Philadelphia until his health failed. He 
began business at 9th and Buttonwood Sts., 
later moving to 37 N. 11th St., where the 
business now is conducted by his brother, 
Simon. His grandfather, Michael Frieden- 
berg, was one of the best known pawnbrokers 
in the earlier history of the city. Mone 
Friedenberg was 55 years old. 

The Philadelphia jewelry trade is inter- 
ested in an announcement just issued of the 
formation of the Howard Jewelry Co., Inc., 
which is to open an up-to-date store at 905 
Market St., opposite the post office and in 
the center of the city’s retail shopping dis- 
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trict. The firm is composed of Charles j 
George and Nathaniel J. Barsky, yg 
Charles J. Barsky president and treasyr, 
George Barsky, vice-president, and Nathan 
J. Barsky, secretary. The corporation hy 
obtained a charter under the laws of Penp. 
sylvania and will carry a general line {y 
the best retail trade. In the meantin. 
Charles J. Barsky will continue to operate 
the Howard Jewelry and Loan Co,, whig 
he has carried on for many years at 2 
Market St., and Nathaniel J. will still exp. 
duct his present store, while George yj 
give up his store at 2nd and Market § 
and manage the new establishment. All tly 
members of the firm are veterans in the bys. 
ness and have a large acquaintance in th 
trade. 

Undaunted by their defeat last week at th 
hands of the Alpha Bible Class, of Collings. 
wood, N. J., the first one this season, by th 
way, the members of the Fulmer & Gibbon; 
baseball team are anxious to cross bats with 
any team along the Atlantic Coast compos 
of jewelers or jewelry employes, and hay 
asked THE JEWELERS’ CIRCULAR to effective. 
ly broadcast this as a challenge in the hog 
they may succeed in arranging a few game 
before the season is over. The team, mak 
up entirely of employes of the largest jewé- 
ry manufacturing firm in Philadelphia, i 
anxious not only to cross bats with othe 
nines in the same line, but its officials fed 
that the time is ripe for an athletic associz- 
tion in the jewelry trade in this section o 
the United States which would go in for 
all recognized sports, indoor and out. The 
firm’s athletic association has been in exis: 
ence for several years and is headed by ¢- 
ergetic officers, who are backed by the fim 
in the offering of prizes and arrangements 
for its meets and ball games. The only lo 
ing game thus far this season was the fourth 
one of a “twilight” series and was played # 
Collingswood. The F. & G.’s lost it by 
score of 9 to 8. Their battery was Georg 
3oges and George Biershenk. Star plays 
were made by John Mason, second basemat 
with a double play, unassisted, and by Frank 
Mann, first baseman, who ripped out a three 
bagger, but collapsed because of his weisit 
and the heat of the evening. Officers of tht 
athletic association are David Burke, pres: 
dent; A. H. Fletcher, secretary; Geort 
Biershenk, treasurer, and William Kueh 
chairman of athletics. The annual outint 
of the association, held in the Spring, 
joyous affair, members of the company 0 
ing with the employes, their families 
friends to make it enjoyable. One of the 
visions of the officers of the association 's# 
athletic league, limited to those in the jew 
ry trade, manufacturing, wholesale and ft 
tail, in the eastern States. They say thes 
are willing to play with any similar team? 
bowling, baseball, football or any other of 
game, bar none. 








The Tennessee Retail Jewelers’ Ass% 
tion is meeting in Nashville, July 
and a fine program is being enjoyed er 
several national speakers. A banquet ¥ 
be held at the Country Club and a boat 
is one of the features of the convention © 
tertainment program. All jewelers ; 
wives were invited to attend this conve” 
which is proving a most successful 8 


ing. 
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W. J. Sample, of the Grogan Co., and 
Mrs. Sample have been spending the present 
month at Eaglesmere, Pa., which is a fa- 
yorite spot for some of Pittsburgh’s mer- 
chants. 

Mrs. Rihn, the wife of Maurice W. Rihn, 
treasurer of the Terheyden Co., and some of 
her children are at present in Denver and 
sightseeing in that vicinity. Mr, Rihn may 
join her in the near future. 

Paul Barr, represented the Heeren Bros. 
Co. recently at the annual convention of the 
Ohio Retail Jewelers’ Association, which 
was held at Cedar Point, O., and attended 
by a large number of jewelers of that and 
neighboring States. 

Mrs. MacLaghlan, the wife of Alexander 
MacLaghlan, president of McCreery & Co., 
died here last week. The store was closed 
on Saturday, the day of the funeral. Mrs. 
MacLaghlan was 47 years old and had been 
in poor health for some time. 

Work is now well under way on the new 
store of the John M. Roberts & Son Co. 
building on Wood St., the contractors being 
at present engaged in building the founda- 
tion. This house is one of the first jewelry 
concerns in Pittsburgh to erect its own 
building. 

A few days ago a cablegram was re- 
ceived from C. Glen Sipe from Paris, which 
read something like this: “Have just ar- 
rived in Paris from Amsterdam by airplane.” 
Neither Harry A. Sipe nor any others of 
the Sipe establishment were aware that Mr. 
Sipe contemplated making a trip by the air 
route, 

During the last week a number of out-of- 
town jewelers have been in Pittsburgh buy- 
ing merchandise. Jewelers are looking over 
their stocks to see what they need in vari- 
ous lines handled by them in anticipation of 
a revival in business. Among those who 
came here were J. C. Andes, Vandergrift ; 
E. A. Bloser, New Kensington; F. H. 
Hayes, Washington; C. W. Hoffman, La- 
trobe; F. S. Tresise, Tarentum, and J. W. 
McKean, Woodlawn. 

Jewelers are much interested in the move 
which the Pittsburgh police have been mak- 
ng in the downtown section, in compelling 
venders of merchandise and produce to obey 
acity ordinance which forbids obstructing 
the sidewalks. This, it is stated, has be- 
come a great nuisance to business men who 
are glad that the blockade in the crowded 
thoroughfares is being stopped. The viola- 
tion of the ordinance has been more _ pro- 
nounced in some sections than others. 

According to reports made by the Retail 
Credit Men’s Association there has been an 
ilux here of bogus check operators and 
those who are carrying on a business of rais- 
ing checks and drafts with the result that 

association is active in notifying mem- 
ts of the present of such crooks in this 
field. It is said that quite a number of them 
came here from the east, but owing to the 
that this town is well organized to 

Protect the trade, they have not had very 
tasy sailing. 

Much interest was manifested in the an- 
‘uncement here that Oliver Kaufmann, a 
* of the late Morris Kaufmann, has bought 
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for $150 a share 5,500 shares of the com- 
mon stock of Kaufmann’s Department 
Stores, Inc., or a total of approximately 
$825,000, the highest price at which the 
stock has ever sold. The stock was sold 
at public auction, being offered by the estate 
of Morris Kaufmann. The stock pays $1 a 
share quarterly, the par value being $100 
a share. This purchase, it was stated here, 
gives the children of the founders and the 
estates of the founders control of the busi- 
ness. Edgar J. Kaufmann, a brother of 
Oliver Kaufmann, is the president of the 
Kaufmann stores. Oliver Kaufmann is his 
younger brother. The Kaufmann establish- 
ment last year showed the best profits in its 
history. 

The Providence Jewelry Co. of Pittsburgh, 
Pa., closed since the death of A. Ladinsky, 
which occurred on May 31, has been taken 
over by the brothers of the deceased, William 
Ladinsky, of New York city, and S. P. 
Ladin, of Houston, Texas, are appointed 
president and vice-president, respectively, 
with the former in entire charge of the con- 
cern. The business will be continued as be- 
fore with a complete line of diamonds, 
watches, silverware, clocks, ivory, etc., in 
addition, many new lines have been added. 
The former organization has remained with 
the new firm with the exception of J. Meyer, 
who is going into the retail business. 
Among the important changes is a recalling 
of Harry L. Millar, located in Detroit as 
Michigan and Ohio representative, to an 
inside position. It is understood that Mr. 
Millar will take an active part in the manag- 
ing of the concern. He will also cover the 
various territories from time to time. Several 
additional salesmen added to the new con- 
cern will leave shortly for their new terri- 
tories. Mr. Ladinsky, president of the 
concern, and Mr. Millar are at present in 
New York on a buying trip. 











F. A. Peters, of the H. S. Meiskey Co., 
is back from a business trip to New York. 

Lancaster city and county has not over 
half a dozen pawnbrokers, who have already 
paid their national tax for 1924, the amount 
for each being $100, as provided by the new 
revenue act of Congress. 

The 21 sterling silver prizes awarded the 
victors in the tournament held last week on 
the grounds of the Lancaster Country Club 
by the Pennsylvania Golf Association were 
furnished by W. W. Appel & Son. 

President A. W. Moyer, of the Non- 
Retailing Co., was a guest at the outing held 
last week by the Liberty Can & Sign Co. 
near Ephrata, of which a former prominent 
jeweler, T. Wilson Dubbs, is a director. 

J. W. Jordan, Jr., Dunn, N. C., a former 
student of the Bowman Technical School, in 
engraving, has returned to the school for a 
course in watchmaking. Two former 
students were recent visitors to the school: 
Francis Maule, with T. T. Wierman, Sun- 
bury, Pa., and J. Oscar Smith, of Hamric & 
Smith, Lexington, Va. 

Lancaster is to have another “Bargain 
Day,” July 30. It is now an acknowledged 
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institution here, having been ascertained by 
the business people as being a decided 
method of attracting trade from places out- 
side of what may be considered this city’s 
natural zone for business. While a few of 
the jewelers said after the last “Bargain 
Day” that it did not bring them trade, others 
who advertised actively in connection with 
the event reported good business. One firm 
sold three grandfather’s clocks which it 
would not otherwise have sold, and this was 
just a single instance. 

Smith Bros., E. King St. jewelers, which 
street is about being repaved, have locked 
horns with the city authorities. Property 
owners are paying for the paving volun- 
tarily, but, as it did not suit that firm to 
shoulder the expense at present, they de- 
clined to contribute. So the city authorities 
are letting the old brick pavement in front 
of the store remain and are preparing to lay 
a concrete pavement around it. The jewelry 
firm lost about $180 in rentals from their 
basement by sewer work on a side street on 
which is the side of their building, which 
kept them from securing tenants, and be- 
sides had to pay what they considered a big 
price for a small sewer connection. 








Canada Notes 





On the afternoon of July 21 a man drove 
up in an automobile to the jewelry store 
of Mrs. J. T. A. Gaucher at 2520 St. 
Catherine St., E. Entering the store he 
asked to be shown some diamond rings. 
Mrs, Gaucher showed him a pad contzining 
six rings valued at $450, which he snatched 
and made for the door, where two con- 
federates were on the lookout. The three 
dashed to the automobile in which two other 
men were seated. They were followed by 
A. Lamothe, a clerk employed in the store, 
who seized hold of the man with the rings 
and endeavored to draw him back. The 
bandit shook himself free and drawing a 
revolver pointed it at Lamothe and pulled 
the trigger twice but the cartridges failed 
to explode. The gang jumped into the car 
and escaped. 

The Board of Optometry for the Province 
of Ontario announces that as the result of 
the recent annual examinations, the follow- 
ing students have been awarded certificates 
to practice as registered optometrists: A. 
Jeffery Orchard, Regina, Sask., Gold Medal; 
Nellie V. Gordon, Winnipeg, Silver Medal. 
‘Pass—Robert S. Ingram, Toronto; John 
Haliburton, Toronto; D. H. Dier, West- 
boro; F. C. Bower, Milestone, Sask.; K. F. 
Gibson, Toronto; W. J. Adams, Toronto; 
John B, Cole, Toronto; L. P. Woodhams, 
Toronto; Wm. W. Weir, Toronto; Fred L. 


Mertens, Toronto; A. Jas. Thomson, 
Toronto; Russell Taylor, Toronto; Ray 
Waldo Harris, Toronto; Jas. McQueen, 


Toronto; Percy C. Hughes, Brandon, Man.; 
D. H. Webb, Toronto; W. J. Barrie, 
Sarnia; Jas. L. Sheppard, Toronto; E. V. 
Kinsey, Paris. 





om 
——— 


the Salamanca Quality 
Shop, located in the Andrews Theatre 
building, Salamanca, N. Y., was broken 
by thieves early one morning recently and 
a number of articles of jewelry were stolen. 
The value of the loot is not known. 





A window in 
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Chicago Notes 





Harry Schloss, of Jeffery & Harris, 
Minneapolis, spent a couple of days in Chi- 
cago last week on his way to the eastern 
markets. 

A. E. Millard, representing Buss-Linthi- 
cum-Thorson, Inc., returned this week from 
a short business trip to Detroit and other 
Ohio points. 

Elias Markens, of S. Wechter & Co., re- 
turned to Chicago last week from an ex- 
tended business trip through the south and 
to the Coast. 

Frank R. Meyer, of the firm of Franklin 
Meyer, is spending a couple of weeks in Wis- 
consin with his family motoring and enjoy- 
ing a good rest. 

A. M. Harvey, manager of the Toronto 
office of the Canadian Elgin Watch Co., was 
in Chicago last week visiting friends and 
attending to business. 

Jacob Hahn, lapidist, 4821 Warner Ave., 
has just completed the remodeling and en- 
larging of his shop and office to take care 
of increasing business. 

L. W. Williams, of 
Bro. Co., Heyworth 
seuthern trip last week and will be 
for about six wecks. 

Walter J. Neumann & Co., jobbers, re- 
cently removed their office from room 913 
to 916 Mallers building, where they have 
secured larger quarters. 

Ed Brooks, of A. L. Williams & Co., Inc., 
Heyworth building, left last week for the 
middle west to visit the trade and will re- 
turn to Chicago about Aug. 6. 

R. E. Redeker, of R. E. Redeker & Co., 
Garrick building, returned this week from 
a business trip to the larger cities in the 
east and reports business as fair. 

C. A. Mumford, of C. A. Mumford & Co., 
Columbus Memorial building, left last week 
with his wife for the northern part of Wis- 
consin to pass a couple of weeks. 

Ralph Seiffe, Chicago manager for Baer 
& Wilde, Attleboro, Mass., is making a busi- 
ness trip through the middle west and will 
be gone until the middle of August. 

J. S. Wexler, of Wexler Bros., Kesner 
building, left recently on his Fall trip 
through the west and southwest, and ex- 
pects to be gone for several weeks. 

C. P. Hutchinson, of the J. Bolland 
Jewelry Co., St. Louis, called on friends 
last week on his way home from Traverse 
City, Mich., where he took his family. 

Albert Samuels, retail jeweler of San 


Theo. W. Foster & 
building, left on his 


gone 


Francisco, spent a few days in Chicago last 
week looking over lines on his way home 


from the east, where he spent a few weeks. 

Ben Rothlotz, president of Ben Rothlotz 
Co., Reno, Nev., looked over the markets in 
Chicago last week on his way home from 
the east, where he spent a few weeks. 

T. White, of the J. J. White Mfg. Co., 
Providence, R. I., was in Chicago last week 
visiting with Alfred J. Moss, their Chicago 
manager, and calling on friends in the trade. 

J. L. Brennan, western Coast representa- 
tives for Buss-Linthicum-Thorson, Inc., left 
last week for his territory after being at 
the home office for a few weeks visiting. 

James W. Monfort, of Krueger & Co., 
Kesner building, accompanied by his wife 
and family, recently returned from Sauga- 
tuck, Mich., where they enjoyed a few days 
of rest. 

Mr. Maus, of The Cowell & Hubbard Co., 
Cleveland, O., is spending a couple of weeks 
in Chicago visiting with friends and enjoying 
the many places of interest this city has 
to offer. 

George Ford, W. R. Fuller, R. S. Davis 
and Bernard Smith, missionaries for the Key- 
stone Watch Case Co., left recently for their 
respective territories and will be gone for 
several weeks. 

lriends of M. Koopman, Stewart build- 
ing, were pleased to see him being able to 
assurme his duties after being confined to 
his home for a few weeks on account of 
an operation on his right eye. 

Jos. L. Art, of Wichita Falls, Tex., is 
spending about 10 days in Chicago visiting 
with his brother, Jack Art, of J. L. Art & 
Co., and looking over the markets. Mr. 
\rt is accompanied by his family. 

Sol Mayer, formerly of the firm of Mayer 
& Talbott Co., Los Angeles, was in Chicago 
last week for a few days visiting with his 
many friends here on his way home from 
the east, where he has sojourned for many 
weeks. 

Max Cohn, manufacturers’ representative 
16th floor, Heyworth building, left last week 
with his wife and a party of friends to 
motor to the northern part of Minnesota 
to remain there for about six weeks fishing 
and resting. 

A. Bittermann, of Bittermann 
Evansville, Ind., motored to Chicago last 
week with his family and is passing a couple 
of weeks here combining business with 
pleasure. He is stopping at the Edgewater 
Beach Hotel. 

Charles Spence, diamond dealer located in 
the Columbus Memorial building, accom- 
panied by his wife and Mrs. T. Schuhrk, of 
the Chicago office of the North American 
Watch Case Co., returned this week from 


3ros., 


Canada, where they several weeks 
visiting and resting. 

Marshall Pierce, of Block-Weinfeld Co, 
left last week on a two weeks’ business trip 
through Illinois and Iowa, where he will 
call on the trade. Mr. Pierce is making this 
trip for Joe Block, who is recuperating from 
an operation. 

Charles Altenburg, of Altenburg & Miller, 
Fairmont, Minn., accompanied by Mrs. Al- 
tenburg and his daughter, were in Chicago 
last week looking over markets on_ their 
way to the east, where they will pass some 
time with relatives. 

Otto Nerad, retail jeweler located at 1852 
Blue Island Ave., and also interested in the 
business of Emanuel Maltz & Co., returned 
to Chicago last week with his family after 
spending three weeks on a motor trip to 
Traverse City, Mich. 

Harry Deutsch, representing Hammel, 
Riglander & Co., New York, in the south 
and the Pacific Coast, passed through Chi- 
cago last week on his way east from his 
territory, where he will spend a couple of 
weeks visiting at their home office. 

Sam Westhafer is now associated with 
C. H. Knights-Thearle Co., and_ represents 
this concern in Illinois and Indiana. Mr. 
Westhafer is well and favorably known in 
this territory and formerly was connected 
with the sales force of Benj. Allen & Co. 

Word has been received at the office of 
I’, X. Wahl & Son, manufacturing jewelers, 
5 S. Wabash Ave., that Fred Wahl, accom- 
panied by his mother and sisters, are spend- 
ing a most enjoyable time in Europe touring 
the various countries and visiting with rela- 
tives, and that they expect to return to this 
country about Sept. 1. 


spent 


Wm. Schwob, western manager for J. R. 
Wood & Sons, 29 I. Madison St., returned 
to Chicago last week from a two weeks 
trip to San Francisco, where he visited with 
Ted Huggins, manager of the Pacific Coast 
division. Mr. Schwob reports they have re 
cently removed their office in San Fran- 
cisco to larger quarters at 704 Market St 

J. M. Rubenstein & Co., manufacturing 
jewelers, are now located in their new and 
more spacious quarters in room 916, Mallers 
building. Their removal was only a [eW 
doors on the same floor but it gives them 
more window space and a_ better location. 
They now occupy about three times the 
amount of space they formerly did, which 
enables them to have a larger shop 4 
office. 

Harry J. Baby, of Harry J. Baby & Co, 
Heyworth building, left last Saturday we 
his family for Lake Louise and a visit 10 
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the Cariadian Rockies and will be gone for 
about six weeks. 

Georse Goldberg, of Untermeyer, Robbins 
& Co. spent the past week in Chicago call- 
ing on the trade and visiting with friends. 
Mr. loss, of the Ross Jewelry Co., Sioux 


Falls, S. Dak., spent the past week in Chi- 
cago Jooking over lines and making Fall 


purchases. 

Ed. Fry, of Ed. Fry & Co., Columbus 
Memorial building, left last week on_ his 
Fall trip through the north and will be gone 
for three weeks. 

M. Abrahams has opened up a retail 
iewelry and leather goods business at 1422 
S Kedzie Ave. He had his grand opening 
on Wednesday of last week. 

C, W. Thomas, Chicago manager for All- 
sopp Bros., returned last week from Sauga- 
tuck, Mich., where he passed a month with 
his family at their Summer home. 

Joseph D. Posner, of the Lyons Mfg. Co., 
Heyworth building, left Sunday night for a 
business trip through the east and northwest 
and will be gone for about three weeks. 

Among the visitors in Chicago last week 
visiting the trade were: W. J. Graff, Bos- 
cobel, Wis.; George T°. Beach, Valparaiso, 
Ind.; C. F. Halbkat, Watertown, S. Dak. 

W. H. Weiss, setter, located on the ninth 
floor of the Kesner building, returned last 
week with his family from a 10-day motor 
trip to Cedar Lake, Wis., where he enjoyed 
a much needed rest. 

Emanuel Hamburger, jewelry buyer for 
XN. Shure Co., sailed on Tuesday of last 
week for Europe and expects to be gone 
for about two months visiting the principal 
countries and looking over the markets. 

A. G. Poguel, of Skaletzky & Schutte, 
New York, passed a few days in Chicago 
last week calling on the trade en route to 
the Pacific where he will combine 
business with pleasure. Mrs. Poguel is ac- 
ompanying him on the trip. 


( « vast, 


Ernest I. Strauss, representing Bernard 
West, manufacturer of white gold mount- 
ings, New York, left that city last Monday 
and will be in Chicago this week. Mr. 
Strauss will visit the trade in the middle 
west, south and Pacific Coast. 

Announcements were received by several 
of the Chicago wholesale houses of the 
grand opening of the new retail jewelry 
store of Harry J. Lohmiller, located at 63 
NX. Main St., Fond du Lac, Wis. Mr. Loh- 
miller formerly was in the retail jewelry 
Isscanaba, Mich. 

Marie Graham, alias “Helen John,” wife 
of Walter John, a convict, was held for the 
grand jury last week in $30,000 bonds in 
conection with the assault and attempted 
tobhery of Alfred Elsner, 159 N. State St. 
Chester James was held in the same bonds, 
charged with using the Graham woman as 
a“lure’ in planning the robbery. 
| \. H. Loefgren has associated himself with 
Harry J. Connolly, Chicago manager for 
* & F. Felger Co., Columbus Memorial 
dulding, whom he will assist in calling on 


eens 
UsINesS at 


he Chicago trade. Mr. Loefgren, for the 
past seven years, was connected with the 


whee of L. TH. Schafer & Co., this city, and 
"as made many friends in the trade, all of 
Whom wish him a great deal of success. 

; In the contest for the weekly prize offered 
°y Idlewild Golf Club for its members two 
Weeks ago, Mose Fleishman, of M. S. Fleish- 
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man & Co., and M. M. Hart, of the Hart 
Jewelry Co., tied and on the following Sun- 
day attempted to play off the tie but the 
result was the same as before and the second 
attempt last Sunday resulted in the winning 
of the sterling silver club by Mr. Fleishman, 
who finally outplayed Mr. Hart 4 up with 2 
to go. 

The building at 156 N. State St., which 
was being remodeled for the use of Swarts 
Bros., credit jewelers, as described in these 
columns a few weeks ago, was finished last 
week and the formal opening of the store 
on the first floor was held last Saturday. 
All day large crowds attended and the elabo- 
rate and profuse floral pieces testified to the 
high regard in which the Swarts brothers 
are held by members of the trade. The 
fixtures are mahogany throughout and the 
arrangement affords both beauty and effi- 
ciency. 

The wedding of Harold E. Maltz, son 
of Mr. and Mrs. Emanuel Maltz, of Emanuel 
Maltz & Co., Mallers building, and junior 
member of the firm, to Miss Rose Raskin, 
daughter of Mr. and Mrs. M. Raskin, of 
Chicago, will take place on Tuesday, Aug. 
12. The ceremony will take place at the 
home of the bride’s parents at 2654 Wilson 
Ave., and the couple will leave immediately 
on a three weeks’ honeymoon trip to At- 
lantic City and Canada. Harold Maltz as- 
sociated himself with his father upon leav- 
ing the University of Illinois a little over 
a year ago, and during that time has made a 
great many friends. 

On Sunday, July 20, the employes of Otto 
Young & Co., and members of their several 
families enjoyed their first annual picnic at 
Lake Zurich, Ill. About 75 started by bus 
and automobiles from the Heyworth build- 
ing at 8 o'clock and a full day of fun and 
pleasure was enjoyed. The entire event of 
the day was financed by Otto Young & Co., 
and such was the success that P. T. White, 
president of the company, says that it will 
be an annual affair, but in future years the 
company will close business for one day and 
the picnic will be on a week day. There 
was an abundance of eats and refreshments. 


The committee, C. IF. Gertner and Eddie 
Langendorf, arranged for games, boating, 


racing, swimming and fishing. Prizes were 
offered in several of these. [vents and 
winners 50-yard dash, open to all, 
vold medals were awarded to C. Hough and 
Miss Schultz. Nail driving contest for 
ladies, prizes awarded Miss Coleman, Miss 
Schefler, Miss Wolfe and Mrs. D. E. New- 
man. Tug of war was won by C. Hough 
and team. Fifty-yard dash for married men 
and women was won by C. Gerstner, prize 
a powder blue shirt, and by Mrs. Langen- 
dorf, a princess slip. Fifty-yard dash for 
single men and women resulted in the award- 
ing of-a silk hand bag to Miss Clarke and 
a cigarette case to G. Johnson. Ladies’ three- 
legged race, two pair silk hose was won by 
Miss Wolfe and Miss Schefler. Novelty 
race for men, first prize gold cuff links, sec- 
ond prize auto cigar lighter, were won by 
I’, Bauer and R. G. Taubert. Cigar lighter 
offered for winner of fast walking race was 
awarded to T. Favinski. In the ladies’ fast 
walking race Miss Schefler won a string 
of pearls. Slow walking race for men and 


Were ; 


women, fountain pens were won by B. Zieg- 
Hunt won a 


ler and Miss McIntyre. Mr. 
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thermos bottle in the pie-eating contest. 
Neck scarfs were awarded to Mr. Hunt and 
Mr. Favinski in the wheelbarrow race. In 
the sack race for ladies a handsome gold 
bracelet watch was awarded to Miss Wolfe. 
A five-inning baseball game was played be- 
tween teams chosen by Bonnie Hough and 
D. FE. Newman. The winners, the Hough 
team, received a purse of silver and the 
baseball equipment was given the losers. 
Kveryone is looking forward to the picnic 
next year and the management of Otto 
Young & Co., is highly pleased with the 
success of the affair. 








Omaha 


Oscar Homan, secretary of C. B. Brown 
& Co., Omaha, has gone on a motor tour 
with his wife and family to Yellowstone 
Park and other points of interest in the 
west. 

Among the out-of-town jewelers who 
were in Omaha during the week were Fred 
Gearheart, Neola, Ia.; J. E. Swanson, Red 
Oak, Ia.; Harle Williams, Tabor, Ia.; Harry 
Dixon, North Platte, Nebr. 

Kk. H. Leffert, jeweler at Council Bluffs, 
Ia., has returned from San Francisco, where 
he was called by the serious illness and 
subsequent death of his brother, who was 
actively engaged in the film business at that 
place. 

R. A. Goodall, Ogallala, Nebr., has bought 
the Marcotte stock of jewelry at Sidney, 
Nebr. He has sold out some of it there, 
and it is understood he will move the rest 
of the stock over to his Ogallala establish- 
ment. 

“With corn at a dollar a bushel or better 
at the Omaha markets, and wheat rising to 
new levels, and with the abundant wheat 
crop in Nebraska, this section of the coun- 
try should begin to look up decidedly in a 
business way before long,” said Charles Duff, 
of the Byrne-Duff Jewelry Co., Omaha 
wholesalers. “I cannot see it any other way 
than that we are in for a period of better 
times and more business. It is a little early 
yet to see real effects, for threshing is just 
starting and that means that not many of 
the farmers have yet turned their excellent 
wheat crop into money, but already it is 
noticeable that the feeling is much better out 
on the territory.” 











The trade participated largely in the recent 
annual meeting of the East Washington 
Street Merchants’ Association, which includes 
the retailers in a big section east of Penn- 
sylvania St. in Indianapolis. In addition to 
the election of officers, members of the asso- 
ciation say several movements for the im- 
provement of the trading section in which 
they are located are planned. The organiza- 
tion first plans to expand its co-operative 
advertising campaign. For two years now 
all retail merchants in this section have taken 
two pages of advertising in the daily papers 
ibout four times a month, in which they out- 
lined the benefits of the section from the 
buyers’ viewpoint. The organization also 
will get behind the movement for a mam- 
moth coliseum for the city and will take 
immediate steps toward some street improve- 
ments and a better lighting system for the 
section. 











Ralph Weckerle and August Leichtfuss, 
traveling sales representatives of the Bosz- 


hardt-Possin Co., Milwaukee wholesale 
jewelers, have started on sales trips through 


the Wisconsin territory covered by the 
company. 
Miss Harriet Millard of the office force 


of the Boszhardt-Possin Co., Milwaukee 
wholesale jewelers, is seriously ill with 
pneumonia, contracted on the second day of 
her vacation, which she started to spend at 
Egg Harbor, Wis. 

T. H. Miller, vice-president of the E. H. 
Warnke Co., manufacturing jewelers, is con- 
fined to his home by illness attendant ypon 
an abscess in the stomach, which may turn 
into appendicitis. Physicians are endeavor- 
ing to cure the ailment without resorting to 
the surgeon’s knife. 

S. T. Whitnall, traveling sales representa- 
tive of the Kuesel Bros. wholesale jewelry 
firm of Milwaukee, has left on his periodical 
sales trip through the Michigan territory of 
the company, and R. W. Amidon, repre- 
senting the same company, has returned to 
his Iowa and Minnesota sales territory. 


Trace Christianson, well known retail 
jeweler of Stoughton, Wis., together with 


Mrs. Christianson and relatives of the latter, 
motored to Milwaukee for a week-end visit 
with Mrs. Frank Risdon, a relative. While 
in the city the jeweler called on several of 
his friends in Milwaukee jewelry circles. 

Articles of incorporation have been filed 
by the Standard Watch Repair Co., of Mil- 
waukee, to engage in the jewelry and watch 
repair business. The concern, which is be- 
ing sponsored by Alfred L. Merwald, Con- 
rad Katzenbach, Jr., and Mrs. Anna Mer- 
wald, has a capital stock consisting of 100 
shares of common stock valued at $100 par. 

Arthur C. Kuesel, of Kuesel Bros. Co.., 
Milwaukee jewelry jobbers, has returned 
from a three-day camping trip taken with 
his eight-year-old son, in the family car, to 
Rock Lake, Wis. L. A. Kuesel, president 
of the concern, has moved his family back 
to Milwaukee after a four weeks’ stay at 
their Summer home at Okauchee Lake, west 
of the city. 

Ed. M. Wals, secretary of the Reliance 
Silver Co., Milwaukee, has returned from a 
two weeks’ vacation in various parts of 
Upper Michigan, included in the itinerary of 
a 1,000 mile automobile tour made in com- 
pany with his wife and family. Jack T. 
Montgomery, traveling sales representative 
of the Reliance Silver Co., has started on 
his Fall trip through the Minnesota territory 
of the company. 

Miss Emma Sipek has purchased the 
Koebke Gift Shop at Antigo, Wis., from 
Mrs. R. Koebke, recent proprietor. The 
latter’s retirement from the gift business 
was occasioned by the rapid growth of a cafe 
started as a sideline, and which now requires 
her full attention. Miss Sipek is declared 
to be thoroughly familiar with the gift 
business and is expected to direct the firm to 
an era of substantial prosperity. 

Robert Olson, former shop foreman of the 
Fred T. Theleman jewelry manufacturing 
establishment at Milwaukee, has returned to 
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take charge of the shop force again after 
a year spent in touring the far west. In 
the course of his extensive travels, Mr. 
Olson visited scores of jewelry manufactur- 
ing concerns and shops of all descriptions, 
accumulating a wealth of new ideas, which 
he intends to apply to the Theleman estab- 
lishment to further increase the service given 
by that firm to its rapidly growing clientele. 

A. F. Bingenheimer, former Milwaukee 
jeweler but now engaged in fruit ranching 
in Idaho, is in Milwaukee at the bedside of 
his brother, O. H. Bingenheimer, founder of 
the wholesale jewelry firm still bearing his 
name, despite his retirement from active 
business, who is seriously ill at St. Joseph’s 
Hospital at Milwaukee, as a result of an 
injury sustained in an automobile accident. 
The latter suffered a fractured hip in a 
fall several years ago. When his mother 
was similarly injured at their Summer home, 
Mr. Bingenheimer, who had recently been 
enjoying comparatively good health, was 
painfully hurt again when their car featured 
in an accident on the way to the hospital. 

Bonds are being sold to finance a four 
upper stories addition to the Plankinton 
Arcade, the building in which Bunde & Up- 
meyer, leading Milwaukee jewelers, have 
their headquarters. The building is one 
entire block long, in perhaps the best busi- 
ness location in the city, and when com- 
pleted will be six stories in height, the 
additional floors representing an investment 
of $2,500,000. The Bunde & Upmeyer firm 
occupies what is probably the choicest loca- 
tion in the entire structure, the corner of 
W. Water St. and Grand Ave., with en- 
trances on Grand Ave. and from the arcade 
in the center of the structure. 

Five o’clock closing of jewelry and other 
retail stores of Ashland, Wis., during the 
hot months of the year, is meeting with en- 
thusiastic response from the various mer- 
chants. Adequate advertising of the fact 
that the stores are being closed early has 
resulted in educating the public to doing its 
buying somewhat earlier in the day, with 
the result that the volume of business showed 
no decrease, while the jewelers and their 
employes are being given much more free 
time to enjoy the pleasures of the belated 
Merchants at Manitowoc, Wis., and 
many other cities throughout the State are 
adopting a similarly shortened working day 
schedule, and report themselves as_ being 
well satisfied with the results obtained. 

Herbert Schultz, at one time affiliated with 
the Ben Kaatz jewelry store in the old 
Plankinton Hotel at Milwaukee, has opened 
a new jewelry store of his own under the 
name of Beverly Jewelry, Inc. The company 
has a capital stock of 500 shares of stock, 
250 of which are preferred at $100 par value, 
and 250 of which are common stock with 
no par value. At the present time a general 
stock of jewelry is carried in the attractively 
arranged little store, which is located on 
the ground floor of one of the city’s newest 
downtown office buildings. Eventually 
diamonds will be carried exclusively, accord- 
ing to Mr. Schultz. A complete optical de- 


season. 


partment is being operated for the store by 
D. H. Fisch, optometrist. 

Antone Kuckuk, well known retail jeweler 
of Shawano, Wis., has declared his willing- 
ness to again be a candidate for re-election 
as State Senator representing the Wisconsin 
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counties of Shawano and Outagamie. The 
jeweler-Senator had previously announced 
that he would not be a candidate for fe. 
election, but changed his mind when friends 
and the entire better class of voters in the 
district petitioned him to represent them 
once more. Senator Kuckuk has been Re. 
publican leader in the Wisconsin State 
Senate, and has been instrumental in putting 
through much legislation favorable to the 
farmers of the State, during the two terms 
he has already served. The announcement 
that he would once more run for office was 
the occasion for much celebrating by his 
many ardent supporters. 














William 
Co., Inc., of Main St., has returned from 
a trip to New Harmony, Ind. 


Artes, of the Charles F. Artes 


John A. Rholander, formerly engaged jn 
the retail jewelry business here, has ac- 
cepted a position at the Lahr department 
store in this city. 

P. Hebner, of P. Hebner & Son, retail 
jewelers at Boonville, Ind., is a booster for 
the chautauqua that will be held in. that 
city during the second week in August. 

J. G. Quiatt, retail jeweler and watch 
repairer at Tennyson, Ind., will assist the 
other merchants of the town in a celebra- 
tion in a few weeks in honor of the opening 
of the new highway between Boonville and 
Tennyson. 

Alden F. Heuring, publisher of the Wins- 
low Dispatch at Winslow, Ind., formerly 
engaged in the retail jewelry business at 
Monroe City, Ind., has returned from a 
motor trip to the northern part of the State, 
having been accompanied by his wife. 

Mr. and Mrs. Jack Bitterman and _ son, 
Alfred, of this city, left a few days ago for 
Camp Woodmere in the Adirondacks to join 
Miss Lenore Bitterman, who is spending the 
Summer there, and will go later in the Sum- 
mer to Lake George and Lake Champlain 
for a sojourn, 

The annual convention of the American 
Legion of Indiana will be held in Evansville 
the second week in August and it is expected 
that several thousand visitors will attend. 
Local retail and wholesale jewelers will as- 
sist in entertaining the visitors, and the for- 
mer will probably make some special win- 


dow displays featuring Legion emblem 
jewelry. 
H. Elias Beadle, who for many years 


owned and operated a general store at Hazle- 
ton, Ind., and a large handler of clocks and 
jewelry, died at his home in that town a few 
days ago after an illness of several weeks. 
He had been a resident of Hazleton for 


many years and was well and favorably 
known to the trade. He is survived by two 
brothers. 


Salem P. Hammond, for many years 
gaged in the retail jewelry business @ 
Petersburg, Ind., is operating a sand and 
gravel fleet on White River near Peters 
burg this season and a few days ago dug up 
a human skull that is in a fine state © 
preservation. Mr. Hammond has the skull 
on exhibition in the show window of t 
Petersburg Democrat. 
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Harry Sebel, head of the Sebel Co., Inc., has 
turned from a business trip to Canton, O., 
ind Cleveland, O. 

The Kokomo Cutlery Co., at Kokomo, 
ind, has filed a final certificate of dissolution 
yith the Secretary of State. 

George Schram, of the retail jewelry firm 
‘Schram & Buhrman, Jacksonville, IIl., 
yas a visitor during the week. 

The suite of rooms occupied by the Bald- 
yin, Miller Co., wholesale jewelers, is being 
decorated, and the fixtures rearranged. 

H. P. Tourner, a jewéler of Bloomington, 
ind, was in the city for a short time. He 
walled at some local wholesale houses, and 
js purchased some equipment for the op- 
ical department of his store. 

Harry O. Cobb, head of the Shop of Cobb, 
sent a week-end visit in Maysville, Ky., 
shere he visited his father. S. J. Shepard 

‘the same company is contemplating a trip 
» Wisconsin early in August. 

The Hamilton Jewelry Co. of Indianapolis 
tus been incorporated with a capital stock 

($30,000 to conduct a retail business. The 

ncorporators are Leo Krauss, B. A. Wimm 

od E. P. Fillion, all of Indianapolis. 

Masons, Inc.. has been incorporated at 
Tere Haute, Ind., with a capital stock of 
%000 to deal in jewelry. The incor- 

grators are Leon C. Beck, M. M. Beck 

nt Charles Carr, all of Fort Wayne, Ind. 

].P. Mullaly & Co., jewelers in the store 

iL. §. Ayres & Co., have moved to larger 

ad more convenient quarters in the store. 

The new space provides better facilities for 

nducting of a jewelry and repair business. 

H. F, Hines, a representative of the 

tidlich Bros. Mfg. Co., Bridgeport, Conn., 

‘a visitor in the city during the week. 
. P. Mason, a retail jeweler at Geneva, 
also was in Indianapolis for a short 
in T. Gardner, formerly a representative 
ithe Baldwin-Miller Co., and now  con- 

“cted with the Ejisensted Mfg. Co., St. 

is, was in the city for a few days. He 
called back by the death of his wife's 
ther, 

Mrs. George Wellington, who is connected 
th the jewelry store operated by Mrs. 
4s Q, Bodell at Greencastle, was in 

‘““anapolis for a short time. Mrs. Bodell 

“continued to operate the store since the 

“ah of her husband several months ago. 

4 C Wilson, formerly the proprietor of 

‘Jewelry store in Mooresville, Ind., has 

“ed a jewelry and music store at 842 

“ssachusetts Ave., Indianapolis. In addi- 

‘10a general line of musical instruments, 

re ilson will handle all kinds of jewelry. 

“aes Kiser, head of the Kiser Jewelry Co., 
ny Ind., has returned from a vacation 

“ata lake near Fort Wayne. He 

ited at Indianapolis on his return trip. 

—_ who also is a member of the jewelry 
> wil leave for the lake in a short time. 

— Hamilton Watch & Jewelry Co., a 
a Indianapolis, has completed 
‘ a oe rear of the store where 
Since the ee has been installed. 
be a Praga of the store a few weeks 
tine oficial volume of business has been 

$s of the company say. 
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marriage at Huntington, Ind., of Frederick 
K. Shaefer, jeweler there, and Mrs, Eliza 
L. Moon, of that city. The couple left fol- 
lowing the ceremony for a wedding trip in 
northern Ohio. The bride is half owner of 
a cleaning establishment in Huntington. 

Two bandits recently entered the Simon 
Cook jewelry store at Indiana Harbor, Ind., 
and escaped with $15,000 in cash. Pretend- 
ing to be interested in the purchase of razors, 
the two blackjacked Cook as he bent over 
the counter, bound him and looted the: safe, 
which was open. Cook was unable to give 
an accurate description of the bandits due to 
his. injuries. 

Leo Krauss, proprietor of two retail stores 
in Indianapolis, has returned from Detroit, 
where he attended the meeting of the Ameri- 
can Automobile Association as a delegate 
from Indianapolis. Mr. Krauss became 
known in automobile circles following his 
presentation of a jeweled crown to the win- 
ner of the annual 500-mile automobile race 
in Indianapolis on Memorial Day. 

The Jeffery Jewelry Co., 114 N. Illinois 
St., has reported to police that a check for 
$35 had been accepted at their store for 
payment on a white gold wrist watch valued 
at $15.95 and that $19.05 in cash had been 


given in exchange. The check resembles 
three taken from two men arrested later 


when they attempted to pass a check at a 
local drug store. A watch similar to that 
purchased at the jewelry store was found in 
their possession, 

Carl Walk, head of Julius C. Walk & 
Son, Indianapolis jewelers, has announced 
plans for an extended trip to Europe to be- 
gin the latter part of July. Mr. Walk, who 
will be accompanied by his wife, intends to 
combine business with pleasure, and plans 
while abroad to investigate and make pur- 
chases of jewels and novelties. During his 
stay in Ikurope, Mr. Walk plans to visit vari- 
ous points of interest in [ngland, Holland, 
France, and Germany. He will return to 
Indianapolis early in October. 

With the coming of Summer and the usual 
lull, when entire neighborhoods move to the 
lakes or ether cooler places, merchants all 
over Indiana are going out after more busi- 
ness in a co-operative manner. Not only are 
the individual merchants in this particular 
trade co-operating with each other, but they 
are reaching out and incorporating the efforts 
of merchants in other lines of business, to 
the end that outside buying power may be 
drawn to their particular cities. In most 
cases, these efforts, especially in the smaller 
cities, are being directed toward special bar- 
gain days to attract the agricultural popu- 
lation to the city. When they are able finan- 
cially, the Indiana farmers generally take 
their vacations in the Winter and work in 
the Summer. 

Reginald W. Garstang, secretary-treasurer 
of Julius Walk & Son, Inc., and former 
secretary of the State Jewelers’ association, 


has returned from a short vacation near 
Harbor Point, Mich. Mr. Garstang enjoyed 
a much needed rest following strenuous 


preparations for the annual Indiana jewelers’ 
convention at Lake Wawasee and the editing 
of the annual year book. A letter has been 
received by Mr. Garstang from Ralph 


Roessler of Marion, present secretary of the 
State association, telling of replies received 
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from Senators and Representatives from 
Indiana to letters of thanks sent them by 
Mr. Roessler for the work in tax reduction. 
“Tt is surprising to note the number of 
answers we have had from them appreciating 
the fact that these letters of thanks were 
sent out,’ Mr. Roessler writes during the 
course of his letter. 

A young man recently attempted to steal 
a ring from the jewelry store of August 
Meister, 568 Massachusetts Ave., and sell 
it to obtain money to take his girl to an 
amusenient park in the evening. Meister 
said the youth called to look at some rings. 
He palmed one and started to leave. Meister 
called him back and held him until he called 
the police. In city court, where the culprit 
was arraigned on a charge of petit larceny, 
he pleaded guilty and was lectured severely 
for what he had done and given a suspended 
sentence. 











The 
Phillip H. Miller has been discontinued. 

Work on the new manufacturing hall of 
the Stieff Co., silversmiths, at Cedar Ave. 


business formerly conducted by 


and Druid Hill Park, is progressing to a 
degree whereby it is hoped that the struc- 
ture will be ready for opening within three 
months. One hundred silversmiths will be 
employed in the new building, which to a 
degree will be a business monument to 
Charles Clinton Stieff, founder of the Stieff 
silver business here. Mr, Stieff died over a 
year ago. No member of the Jewelry and 
Kindred Industries Board of this State was 
better beloved by his fellow-craftsmen. 
Gideon N,. Stieff, president of the Stieff Co., 
and son of the founder is executing to a 
major degree his father’s ideas. When 
completed the plant will unquestionably be 
one of the finest of its kind in America. 
One of the features will be an immense 
clock atop the roof of the building. The 
clock will be centrally located and will be 
illuminated at night. The building is of 
steel, concrete, brick facing and Indiana 
limestone trim. The site selected is an ele- 
vated one and the foundations go to solid 
rock. The building will be 80 x 150 feet, 
with floor space of 1,200 square feet. Natu- 
val light will be provided on all sides and 
especial care has been taken to provide the 
best working conditions for employes. The 
building will be surrounded by a small park, 
studded with shrubbery and a stone and 
marble fountain facing the main entrance to 
the building. The downtown store of the 
company, which is well known, is at 17 N. 
Liberty St. 








C. L. Robertson, who has been doing 
watch and jewelry repairing in the Coast 
Radio Store at El Monte, Cal., will open a 
jewelry store in the Rialto Theatre building 
at that place. Mr Robertson is an expert 
watchmaker, and for a number of years was 
connected with large jewelry establishments 
in Los Angeles. He went to El Monte and 
after a three months’ trial in the radio store, 
decided to engage in 


business in a place of 
his own. 









Brock, 


president of Brock & 


George A. 


Co., has gone east on a business trip. 
James A. Montgomery of Montgomery 
Bros. is taking a rest of a week two at 


Coronado Beach. 
Elmer Zimmer, who has been traveling for 

the I<. Bastheim Co., is now in the diamond 

department of the same company. 

James J. Burke, president of the Brooks 
Jewelry & Optical Co., St. Louis, is 
with his family spending a short vacation. 

Joseph R. Brilliant, formerly in the whole- 
sale business in the Jewelers’ building, 1s 
with David Miller, diamond 
Title Guarantee building. 

Ralph Lewis, representing Powell & Co., 
diamond brokers, New York, went to Cata- 
lina by airplane to spend the week-end, ex- 
pecting to do some fishing while there. 

Malcomb P. Campbell, of Wright, Camp- 
bell & Ginder, has started on a trip to Lead, 
S. Dak., his former home. He is accom- 
panied by his family and expects to be gone 
two months or more. 

Loren Hendrickson, Huntington Beach, 
reports that his wife, who has undergone an 
operation in Angeles hospital, -itag 
she has been confined for several weeks, 
recovering satisfactorily. 

». J. who formerly for 
years conducted a retail jewelry business on 
S. Hill St., but who retired from business 
a few years ago, is reported to be seriously 


here 


now associated 
broker in the 


a Los 


Jacobson, many 


il] at his home in this city. 
Gilbert B. Kinsey, of Kinsey & Elliott, 
has returned from a very enjoyable, though 


Catalina Island. 
success in 


short, camping season at 
He reports having had excellent 
catching yellowtail and mackerel. 


}arney Goodstein, San Bernardino, has 
just opened the San Bernardino Brokerage 
Co. at room 316 Katz building, San _ Ber- 


nardino. He will carry a stock of diamonds. 
He has been in business in San Bernardino 
for many 

Harry A. Adams, 
for the Gorham Co., stopped here recently 
on his return from New York and the east. 
While here James A. Montgomery took him 

his guest on a motor trip to San Diego 
and Coronado Beach. 

Harry N. Wolfe, of the I. Behrstock Co., 
is convalescing and is able to visit the com- 
office. He hopes to be able to re- 
turn to regular work in about 10 davs. He 
was absent for two months on account of 
very serious illness as a result of poisoning. 

Edward FE. Spier has vacated his branch 
store at 60014 W. 6th St. and has moved 
the remaining stock from that location to 
his store on the opposite side of the street, 
at 605, where he has been doing business for 
many years. A new block is to be erected 
where his branch was located. 

QM. A. Hartman, of Hartman 
Salem, Ore., arrived here a few 
by motor car. On the way down he visited 
the Oregon Caves and the Crater National 
Park. After spending a short time here he 
intends to make a trip to Ensenada, Lower 
California, a distance of about 100 miles 
below San Diego. 

W. F. Suppe, head of the repair depart- 
ment of Montgomery Bros., has just arrived 


years. 


San Francisco, manager 


’ 
pany s 


Bros. ( Se 
days ago 
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home after a motor trip of over 4,100 miles 
with his family. He went by Grant’s Pass 
to Portland and thence to Seattle and on to 
Vancouver, B. C., making also extended 
tours through the State of Washington and 
through northern California. 

l‘ritz Zimmer, for many years with Wil- 
liam Petry, lapidary in the Broad Central 
building, has just left the hospital in which 


he has been confined for three weeks during 
which time he underwent an operation for 
strangulated hernia. He is making a good 
recovery and hopes *now to be in_ better 
condition physically than he has been for a 
long time. 

An unusually large number of traveling 
salesmen have been here recently. Among 
them were Winsor Cobb, representing the 


Harry Coombs, of 
Wrayton, of Allsop & 


Winter, representing 


R. Blackinton Co.; 
Sloan & Co.; Percy 
Allsop, Inc.; Herman 
\. Wittnauer & Co.; from San Francisco 
were Herbert VanNess, Arthur Bennett, 
Leonard Railsback, kd Prentiss and Gordon 
Otto. 

Among the out-of-town jewelers who have 
been in this city recently are the following: 
Goodstein, San Bernardino; Wallace 
E. Christie, Elsinore; Mr. Asher, of the 
Asher Jewelry Co., Santa Ana; Mrs. M. A. 
Stalmer, Fullerton; A. J. Dutton, Anaheim ; 


Barney 


D. L. Van Gilder, Bell; T. J. Parker, Dow- 
ney ; Ebert, Bell; Loren Ik. Hendrick- 
son and T, J. Parker, Huntington Beach; C 
1. Runyon and D. Van Wart, Huntington 
Park: O. G. Tullis and Frank Fraiberg, 
Santa Monica; G. W. Burzell, Sawtelle; 
J. B. Rodgers, Pasadena; R. E. Croft, Fl 


Segundo; Mrs. F. M. Bryan, Alhambra. 








Pacific Coast Notes 





A. Wagner, for the past 10 years with 
Ifugh Wagner, Hanford, Cal., has opened 
a jewelry store at 264 Main St., Salinas, Cal. 


lL. W. Cheney is closing out his retail 
jewelry store in San Jose, Cal., and has 
taken an office at 717 Market street, where 


Wolff in the 


he will be associated with 
handling of bankrupt stocks. 


[It is reported that Burnett Bros., who 
opened a jewelry store in San Francisco in 
May, are opening a new store in San Jose, 


Cal., at 92 S. Ist St. They announced fur- 
ther expansion when they opened their first 
California store. 

Charles and Frank X. Miller have opened 
Toledo, Ore., in a desirable 
Charles Miller is con- 
but he will be joined 
brother Frank, who is 
Toledo has a payroll 
stated, from its 


a jewelry store at 
and central location. 
ducting the business 
in the Fall by his 
employed at present. 
of $80,000 a month, it is 
lumber interests. 

The Davitlson & Licht Jewelry Co. of 
1304 Broadway, Oakland, Cal., is reported 
to have taken a long lease on the premises 
now occupied by H. E. Elfen, optometrist 
at 1318 Broadway. The jewelry firm is just 
south of Elfen’s quarters. The space will 
be used for expansion. Mr. Elfen is mov- 
ing to the Elfen building, on 17th St. 








A fire, caused by a short circuit, did about 
$200 damage recently to the jewelry store 
of C. S. Dubs, 734 W. Adams St., Jackson- 
ville, Fla. 
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B. Ward 


territory 


D. B. Ward, 
recently for the Kansas 
lal] lines. 

Marlin Garretson, of Searcy, Ark, 
taking a course at the Needles Institute 
Optometry. 

John Meditz, 
wood, Kansas, 
looking for a new business location. 

J. Bb. Kersting, traveler of 
Norton Jewelry Co., 
a trip through Colorado and Wyoming, 

mits, S, &. 
a trip to Honolulu, 
a tew 
for the rest of the 

Frank A. Thomas, 
the Clark Tool 
recently from his 
on a fishing and camping trip in the Ozark 

G. C. Dabney, formerly 
Brighton, Colo., 


& Co,, | 


Summer. 
house — salesman 
& Material Co., 


Mo., and in Kansas City. He returned : 
Denver recently but has no definite pias 
yet for a vocation. 

Mr. and Mrs, C. I. Lee are at home «1 


the residence which they have purchased z 
house is a new fit: 
is a jeweler @ 


89 S. 17th St. The 
room bungalow. Mr. Lee 
541 Minnesota Ave., Kansas City, Kans, 

J. H. Whitney, president of the Kz 


Krows and Kansas traveler for the Edward: 
was at Huteli- 
son recently to attend the State golf tour 
ment in which he competed for the chat- 


Ludwig-luller Jewelry Co., 


pionship. 

Re GX Chilson, 
Kinney, salesmen for the C. A. Kiger | 
left the week of July 18, for short tip 
They returned, however, for the annual se 
banquet of the C. A. Kiger Co, wi 
was held Saturday, July 19, at the Kans 
City Club, 

Extensive plans are being made by 
Kansas City wholesale and retail jewel 
for the conventions to be held in August 
It is expected that the manufacturers, whe! 
salers and retailers will attend in a 
and plans are being made for a special 111 
for the event. 

The travelers of the Woodstock-Ho f 
Watch & Jewelry Co., L. S. Brawner, 0!" 
Oklahoma territory; L. P. Firstenberget. “ 
the Kansas territory; J. E. Tucker, 0 
Nebraska, and Gilbert E. Cox, of the ¥ 
souri territory, all left in July to show! 


new [all lines. ~. 
H. W. Harm, optician and jewel 

formerly foreman of the Meyerowitz Si 

of St. Paul. Minn., who has been taki 


treatments at Excelsior Springs the 14 
several months came in to the Kratz # 
pital on Benton Boulevard about two ¥% 
ago and since that time has been rec 
ing rapidly. 

Since the better prices offered for 8” 
and the harvesting of good crops there 
been a steady increase in buying. This 
not been spectacular but the fact that the 


is a steady increase is very encouras” 
Tc ° aa 
The travelers for the wholesale ra 
out on the road and are sending in § 


good reports. 








showing 


formerly in business jn Fy 
was in Kansas City recep! 


the C | 
has just returned frop 


Woodstock left in June {,; 
where she will spent 
wecks returning then to Californi; 


returne, 
vacation which he spest 
in business i 


has been spending sever: 
months visiting at his old home in La Plat; 


Ira Seigfreid and H. Me 
















Port 
Noa 
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Spenc 
a ¥ 


ing 
Near 
Week 
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Herbert Friend, of S. H. Friend, is spend- 


ing his vacation, hiking in the Yosemite 
Valley. 

Harry Lipman, manager for Eisenberg, 
Inc, is on a vacation at Wingo, in Sonoma 
county. 

C. C. Gross and Fritz Barkan are planning 


to spend six weeks in making an intensive 
tour of southern California. 

Emmanuel Levy, of Levy & Creselia, who 
recently underwent an operation for append- 
dicitis, is now back at his office. 

William Davidson left for New York on 
july 26, prepared, as usual, to make his head- 
quarters at the Pennsylvania Hotel. 

Morris Spiro, of Mayer & Weinshenk, has 
the sympathy of the trade in the death of his 
mother, Mrs. Marie Spiro, who died in this 
city. 

Alphonse Jeddis, president of the ‘Alphonse 
leddis Co., and Mrs. Jeddis have just re- 
turned from a pleasant visit to Hotel Del 
Monte. 

Mervin Appel, who was formerly with 
the Sommer & Friedman Co., is going to 
Al. M. Gilbert’s staff, and Joe Friedman is 
with Jack Lewis. 

Henry M. Abrams, of Henry M. Abrams 
(Co, importers of diamonds, 209 Post St., 
accompanied by his wife, has just returned 
from a vacation at Lake Tahoe. 

A. J. Francis, manager of the Morgan & 

llen Co., is passing a few days at the fa- 
mous redwood grove of the Bohemian Club, 
of which Mr. Irancis is a member. 

Sincere sympathy is felt for the death of 
Stanley Mitchell Myers, aged eight years, 
the heloved son of Robert Myers, of R. & L. 
Myers Co., a native of San Francisco. 

Leon Fall, of Shreve & Co., is preparing 
to make a motor tour of the Pacific north- 
west. Before returning to San Francisco he 
plans to travel through the southwest of 
Canada, 
manager of the Walton Co., 
Portland, Ore., was here recently and then 
continued his tour of the State, going to 
lake Tahoe for a short visit before return- 
ing north. 

Mr. and Mrs. Jules Albers, of E1 Paso, 
Tex., motored across the desert to Califor- 
nia with red Redcliff, representative of M. 
A. Mead & Co., Chicago. Mr, Albers is of 
the firm of Fleisers & Albers, F-1 Paso. 

Alard Heitkemper, Portland, Ore., son of 

Frank Heitkemper, well-known jeweler of 

that city, has been spending some time in 
San Francisco to familiarize himself with 


the way in which retailers do business 
here 


Ivan Berry, 


Visitors to the trade this week include: 
G.C. Wilkins, _ Bluff; Paul Mendelsohn, 
Portland, Ore. ; _ Joseph, Salinas; Carl 
Noack, Sac rame Bn and Arthur G. Prouty, 
Napa. The last named jeweler has been 
pending a vacation with his wife and nephew 
at Monterey, Cal. 

_ Albert Samuels was in the east on a buy- 
Mf trip when his new store on Geary St., 
war Grant Ave., was opened during the 
week of July 13. However, photographs 
"ere taken on the morning of the opening 
of the store and mailed to him by airplane 
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mail, so Mr. Samuels was able, two days 
later, to show his friends in the east pictures 
of his new store, 

C. C. Gross, recently back from a long 
trip, expressed himself as being very op- 
timistic regarding the Fall business this year. 
Conditions at this time are very much better 
than they were three months ago, according 
to Mr. Gross. Albert Boss, formerly one of 
the southern representatives for A. I. Hall 
& Son, is now representing the Traub Mfg. 
Co. for C. C. Gross, who is the firm’s Coast 
representative. 

The quarterly meeting of the Western 
Material Dealers’ Association was held in 
this city on July 18 and 19, starting with a 
luncheon at the S. F. Commercial Club. 
C. F. Sischo, of Los Angeles, president of 
the organization, presided. There were vis- 
iting material dealer members from Los 
Angeles and from Portland, Ore. George 
I*, Butterfield, material dealer, drove from 
the last-named city to attend the convention, 
making his journey one of combined busi- 
ness and pleasure. 

Forest fires, some 85 per cent. of them due 
to human carelessness, are sweeping parts 
of the State, not only destroying forests that 
will take generations to grow, but also men- 
acing the watersheds. A big campaign for 
care with campers’ fires, 
on. J. H. Spiro, who motors about the 
State considerably, believes that most of the 
fires are due; not. to responsible citizens but 
to the constantly increasing number of au- 
tomobile vagrants who form a new class of 
irresponsible hoboes. Their only home an 
old automobile, these vagrants keep moving 
between Canada and Mexico, working a day 
or two now and then to buy gas and food, 
and then on again, the good roads and the 
mild climate continually beckoning them. 
Some of these vagrants drift into crime and 


become a menace to the communities they 


visit. 
Ted Huggins, manager for J. R. Wood & 
Sons, says that business has materially in- 


creased since moving the offices to 704 Mar- 
ket St. Wally Undhjen has joined the staff 
and is preparing to travel through the San 
Joaquin Valley and N. Leutza has joined 
the stock department. William W. Schwab, 
manager of the Chicago offices of J. R. 
Wood & Sons, has left after visiting the 
offices here, on a combined business and 
pleasure trip. By the first air mail, the 
office received a box from New York con- 
taining diamonds. Hearing of this, one of 
their Nevada customers bought several of 
the diamonds, having figured out that the 
gems had actually gone over his building, 
which is in a town where air pilots are 
changed. “There’s no danger of train rob- 
bers by the air route,” said Ted Huggins, 
in commenting on the arrival of the dia- 
monds. 
Charles B. Gilmore, out of a line-up of 
12 men at the San Francisco city prison, 
picked out “William O’Connor” as the man 
who held up the Houston-Gilmore jewelry 
store in San Francisco three weeks be- 
fore. Gilmore, who was in the store at the 
time of the robbery, furnished positive iden- 
tification. Alger McLean, a clerk, also 
picked O’Connor from the 12 men. A key, 
taken from O’Connor at the time of his ar- 
rest, was identified as one of those stolen 
from the store. Edward J. Stanley, em- 
ployed at the 17th and Castro branch of the 
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Bank of Italy, identified the bandit as the 
man who had entered the bank on Feb. 1 
and stolen $7,000. Two days after these 
identifications of the alleged “Bandit King,” 
he was brought from his cell under heavy 
guard, to the Police Court, charged with 
having robbed the Houston-Gilmore store 
of San Francisco of $97,000 worth of jew- 
elry. The extra guard was to frustrate any 
possible rescue attempt by his friends of the 


underworld. O’Connor, whose real name is 
understood to be Connor, was held to an- 
swer. He is believed to be the head of a 


gang of bandits. 








Salt Lake City 


Ray Keddington, Sugar House, watch- 
maker, and wife have gone to Beaver City, 
southern Utah, for a vacation. 

John W. Peters, prominent Brigham City 
jeweler and optometrist and widely known 


in the mountain States as a Utah State 
Senator, has gone to the Jackson Hole 
country, Wyoming, where he is enjoying 


himself on a fishing trip. 

L. E. Hubbard, of the Hubbard-Denn Co., 
prominent Main St. jewelry firm, who has 
been ill with appendicitis for the past few 
weeks, is making rapid progress toward re- 
covery. At this writing he is on the Pacifie 
Coast, where he will spend the next two oF 
three weeks recuperating. i 

How the serial number of a watch stolen 
three years ago in this city led to its re- 
covery is an interesting story. The owner 
was attending a local gymnasium when a 
thief took the watch, a valuable one. The 
police began a search for it and finally lo- 
cated it at a pawnshop, through the serial 
number, in spite of the fact that it had a 
new case. 

C. M. Diehl, who has been operating a 
jewelry store on the ground floor of the 
McIntyre building for several years, must 
find a new location at an early date. The 
owners of the building have given notice that 
the store space will be required for the pur- 
pose of enlarging the lobby. Mr. Diehl said 
he has no idea yet where he will go, but is 
looking for another good location. 

Raymond E., manager of the Boes 
jewelry store and son of John Boes, formerly 
president of the local jewelers’ association, 
is making good progress toward recovery 
from the accident he sustained in the Jack- 
son Hole county, Wyo. Mr. Boes broke 
his leg while out hunting and was conveyed 
to a Wyoming hospital, being later removed 
to his home. He is now on crutches and 
hopes to soon be able to resume his post at 
the store. 


s0es, 








A member of the State constabulary sta- 
tioned at Stottville, N. Y., is endeavoring to 
obtain some clew to the robbers who one 
night recently stole several watches and a 
number of pieces of jewelry from the store 
of Thomas Gibbons, who is located near the 
Albany Southern station, that place. Mr. 


Gibbons was returning to his home early one 
morning when he noticed that a panel in the 
door leading into the store was smashed. 
He investigated and found that a thief had 
apparently inserted his hand in the hole made 
in the door and in this manner unfastened 
the lock. 
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No. 0631. OVAL RELISH. 


7 inch, Glass Lining, 2 Compartments. No. 0633. RELISH. 


No. 01599. BASKET. 

Height, 15%4 inches. 
GILT NET, 

PLAIN OR BUTLER FINISH. 


The Pairpoint Corporation 


MANUFACTURERS 
OF 


Silver Plated Ware 
Metal Electroliers 
Decorated Glass Shades 
Cut and Engraved Crystal Glass 
Fancy Colored Blown Glass 


Factories: New Bedford, Mass. 


BRANCHES: 


MONTREAL 
Coristine Bldg., St. Nicholas St. 


. SAN FRANCISCO 
Hammond Bldg., 278 Post St. 


NEW YORK 
43-47 W. 23d St. 












8 inch, Glass Lining, 3 Compartments. 
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Advertising the Gift Department in 
the Jewelry Store 











[oes it pay to advertise the gift depart- 
ment in the jewelry store and its loca- 
tin—and not mention the merchandise which 
is on sale in that store? It does. The 
following method of advertising may give 
ideas to other jewelers and their neighbors 
in towns and cities about the country. 

The Sagamore building, 101 East Ave., 
Rochester, N. Y., is an apartment hotel. 
Seven individual shops occupy the main floor 
sores of the building, their size depending 
upon their needs. One is a jeweler, another 
ahat shop, another a gown shop, another a 
vller of oriental rugs, another a large 
china and glassware shop, another opticians 
ad optometrists, and the last a book and 
stationery shop. 

The jewelry store is a typical jewelry 
store of the very highest class, with a few 
lather novelties and ornaments which are 
stocked by the jewelry store, which does 
wt have a gift department but does carry 
afew gift department articles which are 
standard stock. 

The other store of interest is the book 
ad stationery store. The ceiling lights here 
we covered with beautiful ceiling shades 
which give a soft but adequate lighting and 
wate an artistic atmosphere. Along the 
trot left hand side of the store are open 
iielve wall cases on which all types of 
lather, china, glass and porcelain novelties 
ae displayed. The fountain pens and pen- 
tls and the table on which a very beautiful 
ow set is displayed make an attractive 
pay, Then some leather novelties of 
Ze newest and most popular styles appear. 
‘iter those comes the entrance into the other 
*te—the book store. 

at the right hand front of the store is a 
i ot Mah Jongg and here instruction in 
“ itst essentials of the game are given. 
cs come different priced sets of the game 
a omnter and the stationery behind in 
— cases. Then another Mah. Jongg 
“Som behind that the two writing tables 
who purchase cards to address 
“*“T at the store. 


“i store gives the feeling 
Rute | 








of up-to-the- 
usiness methods and stock and the 
_© Salespeople invite customers to call 
“n by their method of service and the in- 
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terest they show in the customer’s wants. 
This store is the type of gift shop which 
could be bodily moved into the jewelry store 
and lend such an atmosphere of dignity and 
good stock well displayed that the jewelry 
store would find its value raised a large 
percentage. 




















No. 506—GOLF SCORER 
ACCESSORIES 


(See text on page 103) 


GROUP AND OTHER 


These stores joined together in a one- 
page advertisement in the local papers. The 
full page advertisement contained illustra- 
tions of the stores placed about the page in 
an artistic lay-out. Each illustration : bore 
a little copy telling the good points of the 
store and its merchandise. The advertise- 
ment told of the feature of this group of 
stores in one big building and yet did not 
advertise any one piece of merchandise of 
any store. ‘The-page advertisement.twas the 
highest type of group advertising of the day 


and made the observer feel that because the 
stores were of that type that the same 





naturally followed for the merchandise 
offered for sale. 
4 
Gifts for the Hostess m 





OWADAYS gifts of books and candies 

are quite superseded as gifts for the 
hostess, and anything less decorative and 
charming than a beautiful but practical ob- 
ject for her country or seaside house ig 
quite passé. 

Among the favorite pieces chosen this 
Summer as hostess’ gifts have been such 
clever and artistic presents as table center 
pieces, wall decorations and fascinating little 
objects for the guest rooms. One of the 
newer designs in glassware to be chosen for 
this purpose is a center piece intended for 
the porch breakfast table. It is a grouping 
of beautifully modeled fish carried out in 
shimmering blue and green glass, and set 
cleverly at the center of a shallow hand- 
engraved lily bowl. 

The latest wall decoration is a framing 
of a beautifully colored piece of Batik work. 
This may be a design after the manner of 
a picture with landscape still life, or flowers, 
suggested in its futuristic style, but it also 
may be no more than an all-over pattern so 
attractive in its coloring that it needs no 
picture form to bring it admiration. 

There are other gifts appropriate for any 
guest room which are carried out in neutral 
hues so that they may blend with any color 
scheme. There are cleverly complete dress- 
ing cases, looking like boxes no more than 
a foot square, but holding every necessary 
article for the toilet table. Or there are 
note paper boxes and writing cases which 
fairly provoke the desire for letter-writing 
by their sheer attractiveness. Both the 
dressing cases and the writing sets come in 
blends of gold and silver, with tan or brown 
leather as the foundation for their outer 
covering, as well as for the mountings of the 
smaller pieces. 

Such wanted gifts as porcelain book erids, 
tiny’ mirrors lacquet framed, metal door 
stops and bowls, vases or baskets, for the 
holding of flowers, have become increasingly 
popular as gifts for the hostess of the hols 
day maker and. week-end sojourner.— 


I. M. A. 
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FOURTH EDITION 











Illustrates the trade marks, registered and un- 
registered, used by manufacturers, wholesalers 
and importers in the jewelry and allied indus- 
tries. 


It gives: (1) the trade mark or title; (2) the maker’s name and ad- 
dress; (3) whether the marks are active or obsolete; (4) firms out of 
business. 


Contains 9,000 of these marks used by 2,800 or more firms and in- 
dividuals. 


Requires a volume of 436 pages to publish this information with an 
advertising section of 50 pages additional, or a total of 486 pages. Thir- 
ty-four pages alone are required for the three indexes, listing alphabeti- 
cally the trade marks, names of flatware and toiletware patterns, and the 
firms and individuals using them. 


The trade marks are shown in fac-simile, enlarged, as stamped upon 
the goods and arranged in groups covering the lines of goods manufac- 
tured and imported, by the jewelry and allied industries. Size of volume 
7 x 103%”, bound in blue cloth. 


Price $5.00—Express Charges Paid 


The Jewelers’ Circular Publishing Co. 


11 John Street New York, N. Y- 


ee 


na 












































July SU, 1924 


THE JEWELERS’ 








ast Minute News fism the Git. Mats 


f the | ‘ of 55 of inte 
Asis he atest off ring pe in rest 
partmen@s up fo date.¢ 6 644 26 3% 


ieir Gift 























HE Pinehurst Golf Scorer as shown in 

Group No. 506 is a unique, patented 
device for keeping score. It will prove of 
great interest to golfers as it does away 
with the use of a score card and 
The score is made’ by turning the 
center button; when the score for a hole is 
thus set the number of strokes indicated 
remains visible for each hole until the 18 


entirely 
pencil. 


ornate designs are very appealing to the 
lover of the products of this particular 
period. The bowl in the center is most 
suitable for fruit or flowers and the smaller 
compote or footed bowl above it, with its 
fascinating open work pattern, makes a 
charming receptacle for a variety of things. 
The vases and pitcher with its unique handle 
make charming containers for flowers. No 

















Group No. 507—MAJOLICA 
holes are completed. The scorer makes an 
exceptionally attractive gift as it is only 
two by three and one-half inches and is re- 
markably thin, being not more than one- 
eighth of an inch in thickness. It is handy 
for the pocket as it takes but little space, as 
may be seen by the illustration. This scorer 
is made in sterling silver only, engine turned. 
lt is a most attractive and practical article 
and should be excellent for the gift shop. 
The other items in this group may also be 
of interest to a golfer. The double-hinge 
cigarette box is of lacquered wood and 
decorated in gold and colors. Each com- 
partment holds about 50 cigarettes. It may 
also be used for candy. 

The vanity is one that may be carried on 
the golf course. It is a patented device 
holding an unbreakable mirror, a coin purse, 
rouge, lip stick, powder and puff. These 
articles are fitted into a real leather case 
made up in attractive colors. A real factor 
m its favor is the refill, This is accom- 
plished simply by pulling out the old con- 
tainer and slipping in a new one. 

x *k 

Interesting pieces of Majolica featuring 
the Raphaelesque design are illustrated in 
Group No. 507. This ware is enjoying a 


— popularity at the present time, as 

‘ be observed by the great quantities 
hing imported from Italy by the various 
It is highly decorative but also may 
at least most of it. 
and 


dealers. 


be put to practical use— 


Its beautiful and striking colorings 





WARE FOR THE GIFT TRADE 
gift shop is quite complete without a bit of 
Majolica on the shelves or tables. 
x * x 
A myriad of delightful novelty merchan- 


dise appealing to the gift shop is shown in 
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in bright and contrasting colors. One rather 
pretty one and a little different from the 
others is of black with rhinestones set in 
a long row in the center. The vanities are 
extremely smart looking and a_ splendid 
complement to Summer wearing apparel. 
The one to the left is of Galalith, in a 
beautiful green with a long silk tassel con- 
cealing a lip stick in the center. The one 
to the right is of imitation ivory strips in 
green and white interlaced like a_ basket 
weave with ornamental tip and silk tassel. 
It is of good size and will carry the vanity 
requisites, handkerchief and other little 
necessities. The little metal vanities with 
mirror and compact are very pretty indeed 
with the embossed decorations and enameled 
centers. The perfumer is enameled and has 
a patented top which releases a drop at a 
time when pressed down. The celluloid 
items, pencil, paper knife and scorer, are 
inexpensive articles but suitable for the gift 
department. 
x * x 

There is something appealing and almost 
romantic about brassware, especially hand 
wrought and reproductions of the fine work 
of master craftsmen of generations past. 
From the Orient comes much of this metal- 
ware, for there they still pursue the methods 
of their forefathers, producing results of 
the finest workmanship. In England, too, 
excellent samples of this art abound. 
Genuine reproductions of old English brass- 
ware attest the skill of the present day 
artisan. Group No. 509 illustrates a num- 
ber of very interesting items in brass as well 
as other materials. The fire-lighter in the 
center of the group is of hand-hammered 
copper, with the drop pan and body in one 
piece. It is very useful where there is a 
hearth-fire and attractive in appearance. The 
lantern is reminiscent of the long ago and 
makes a special appeal to the lover of the 
antique. This season offers an excellent op- 
portunity for sales of this article when peo- 
ple are remodeling or furnishing their Sum- 
mer homes or even when looking for some 








508- 


Group No, DELIGHTFUL NOVELTY 
Group No. 508. The little combs to be 
worn about the neck of every bobbed haired 
girl are most popular items at the present 
time when fashion dictates that short hair 
is the vogue. These combs come in various 


colors with the decorations in high relief 





MERCHANDISE 


WHICH BRIGHTENS UP THE STOCK 

charming accessory to give tone or an added 
touch of beauty. There are many designs 
appropriate for entrance post, porch, hall or 
living room. The lantern shown in the 
lower right hand corner is of leaded Kapa- 


shell. It is also hand made and a good 
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No. 4008 Newport Crystal- 
ware 


A delightful new pattern in 
Hawkes Crystal, copper 
wheel engraved. 


PT. $12.00 Doz. Net 
Tumbler (10 oz.).. 11.00 Doz. Net 
Tumbler (24% oz.). 8.00 Doz. Net 
Ice Tea (14 0z.).. 12.00 Doz. Net 
Ice Tea Jug.. 4.00 Each Net 


J eee 11.00 Doz. Net 
Cocktail ........ 11.00 Doz. Net 
Finger Bowl..... . 12.00 Doz. Net 
Finger Bowl Plate 18.00 Doz. Net 
Tall Sherbet ..... 12.00 Doz. Net 


Advertised in the October 
issue of Good Housekeep- 
ing Magazine. 





How to sell more Goblets 


A thought for selling goblets is to stage a little dis- 
play of drinking vessels in your window, ranging 
from a gourd and a tin cup, through the ordinary 
kinds of tumblers, and reaching a climax in this 
lovely new Newport goblet. 


The incongruity of a rusty tin cup and thick tumblers 
in a jeweler’s window is bound to attract attention, 
and serve as a perfect foil for the exquisite grace and 
decoration of the Newport. 


Write little cards for each item in the display. The 
card for the Newport should feature the fact that this 
is the latest creation from America’s foremost design- 
ers of fine crystal, and should invite passers-by in to 
view your exhibit of crystal for the home. 


Every fine goblet you sell is an entering wedge 
toward future sales of sherbets, salad plates, and other 
pieces to match—and the profit on. each is better 
than on most of the merchandise you sell. 


Order just a few today. We give quick service on 
re-orders, and you increase your profit by increasing 
your turnover. 


T.G. Hawkes & Company 


Corning, New York 


Pacific Coast Office: 150 Geary Street, San Francisco, Cal. 
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Good Gift Goods 




















Highest Grade Decorated China and Glassware 


Specially selected assortments, 
$25.00, $50.00, $75.00 or $100.00 
for Jewelers. Write for particulars. 
Largest line of fine Decorated Glass and China in the United States, 


Encrusted imported Dinner Sets or open stock. We stand pat on 
“BONITA QUALITY” and reputation. So do our customers. 
Only 22 Kt. White and Yellow Gold and Ideal goods for Jewelers’ 
Gift Department. 


“Bonita” means beautiful—our line is in keeping 


Bonita Art Glass Co. -' 
Wheeling, W. Va. 


SAMPLE ROOMS: 


Cox & Company, 120 5th Ave., New York, N. Y. 
J. M. Irving, Equitable Bldg., St. Louis, Mo. 
E. B. Hill, Chicago and West. 




















LD KING COLE 


Was a wise old soul 


But he lived in the long stemmed pipe era. The smok- 
ing man of to-day will appreciate this cigarette jar {or 
its unusual beauty, as well as its usefulness. The Jar 18 
of glass finished in Kings Blue with a cover of silver 
plate, an optional treatment being Turkish Red and 


Brass. 
“The Glass of Fashion” 


GEORGE R. WEST & SONS 


Jeannette, Pa. 
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Summer item. The bowl and placque on 
wooden stands are importations of the finest 
workmanship and artistic finish. Such mer- 
chandise adds distinction to the gift shop. 

* * * 


Table appointments of all kinds are of 
absorbing interest to the fastidious hostess. 
Linen, silver, china and glass ware must all 
be in good taste and of relative beauty or 
the effect is marred. Besides the spotless 
linen, the gleaming silver and dainty china, 
the sparkling crystal adds a delightful touch 


THE JEWELERS’ 


Disposing of “Out-of-Date” Merchan- 
dise 


WHEN a jeweler has learned that turn- 
over is one of the greatest factors in 
the success of business, he will have learned 
a very important lesson. In the gift depart- 
ment two points are very important. One 
is judicial buying and the other quick turn- 
over. 
A jeweler has to have his eye on the 
turnover just as keenly as the cloak and 

















Groupe No. 509—uSEFUL AND 


ATTRACTIVE 


BRASSWARE OFFERINGS 


(See text on page 103) 


of character. The lovely glassware shown 
in Group No. 510 is a fine grade of “There- 
sienthal” stemware in beautiful solid colors 
ur delicate color combinations, such as 
amber with blue stem and foot, emerald 
green with pure crystal stem and foot or 
ruby red with crystal combinations. It is 
possible to have one’s entire tableware from 
goblets to sherbet glasses and plates carried 
out in the same pattern and color combina- 
tions which is so gratifying to the particular 
housewife. Glassware, especially table glass- 
ware, makes excellent merchandise for the 
gift shop for it means very frequently a 
series of purchases until the buyer has com- 
pleted her table crystalware of a particular 
pattern. 
*x* * * 


Many and varied are the items made in 
leather and especially attractive and quite 
the vogue is the Florentine art leather. 
Some of these fine pieces are imported from 
Italy though our own domestic manufac- 
turers are making a really excellent line. 
The designs are especially fine, many being 
reproductions of paintings by the old mas- 
ters. The artistic color combinations to- 
gether with the high quality of workmanship 
Rives this line prominence and makes it a 
desirable addition for the gift shop. A few 
tems are illustrated in Group No. 511, giv: 
ing a fair idea of the beauty and diversity 
of this line. The bag is quite distinctive 
with its plain outer border and tooled square 
lorming the overlap in center. The frame, 


m0, is charming, its rich coloring making 
i background to the picture. The 
es 


=. set is the kind to appeal to one of most 
scriminating taste, and the sewing basket 


and vanity box are gift items of paramount 
Interest, 





suit merchant. The jeweler is used to ex- 
pending tremendous amounts of money in 
jewelry stock, some of which remains on 
his shelves for some time, but which is not 
a loss to him because its value is always the 
same, but not so in novelty jewelry and gift 
department merchandise. 
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dignified buying he has done before.- He is 
catering to the lay mind now and has to 
look, not only at the attractiveness, the 
beauty,. the coloring, and the manufacture, 
but the selling possibilities of the gift mer- 
chandise. 

Many mistakes: will be made, and much 
merchandise will be found left over as the 
season draws to the close. What shall the 
jeweler do? Shall he put it in the stock 
rocm in the hope that the merchandise will 
come into style again? Shall he hold a sale, 
or what merchandising plan shall he test out 
in an endeavor to increase his turnover on 
the gift department that season? 

We suggest that he do what one prominent 
jeweler has done: Take the back counter 
in the store, and fill the shelves with this 
merchandise not moving as quickly as it 
should. Have the repair department or some 
popular drawing-card merchandise located 
near that. show case so as to draw the cus- 
tomers there. Then, before the merchandise 
is price marked, consult the invoices and see 
just what the rock bottom price is that you 
can mark without standing a loss. This 
done, go yourself, or send a reliable sales- 
person to the department stores, the gift 
shops and a competitive jeweler in your 
neighborhood or your town if you are lo- 
cated in a small town, to’ determine at what 
prices these articles are being offered the 
public there. 

If you wish to sell your merchandise you 
will have to set a price as low as the lowest 
competitive price, or even a few cents lower. 
This may mean that you make no profit at 
all on the articles, or that you take a few 
cents loss, but though this sounds very bad 
—this few cents loss on each article—it is 
the thing to do. Take the loss before the 
season is over, for after the season is past 
and you try to dispose of that same mer- 
chandise you will, nine times out of ten, 

















GROUP No. 510—GLASSWARE FOR THE DISCRIMINATING HOSTESS 


Novelty jewelry and gift merchandise is 
practically seasonal goods, and the jeweler 
who has just installed a gift department must 
not look upon it in the same light as he does 
his jewelry and silverware. The novelty 
jewelry and gifts must be saleable within 
that season, and the money reinvested in 
newer stock. 

Of course, it takes some time for the 
jeweler to learn to buy gift stock. It is a 
different phase of buying from the stately, 


have to take a greater loss than a couple of 
cents. 

A few cents loss is better than having the 
merchandise on your hands and money tied 
up in dead stock. The income of even a few 
cents less than you paid for the merchandise 
allows you to reinvest the money in newer 
stock and place it on the counters, in many 
instances before or at the same time your 
competitor does. The quick sale of some 


new and popular novelty will more than re- 
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4 For BIGGER SALES — BIGGER PROFITS 


Feature Our Popular Priced Line 





No. 97-Z. Smoker’s Set, with Round Individual 
Cigarette Cup, Match Cup and Ash Holder, gold 
lined. Tray 7 inches by 7 inches. 


Our entire line of Old Sheffield Plate and 
Dutch Masterpieces is made by a new 
electrolytic process and consists of ex- 
quisite and exact copies of old Sheffield 
plate that defy detection. Our new cata- 
log, beautifully illustrated, may be had on 
request. Write for your copy. 


Art-Craft Products Co. 


1035 Park Ave. 


SYCAMORE, ILL. 





































T the new Hall House will be found 
an unusually interesting collection of 
Foreign Wares and Domestic Products 

especially chosen for their adaptability to the 
clientele of Jewelers. 


FOREIGN 
WARES 
30RGHESE 
PRODUCTIONS 
H.AEGER 
POTTERY 
HALt SHop 
Propucts 





Hatt Brass 


CHARLES HALL. Inc. 


3 East 40" Street, NewYorkCity 
Works - Springfield, Mass 


























THE GIFT SHOPS 


of America represent the most responsive, 
most productive channels in which to direct 
your sales effort. A market of unlimited buy- 
ing power for all high grade merchandise 
including jewelry. 


Thousands of jewelers, realizing the profits 
earned by this class of merchandise, are en- 
larging their gift departments and stocking 
them with the products advertised in THE 
GIFT AND ART SHOP magazine. 


You can increase your business by investigat- 
ing the gift field, the profitable field. This 
magazine shows you —— 
how it is done. — 











Write for sample 
copy. 








The Gift and | Bee 
Art Shop | ie 


Andrew Geyer, Inc., im 


Publishers | The Atherstone Monthly of the Gohi Shops 
; | Gresond Cart, and Ast Calendes Tontar 
175 Fifth Avenue 














Geyer, Publications 
New York City 


175 FIFTH AVENUE, NEW YORE. * 























BUYERS’ DIRECTORY 


Price One Dollar 


THE JEWELERS’ CIRCULAR PUBLISHING CO., 








11 John Street, New York 
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‘mburse you for the loss taken on the poor- 
elling article which you marked below cost 
price. 

The counter or showcase in which this 
merchandise appears can be labeled as the 
sales counter, and so advertised, or it can 
ear no title at all. The sales people when 
making sales at the other counters can ask 
casually, “Have you been to the back coun- 
ter? We have marked down some of our 
novelties to make room for the new goods 
coming in next week (or shortly), and you 
may find something there which will interest 





you.” 
This is a very dignified method of han- 
dling the disposal of out-of-date gift depart- 


THE JEWELERS’ 


popular selling pieces of gift merchandise, 
and it gives to the salesman, and woman, 
ideas on how to handle customers, how to 
anticipate their needs, how to push mer- 
chandise, and when to push it. Looking at 
the text of a trade paper from this angle, it 
will be realized that its value cannot and 
should not be underestimated. 

Summer, with its slower-moving sales, is 
the good time to start in reading your trade 
paper, and letting your sales people read it 
during spare moments when customers are 
not demanding their attention. 

Those who have not followed the text of 
their trade papers closely ought to give it 
a careful perusal this Summer, and those 























ment merchandise, and also allows of the dis- 
posal of the novelty jewelry which has not 
heen selling rapidly, for this stock can also 
he shown in the case with the gift depart- 
ment merchandise. 

Try it, it works—and what jewelers today 
are looking for are tried-out merchandising 
plans which will assist them in increasing 
their own business. This is one. 





Your Trade Paper This Summer 





A LOT of people subscribe to trade papers 

but never read them. They only look 
through the advertisements when they are in 
ned of a certain class of merchandise. This 
isn't fair to yourself, or your sales people, or 
your trade paper. The reading matter of the 
gift department of THE JEWELERS’ CIRCULAR 
contains articles on good merchandising 
stunts, tried sales ideas and the answers to 
some puzzling questions. 

You should know these things and so 
should your sales people. When the trade 
paper has gone to the expense of obtaining 
authentic information for its readers, it is 
oly fair for those readers and subscribers 
to read and profit by the contents of the 
paper, 

The endeavor of this department is to pre- 
‘ent the most up-to-date business ideas on 
handling gift department merchandise so 
that the jeweler who is installing or has in- 
stalled a gift department will be able to push 
ton to the highest pinnacle of success pos- 
sible, 

Just putting new merchandise on the 
shelves of the gift department will not sell 
that merchandise, but copying, or changing 
just a little, one of the sales ideas given in 
an article in this paper will sell your mer- 
chandise. For this reason we are giving this 
‘wofold service to our readers. 

The articles are not for the jeweler alone. 
They contain ideas which are of great help 
'0 those on the sales end of the business. 
The department gives to the jeweler such 
normation as he needs to understand this 
new allied line he has added to his store. it 
“ives his buyer ideas on what is new and the 









Group No. 511—ArT LEATHERWARE IN ATTRACTIVE DESIGNS 
(See text on page 105) 


who have been accustomed to glance through 
quickly ought to read a little more carefully 
to determine what of the excellent assort- 
ment of articles we have on hand for pub- 
lication will be most helpful to them in the 
future. 





Summer Entertainments 





is a problem for jewelers in both small 

and large cities, that during the hot 
months the residents go to another location, 
either seashore or mountains, anywhere as 
long as they get a change and a vacation 
from their own home and city. This cuts 
down the percentage of customers during the 
hot months, but there are many people who 
do stay, and it is to those that the jeweler 
must cater. He must dress his window to 
attract their attention, and his gift depart- 
ment must be so well arranged as to fairly 
plead with customers to buy. 

Glassware, made in beautiful and delicate 
designs, of every color, are necessary for 
those who stay at home and entertain ever 
so little. Candy dishes, sandwich and cheese 
and cracker dishes, fruit bowls, plates, ice 
tea glasses, or ice tea sets, trays of all kinds 
and materials, and sherbet sets are a neces- 
sity in the home of the woman who is going 
to entertain at all during the Summer. 
Windows can be dressed with this class of 
merchandise. 

Inside the store, in the front can be set a 
table on which some of this merchandise is 
arranged so that it appears ready for use. 
A small sign can appear in the window, or 
on this table display asking the customers 
“Have you a dainty service for Summer 
entertaining?” or words to that effect. 

Children will have birthday parties during 
the Summer just as they did during the 
Spring, Fall and Winter. Customers will 
be on the lookout for something dainty and 
a little out of the ordinary for a gift. Adults 
will have birthdays, anniversaries, too, and 
all of these will have to be remembered by 
someone with a gift. There will be bridge 
parties on the porch, for which from one to 
four table prizes will be wanted. Have you 
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taken this into consideration? Have you ’a 
small display of merchandise entitled “Indi- 
vidual Bridge Table Prizes” which your 
sales people bring to the attention of cus- 
tomers. Does your window ever feature this 
little group of gift department merchandise ? 
lf not, why not? Bridge prizes are a great 
drawing card to bring customers into your 
store, at any season. Make that drawing 
card work to the nth degree. Get every- 
thing out of every piece of merchandise that 
you can. 

Summer may be a time when many are 
away, but it is a time when many entertain 
and, if the jeweler will intensify his window 
displays and his interior displays to draw the 
attention of the customers who are staying 
home during the hot weather the result will 
be that he will keep up a very presentable 
sales sheet for the hot months when business 
is supposed:to be so dull. 

So, Mr. Jeweler, look over all of your 
merchandise in the Gift Department aid 
bring to the front those articles which will 
appeal most during these hot months. Do 
not store the rest of your merchandise away, 
but put it in the background so that it will 
be seen but appear secondary to those 
articles which are associated with Summer. 





Wedding Anniversaries 





How many jewelers have stopped to con- 
sider the large field open to them for the 
concentrated sale of wedding anniversary 
presents? Below are listed the anniversaries 
in which the jeweler is interested and from 
which he should be able to draw some cus- 
tomers, 
Second— Paper 
department. 
Third—Leather—Here comes all those 
beautiful leather novelties of all descriptions 
which add the distinctive touch to homes. 
Fourteenth—Ivory—Toilet sets, and many 
other novelties in a large range of prices 
comes under this heading, 
Fifteenth—Crystal—Look at the large field 
here. 
Twentieth—China—Another very large 
field which needs no word of explanation. 
Twenty-fifth—Silver—Here comes the 
regular stock of the jewelry store, to which 
can be added any gift department merchan- 
dise which has silver in its make-up. 
Thirtieth—Pearl—The jewelry department 
here practically holds the ground with no 
assistance from the gift department. 
Fortieth—Ruby—Again the jewelry de- 





Here is your stationery 





partment, 
Fiftieth—Golden—The regular jewelry 
stock and gift department merchandise 


trimmed with gold or gold leaf, 

A small sign appearing in the window 
from time to time, listing the anniversaries, 
will draw the attention of customers to this 
point which they may have forgotten. When 
this sign is not in the window it can be on 
display in some part of the store where it 
will be seen. The sign should be small, but 
distinct, 

Try out this anniversary suggestion table 
if you are skeptical, and you will see that 
it is a good business getting idea—V, R. B. 








Watch the Gift Corner for timely sug- 
gestions which will help your sales. 













































Fall Delivery 
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NEW CHIME CLOCKS 
ANSONIA 


Home Chimes 


















The chimes are struck on two perfectly tuned 
chime rods. Genuine Mahogany cases con- 
taining 8 day pendulum movements. Silver 
Dial. 


chime rods. 
Second Quarter: Four strokes. 
Third Quarter: Six strokes. 
Hour: Recorded on single chime 
rod. 
Standard iammone: , ae Those who do not want to pay the price of a West- 
Height 9 inches, Width 21 inches, Depth 57 inches. minster Chime, will find the Home Chime just as useful 


ably priced and well within the means of thousands of 
consumers desirous of owning a chime clock, but finding 
other chimes too expensive. Vice-President. 


Home Chimes No. 20, No. 10 and No. 30 are very reason- ( Focus = Ul hl, 


HOME CHIMES mark the advent of a chime 
destined to become as popular as Westminster, 
Whittington and other older and famous mel- 


odies. 











Home Chimes tell the time 
every fifteen minutes. 


First Quarter: Two strokes on 





LIST PRICES: and entertaining. Exactly what the public has been 
HOME CHIME NO. 20............ $48.60 looking for! These clocks will sell themselves if you 
HOME CHIME NO. 10............ 51.30 keep one running in your store. 

HOME CHIME NO. 30............ 54.00 


ANSONIA CLOCK COMPANY 


Makers of Fine clocks for half a century 


Chicago Lond 
5 North Wabash Avenue 99 John Street, New York 23 Fore Street, Bo, 


Pacific Coast Representative, S. J. Hammond & Co., 150 Post Street, San Francisco. 


ANSONIA means CLOCKS 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with TuE 
JEwELerRS’ CIRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 



































nection with their business. 











Where Bound, Mr. Retailer? 


Written Expressly for The Jewelers’ Circular by Charles A. Hammarstrom, A. B., M. B. A. Organization Counsel, Black, Starr & Frost; Lecturer on Retail Store 
Management, School of Commerce, New York University 











dising and retail advertising suggestions. 





Editor’s Note—This series of articles will be found of exceptional help and value to every retail jeweler. 
read these instalments each week and file them away for future reference. 
“Organizing for Work,” “Costs as a Basis for Setting Standards,” “Profitable Sales Policies,” and “Budgeting the Buyer.” 
merchandise demands much expert knowledge, constant study and supervision. 


The subjects to be covered include, ‘““The Meaning of Management,” 


Read Tue JEwevers’ Crircutar every week for helpful merchan- 


Readers will find it advisable: to 


The retailing of 
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Part 3—Continued 

THE publicity manager must. stand to its 

organization in the relation of a special 
pleader. He must have a keen sense for 
incidents of news value, and know how these 
should be presented to the press to get them 
published. Where news incidents seem to be 
lacking, he must have the creative faculty 
which makes news. This phase of the pub- 
licizy manager’s work is becoming increas- 
ingly important. Forty out of seventy major 
trade associations have recognized the im- 
portance of using this form of contact with 
the public by including in their budget an 
appropriation for a public relations counsel. 
Among these forty trade associations the Na- 
tional Retail Jewelers’ Association is one. At 
least one large jeweler has recognized the 
wisdom of supplementing its advertising by 
employing a publicity man, 

The store superintendent is responsible 
for the operation incident to getting the 
merchandise into the hands of the customer 
Irom the time the goods reach the sales floor 
until they are in the hands of the customers. 
This means that he is responsible first of all 
lor the maintenance of the building in proper 
condition; second, for the maintenance and 
direction of the sales force; and third, for 
the delivery of the goods to the customer. 
Purchasing of supplies for use in the store, 
such as packing materials, stationery, and 
Various kinds of equipment is handled by 
the purchasing bureau, the head of which is 
sponsible to the store superintendent. 

Exhibit III represents the organization of 
@ retail jewelry store having approximately 
4 million dollars in sales a year, and employ- 
ing Seventy-five or more persons. Each of 
Mocks of the chart represent not a per- 

ut a division of the work of the store. 
Exhibit IV shows an organization suitable 
, 4 smaller store. In the smaller store 
vere are as many functions, but none have 
a so large as to demand detailed 
Pervision, For instance, under the Financial 





Pyramid “Accounts” would represent both 
accounts payable and accounts receivable. 
The outstanding difference between the two 
plans of organization is the marketing 
pyramid, 

In the smaller store the chief point of 
contact is its salesmen. Hence an adequate 
check on the effectiveness of the selling 


the store manager rather than under the 

publicity manager, " 
Conference between the four heads of the 
pyramids give adequate representatior{ to the 
major viewpoints in store operation, and 
also make possible the fullest servicgjof one 

function to the other, ma 
In the small store the line and staff func- 
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EXHIBIT 3 


effort and of the marketing plan demands 
that the sales force be taken out of the 
Operating Pyramid—Service—and put under 
the Manager of the Marketing Pyramid. 
The head of this pyramid, in addition to 
being responsible for the sales force, would 
alsc have supervision of what advertising 
the store might do. 

In the larger store marketing problems 
become largely a question of how to reach 
the public with the message of the store, so 
as to bring the people in the store. The 
effectiveness of this work is better checked 
up by considering the sales force as part 
of the service function, and placing it under 


tions are properly exercised by the same 
person—the owner. He has time both for 
the operative work—the line work, and for 
the evaluating and creating of new methods 
and policies—the staff work. As the number 
of duties increase, however, and the store 
grows in size, he finds himself constantly 
in need of expert advice on sales policies, 
problems of administration, marketing plans, 
personnel problems, and a host of other ques- 
tions that constantly arise. This need has 
created a new profession called industrial 
engineering, management engineering, 
efficiency engineering, 

Sometimes the store employs an expert 
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HERE'S an interesting story behind 
every merchant's inventory— 
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Profits have either gone into the bank, or 
they are “tied up” in stock that may never 
show a net profit. 
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No one appreciates the value of a “clean 
stock” more than a dealer specializing in 


Elgin Watches. 


Elgin preference is established wherever 
people buy watches. The buyers in your 
community are no exception. You bring this 
preference right into your store every time 
you feature Elgin Watches. 
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It is the most profitable merchandising you 
can do. 
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Repair parts for every Elgin Watch 


ever made are always obtainable from stock. 
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in this form of work permanently. Any 
gore employing seventy-five or more people 
has enough problems, in the way of improve- 
ment work, to keep such a man busy at all 
times. This officer is an advisory official 
yntrammeled by administrative routine, and 
hence so situated as to be able to give the 
maximum intellectual activity to the prob- 
lens submitted to him.* He is not an 
operative official. He investigates and 
recommends—he never executes, 

The qualifications of this expert, whether 
he is an outsider or part of the organiza- 
tion, should be—a broad general business 
training, backed by special training at a 
recognized school of business; he must be 
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3. A statement of the period of time 
necessary in the execution of the work. 
This statement should include the date 
on which the work is to be started, 
and the date on which the work is to 
be finished. This provision is very 
necessary, in order to translate into 
reality the promise of the expert on 
which his services were engaged, and 


also to make sure that the cost of 
achievements will not -outrun their 
value. 

4. The clients should insist upon 


having the work of the expert executed 
in the client’s office or plant. Any time 
which the expert may find necessary 
to spend in the execution of this work 
outside the client’s office or plant should 
be viewed as part of the expert’s over- 
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EXHIBIT 4 


tactful, and be willing to subordinate him- 
self in the interest of getting things done. 
He must be willing to forego the credit 
when things go well, and to assume the re- 
sponsibility when things go wrong. 

If an outsider is called in, he should be 
tested by the following considerations: his 
training, his office organization and equip- 
ment, his clients and his personal character. 

These four factors will reveal the expert’s 
competence, even though they do not insure 
success in the work undertaken. As _ in- 
surance for the success of the work done, 
the following specifications should be in- 
corporated in the contract: 


1. A statement of what is specifically 
to be done. For instance, whether it 
18 to write a sales manual, install an 
order system, or draw up a_ salary 
standardization plan, 

2. A statement from the expert of 
the plan of procedure he proposes to 
follow in executing this work. In the 
case of salary standardization, the plan 
of procedure would be making of the 
job analysis, the drawing up of the job 
specification, the determining of the job 
classification and the actuarial work. 
These steps result in the salary 


Standardization plan. 
ai 


ag, line, Chas DeLano—Modern Organization, page 


head and not paid for at the rate 
specified in the contract. 

5. There should be definite weekly 
progress reports to a specific officer of 
the plant organization from the 
expert. 

6. The contract should also provide 
for cancellation, in the event that the 
work proves unsatisfactory. This can- 
cellation clause should, of course, only 
be invoked against the expert after he 
has been given reasonable notice of 
the unsatisfactory progress of the work, 
and after he has also had reasonable 
opportunity to make it satisfaetory. 


The advantages of the functional form of 
organization are numerous. From the em- 
ployer’s viewpoint it gives him contro] of 
every function; it reveals the exact status 
of any piece of work; it promotes within 
limits the use of individual initiative in the 
handling of current problems, and to that 
extent permits the higher executives to 
devote themselves to the exceptional inci- 
dents of the business. From the employees’ 
point of view the line of promotion is 
definitely indicated, and it affords oppor- 
tunity for exceptional work being noticed 
and recognized. Other advantages are a 


decreased operating cost, a better morale 
among rank and file, and consequently a 
better reputation with the customers. 
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Interesting Your Sales People 





How many of your salespeople come to 

you with ideas, with information about> 
what is in your competitor’s window or 
what they have seen in the novelty and gift 
departments of department stores, or what 
the gift shop is doing that day or week? 
Very few. Why? Have you discouraged 
Or encouraged this in your people? You 
should encourage it. They .are the ones 
who come in close contact with the cus- 
tomer’s wants and mind, and therefore know 
more about the merchandise on the shelves 
than you do, unless you are on the floor 
selling with them, making as many sales a 
day and coming in contact with as many 
customers as they do. 

Jewelers who are not actually handling 
as many sales on their floor as their sales- 
people are, should endeavor to enter the 
mind of each of the salespeople in his 
employ at least once a week. Early in the 
morning before the first customer comes 
one or two salespeople can be given at least 
five or ten minutes individually or collec- 
tively. Let them come with the most inane 
suggestions—for every suggestion whether 
practical or not, contains a germ of truth in 
merchandising. 

One salesperson may say “The Blank 
novelty shop is selling those glass perfume 
bottles with powder boxes at the bottom for 
two cents lower than we are.” ‘ 

What does that mean to the jeweler? It 
means that he has to lower his price just 
as long as that novelty shop remains at that 
price, or his customers will say that he is 
trying to make more money than he should 
and will buy at Blanks. That salesperson 
is then instructed to mark down the articles 
in question, to put a few in the window, and 
to watch the price of those articles at 
Blanks so that the price in the jewelry store | 
may keep pace with Blank’s price. 

Another salesperson may tell of new: 
merchandise which is selling rapidly at the 
novelty department of the department store, | 
or in his competitor’s store. It may be | 
possible for him to obtain a rush shipment | 
and carry away the trade by marking that ' 
article just one cent lower, and yet getting | 
a very fair profit, or he may be able to! 
supply the great demand when his com- ' 
petitor has run out of stock. 


“Tl think I would like such and such 
articles in the window this week,” another 
of your salespeople says. You ask why and ; 
learn that those articles are very good 
sellers as card party prizes and that several , 
large card parties will be held soon, and 
also that several benefit bridges are to be- 
held which will need prizes and there is no | 
reason why those prizes should not be 
bought in that store. 

Another salesperson reads the personals | 
in the town paper, and she knows when 
Miss So-and-So is to have a birthday party, : 
she remembers it from last year through the 
aid of a card file, and the weeks when there | 
are the most popular and large birthday , 
parties she fills the window with birthday | 
gift suggestions, aided by the suggestions of ; 
all the salespeople in the store. 

Another salesperson obtains the names of , 
the most popular hostesses in the town, and} 
those who have charge of the school 
banquets and the club entertainments. She’ 
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sees that they receive either a little note or 
, dainty card announcement advising that 
that jewelry store has very new and attrac- 
te novelties, place cards, bridge prizes, 
fgvors and what-nots to enhance the table 
beauty of every entertainment and to add to 
its charm. What is the result? 

But how can you interest your salespeople 
into doing these things? 

There are several ways. Have a contest 
_the one bringing in the best merchandising 
plan during the year wins a prize at Christ- 
mas—the selection of any article in the 
store up io twenty-five dollars in value (the 
numerous ideas are more than worth the 
purchase price of that article to the jeweler). 

Another idea is to offer a bonus to all 
employes who bring in ideas and data on 
competitors which result in increased sales 
on their books. This bonus can be given 
annually or semi-annually. No matter how 
small the bonus, it will create an interest 
in the work which has not been evinced 
heretofore. And another thing, when a 
salesperson feels that her employer is really 
interested in her ideas, and in what she can 
learn about the gift and novelty situation in 
that town she will do her very best to give 
him all her knowledge and make the store 
the best in the town. 

If an employer will show interest in his 
salespeople, will occasionally permit them to 
do something—such as select the merchan- 
dise to be placed in the window that week, 
or to dress the window under his direction, 
or to suggest some plan which can be tried 
out—he will find that that sales person will 
come back with more ideas. Why? Be- 
cause she or he can brag to friends that this 
is his or her own idea and that the boss 
liked it and used it. Does it mean demands 
from salespeople of raises? 

Of course! But -that- means very little 
when you count the greater volume of busi- 
ness you will do when you have each of 
your salespeople working hard and as inter- 
ested in the business as ‘you are. They will 
feel that it pays in gratification and salary 
to work for your store, and you will feel 
that you have the most loyal and interested 
salespeople the country could ever produce, 
and you will brag about them to those who 
know the jewelry business. 

Check up your salaries, and your income 
during 1924, and then start on a campaign 
of this sort. At the end of January, 1925, 
add up your salaries and your income, and 
‘ee if it didn’t pay, even though you had to 
double the salary of every salesperson in 
your store, 

Co-operation and interest on the part of 
your salespersons is something invaluable 
and if you honestly get it from them no 
roid you can pay them will cancel your 
edt to them.—V. R. B. 








i “ well-dressed woman, who told clerks in 
he different stores at W ichita, Kans., that 
ny we the wife of a prominent local jewel- 
: Passed a number of fraudulent checks in 

— city. During her visit to several 
ao Stores she obtained wearing apparel 
ther merchandise, but it is believed that 


she : . ° 
he left the city immediately after her op- 
erations, , 
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Ten Reasons Why the Merchant 


Succeeded 
1. _He kept up with the times. 
2. He did not try to do everything him- 
self. 
3. He took time for exercise and re- 
laxation. 


4. He maintained efficiency by develop- 
ing able help. 

5. He did not permit system to run into 
red tape. 

6. He did not 
economy. 

7. He did the little things worth while. 

8. He developed his capacity for large 


4 


practice cheese-paring 


113 


gin or profit when the selling price is stated, 
8. “Because allowances and discount are 
always made on sales. 
9: Because mark-down is always figured 
on selling price—Novelty News. 





The New Store of Hardy, & Co., 
, Seattle, Wash. 


HE new store of H. C. Hardy & Co, 

Seattle, Wash., has 100 feet of window 
display space on the two sides. The windows 
are built in stage effect with a stage. drop 
of silk in different shades. A drop of 
black silk with draped curtains on each side 
is used in one window, gray, rose, turquoise 
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STORE OF HARDY & CO., SEATTLE, WASH., WHICH HAS 100 FEET CF WINDOW DISPLAY SPACE 


things by avoiding the pitfalls of de- 
tails. 
9. He took frequent inventory of himself 
and his stock, and, last but not least— 
10. He was a regular and consistent news- 


paper advertiser.—Philadelphia Bul- 
letin, 
Why Margin Is Figured on 


Selling Price 





INE reasons why margin is figured on 
selling price are given below: 

1. Because neither margin nor profit is 
made until after the sale is made. 

2. Because other business figures are 
based on their relation to sales, and all busi- 
ness figures should be uniformly determined. 

3. Because selling expenses are always 
figured in relation td sales 

4. Because taxes are based on sales. 

5. Because sales totals are usually avail- 
able at a glance. 

6. Because profit is earned to reward all 
your capital and not only that part invested 
in merchandise. 

7. Because it indicates correctly the mar- 


blue and terra cotta are other colors used in 
the various windows. The exterior frames 
are of Honduras mahogany with a bulkhead 
of Belgian marble. 

An immense four-sided clock with cluster 
lights both above and below is stationed on 
the corner just outside of the cement walk 
and in place of the regulation lamp-post. 

The inside of the store is finished in 
Honduras mahogany with gray smooth- 
finished walls. The wall cases are of the 
same wood backed with black velvet. The 
horseshoe display counter in the center of 
the shop, runs almost the entire length and 
is of the same wood and heavy plate glass. 

Just inside of the Pine St. entrance are 
two private show rooms, one on each side 
of the entrance. One is for showing dia- 
monds to customers and the other is for 
receiving buyers. To the right, inside of the 
rifth Ave. entrance is the watch repairing 
department. On the mezzanine floor in the 
rear of the store is the watchmaker’s de- 
partment and Mr. Hardy’s private office. 
The shipping department is also located on 
the mezzanine floor. The store has a full- 
sized storage basement. The main floor is 
lighted by frosted globes suspended in a huge 
circle about six feet below a high ceiling. 
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Straightening Out the Sales Curve 





Written Expressly for The Jewelers’ Circular 

















BIG advantage the department stores 

have over other lines of retailing, lies 
in the fact that these stores are able to have 
sales practically every month in the year 
which tends to keep the sales curve fairly 
straight. It is not a case of one or two 
yery large months, with the sales the re- 
maining months so small as to scarcely pay 
expenses. 

The jeweler is placed at a great disad- 
vantage, because his sales are concentrated 
into just a few months of the year. Take 
the sales for June and December out of the 
year and there is not very much left. 
"Some other lines of business that have 
heen faced with pretty much the same prob- 
lems have been able to solve them to a cer- 
tain extent, and it is interesting to see how 
this has been done, for it may happen that 
some of the ideas used may be applied to 
the jewelry business. A case in point is 
that of the gas industry. 

It was not so many years ago that the 
average gas company sold a very large per- 
centage of all the appliances it sold during 
the year in the months of June and July. 
Just as soon as the weather began to get 
warm these companies would start a selling 
campaign. This campaign would be well 
under way by June. The biggest sales of 
the year would probably be in July. Sales 
would begin to fall off in August ,and by 
September salesmen would be laid off and 
most of the selling effort discontinued till 
the next Summer. 

From a great many points of view this 
method proved very unsatisfactory. Yet it 
had become an established custom. It didn’t 
look as though it could be changed. It is 
still followed to a certain extent, but there 
is a pretty general tendency away from it. 
Today the number of gas companies that are 
adopting a more sensible system is steadily 
increasing, 

The method one company is now pursuing 
isas follows: This company has found that 
it can handle a given amount of business 
with the greatest economy. If fewer sales 
are made, it is not possible to keep the em- 
ployes in the appliance department employed 
at profitable work. If more are sold, it is 
hot possible to give the installations the at- 
tention they should have. Accordingly an 
effort is made to secure daily the volume 
of business desired. 

Instead of increasing and decreasing the 
‘ales force, that is held at the same number 
the year round. The amount of advertising 
matter used, however, is increased and de- 
treased as necessity demands. 

From experience it has been found that if 
acertain number of mail pieces are sent out. 
acertain number of sales will result. From 
¢xperience it has been found that something 
can be sold every month in the year. Ac- 
cordingly during each month of the year 
there is featured an offer that is sure to ap- 
Peal to the people. The volume of advertis- 
"§ matter released daily, both in the news- 


papers and for mailing, is fixed at the point 
where the desired number of sales is most 
certain to result. Consequently the sales 
curve has been straightened to a very sur- 
prising degree. 

If a jeweler followed this plan, he would 
go about it in some such manner as this: 
Birthstones sell every month in the year, at 
least they ought to sell, for they surely are 
appropriate for birthday presents. There- 
fore, he would get just as large a list of 
birthdays as he possibly could. For the pur- 
pose of increasing his business at the time 
he was making up the birthday list, he would 
probably hold a contest, giving out coupons 
in his store, attaching them to mail matter 
he mails and using them in the newspaper 
advertising. He would give some sort of 
prize to everyone who brought a filled-in 
coupon into the store, and he would give a 
worth while prize to the person bringing in 
the largest list of people, with their ad- 
dresses and birthdays, or base the prize dona- 
tion on the days on which the largest num- 
ber of the birthdays fell, giving each person 
having a birthday on this day a prize. There 
are a number of ways in which the prize 
contest idea may be worked out, not only to 
get the desired list of birthdays but also to 
build up business at the same time. 

The mailing list compiled, this jeweler 
would use it for the purpose of mailing 
birthday advertising matter to each family 
having a member with a birthday that month. 
This advertising matter would always fea- 
ture the birthstones, and also something else 
very appropriate at that time of the year, 
for a birthday present. As a matter of fact, 
he would work the birthday idea to the limit. 

This, however, would not result in build- 
ing up the sales during the dull months to 
the extent he would like to have them. He 
would have to use a great deal more adver- 
tising than this to do that, for there are only 
a limited number of people having a birth- 
day in a given month. If there were the 
same number of birthdays each month, the 
number in any given month would of course 
be only one-twelfth of the population of the 
community. 

This jeweler would then go over his stock 
with the utmost care. He would also an- 
alyze his market. It might happen that dur- 
ing July and August there might be a lot of 
tourists in town. This would suggest that 
perhaps a stock of goods that could be 
bought as souvenirs of the town, but which 
would be of better quality than the type 
sold in the 10-cent stores and the souvenir 
stores, might find a market during these two 
smonths. 

During the dull months after the holidays, 
there might be a market for articles which 
could be used for bridge party prizes. So 
on throughout the year there would come 
suggestions of things that could be featured 
during that year, and perhaps goods already 
in stock would be suitable to feature. 

In any event, he would select something 
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for each month of the year, and then he 
would plan a sales campaign for the purpose 
of selling this particular thing. This sales 
campaign would consist of window displays, 
newspaper advertising and direct-mail mat- 
ter. The sales plan for the entire year would 
be planned as soon after Christmas as pos- 
sible. Each month the amount of advertis- 
ing done would not be determined so much 
by the volume of sales expected; that is, it 
would not be determined so much upon the 
percentage of sales basis, as upon the re- 
sistance to sales basis. That is, during the 
dullest months of the year more advertising 
would be done than during the best months. 

Last Spring a furniture dealer worked on 
this basis. He was having a February sale. 
Business was not good. It looked as though 
sales were not going to be a success. Ac- 
cordingly he used several times as much ad- 
vertising mattér as he usually used for such 
a sale. As a result that sale was a real suc- 
cess and showed a profit considerably greater 
than it would have shown had less adver- 
tising matter been used. 

As a matter of fact, one reason why sales 
in all lines of business are so seasonable is 
due to the fact that when sales are easiest 
to make, the greatest possible sales pressure 
is put forth, and when they are hardest to 
make, the least possible sales pressure is put 
forth. It is quite likely that the day will 
come when business men will realize that if 
the process is just reversed, the cost of sell- 
ing will be reduced, if this cost is figured 
on a yearly basis, 

The jeweler can spend a lot more money 
to get business during a dull month than be 
can during a busy month and at the same time 
make this money show a real profit. There- 
fore, the jeweler we are considering will 
spend more money, say, in February, than 
he does in ‘December. He may actually 
spend less in December than he is spending 
now. He will undoubtedly spend consider- 
ably more money during the year, but he 
will divide it differently. 

This division wil' be made somewhat after 
the following manner: He will draw a 
series of 12 lines, each line representing a 
month, and the length of that line from the 
common base line representing the sales for 
that month. Then from the end of the long- 
est line he will draw an extension in a dif- 
ferent color, which represents the money 
spent for advertising that month. Now he 
will extend all the other lines until they 
come out even with the end of this line, and 
these extensions will represent the amount 
of money to spend in advertising each month. 
He will follow this schedule as closely as 
conditions will permit, pushing the portions 
of his stock most appropriate to push that 
month each month of the year. When he 
does this, it certainly seems reasonable to 
believe that this jeweler not only is going 
to straighten out his sales curve, but that 
he is going to increase his rate of turnover 
to a surprising degree.—R. F. 








Too Steady.—‘That be a smartish la’ad, 
George, th’ sent me to help with that lot of 
taters.” 

“What’s matter wi’ ’im, Tom; nice, steady 
la’ad, weren’t he?” 

“Steady, la’ad? oh, 
enough! ’e were so 
motionless.”—Passing 


aye, he were steady 
steady he were nigh 


Show (Londony: 
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Two ways to increase your profits 


Most of your sales problems, as you have 
no doubt discovered, simmer down to two: 
1. How to get more people into your 

store. 
2. How to make more of these visi- 
tors your customers. 
The first problem is one of choosing the 
most effective ways to tell people where 
you are and what you have to sell. 


To illustrate—many of the people in your 
community have read magazine advertise- 
ments about certain reliable makes of 
watches. When they are ready to buy, the 
first question that enters their minds is: 
“Where can I see these watches?” 

If you have been running tie-up advertise- 
ments of these watches over your own 
name, the chances are that the prospective 
customer has already read these in the local 
papers. And so the question is answered: 
“Of course! Hancock carries these watches. 
I’ll look at them there.” 

There are other ways to do the same job 


THE WADSWORTH 


-—street car cards, movie slides, window 
displays—all these help to get more people 
in your store. 

The second problem—how to make more 
of these visitors your customers—depends 
chiefly upon carrying popular, up-to-date 
merchandise of reliable, well known manu- 
facturers, and upon personal salesmanship. 
The prospect is interested e:10ugh to stand 
before your showcase. To make him your 
customer, it’s then up to you to sell him 
what he wants to buy. 

There are any number of ways to handle 
these two problems and a jeweler’s success 
is measured by the originality and clear 
thinking he applies in working each problem 
out to meet the conditions of his own store. 
We have talked over these matters with 
many jewelers in different parts of the coun- 
try, but we would like to hear from you. 
Won’t you write us your own experiences 
or difficulties in getting more people into 
your store and making more of them your 
customers? 


WATCH CASE CO. 


“Makers of Watch Cases Exclusively” 
DAYTON, KENTUCKY 
OFFICES—New York, 17 Maiden Lane—Chicago, 31 N. State Street—San Francisco, 150 Post Street 


NOTE: Illustrate your advertisements with wathes. Electrotypes of watches shown above will be sent free to any jeweler. 
Order by number. Write also for our big catalog sheet of watch cuts, advertisements, movie slides, etc., free on request. 
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‘The Kingsley 
Watch Collection 


Written Expressly for The Jewelers’ Circular 


























VERY remarkable private collection of 
‘3 watches is on exhibition in the Boylston 
St. store of J. J. Kingsley, Boston, Mass. 
lt contains timepieces gathered from all 
points of the compass by the late Elliot C. 
Lee 

His great interest and hobby for watches 
ff complicated construction resulted in his 
owning at the time of his death, a few years 





ago, a wonderful private collection of 

watches, made to his special order by the , 2 
world’s foremost master watchmakers. The \ IK 
collection has never been generally ex- ; rofl 
hibited ate 


A watch which can record not only the 
time but also accurately the far more com- 
plex incidents of natural time, such as the 





















phases of the moon, the high and low tides, 
the variations of the sun’s declination north 
and south of the meridian in the different 
‘easons of the year, the varying part of the 
heavetis visible from the western hemisphere, 
the signs of the Zodiac, as well as the days 
of the weck, month and year, even account- 


Fic. 1 


Fig. 1. 
hours strike Westminster Chimes on 
minute and hour register, alarm and 
and quarters with silencing levers. 
in four years, thus taking care of Leap Year. 


four gongs. 
barometer. 

















Fic. 4 


Fig. 3.—Reverse side of Fig. 2. Dial shows Greenwich meantime, hour and minute of sunrise 
and sunset and moonrise and moonset, phases and age of moon, name of morning and evening 


yy and signs of the zodiac. Fig. 4.—Another Dent watch, with English Tourbillon escapement, 
4 delicate 


ic. 5 


Fic. 3 


and complicated piece of mechanism regulating motion of watch and insuring accuracy. 
1. 5.—Back of watch by Players & Son,of Coventry and London. 
meantime, 


It took seven years to build. 


hows Greenwich equation of time, sunrise and sunset, days of week and month. 


Watch made by Dent of London; has minute repeater with silencing levers. 


Minute repeater, perpetual calendar. 


Fic. 2 


Quarter 
face shows double chronograph hands with 

Another Dent timepiece. Strikes hours 
One wheel revolves once 


Front 
Fig. 2. 


ing for leap year, and with all this has 
mechanism for striking chimes, for repeating 
the strikes in hours, quarters and minutes 
at any time, for telling the time in 262 
cities of the world at midday, is a piece of 
machinery which could only be deciphered 
by the most accomplished expert in watches, 
and its building would take the combined 
skill of many master watchmakers many 
years. 

The watches are large, about three and 
one-half inches in diameter, and some of 
them are almost an inch thick, as they 
would have to be to accommodate the five 
decks or layers of machinery which they 
contain. Yet large as they are, an idea can 
be given of the complex nature of their 
mechanism when it is known that some of 
the parts are far smaller than the corre- 
sponding parts in a lady’s wrist watch. The 
cases are all 18 karat gold and are all stem 
winders and clock watches. 

The first repeating watch was suggested 
by a Constantinople physician in 1642. He 
gave the idea to a watchmaker and as it is 
possible by this kind of watch to tell time 
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There need be no question about getting 
maximum returns from 


SWEEPS 


Send that mid-year lot to 
The American Platinum Works 


You will get returns based on assay, the only 
sure method of giving proper returns for 
materials containing precious metals. 


Your satisfaction is assured—By the use of 
methods proved by the experience of nearly a 
half-century to give the best results. 

By a thoroughly equipped modern plant under 
laboratory control. 


By an available market for the metals refined. 
Write Today for Shipping Tags 


American Platinum Works 


N.J.R.R. Ave. at Oliver St., Newark, N. J. 
New York Office: Charles Engelhard, 30 Church St. 





You Cannot Burn Hoover’s 
Platinum Solders 


which flow easily and smoothly. 


The 1000, 1100, 1200, 1300 and 1400 
all stick like part of the metal 
itself yet come away cleanly when 
heated and have a 


Uniform Color Throughout 


That’s why leading platinum-smiths 
say to all who care to inquire, “I 
have tried all and Hoover’s is the 
best.” 


Let us tell you more. 


HOOVER & STRONG. Inc. 





— E . 
siiver Netallurgists 


* Orrice ann Works, I1I9 West TupPER STREET 
BUFFALO, N.Y. U.S.A. 




















Refiners 
Sweep Smelters 





Gold — Silver — Platinum 





Purchase Ores, Residue, Cyanides and 
Chlorides 


Jewelers’ and Dental Sweep. 


We manufacture White, Green and Yellow 
Gold and Wire, All Karats. 


Pure Silver and Anodes 
Solders, Alloys and Dental Golds. 


Pure Nickel, Zinc and Copper for 
Manufacturing Purposes. 


L. LELONG & BRO., Inc. 


Works 
NEWARK, N. J. 


New York Office 
17 W. 42nd St. 








Refiners 


Gold 


Silver 
Platinum 

















HANDY @ HARMAN 


31 Gold St., New York City Bridgeport, Conn. 








SHIP TO EITHER PLANT 
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in the dark, it was a valuable improvement 
in shat time, doing away with the trouble- 
some procedure of striking a light by flint 
and steel. 

Some are chronograph or split-second 
watches, having an appliance to stop a 


Pd 
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stops, but the rest goes on. Another pres- 
sure marks‘another stopping place, and so 
on. Then, when three periods of time have 
been recorded, at a fourth pressure the 
three sections fly back to zero as one hand. 
This, of course, could be used to check off 
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Fic. 6 


Fic. 7 


Fig. 6.—Front of watch by Players & Son (back of fig. 5) has frame attached to dial showing 
hours and minutes. Under this revolve constellations as they go under Meridian or are visible from 


western hemisphere. Second dial turns once in 


24 hours, 50 minutes, 28 seconds, hand attached 


representing moon to show her oppositions to or conjunction with the sun. Fig. 7.—Reverse side of 


Fig. 1. Has perpetual calendar, shows phases of 


moon, on gold dial records moon’s ages. 
























|WESTMINSTE CHIMES ON FOUR 








at Quarter Hours like a Clock, 






ALL OF THESE PARTS-3000- BELONG TO. THIS: | 
REQUIRED 8 YEARS TO BUILD. THS WATCH COST 48000. ne bs 





BELLS) MINUTE REPEATER 








Tre Wheel makes) 
One Revolution 
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Cannon Pi hire. Kidney Shaped wheat 
~ Ad 


Four Yeors J 
Actuahes Yer 29 Warts. 6300, Alone, [Fi 














Quolified Wotchmaker @ 9100 per Weele 
would require 10 Weelcs to crates, thus Unit: 


| The Escapernent, (Revawing) 














MANY OF THE 3,000 PARTS BELONGING TO WATCH SHOWN IN FIG. 1, MADE BY DENT, OF 
LONDON 


minute or second hand at will, and therefore 


Wweful in football games or races. In this 
Patticular there is one watch which has a 
long, thin second hand which is really made 
up of sections. By pressing the stem of the 
Watch this hand starts on its journey round 
the dial. At a second pressure part of it 







the difference of the finishing time of run- 
ners in a race. 

Another appliance of this sort will give 
a rapid calculation of the miles per hour 
of any moving object at quarter-mile dis- 
tances, and in another watch the chrono- 
graph hand will start, stop and fly back, or 
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by pushing a secondary pusher once, the 
hand may be started onward without flying 
back. This would be used in timing foot- 
ball games. Several of the watches strike 
the Westminster chimes, the same chimes 
which sound the quarters and half hours 
from Big Ben on the Houses of Parliament 
in London and which are struck by several 
of our church clocks here in Boston. Some 
of them show Greenwich mean time, the 
hour and minute of the rising and setting 
of the sun and moon aif the names of the 
morning and evening stars, 

Most of the watches have two dials, one 
on the front and one on the. back, and these 
dials in themselves are marvelous pieces of 
hand-painting and engraving. One watch 
which took seven years to build, has among 
the other dials on its face an oval opening 
which shows the stars apparent in the sky 
at each minute and second of time. The 
detail in this little plan of the heavens is 
so minute that the lettering can only be 
read through a powerful magnifying glass. 
It was made through a glass of one-half 
inch focus, which shows how close the 
workman’s eye had to be to the dial as he 
painted it. 

Mr. Lee as a rule favored the English 
watchmakers, although it is generally under- 
stood in this country that the Swiss watches 
are superior. 

He often used to visit the watchmakers 
in England and would himself give the 
specifications for many of the watches. He 
was for 35 years actively engaged in mak- 
ing the collection and was _ continuously 
weeding out the less remarkable examples 
and improving the standard of his collection. 





A Practical Guide for the Testing of 
Watchmaker Apprentices 





DAPTABILITY Tests for Watchmaker 

Apprentices, is the title of a brochure 
of 30 pages, by Dr. F. Giese, private tutor 
at the Technical High School, Stuttgart, 
Wuertemburg, Germany, recently published 
by the Zentralverband der Deutscher 
Uhrmacher, E. V. (Central Association of 
Germafi Watchmakers) Halle, Saale. In it 
the author deals with the subject from psy- 
chological and physical standpoints, stating, 
in detail, the qualifications as regards eye- 
sight, manual dexterity, mental concentration, 
memory and mathematical ability, mechanical 
knowledge and as general characteristics, 
cleanliness, handwriting, perseverance and 
general scholastic ability. A plan of training 
for apprentices and professional work, to- 
gether with a plan for a psychological test 
for aspirants to apprenticeship at watchmak- 
ing, divided into daily periods or courses 
covering a thorough practical and physical 
examination into the aspirant’s fitness for the 
position, with a systematic method of record- 
ing the results of the observation, are 
included. 

While from the American standpoint, con- 
servation of time and effort, it might be 
regarded as somewhat verbose—a failing 
ascribed to many German works of a tech- 
nological character—there is no disputing 
the thoroughness or logical purpose of the 
work, which could serve as a practical aid 
to the examiners of applicants for recognition 
as approved horologists. 
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G-S Flexo Crystal 
Inserting Machine 
Complete 


The New Improved 
G-S FLEXO CRYSTALS 


Are Overcoming All the Trouble Known in the 
Fitting of Watch Crystals 


and can be adjusted to any height and size, and easily be made to also 
fit odd shapes. 


A small stock of only 4 gross G-S FLEXO CRYSTALS (% dozen per 
size) is required for a complete assortment and will fit instantly any size 
or make watch in both the open and hunting case. 

G-S FLEXO CRYSTALS ere made of a special new transparent 
composition for watch crystals only; very clear, and will not discolor, 
shrink or warp: they fit tight and are dust proof. These crystals do not 
chip, break, or crack, and there is no loss whatever. 


Write for full particulars and references from prominent jewelers. 
Manufactured and Sold by 


GERMANOW-SIMON MACHINE Co. 
547 West Avenue, Rochester, N. Y., U.S.A. 


Are You Experiencing Any Trouble in Fitting Watch Crystals? 


CRYSTALS YOU CANT BREAK 


Registered 


Beware of Substitutes 


For perfect Crystals 

insist on the genuine 

G-S Flexo Crystals 

bearing our trade 
mark. 


Fancy Shape § Non-Breakable 


Write for Particulars. 























Let us supply you with 
soft platinum plates, 


i 


HOMAS J. 


DEE & CO. 


REFINERS 


Sweeps, Polishings, Gold, Silver, 


solders and wires, also Platinum and Plated Scraps. 


5%, 10% and 
ium platinum. 


Purchasing and Sales Dept.: 


"5 | tA NUFACTURERS 


Platinum and White Gold Wedding 
Ring Blanks. Fancy White Gold 


Mountings. Selections Sent on Request. 


5 So. Wabash Ave. CHICAGO 


We manufacture real green 
—green gold—plates, wires, 
and solders in 10Kt., 14Kt., 
18Kt., also white golds and 
red golds. 10) 3) Semen O10) OD 


have .: excellent working 
properties. 


Refining and Manufacturing Plant: 
317-319 E. Ontario St. 
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Gold, Silver 


Platinum 
Refiners and Assayers 


B. HAGSTOZ @ SON 








709 Sansom St., Philadelphia Buffalo 

















Just Out 


Midget Rotary 
Blower 


for individual blowpipe use. 
Quantities of air up to 3.7 cu. 
ft. per minute at 5 Ib. pres- 
sure with variable control. 


Price $11.00. Write for circular. for full information. 
Built for hard use and long service. Catalog “B-16” lists 
our full line free for the asking. Address please? 


Dental Mfg. Co. 


BUFFALO, N. Y., U. S. A. 



























The finest Tower Clocks in the world are made by 
The E. Howard Clock Company of Boston. Also a 
very complete line of substantial and accurate clocks #®==— 
for the bank, office and school. 


THE E. HOWARD CLOCK CO. 


§ 373 Washington St., Boston 309 Broadway, New York 


Write us for full information 


31 North State St., Chicago 
Established 1842 











The Buyers’ Directory 





Price, $1.00 





The Jewelers’ Circular Publishing © 
11 John St., corner Broadway, New York 
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[Patents Granted by the United States 
and the Registered Trade-Marks.] 
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UNITED STATES PATENTS 


Issue of July 22, 1924 


1901,935. ALARM CLOCK. 
luth, Minn. Filed April 3, 1923. 
680. 2 Claims. 

The combination with an alarm clock having a 
sound producing alarm thereupon and an electric 
light and circuit therefor co-operatively connected 
therewith, and a manually: controlled switch com- 
prising a plurality of selective terminals whereby 
the light may be caused to function independently 





Harry Wonc, Du- 
Serial 629,- 








za 


of the alarm, with the alarm, or neither, of -means 
within the electric light circuit for regulating the 
duration thereof comprising two normally parallel 
spaced resilient terminals, the acticn of one of 
which towards the other is governed by the clock 
mechanism, and means for manually adjusting the 
other to determine the spaced relations thereof for 
the purpose described. 

162,35, WATCH AND CLOCK. Srepren G. 
De Vries, Grand Rapids, Mich. Filed Oct. 
14, 1921. Serial 507,667. 2 Claims. 

In a double-faced clock, the combination of oppo- 
sitely facing dials, a main shaft or arbor, driving 
means therefor, a minute hand mounted on on end of 
said arbor to rotate therewith, an hour hand provided 
with a sleeve rotatably mounted at such end, a train 
of driving gears ccnnecting said sleeve to said 
arbor, a driving gear mounted on and_ having 




















frictional engagement with the opposite end of said 
arbor, a minute hand sleeve rotatably mounted on 
said arbor and provided with a gear disposed. ad- 
jacent to said fixed gear thereon, a minute hand 
mounted on said sleeve, driving connections for 
Said fixed gear to said gear on said minute hand 
sleeve, whereby the said sleeve is driven at the same 
speed as said arbor but in an opposite direction, an 
hour hand gear provided with a sleeve mounted upon 
Sid minute hand sleeve, and a reducing train of 
ears connecting said minute hand gear with said 
“ey hand gear, all ccacting for the purpose speci- 
12,487. BELT BUCKLE. Pact M. 
Minneapolis, Minn. Filed March 13, 
Serial 624,780. 2 Claims. 
A buckle comprising a body for attachment to 
— ends of a belt, a flange reaching back 
a = body and a hanger plate depending from 
bol ange, said hanger plate having a_ button 
M¢ therein to receive a button attached to a 
oe said button hole including a half-round 
sa ng communicating medially at its flat side with 
ownwardly reaching slot, lips comprising those 
Posed portions of the hanger plate at the junc- 


SABLE, 
1923. 
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tion of said opening and slot, said lips being flared 
back to facilitate the application of the button to 
said hanger plate and to form anti-slipping lugs 
fcr engagement with the garment near the roct of 


the button, said hanger plate being adapted normally 
to guide the button against said flange and thereby 
limit movement; between the buckle and garment. 


1,502,491. ALARM-CLOCK MECHANISM. Aron 
S. TreGcer, Independence, Kans. Filed Dec. 

20, 1923. Serial 681,724. 8& Claims. 
In alarm clock mechanism, the combination of a 
hand carrying arbor having a lateral pin, a disc 








carried by the arbcr and engaged by the 
pin, a .gear wheel ccnnected with the. clock 
mechanism, 3 spring adapted to hold the gear 
wheel and disc in engagement, and a lever adapted 
to nullify the actien of the spring. 


1,562,493. TIME-INDICATING APPARATUS. 
Henry E. Warren, Ashland, Mass., assignor 
to Warren Clock Co., Ashland, Mass. Filed 
April 15, 1918. Serial 228,633. 4 Claims. 

In an intrument of the character described, a 
standard clock, a synchroncus motor, two hands 
mounted cencentrically, connections between one 


loosely 











hand and the standard clock and between the other 
hand and the synchronous motor, so proporticned 
that both hands revolve normally at the same rate, 
and connecticns between the synchronous motcr and 
the driving mecharism of the standard clock 
whereby ‘the spring of the latter is kept ccnstantly 
wound. 

1,502,494. TIME-INDICATING APPARATUS. 
Henry E. Warren, Ashland, Mass., assignor 
to Warren Clock Co., Ashland, Mass., Filed 
April 2, 1920. + Serial 370,787. 12 Claims. 

In an instrument of the class described, a 
synchronous motor, a gear driven thereby, two 
planet gears of unlike size connected together, 


carried by said first menticned gear and free to 
rotate about their support, a clock movement, a 
gear controlled thereby, one of said planet gears 
meshing with said last mentioned gear, an indicatcr, 
a gear adapted to rotate the same, the other of 
said gears being operatively connected with said 





121 


indicator rotating gear, whereby variations in the 
relative speeds of the motor driven gear and the 





















clcck-controlled gear may be observed by the move- 

ment of said indicator. 

1,502,512, CLASP. Gerorce Mezel,, Clinchco, Va. 
Filed March 13, 1924. Serial 698,940. 1 
Claim. 

In an article of the type described, a body por- 
tion formed of relatively thin material, an S-shaped 
hook stamped therefrom and formed by an upward 





bending of the porticn cut from said body portion, 
and a latch member cut ftom said body portion 
and bent’ outwardly therefrom for the purpose of 
yieldably engaging the outer transverse edge of: the 
hook member, 


DESIGNS 
65,072. SPOON OR’ SIMILAR ARTICLE. Joun 
Leecu, Bridgeport, Conn., assignor to Inter- 


Ae 9 


<a 

ee 
national Silver Co., Bridgeport, Conn. Filed 
Feb. 20, 1923. Serial 5,222. Term of patent 
7 years. 

5,092. LINGERIE CLASP. Frank E. WILson, 
East Cleveland, Ohio, assignor to The Wilson 


©) 


Fastener Cc., Cleveland. Filed Dec. 29, 1923. 
Serial 8,1904%. Term of patent 14 years. 
65,208. SALT SHAKER OR SIMILAR ARTICLE, 

Atwin F. Souter, Hackensack, N. J., assignor 





to E. & J. Bass, Inc. Filed April 16, 1924. 
Serial 9,294. Term of patent 3% years. 
65,182. CANDLESTICK OR SIMILAR ARTICLE. 

Witiram Geis, Meriden, Conn., assignor to 









April 25, 1924. 
7 years. 


Serial 3,734. 
6,216. FINGER 


York. Filed 


6,217. FINGER 


| 
i 


York. ‘Filed 


Yerk. Filed 


Term of patent 


6,215, JEWELRY 





Serial 9,397. 


BecutoLp, Newark, N. J. 


CABINET. 


Filed Sept. 15, 1922. 


International Silver Co., Meriden, Conn. 


Term of patent 


WILLIA 





Term of patent 7 years. 
RING. 


May 15, 


RING. 


May 15, 


Davip BEeEtats, 





1924. 
Term of patent 3% years. 


Serial 


Davin Betats, 


1924. 


Term of patent 3% years. 


65,255. FINGER RING. Harry 





May 


/ 


28, 
years. 


CONDIMENT HOLDER. 
Wallingford, Conn., assignor to Dowd-Rodgers 


1924. 





Serial 


DINHOFER, 


Serial 





Filed 


mS. 


New 


9,598. 


New 


9,599. 


New 


9,724. 


6,306. UNITARY COMRPINATION TRAY AND 


FRANCIS SCHENKER, 


THE 


JEWELERS’ 





Co., Wallingford, Ccnn. Filed March 22, 1924. 


Serial 9,040. Term of patent 3% years. 


65,3088 WRIST-WATCH CASE. Leopotp Stkras- 





ser, New York. Filed April 21, 1924. Serial 
1,350. Term of patent 7 years. 
65,309. WRIST-WATCH CASE. Leopotp Srras- 





sek, New York. Filed April 21, 1924. Serial 
9,351. Term of patent 7 years. 
65,310. WRIST-WATCH CASE. Leoporp Stras- 





ser, New York. Filed April 25, 1924. Serial 
9,395. Term of patent 7 years. 
65,311. WRIST-WATCH CASE. Leopotp Srtras- 





ser, New York. Filed April 25, 1924. Serial 
9,396. Term of patent 7 years. 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 


Trade-Marks Registered July 22, 1924 


Ser. 187,785. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) Tue WeEIDLICH 
Bros. Mrc. Co., Bridgeport, Conn. Filed Oct. 
Si... 1923. 


Particular description of goods.—Gold and Silver 
Plated Tableware, Hollow Ware, and Metal-Plated 
Articles, as Follows: Candlesticks, Jewel Cabinets, 
Photo Frames, Incense Burners, Inkstands, Elec- 
tric Perfumers, Electric Lamps, Heaters and 
Toasters; Clocks and Statuary, All Made of or 
Plated with Precious Metal. 

Claims use since 1906. 

Ser. 193,164. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) GarrFieLp Import- 
InG Co., Chicago. Filed March 3, 1924. 


Luxite 


Particular descriptions of goods.—Imitation Dia- 
monds., 
Claims use since Nov. 1, 1922. 
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Ser. 194,921. (CLASS 27. HOROLOGICAL IN. 
STRUMENTS.) HorrMan Bros Inc., New 
York. Filed April 3, 1924. 


Hofre 


Particular description of goods.—Watches, Watch 
Movements, Watchcases, Clocks and Parts Thereof. 
Claims use since November, 1923. 


Ser. 195,042, (CLASS 14. METALS AnNp 
METAL CASTINGS AND FORGINGS,) yw, 
E. Atz, doing business as H. L. Leibe Co, 
Newark, N. J. Filed April 5, 1924. : 


ALLURIUM 


Particular descripticn of goods.—Metal Alloy 
Adapted for Use in Jewelry and Similar Trades, 
Claims use since July 2, 1922. 
Ser. 195,647. (CLASS 27. HOROLOGICAL IN. 
STRUMENTS.) “Lica” Watcu Manvurac- 
TorY, Lrp., Soleure, Switzerland. Filed April 


16, 1924 


Particular description of goods.—Watches, Watch- 
cases, Watch Movements and Parts of the Same, 
Claims use since on or before Sept. 8, 1921, 
Ser. 195,693. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE). Katz & 
Ocusn, Inc., New York. Filed April 17, 1924, 


K.&& O. 


Particular description of goods.—Finger Rings, 
Bar Pins, Scarf Pins, Bracelets, Sautoirs, Watch 
Chains, Gem Settings, Mesh Bags, Vanity Cases, 
Barrettes, Brooches, Belt Buckles, Collar Pins, 
Cigarette Cases, Cigar ‘Cutters, Collar Buttons, 
Earrings,, Watch Fobs, Necklaces, Neck Chains, 
Necklace Clasps, Medals, Cuff Buttons, Shoe 
Buckles, Leckets, Tie Clasps, Watch-Chain Snaps 
and Veil Pins, All of the Above Articles Being 
Made of or Coated with Precious Metal. 

Claims use since Jan. 17, 1921. 

Ser. 196,517. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Tue Exper Co., Middle 
town, Conn. Filed May 3, 1924. 


CLAIRBEL 


Particular descriptions of  goods.—Watches, 

Watchcases, Watch Movements and Parts Thereof. 

Claims use since about Feb. 1, 1924. 

Ser. 197,073. (CLASS 27. HOLOLOGICAL IN- 
STRUMENTS.) HAMBURG - AMERIKANISCHE 
UnHRENFABRIK, Schramberg, Germany. Filed 
May 15, 1924. 


Presto 


Particular description of goods.—Clocks and 
Parts Thereof Exclusive of Striking Clocks. 
Claims use since April 23, 1923. : 
Ser. 197,435. (CILASS 27. HOROLOGICAL IX 
STRUMENTS.) Aaron Kamion, doing bus 
ness as Kamion Watch Case Co., New York 
Filed May 22, 1924. 


ST-YLART 


Particular description of g¢ ods,—Watchcases- 
Claims use since about May 19, 1924. 
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Now is the time to sell 


Hamilton Strap Watches 


These are the days when men everywhere are thinking of golf, 
motoring and other activities in the great outdoors. They are 
discarding their waistcoats in favor of “Tropicals” or sports wear, 
and they'll take to the Hamilton Strap Watch as a duck takes 
to water. 


Feature Hamilton Strap Watches in your windows and in your 
newspaper advertising. You'll note an increase in sales. 


For jewelers who wish to take advantage of this opportunity for 
business in months that are otherwise slack, we have prepared 
attractive folders on strap watches, as well as letter suggestions 
and newspaper illustrations. Write to our Sales Promotion De- 
partment for aid in making a drive on strap watches. 


‘Hamilton Strap Watches are being extensively advertised in 
Collier’s, the American Golfer and Vanity Fair as well as our 
entire list of general magazines. This advertising will make 
your selling job all the easier. 


HAMILTON WATCH COMPANY 


Lancaster, Penna., U. S. A. 


Fauilton Patch — 


‘*The Watch of Railroad Accuracy”’ 
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Elgin turned to watch case headquarters 
when this new B. W. Raymond railroad 
watch was ready to be cased. We are 
proud to be sharing the nation-wide popu- 
larity that it is so deservedly enjoying 


Marva LY? aoe 4) ae 


ORE than twenty-five years ago we definitely 
set out to achieve a position of pre-eminence 
among manufacturers of moderately priced watch cases. 


There is no clearer proof of our having attained that goal 
than the frequency with which America’s best known 
movement makers offer their products cased by Star. 


There is a distinct and decided sales advantage in the 
integrity of Star quality when combined with the beauty 
of Star craftsmanship and the protection of the ball 
bearing bow that moves freely and never pulls out. 


Your jobber will submit samples for your inspection. 


STAR WATCH CASE CO., Lupincton, Micu. 
San Francisco, Mutual Bank Building 
New York, 20 West 47th St Chicago, 1112 Heyworth Building 
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Anew and widely popular number— 
14k white gold filled. As with all Star 
ases in Star white gold, we fully guar- 
antee the lustre and color. Size twelve 











Note the dignified richness of the decora- 
tion — an unusual and modish combi- 
nation of hand carved center placque 
and brocade engraving. Bow, pendant 
and bezel are all harmoniously decorated 
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FOR BEAUTY 
PERMANENCE AND ECONOMY 


SNAP-TIGHT TAG 
WASHABLE 
INKLESS—TOOLLESS—STRINGLESS 


No. 601 

PRICE 
$6.00 
Per M 


including 
Steel Markers 


No. 601 
PRICE 
$3.50 
for 500 


including 


CLOSED Steel Markers 


ALL COLORS 


MADE OF CELLULOID 
THE ABOVE SIZE IS SUITABLE FOR WOMEN’S AND 
MISSES’ RINGS 


No. 641 


The new, patented ‘“Snap-Tight’’ Celluloid 
Tag here illustrated was created with the definite 
purpose of supplying the trade with a beauti- 
ful soil-proof tag free from the objections to 
the markers now obtainable made of celluloid; 
namely, the necessity for a special, messy ink 
and bothersome tools and eyelets for applying. 
In addition, the Snap-Tight Tag is economical 
te a high degree, for it need never be replaced 
as it will not come off, soil or wear out, 


This new patented tag is simplicity itself. 
To apply it, it is only necessary to fold around 
the shank of a ring, press together, and it 
snaps into position. 


PRICE 

$6.50 $3.75 

Per M for 500 

including including 
Steel Markers Steel Markers 


PROPER SIZE FOR MEN’S RINGS 


No. 641 
PRICE 


Ingenivus as is the method of attaching the 
tag, the manner of numbering is even more so. 
Instead of using ink the Snap-Tight Tag, which 
is made of celluloid, is coated with a very thin 
layer of a contrasting color of celluloid. Every 
box of tags is supplied with a steel stylus or 
marker which penetrates with slight pressure, 
the upper coating thus revealing the under con- 
trasting color, This marking is permanent and 
is unaffected by acids, which permits the clean- 
ing of the ring without removing the tag. 

Snap-Tight Tags are supplied in Silver, Gold, 
Red, Blue or Green surfaces, and also in plain 
~ for those who prefer to use water-proof 
ink. 


ORDER THRU YOUR MATERIAL HOUSE OR DIRECT 


ARCH CROWN MFG. CO. 


PATENTEES AND SOLE MAKERS 


CHICAGO 
COLUMBUS BUILDING 


81 WARREN ST., NEWARK, N. J. 


PHILADELPHIA 
JEFFERSON BUILDING 


July 30, 19% 
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AZURED SQUARE 





AZURED 


Seamless Wedding Ring Blanks 
Medium and Low 





Made in P LATINUM and 
ALBADOR White Gold 








TRUE and UNIFORM 
CLEAN CUT 
HOLES ACCURATELY SPACED 

















For further particulars see our special 
folder AR-I of Azured Seamless 
Ring Blanks. 








BAKER & CO., INC. 


Refiners and Workers Platinum, Gold and Silver 
Murray and Austin Streets 


NEWARK, N. J. 


New York Office: Cuicaco OFFice: 
30 CHURCH STREET 5 SO. WABASH AVENUE 





AZURED PART WAY AROUND 



















































































CIRCULAR July 30, 1924 





THE 


=e Take Your Choice === 


JEWELERS’ 















After August Ist any one of these 
addresses or telephone numbers 
will put you in direct touch with the 
source of supply for diamond rings. 


e West 46th Street, N.Y.C. Bryant 2070 
2 West 46th Street, N.Y.C. Bryant 2070 
2 West 46th Street, N.U.C. Bryant 2070 
2 West g6ih Street, N.Y. C. Bryant 2070 
2 West 46th Street, N.Y.C. Bryant 2070 
z West 46th Street, N. Y.C. Bryant 2070 


2 West 46th Street, N. Y.C. Bryant 2070 


Don’t forget to make this change 
on your records 

















To the Jobbing Trade Only 
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DIAMONDS 


170 BROADWAY 
NEW YORK 
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Cardinal Pattern 
Gravy Ladle 
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We stand shoulder 
to shoulder’ with 
the Jeweler 


It is more than a coincidence that 
Profit—Progress—Protection start 
with the same letter. They are 
allied in all that good business 
stands for in the jewelry trade. 


A th Sh 


PS 


+: 


aw 
com> 
~ 


cis 


Let us analyze this trinity of words 
from the standard of Heirloom 
Plate. Profit—with Heirloom Plate 
you offer the quality and patterns 
which attract—your sales are sub- 
stantial—your stock turn-over rapid. 


rile aly 


DAS RD 


SS ee 
<> 
al 


Progress—Heirloom Plate is backed 
by national advertising— it is beauti- 


fully boxed. 


Protection—you as a jeweler are 
protected in the sale of Heirloom 
Plate. You are our direct cus- 
tomer. The business you establish 
on Heirloom Plate is yours. We 
“stand by’’ to see that you are pro- 
tected on it. 


Write for particulars 
of our proposition. 


WM. A. ROGERS, Ltp. 
Niagara Falls, N. Y. 


New York San Francisco 
Chicago Toronto 
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IFeirloom Plate 


From Generation to Generation 
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18 KT. White gold rings 
Diamonds set in Platinum. 

















Priced $119 to $269. 


According to Assembly Size 
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THE ASSEMBLY 


PATENTS PENDING 


Telephone: Murray Hill 6127 








CIRCULAR 


The Composite Octagon 






ELLING the NDA story to a prospective 
diamond ring purchaser is equivalent to 


making a sale. 


Watch your prospect’s 


enthusiasm rise as he notes its remarkable 
brilliancy and distinctiveness. 


NDA Rivals the Single Brilliant and has more 


individuality. 


IT IS BUILT OF FINE 


QUALITY GENUINE DIAMOND. Hits 
four platinum “pin-points” are almost invis- 


ible. 


The moment you see it you will realize at once 
that here at last is the solitaire’s real rival. 


NDA has another feature that appeals to pur- 
chasers: It costs only a fraction of the price 
one must pay for a large single stone. 


Ask your wholesaler or write us for our illus- 
trated booklet: “The Story of the First Rival 
to the Large Single Diamond.” 


Write the following distributors or to us for further details: 


Chicago: 

Benjamin Allen & Co., 10 S. Wabash 
Ave. 

A. C. Becken Co., 180 N. Wabash Ave. 

Stein & Ellbogen Co., 31 N. State St. 

Otto Young & Co., 29 E. Madison St. 

Buffalo: 

King & Eisele Co., 210 Franklin St. 

Philadelphia: 

H. O. Hurlburt & Sons, 813 Chestnut St. 

Pittsburgh: 


Heeren Bros. Co., Cor. Penn Ave and 
8th St. 


Hall Bros. & Co., Pittsburgh Life Bldg. 


Detroit: 
Scribner & Loehr Co., 42 Gratiot Ave. 


Cleveland: 
Sigler Bros. & Co., 1017 Euclid Ave. 
Scribner & Loehr Co., 1148 Euclid Ave. 





Boston: 

D.C. Percival & Co., 373 Washington St. 

New York: (Mig. Jewelers) 

J. B. Bowden Co., 15 Maiden Lane 

John Boylan, 11 West 45th St. 

Bonner Mfg. Co., 87 Maiden Lane 

St. Louis: 

Bauman-Massa Jewelry Co., Commercial 
Building 

Rochester: 

Philip Present Co., Chamber of Com- 
merce Building. 

Atlanta: 


Benjamin Allen & Co., 317 Atlanta 
National Bank Building 


New Orleans: 


Leonard Krower & Sons, 623 Canal St. 


Des Moines: 
Benjamin Allen & Co., 609 Hubbell Bldg. 


Copyright 1924, National Diamond Assemblers, Inc. 


Providence: 
The Albert Walker Co., 202 Washing- 


ton St. 
San Francisco: 
California Jewelry Co., 704 Market St. 


W ilkes-Barre: 
Jerome Meyer & Sons, 15 Public Square 


Los Angeles: 

California Jewelry Co., 220 W. 5th St. 

E. W. Reynolds Co., 315 W. 5th St. 

Dallas: 

Shuttles Bros. & Lewis, Jackson & 
Browder Sts. 

on Norsworthy Co., 1420 Commerce 
ot. 

Newark, N. J. 

Jabel Ring Mfg. Co., Mfg. Jewelers, 
401 Mulberry St. 

Arch Crown Mfg. Co., 81 Warren St. 
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__ Is there a man named 
Inferior Solder’on your payroll? 















Fire him at once. He’s a bad actor. 


He takes his toll from the time card 
of every jeweler you employ. 


Inferior Solder burns, fails to hold, and 
must be filed off. 


The time wasted costs more than the 
solder used. 


Sigmund Cohn’s Precision Solder for 
Platinum flows smoothly always. 


Manufacturers who use it pay for 
solder and not for wasted time. In 
color, in accuracy, in holding power it 


. ME 7% is unequalled. 
T 1 Jha You have been looking for a uniformly 
: dependable Platinum solder that saves 


time. 
Since 1901 


SIGMUND COHN 


PLATINUM 
44 Gold Street, New York 








Here it is. 












Platinum Precision Solder 
Iridium Platinum The Plat-Tester 
Palladium White Gold 













counts 
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DEBUTANTE 
RINGS 
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4121/14 


387/18 PLVALY:S: 


24/1543 


Amethyst 
Topaz 
24/1531 Synthetic Ruby 
Synthetic Sapphire 
Crystaline Emerald 
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Flexible — 
Bracelets | 


CK’s pre-eminent position 

among the makers of the better grade 

of ‘‘PLATINUM. TOP FLEXIBLE 

BRACELETS” is a result achieved through definite and 

uninterrupted adherence to a policy of ideas and ideals — 

ideas that not only reflect but forecast the changing whims of fashion, 

ideals that were established with this house and have been tested by 51 years 
of consistent service. 

Our new and comprehensive display of “PLATINUM TOP DIAMOND 

FLEXIBLE BRACELETS’ IN COMBINATION WITH SAPPHIRES” is. at 

once notable for its marked individuality of style and inviting moderation 

of price. 


Chas. Keller &€ 


John & Nassau Sts. 
New York 
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Only a trained eye can distinguish 
the difference between a diamond 
platinum case and an &® case, 
mounted with stones of lasting bril- 
liancy. 


And the average woman will recog- 
nize it at sight as the case she has 
always wanted and can at last afford. 


LOEB a acc Cases are 


made with exacting care, in- 
side and out. The natural fin- 
ish is durableand lasting. No 
plating is used. The stones 
maintain their brilliancy. 


Mihi Watch Cases require 
no more attention than dia- 
mond platinum cases, and can 
becleanedinthe same manner. 


Your Jobber has them 











NATIONAL SMELTING & REFINING COR? 


Watch Department 
1050 BROADWAY “~~ NEW YORK 
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| Remounting Your 


i) 
‘ue 
COMPS b 


Camp & Orchard Sts, Newark, J. 
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Customers’ Diamonds 
at Moderate Prices 
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Your remounting department can be worked up to 
very large proportions, if you can quote attractive prices 
for the work. 


= 
aS 


Many jewelers have begun by carrying a dozen of our 
designs in stock for this purpose. 


They can be sold at retail for $12.00 upwards, and all 
wideawake dealers know about our designs and their 
selling qualities. 


Platinum fronts. 


White gold backs. 


KOHN & CO. 
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New York Office 
51-53 Maiden Lane 
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: Calibre Stone Boxes 

Suitable for Bar Pins, Scarf Pins, Bracelets and Watch Cases 
z Series 138 
2 _ Oo r= ‘a CI ca a 
© £ al £ eae eS eS 

E 1*3% 13% 14% 14-44 2*4% 2-5 ™| 36% 
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Solid Beveled Tops 


Series 142, Hexagon 
o 
10 ™%n 9%n 8m Tin; rm, 
Series 143, Octagon 
9%n 8% ™n. 1%, 


Tz 
Series 145, Emerald 


() 
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BLANCARD & COMPANY, Inc. 


MAKERS OF FINE 


Gold Findings 


Main Office and Faetory 


Newark, N. J. 
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Newark St. and Sussex Ave. 
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The 


“Delysia” 

















Whiting § Davis Mesh Bags 


In the Better Grades. Made of the Famous Whiting Soldered Mesh 






Everywhere 
in Paris 

I ~ D4 ae 4 
.ongchamps, and | in’*"the 
evening at the Chateau ‘Ma- 
drid, everywhere, ofte’ sees 
the glimmering evidence of 
a gold, silver or tapestry 
Mesh Bag —continuing in 
vogue and popularity. The 
most charming of French 
actresses says: 


“Not only is my ‘Delysia’ more practi- 
cal than all the others which I have seen 
used, but it also is so artistic and so new, 
that everybody is envious of it.” 


Ur, yy , ; 2 
The “Delysia” with its compartments 
for rouge, powder, change and handker- 
chief, with two mirrors, meets both the 
practical and artistic ideas of all women. 
3ecause it is both beautiful and handy 
it affords quick and easy sales. The 
Whiting and Davis advertising is sure to 
be an extra added advantage if the 


“Delysia” is stocked at once. Your 
wholesaler will supply you. 


WHITING & DAVIS COMPANY 
Plainville (Norfolk Co.) Mass. 


ifts That fast” 
tee 


Made in America— 
by American Workmen 


In Canada, Sherbrooke, Quebec 








In the Avenue du Bois, at.4, 
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Fillkwik Assortments 


Match Case and Fillkwik Cigarette Case 


in an attractive, lined gift box. Display 
these novel gifts. They are pieces of real 
jewelry and gifts that a man would be 


glad to receive. 





and here’s how it works 


NEW YORK 
9 Maiden Lane 
Room 504 


SAN FRANCISCO 
704 Market St. 











It Appeals 
Toa Man’s Fancy 


The Fillkwik sells because it has a 
strong appeal to men. Display it in 
your stock and you'll be pleased with 
the way it sells. 


The Fillkwik is made in nickel silver, 
gold filled, sterling silver and sterling 
silver solid gold inlaid. In a pleasing 
variety of distinctive designs. 


Fillkwik 


THE QUICKLY FILLED 


CIGARETTE 
CASE 

















The working of the Fillkwik is sim- 
ple, yet no solder or springs are used. 
So there is nothing to break or get out 
of order. Just slip ten cigarettes in 
the grooved rack and they automatic- 
ally stand upright ready for use. A 
neat, compact cigarette case. 


Ask Your Wholesaler to Show You 
the Fillkwik Line 


Fillkwik Company 


Attleboro, Mass. 


CHICAGO 
Columbia Memorial 
Building 
TORONTO, CANADA 
366 Adelaide W. 
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| WENDELL & CO 


To All Traveling Salesmen 
Calling On the Jewelry Trade 


GENTLEMEN: 


We have been thinking for a long time just how we could reach you all. 
Just how we could thank each one of you for the many kind words you have 
spoken of us. We are told of it so often by our old and new customers alike 
that we feel our success is due as much to the good will which the traveling 
fraternity has shown toward us as to our own efforts and ability. When we 
hear that you speak of us so highly, we are put on our mettle to live up to the 





mendation and wish there were some way by which we could return the 
courtesies. A\s it is, we must content ourselves with the happy feeling that in 
this age of commercial strife there are legions of good fellows who will stop a 
moment to speak well of another just out of goodness of heart. 

We hope each one of you will take this letter as a personal expression of 
our gratitude and also as an expression of our wishes for your enjoyment of all 
the good things in life. 





Very Sincerely Yours, 


WENDELL & COMPANY 


CHARLES WENDELL 


WENDELL & COMPANY 


25 W. 45th Street, NEW YORK | 618-626 Jackson Bivd., CHICAGO 


reputation which you have given us. We thoroughly appreciate your com- 
J 


* 
bf mononen Largest special makers and repairers of jewelry in the world 
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PRIDE 14 KARAT 
GIANT 10 KARAT 
Gold Filled 
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All Shapes—Sizes and Models 
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iLLINGIS WATCHCASECO. 




















Men’s Wrist Cases—Ladies’ Bracelet Heads 
SOLID GOLD and GOLD FILLED 
White, Green and Yellow Gold 


Wrist Heads, All Forms 
From 514 Ligne to 1014 Ligne Swiss Sizes 
6/0 and 10/0 size Elgin, Jewel Series and 10 L. Waltham 
11 Ligne Illinois, American Sizes 
Beautiful Hand Engraved Bezels and Sides 
Full, 34 and 7% Opening 








Fancy Straight Lines 
Engine Turned 
Combination Engravings 
Fancy Engraved and Chased Borders 
Butler Finish or Plain Polished 


Your Jobber Will Be Pleased to 
Show Our Complete Lines 

















Illinois Elgin Giant : 
WATCH CASE CO. WATCH CASE CO. 


Factories and Main Offices at ELGIN, ILL. 


NEW YORK SAN FRANCISCO CHICAGO 
20 West 47th St. 704 Market St. 31 No. State St. 
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IMPROVED SHAKER AND SET 


HIS new a in shakers is made from alloys devel- 
oped especially for the purpose. 
The body (including the bottom) is seamless, being drawn 
from one piece of metal. 


Wide oval base of the spout fits the shape of the strainer, obvi- 
ating the usual pockets and crevices difficult to clean. Special 
Napier design permits free pouring without dripping. 

Arch construction of strainer prevents denting by ice. Corks in 
both top and spout are held firmly in place by screw plates with 
offset pegs. Rigid in use but easily replaced. 

24K gold lining is unaffected by acids, insuring purity and 
adding materially to appearance and ready sale. 


3 Pt. Plain No. 2200 2 Pt. Plain No. 2202 Plain cup No. 2230 
3 Pt. Hamm’d No. 2201 2 Pt. Hamm’d No. 2203 Hamm’d cup No. 2231 
3 Pt. E. T. No. 2205 2 Pt. E. T. No. 2207 E. T. cup No. 2232 


NAPIER 


(Trade Mark Registered) 


THE NAPIER CO. 


Executive Offices and Works, Established 1878 28 Rue “D’Hauteville 
Meriden, Conn. 389 Fifth Avenue, New York Paris 




























DOES HIS EXPERT 

GRIPPING IN THE 

MARSH BUCKLE 
EXCLUS!VELY 


JOHNNY TOGGLEGR'P 
THE WORLD'S 
CHAMPION 
BELT HOLDER. — 








Assortment No. 267 





MARSH BUCKLES 
HAVE THE AIR 
AND THE WEAR 











LEADING WHOLESALERS 
CAN SUPPLY YOU WITH 
MARSH PRODUCTS 


seST-BIT> 


Cuarsi 


ELT Bus 


C. A. MARSH & Co. 








22 | THE JEWELERS’ CIRCULAR 











BIRTHDAYS 


COME BUT ONCE A YEAR 


(that’s enough for most of us) 


How often you behold HER in 
eager quest of that birthday gift 
for the MAN in her roMANce! 


She comes to you retailers—more 
or less at sea—and **§O un- 


decided.*? 


YOU KNOW HOW THEY 
ARE. 


Then you tell her of 
JOHNNY TOGGLEGRIP 


—his expert belt-clinching. 


You show her those new designs 


in MARSH buckles—and the 
latest MARSH buckle and belt 


chain sets—boxed so attractively. 


She now has proof that there 1S 


a gift in the world good enough 
for even HIM. 


YOU WRAP THIS SUITABLE 
AND DESIRABLE OFFERING 
WITH A CLEAR CONSCIENCE. 





ATTLEBORO, MASS. 
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A Revolutionary Achievement ! 
THE DIEL “PINLESS” RADIUM DIAL 


Diel Gentle. 

























man’s — U. S. PAT- 
piece ectang- ii 

ae tek, ENTS App 
6% Ligne, with Dy ye | 
“PINLESS”® G a) it) & ‘ W. C. CO. 
DIAL : ee 





HE new Diel “PINLESS” Radium Dial Three Piece Case keeps the movement always 


is a revolutionary achievement in watch in absolute position, securely protects it 
case making. By using the Diel Three-Piece against dust and dirt, and permits easy and 
Sport Case illustrated above, and the “PIN- convenient inspection of the mechanism by 


simply opening the back. No more worry 
and delay, waiting for imported movements 
and radium dials. Fewer idle rectangular 


LESS” DIAL, you can convert immediately 
any rectangular 634 ligne movement you 
have in stock into a Gentleman’s Sport Wrist 


Watch. It makes no difference where the movements on your shelves. Quicker turn- 
Dial pin holes may be placed, because the over; greater profits. An achievement - 
Diel Dial has no pins, no screws, no catches. watch case making, the DIEL “PINLESS 


It fits perfectly into the. Diel Case with ease DIAL is causing a revolution in RETAIL 
and simplicity. This new improved Diel WRIST WATCH SELLING! 


BY THE MAKERS OF “UNICUM” 


THE DIEL WATCH CASE CO. 


309 GRAND STREET NEW YORK CITY 








THE DIEL TWO PIECE SPORT CASES 


Twenty years of experience in watch case manufacture make the Diel stamp in each 
of these cases your RESALABILITY INSURANCE. These cases are made in 14K 
Rolled Gold Plate, White and Green, Sterling Silver, ard Nickel, with round and 
fancy crystals. The movements and radium dials for these cases are on the market 
NOW. Order at once for immediate delivery. 





10% Ligne—Radium Dial 10% Ligne—Radium Dial 10% SieseMteniies Dial 
BY THE MAKERS OF “UNICUM” 


THE DIEL WATCH CASE Co. 


309 GRAND STREET NEW YORK CITY 
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Samples Ready 





Class Pins -:- Rings for 
:- Charms -:- | Memo Distribution 
THE ROBBINS COMPANY 
ATTLEBORO “The Class Pin House of Quality” MASS. ! 





: 


eaten 








Se Te Tee ee S21 LSS LS LS LS LSE S| 





JEWELERS’ CIRCULAR July 30, 1924 




















Jo See a aaeee| aac 












































When The Call Comes 
They Write Us For Our 


Raised Ornamented Cases 


Compare the Artistic Designs, the Pleasing 
Blending and Shading of Color and the 
Clean-Cut Engraving and you will readily 
understand why Dealers Everywhere prefer 
and choose 


Roy Raised Gold Cases 


Our complete line of Half-Bassine and 
Half-Box in 12 and 16 Sizes offers you a 
wide selection from which to choose. 





THERE IS A REASON FOR SUCH A PREFERENCE. 


ROY 


Roy Watch Case Company 


704 Market St. MANUFACTURERS OF 15 Maiden Lane 
San Francisco, Cal. 14 and 18K Gold Only New York 
























> FI 








July 30, 1924 


THE JEWELERS’ CIRCULAR 25 








UTR DSA USD DTPA G Ea NEED VE IAA Wie la EOD PAI Go PSE) | 


STURDY JEWELRY PRODUCTS 











Ne 











The New ‘Flexpand” Bracelet 


| Is sturdy in construction, attractive in design. 

Fits any wrist, has an expansion of two inches— 
each link expands and links can be attached or 
detached instantly without the aid of tools. Made 
| in 1/10 12k yellow, green, and white gold filled. 


STAG 
TRADE — EO 


CUFF BUTTON 
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REG. U.S. PAT. OFF. 


“Sta-Lokt” has in one year made an enviable 
reputation for sales and service. It stays locked 
until you “lift the knob’’ and that is why men like 
it. Made to retail from $1.00 to $7.00 per pair. 


STURDY CHAINS 


Every Sturdy chain is marked with its quality 
1/10-14Kt. gold filled. Fifty-nine years of es- 
tablished leadership in style, quality and character 
is what you can offer with Sturdy Chains. 
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Order through your jobber. 


STURDY QUALITY 
J. F. STURDY’S SONS CO. 


ATTLEBORO FALLS, MASS. 
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18K “SOLIDARITY” 148 


“THE CASE THAT COURTS COMPARISON” 
MADE IN ALL SIZES, STYLES AND SHAPES 


Mr. Retailer: 


We Have Been Manufacturing Solidarity Gold Watch Cases for 


40 YEARS 


We are making more today than ever and making them BETTER. 
Their quality, character and intrinsic value make them preeminent 
in AMERICA. The name “SOLIDARITY” in a watch case— | 


eliminates your liability absolutely. 



















They are hard to get—always have been— 


but they are WORTH THE GETTING | 
Prominent Wholesale Watch Houses Are Solidarity Watch Houses 


Solidarity Watch Case Co. 


15 MAIDEN LANE, NEW YORK 


JOHN W. SHERWOOD, President | 
JEREMIAH McGREVY, Vice-Pres. LOUIS J. MONTAGNON, Secy.-Treas. | 
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Henry Freund & Bro. 


Sole Agents 


20 West 47th St. New York 
Phone Bryant 1280 
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Seamless 


Wedding Ring 
Blanks 


(Made in Platinum and 


White Gold) 








yor 





rio 








ANUFA CT U R- 

ERS of Quality 

Jewelry will find 
that our years of exper- 
ience and __ established 
reputation as manufac- 
turers of platinum and 
other precious metal 
products for the electrical 
and other trades, where 
the highest degree of 
purity and perfection is of 
the greatest importance, 
is an assurance of the highest standard of metals 
and workmanship found in Wilson Ring Blanks. 
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The Platinum metal used in our standard ring 
blanks is of higher quality than ordinarily used. 
In our Platinum-Iridium blanks we use only pure 
Iridium and not substitute hardening alloys. 


Our White Gold blanks in 14 or 18k. are of 
whiter color, more ductile and untarnishable— 
needing no plating of Palladium or Nickel. Your 
craftsmen will appreciate the engraving and set- 
ting qualities of our metals. Standard Platinum 
and 18k. White Gold blanks carried in stock. 
Platinum-Iridium 5 or 10% blanks and 14 or 
18k. Green Gold blanks on order. 






Platinum Welded on White or 
Green Gold 


Our welded metals are also superior in 
rat white color and ductility of the White 
d. 


Our special process of welding insures 
against blistering or separation. The fine 
quality of our Platinum and Golds will 
tend to reduce your manufacturing costs, 
this being particularly noticeable in the 
case of our White Gold. 


Write us regarding your needs. 


THE H. A. WILSON COMPANY 
97 Chestnut Street, Newark, N. J. 
Telephones—Market 1220-1 
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805 SANSOM ST. 
PHILADELPHIA 
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DEFIES COMPETITION 


14K White Gold Diamond Onyx Ring 
Assorted Shapes 


$60.00 Dozen Net 


(Sold in dozen lots only) 


ADLER & HEINE 


12-16 John St. New York City 


RENOWNED 


FOR 


QUALITY 


We have made Thimbles since 1832 


Ketcham & McDougall, Inc. 


15-19 Maiden Lane, New York, N. Y. 
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JULIUS WODISKA 


MANUFACTURER OF MOUNTINGS AND MOUNTED DIAMOND JEWELRY 


CIRCULAR 


182-184 Broadway and 2 John St., New York City 





INFORMATION 


department devoted to remounting diamonds from the old into the latest conceptions of the jewelers’ art. 

Designs and estimates will be furnished on request. 
to tell us the number and the various sizes of the diamonds to be inserted in the new mounting. 

For further accommodation of our customers we have a department devoted to making difficult re 
pairs on diamond and other jewelry. 


if addition to our regular stock of platinum mountings and mounted goods we have a special order 


When making such requests it will be necessary 


SUGGESTION 


In connection with special order or repair work it is highly advisable that you examine closely the 
piece submitted to you by your customer for possible flaws or chips in the diamonds or other gems it 
may contain, and point same out to your customer, as this may save you trouble when the finished piece 


INSTRUCTION 


When sending the order it is extremely advisable to let us know of the defects discovered, if any. 
This will save time for both. Failure to give this information sometimes involves considerable correspon- 
dence with a consequent delay in the delivery of the finished work. 
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Save That 
Clock Sale 


Display More Clocks 
— Get a _ Greater 
Volume of Year- 
Round Business. 
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A cordial invitation is 
extended Jewelers to 
visit our Show Room— 
a veritable Clock Fairy- 
land. 
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CLOCKS—THAT’S ALL 








“Neal 


* Wholesale Distributors 
for 


New Haven Clock Co. 


Herschede Hall Clock Co. 
Ansonia Clock Co. 

The E. Ingraham Clock Co. 
Waterbury Clock Co. 
Junghans Clocks (Imported) 
Western Clock Co. 

Sessions Clock Co. 

Wm. L. Gilbert Clock Co. 
Ingersoll Watch Co., Inc. 


New Haven Winchester Chime 











Fynetone Mfg. Co. 


A Clock Service That Is on 
Time All the Time 


NEW HAVEN CLOCK CO. 
Mantel and Hanging Clocks 


a 














Wo. HosBsBs CLOcC 


Clock Materials Supplied 


Co., Inc., 10-12 Maiden Lane, New York 
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A J. BRAUNSTEIN & CO 


S¢anutackvrers of 
/R1D010 — PLATINUM 


MOUNTINGS AND DIAMOND JEWELR 


36-40 WS ohn Street 
BANE Gin yILEFEe 


N.Y. 
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MADE IN 


NEWARK(| 


MEANS 


QUALITY and RELIABILITY | 


Jewelry of Highest Grade 
and Latest Styles 






aed] , pee i tties| BRACELETS Tetaz & Co. 
SSE] SHAFER & DOUGLAS, Inc. Fy ng anny 
Slice axe a 6° ere St. Burstow, Kollmar & Co. ' end aan a aoae on es 






18 Columbia Street 
















































Meyer & Gross Jennings Silver Co. Strauss & Strauss 
MG Exclusive Ring Makers Fine Silver ag Rg ped Cafeteria and Bx> AdvancedStyles Gold Set and Dinner 
Trade Mark 401-407 Mulberry Street [/Telephone Terrace 2035 Irvington, N. J. mS Rings. “‘Rings that sell themselves. 


9 CLINTON STREET 








, aa & Co., Inc. “Yet, teen Whee end od 
saamare Leuens , , ON The Eleder-Hickok Co. 
t Constrosticn and Finish, Highest Grae XB EG L. LEBER & S 23 Prospect St. 
a Chestnut St. , 149 N. J. R. R. Avenue mn Lebknecher & Coe.) 
SILVERSMITHS—Oreators of Original 





Designs in Sterling Silver Hollowware & Novelties 


=a G. CO. HENRY RUFEISEN-INC Crescent Ring Co., Inc. 


Solitaire LADIES’ RINGS Exclusively MANUFACTURERS OF 109 Oliver St. 


at a price that will surprise you. To Jobbers Only. PINGS OF/AAQUALITY a - ONYX ve § NCS 


For preaernes and Scholastic 
W. L. Robertson Co. MBLEM HOUSES 


Aseayers and Refiners 336 Mulberry St. 


Liberty St. Chicago Office, 31 N. State St. All Kinds Exclusively 
Why Waste Anything Now? Of Fi N« os For Jobbers 



























































Sterling Fireless Silver 
lishi t ini and obtains 
RINGS—, spec.alty witb Reduces polls lasting deilliance. “a IRVING We UNGER 
~- JA > 
Louis Bleiberg ANl Sterling and Fine. Silvers—Rolling fer the Trade FINE PLATING TAGUNTINGS 
Tel. 8790 Market 67 Hamiiton Street Mulberry 1309 50 Columbia Street 
What Is the MARTIN H. WIEDMANN 
Jabel Ring Mfg. Co. Flexible Bracelets BARASSO & BLASI 
ttl out now? That Is the question ongwo . ewark, N. Jv. Manufacturers of 10 and 14 K Cameo Jewelry, Comes 
fhe ring trade is asking. 401 Mulberry St. ay ont — 
GRAY-RINDELL co., Inc. 31-33 Governor St. For the Jobbers 
White Gold Solders—Piatinum Solders Mansfacterers of Platinum and 10-14K Gold Jewelry 
White Gold py — and ——. 
awrence ree 
Clinton Refining Co. PAUL BREEN 
01-93 East Kinney St. Newark, N. J. HIGH eee” ogres for the MANUFACTURER of 
ENCINE TURNING Ten CASES an JEWELRY. ne 
HERSHCOWITZ & BASS E. M. HOOD a1 Green st. on 
Manf. A Stone are ene Gomes Goode Tel Market 3023 32 Clinton St. 
terns an ces that appea 
Tel Market 4153 50 Columbia St. Link & Angell, Inc. ™ ale SCHUTZER 
° 14 K. Jewelry “Getlotastery: oe able ora ~ 
Stumpf & Binder 407 Mulberry St. 60 Columbia Street» 
Mfrs. ef Fine Gold and Platinum Chains, Swivel, 
Spring Rings, in Gold and Platinum. The Leonhardt Mfg. Co. 
36-40 Crawford St. Makers of Gold Rings Cc. B. W., INC. 
355-357 Mulberry St. 10, 14 and 18K Rings—Jobbers Only 





Acme Ring Mfg. Co. 
Acme Rings represent the Highest Point in || FELDMAN RING MFG. CO. 

B. . UALITY ALL THE TIME. New and appealing designs in RINGS that sell 
Tel. 833 Market 43 Lawrence St. themselves. ASK ABOUT THEM 


a = 
50 Columbia St., Newark. Tel. Market 9779 (4K L. Fritzsche & Co. (0K 


391 Mulberry St. Tel. 8320 Market 








Fine Gold oer, a. Horse- 

















Philip Woolf Che HELEN MFG. CO. 480 Wacninaten "Berust 
Makers of 10-K. and 14-K. Gold Jewelry 40 CLINTON ST. 
Merchandise on brings repent gréare, " Aitractive INGs MAKERS OF JIG 
ene eee - : S& MOUN UNT Jewelers’ Settings and Solders 
Refiners and Smelters 
Wm. H. Taylor & Co. J. J. FISCHER BAKER & co INC 
Established in 1895 Exclusive Ring Findings st | ® 
Chain Findings in all colors and qualities to Manufacturers Only Murray and Austin Sts. 
68 Orchard Street Solder for 245 N-J RR Ave. 
18 Kt. White Gold Phone Mulberry 227 —s 
THE NEWARK JEWELRY FINDING CO. M. ALEXANDER Ziruth-Burgess Co. 
JEWELERS’ FINDINGS senegal Se Te Gold ned Pena Coals 
Catalog Sent on Request GOLD RINGS om nee —_— 


*# Court Street 








Telephone Market 3489 22 Green Street Tel. Mitchell 1453 60 Columbia St. 
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TRADE-MARKS 


Trace your maker’s trade-mark. This is the 
safest process in eliminating those who sell their 
merchandise without proper identification. 


Plating, and flashing of White Gold rings, is 
now being questioned by jewelers, who are de- 
manding the natural and original color of White 


Gold. 
Why plate or flash 18 Kt. White Gold—be- 


cause—plating or flashing 
—hides solder joints; 
—hides polishing; 
—hides poor workman- 
ship; 
—hides and causes dis- 
coloration. 





“Plating or Flashing is only a temporary cover.” 


The new productions made from P. & M. 
18 Kt. White Gold are now on the market, 
and are designed and made for the most dis- 
criminating jewelers-—and can be bought 
through wholesalers only. 


Demand a guarantee that your 18 Kt. 
White Gold rings are not plated—and that 
the color will last indefinitely. That is 
what we do. 


“A Business Is No Stronger Than Its 
Promises, Plus Its Fulfillments”’ 


Powers & Mayer Mfg. Corp. 


Cor. Elm and Chestnut Streets 


PROVIDENCE, R. I. 


“Demand the P. & M. Gold With the Guarantee” 
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EMBLEM RINGS 


Charms, Buttons and Pins 
10 Karat 14 Karat 18 Karat 


Platinum 


SON ame Dee Ne ee he dane On 


Complete Line of 
10 Karat Masonic Rings 


SINNOCK & SHERRILL 


Makers of 
Emblems and Princess Initial Rings 


NEW YORK 
15 MAIDEN LANE 


Sold through jobbers only 


pa gee ye 


vo 


saa 
rad 


a Fp a 
an 


=~) 


ae oe 


— 
wa 


RC a eS Le ed LO Se A A eS De aed 





JEWELERS’ 





CIRCULAR 


July 30, 1924 





YOU NEED NEVER BE 
be OUT _ 


There is no necessity of your ever being 
out of any article that your customer may 
ask for. Especially as you have at your 
command a source of supply that prac- 
tically assures you being in a position to 
supply your needs in record time. 





Write for Our Catalogue 


And you will have, to all intents and pur- 
poses, a stock so complete that any de- 
mand of your trade can be taken care of. 
A line that embraces everything for a 
Jewelry store. You can make sales from 
its pages just as though you had the article 
in stock and you will receive any article 
your customer selects in record time. 
Make use of Our Catalogue freely and 
send us your orders. We give you 


24-HOUR SERVICE 
ON ALL ORDERS 


The Richter & Phillips Co. 
“The Leaders” 


Wholesale and Manufacturing Jewelers 


114-116 W. 6th St. Cincinnati, Ohio 

































ELGIN 8 DAY 
TRAVELING CLOCKS 


ODD SHAPE AND 
ROUND DIALS 


ROSE, BLUE, HELIOTROPE, GREY, 
GREEN, PIGSKIN AND 
BLACK LEATHERS 


VICTOR A. PICARD & CO. 


INCORPORATED 
7 WEST 45th STREET NEW YORK 
SOLE AGENTS 
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B. Stark & Company 


Manufacturers of 
Exclusively Designed Iridium-Platinum 
Diamond Jewelry 
10 JOHN STREET NEW YORK, N. Y. 


Special Orders Solicited. 














Bayer, Pretzfelder & Mills Co., Inc. 


Importers of 


WATCHES 


FOR THE JOBBER 


12 & 16 size movements 


Controllers of Timing watches 
Men’s pocket watches 
several well known Nal ai regan” ga 
standardized brands Bracelet watches of 
every description 
15 MAIDEN LANE NEW YORK 























For August: “The Sardonyx’”’ 


No. 13523 gs . No. 13602 
Heavy Green Gold A 14kt White Gold 
We Shank, 10kt Set with Filigree Mounting 
Fine Sardonyx Fine Sardonyx 
(Carnelian) Ball 
$11.70 List $8.50 List 


No. 1346614 
14kt White Gold Sides 
10kt Green Gold Shank 

Fine Sardonyx Ball 
$6.50 List 








o— Write for selection, also terms and discounts. 
Electrotypes loaned for 30 to 60 days free of charge. 


No. 15015 


4 Massive Mounting 
Bm 10kt Green Gold Dark : 


Sardonyx Intaglio 


$19.70 List 254 PEARL ST. BUFFALO, N. Y. 
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Raskin frothers 
C Manufacturing Chwelers 


mabe 33 West 60 Street DIAMOND RINGS 
New York STONE RINGS 
































~NEW ‘SPECIAL GIFT ‘CHEST 


NO CHARGE WITH 


1847 ROGERS BROTHERS 


SILVERPLATE 


Substantial Wooden Chest Attractively Covered in Blue with 
Gold Border Lined in Rich Grey for Striking, Display Value. 


Now Ready for Delivery 


J. W. JOHNSON 


14 Maiden Lane New York 


Telephone Cortland 4644-4645. 






































































THE CLAUDE R. ROBINS Co. 








FANCY STONE and W BATES & BACON 
SLAVE BRACELETS J E EK I RY CLASPET 
Write for SILVERWARE — CLOCKS — IVORY STURDY’S 
Selection at Wholesale to Jewelers Only FLEXPAND 
ROBINS BLDG. 170 BROADWAY 
HARRISBURG, PA. NEW YORK 





















BENJAMIN F. LEVY, Inc. 


IMPORTERS OF 


“LE COULTRE” MOVEMENTS 


$9.75 up—Radium Dials, All Colors. 15 WEST 37TH ST. NEW YORK 
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Continental Jewelry Importing Company, Inc. 
576 Fifth Avenue, New York 


Stimulate your business with our 
exclusive gift novelties 













Silver Enamel (Clocks 








Represents a 
Solitaire 
Diamond of 
2 Ct. Size 


JOSEPH 


Diamond Cluster Rings 





That will increase your sales and Prove 
Money-Makers 








SEE these 
Fine DIAMOND CLUSTER RINGS 


set with Seven (7) Blue White Diamonds in a spEcIAL 
Platinum Cluster Setting 14K. W. G. Fancy Ring § 4 0° 





Mounting. 


Complete at $40.00!!! 


MILLER Maker of Diamond Jewelry 9-1 a 






















Freeman Mountings Are Leaders in 


QUALITY — WORKMANSHIP — PRICE 


Beautifully designed 18K White Gold 
Patterns that attract and will sell 





We are makers of the famous 





we create 


| LE F REEMAN | CO., No. Attleboro, Mass. New.¥ork office: 13 Maiden Lane 








FREEMAN “JUST-A-HOOK” WATCH STRAP 











Our products sold only thru wholesalers 
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Under the Winding Up Act of 


Canada 


Sale by Tender 


Canadian Peerless Jewelry 
Company, Limited 


(IN LIQUIDATION) 


The assets of the above insolvent Company are of- 
fered for sale by tender, either as a going concern en 
bloc or in parcels to suit. 


The assets consist of :— 


1, LAND AND BUILDINGS, situated on 
Laurier Ave., Sherbrooke, P. Q., Canada, 
consisting of main buildings 186'x 48’; 
Standard Building 86'x 47’; semi-detached 
houses 39’x 37’ and 3 car garage 28'x 20’ 
with 36,000 sq. feet of land. The meas- 
urements of buildings and land are ap- 
proximate. The land and buildings are 
free of mortgage indebtedness. 

. MERCHANDISE, raw and_=manufac- 
tured and partly manufactured, consisting 
of gold, sterling, plate, stones, beads, etc. 

3. MACHINERY, TOOLS, ETC., consist- 
ing of presses, lathes, hangers, pulleys, 
shafting, belting, motors, shop supplies, 
benches and bench tools, also _ letter 
presses and equipment for printing and 
embossing. 

4. OFFICE FURNITURE and equipment, 
consisting of safes, adding machines, type- 
writers, etc. 

5. Patent Rights and Goodwill. 


bho 


The Company’s sales during the past five years are 
as follows: 
1919—$639,814 
1920— 694,121 





1921—$309,638 
1922— 225,037 
1923—$258, 306 


Overs and shorts in inventory shall be adjusted pro 
rata. 

All title deeds in the possession of the undersigned 
may be examined on request. 


Tenders must specify amount to be paid for Item 2, 


Merchandise separate from the other assets. 


All tenders must be accompanied by an accepted 
cheque for at least 15% of such tender, which deposit, 
in the event of acceptance of the tender, will be 
applied on account of the purchase price, and if the 
tender is not accepted will be returned. 

In the event of acceptance of a tender, the sale shall 
be concluded within thirty days from the date of 
acceptance. 

Tenders will be received by the undersigned up to 
12 o’clock noon (Daylight Saving Time) on Monday, 
the 18th day of August, 1924. 

The Liquidator reserves the right to reject all or 
any tenders. 

Full particulars of assets may be obtained and ar- 
rangements made for inspection of assets on applica- 
tion to the undersigned. 


The Royal Trust Company, 
Liquidator 


105 St. James Street, 
Montreal, P. Q. 
July 26th, 1924. 








Coffee Set No. 137 





Our No. 137 Rogers coffee set, bearing our new 
trade mark 1901 Rogers Silver, guaranteed plate, 
is in great demand. It is different from other 
coffee sets on the market. It is our own original 
design. Is a popular priced set. Ask your near- 
est wholesale dealer for it. 





Write for our Catalog 





Made by 


J. Rogers Silver Co. 


Manufacturers of Silver Plated Hollowware 
to Jobbing Trade Exclusively 


Office and Showroom Factory 
13 & 15 Laight St., N. Y. C. 54 & 56 Varick St., N. Y.C 


July 30, 1924 
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1924-1925 Edition 





The Jewelers’ Circular 


Buyers’ Directory 





Useful to Buyers and as a Directory of 
the Jewelry and Allied Lines 





Price One Dollar 





The Jewelers’ Circular Publishing Co. 
11 John Street New York, N. Y. 


—— 
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4462—CENTER PIECE 
4432—CANDLESTICK 4432—-CANDLESTIC 
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4402~GRAVY BOAT AND TRAY 
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4405—-WELL AND TREE PLATTER 
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4422—COMBINATION DISH 
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4448—CAKE TRAY 


4403—PLATTER 
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4412—TEA AND COFFEE SET 


SSO a Nap a a aaa 
ZOO) ie) Sie) Siero) re): 
. (Registered U. S. Pat. Office) This new line follows in natural sequence the marvelous success attained by 
TC ‘ ‘“Dutchardt,” and the trade has justly looked to us to produce a line of equal merit. 
HARDT We feel we have succeeded. Without any misgivings, we await your verdict. 
(Design Patented April 22, 1924) Made of Nickel Silver, Hammered and Ornamented with a beautiful border in an etched effect. 


Heavily silver plated and made ontly «by - BERNARD RICE’S SON S, Inc. 325 Fifth Ave., New York 


Works: 139-143 North 16th St., Brooklyn, N. Y. 
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American Gem & Pearl Co.6 W. 48th St. 
Precious Stones, except diamonds 


Baker & Co., Inc. 30 Chureh St. 


Jewelers’ Settings and Solders 


Baumgold Bros., Inc. 71 Nassau St. 


Diamond Cutters 


Ernst Gideon Bek Mfg. Co. 366 Sth Ave. 
High Grade Mesh Bags and Chains 


R. A. Breidenbach 51-53 Maiden Lane 
Diamonds and Precious Stones 


Alphous L. Brown 15 Maiden Lane 
atches: Waltham, Elgin, Howard, Hamilton 


Carter, Gough & Co. 9-13 Maiden Lane 


Manufacturing Jewelers 


Dattelbaum & Friedman 15 John St. 
Ring Makers 
Davidson & Schwab, Inc. 58 W. 40th St. 


Mountings and Diamond Jewelry 


Ja Depollier & Son, Inc. 15 M’den La. 
The Watch with a Shock Absorber 





Derby Silver Co.’s 10 Maiden Lane 
World Renowned Hollow and Toiletware 


15 John St. 


Dieges & Clust 
Special 


Medals, Cups, Badges, Class Rings, 
Order Wor 


Wm. B. Durgin Co. Silversmiths 
The Gorham Bldg., Fifth Ave. and 47th St. 


Esef Watch Co. 116 Nassau St. 


Manufacturers of Swiss Movements 


Repociter, Varni Co. 15 Maiden Lane 
pidaries and Importers of Precious Stones 


Freudenheim Bros. & Levy 
Diamonds 2 Maiden Lane 


Charles Gold & Bros. 7-11 W. 45th St. 
Bags, Vanities & Cig. Cases in Gold & Plat. 


Goldsmith Bros. 20 John St. 
Gold, Silver and Platinum Bought and Sold 





Leon Hirsch Corporation 37-39 Maiden La. 
Watches and Movements, Lever or Cylinder 


Moise Hirsch, Inc. 6 Maiden Lane 


Importers of Watches 


L. Kamsly & Sons 


Diamonds 


170 Broadway 


Kent & Woodland 


Bracelets 


15 Maiden Lane 





New York 


leads the world with its com- 
petitive markets, the same as 
it does with its skyscrapers, 
hotels, theatres, etc. A trip 
to New York at least once a 
year is not only a delightful 
vacation, but is also a source 
of profit and education to the 
careful buyer. 


Plan to Spend 
a Week in 
New York 











Wm. B. Kerr Co. Silversmiths 
The Gorham Bldg., Fifth Ave. and 47th St. 


Ketcham & McDougall, Inc. 15 M’den La. 
Thimbles, Eyeglass Holders 


Jonas Koch 20 W. 47th St. 


Jewelry and Watches 


Levitt & Co. 71 Nassau St. 
14-K. Mesh Bags, Vanities, Cig. Cases, Nov. 


L. & S. Loeb 358 Fifth Ave. 
Bracelet Watches and Flexible Bracelets 
Fred J. Loopuit Co. 20 W. 47th St. 


Diamonds. 


Frank T. May Co. 2-4-6 W. 45t 
| Mesh Bags, i in Gold, Plat. & Sites 


J. Mehrlust 15 Maid 
Diamond Jewelry of the Highest Claes aan 


Morse Bros. 11 John St. 
Diamonds and Diamond Jewelry 

B. & I. Moskowitz 65 Nassau St 
Importers of Diamonds 

Novalis Watch Co., Inc. 2 W. 46th S& 


Manufacturers and Importers of Watches 


H. Z. & H. Oppenheimer 170 Broadway 
Diamonds 


Frank Pollak 


Importers of Swiss Watches 


214 Christie St. 


Rector Watch Co. 12 John St. 
Direct Importers of Swiss Movements, ete. 


The Claude R. Robins Co. 170 Broadway 


Jewelry, Silverware, Clocks & Novelties 


Arthur Silberfeld 2 W. 46th St 
Imp. of Diamonds, Pearls & Precious Stones 


Staiger & Sons 2 Maiden Lane 
Iridio Plat. Mtgs. & Diamond Jiry. Exclusively 


R. Wallace & Sons Mfg. Co. 
Silversmiths 411-413 Fifth Ave. 


A. Wallach & Co. 37 Maiden Lane 
Gold Bags, Vanities and Chains 


Weinstrum Watch Co., Inc. 12 Jobn St 
Direct Importers of Swiss Movements 


Whiting Mfg. Co. 
The Gorham Bldg., 


Silversmiths 
Fifth Ave. and 47th St. 


A. Wittnauer Co. 30 W. 36th St. 
Importers of Watches 
Julius Wodiska 182 Broadway 


Diamond Mountings 


Wolfsheim & Sachs, Inc. 


Boxes, Trays, etc. 35 Maiden Lane 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters—Wedding Ring Makers 
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GOLDSMITH, STERN & CO. 


136 West -52 "4 St.- New York -N.Y. 


C fa erie Pearis® 


PHO] ‘ 


et% 








CHICAGO ~ LONDON ~ PARIS 
AMSTERDAM ~ CHAUX-DE-FONDS 





Manufacturers of Gold Jewelry 


in the V\ 





orld 
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BABY PINS 

BAR PINS 

BELT BUCKLES 

BRACELETS 

BROOCHES 

CHAINS 

CHARMS 

CIGAR CUTTERS 

CIGARETTE HOLDERS 

CLASS RINGS 

COAT CHAINS 

COLLAR BUTTONS 
(Gold, Silver, Plated) 

CROSSES 


Platinum Jewelry of Every Description 


DIAMONDS 
DRESS SETS 


LA SUPREME PEARLS 
PENDANTS 


FLEXIBLE BRACELETS RINGS 


KNIVES 

LAPEL BUTTONS 
LINK BUTTONS 
LINGERIE CLASPS 
LA VALLIERES 
LOCKETS 

MATCH BOXES 
NECK CHAINS 
ONYX RINGS 
ONYX SAUTOIRS 


RING MOUNTINGS 
SAUTOIR CHAINS 
SCARF PINS 
SLAVE BRACELETS 
STUDS 
TIE CLASPS 
THIMBLES 

(Gold, Silver, Plated) 
WALDEMAR CHAINS 
WATCHES 
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beautiful well - made } set, military brushes and 
aie low-priced ‘ : comb for $25.00 the set. 
INTERNATIONAL SILVER CO. 
Write or wire for price list and complete & ; Successor to Simpson, Hall, Miller & Co. 








ROSITA 


3eautiful patterns in 
sterling silver  toilet- 
ware have been offered 


before. Well - made 
patterns have been of- 
fered before. Low- 


priced patterns have 
been offered before. 
Seldom, if ever, has a 
pattern been offered 
which is at once beau- 
tiful, well-made, and 
low-priced. 

N ow International 
Sterling is able to of- 
fer a pattern which is 
all of these things, 


particulars 
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Internation 
Dresser 


al S. cerling 
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ES NEW DESIGN 
j ¥ It is beautiful because of 
: 1 its charming outline and 
a effective engine turning 
ge? decoration. It is well-made 






because it is carefully con- 
structed of substantial 
stock and all fittings are 






of the best quality; bris- 





tles, for instance, being 





high grade Howard bris- 





tles made by the Howard 


Siosiiiechiisalbeaain ho ee 





Brush Co., famous for fine 





brushes. 





i That it is low-priced, you 
i can judge from the fact 
that the comb, brush, and 
mirror retail for $35.00 the 














Wallingford, Conn. 





LENGTH 13 INCHES 
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ws HOLMES G EDWARDS Inlaid | 


Solid Silver where it wears 











Back of Handle and Back of Bowl - 











THE NEW SUPER PLATE. 


Solid Silver is Inlaid to protect the two points of wear on 

7p all pieces of Holmes & Edwards SUPERPLATE in 

AME constant use—the tea, dessert, soup and table 
7 spoons, breakfast and dinner forks. 


All other pieces are scientifically 
plated with a quality plate to 
compare with the wearing 
qualities of the staple 

pieces. 





Complete prices 
mailed you 
on request. 
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THE HOLMES &? EDWARDS SILVER COMPANY 
INTERNATIONAL SILVER CO., Successor 


Bridgeport, Connecticut 
New York Chicago San Francisco 
9-11 Maiden Lane 5 N. Wabash Ave. 150 Post Street 
Also in Canada, Standard Silver Company of Toronto, Limited. 


The House of 
HOLM ES§EDWARDS 
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Why not the table of her dreams? 
AC 
Janet had looked forward with delight to va 3 os 4 
entertaining her friends and Henry’s in this POE: | A 
new home. In her mind’s eye the gateleg Wi, cams 7 ic) Ae Z . 
table was set for four or at most six. Always , Zz | a - 
it was resplendent in her wedding silver—the iad ee 2 
six knives, the six forks, the six spoons and ; “ 
the serving pieces. But here, right at the : 
start, was a party that called for more than 
“six of each.” Somehow this was not the Ar 
table of her dreams. Those extra places, so 
sparsely and oddly set, banished the dream. Ba 
She must get more silverware! i 
3a 
Be 
Bl. 
Bl 
Bo 
Bo 
Bo 
Bo 
Br 
Br 
Br 
Bu 
Bu 
Bu 
Du 
Chi 
Col 
We are turning the dreamers . 
into buyers of silverplate ' 
yers of plat 
' Ve 
HERE are many Janets who should be your customers. They vie 
have been reading the’ very human advertising that has been 1 | Do 
awakening thousands of women to the fact that they have insufficient “Joa Dor 
Silverplate. The results of our advertising have been remarkable. ys Dre 
The “Mrs. Osgoods” and the “Mrs. Baxters”, the ‘“Sallys” and the 
“Pollys” and the “Janets”, whose difficulties and whose ambitions Hk 
this advertising has depicted have caused many thousands of sales of bit 
1847 Rogers Bros. Silverplate. ——— El 
tly 
Ask your jobber for advertising and display helps that will _ 
bring these people to your store or write to Sales Promotion | ne 
Department, International Silver Co., Meriden, Conn. Fig 
1847 ROGERS BROS. uit. 
SILVERPLATE | Cer 
Ler 
. 
INTERNATIONAL SILVER CO. ‘ 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. per 
word. 

Heavy type, 
charge, $2.50. 

Name, address, initials and abbreviations 
count as words, and are charged for as 
part of the advertisement. 

Display cards, $6.00 per inch. 

In all cases if answers are to be for- 
warded, 15c. extra to cover postage must 
be enclosed. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

All forms (Special Notice Advertisements) 
close Monday, 4 P. M. . 

Unless the advertiser especially instructs 
us to publish his name and address, all 
answers will be directed care The Jewelers’ 
Circular. 

In answering ads, do not inclose original 
letters of recommendation, references, army 
or navy discharge papers or photographs. 
When references are requested send dupli- 
cates, but always retain your Originals. 

To avoid unnecessary correspondence 
kindly mention your location in advertise- 
ment. 


10c. a word; minimum 








Situations Wanted. 
Under this heading, 50c. for first 25 


words, 5c. for each additional word; mini- 
mum charge, 50c. 





ENGRAVER, age 24; 


WATCHMAKER AND 
Address “‘C., 9065,” care 


Northwest preferred. 
Jewelers’ Circular 





jewelry line experience, 
, 


YOUNG MAN, 6 years’ ; 
Address “‘G., 9108, 


desires reliable connection. 
care Jewelers’ Circular. 





SALESMAN, following, platinum and white gold, 
New York City; will work inside. Address ‘‘B. 
9123,” care Jewelers’ Circular. 





WANTED, POSITION as watch and clock maker; 
36 years of age, single; South preferred. Ad- 
dress Allie A. Wood, West Middleton, Ind. 





TOB AS WATCHMAKER; can estimate, wait on 

~ trade, do some jewelry and engraving work. In- 
formation write “‘B.,’’ care L. Rodcliffe, Marcus, 
Iowa. 





YOUNG LADY, 5 years’ experience as saleslady, 
desires position; best of references. E. May 
Skelly, 93 Garfield Place, Brooklyn, N. Y., Tel. 
South 10338. 





SALESMAN, 38 years old, 15 years’ road experi- 
ence with jobbing lines, desires to connect with 
high grade firm. Address “C., 9100,” care Jewel- 
ers’ Circular. 





FIRST-CLASS WATCHMAKER, one of the best, 
is open for a permanent position with a good 
firm. Address “X. Y. Z.,”’ 213 South Fifth St., 
Ironton, Ohio. 





YOUNG MAN, live wire, 10 years’ experience in 
retail jewelry line, also window trimmer, desires 
steady position. Address “‘B., 9102,’ care Jewel- 
ers’ Circular. 


ee, 


ALL AROUND JEWELER with good knowledge 
on watch repairs, would work reasonable if 
given chance to become finished watchmaker 
Shumack, 1450-76th St., Brooklyn, N. y, - 





WATCHMAKER, first class, bracelets, close tim- 
ing; best references; $50 per or commission; 30 
years’ experience. Address ‘‘C., 9049,” care 
Jewelers’ Circular. 





WATCHMAKER, first class; have own tools; 12 
years’ experience; single, age 30; best references; 
desires steady position. Address “L., 8531,” 
care Jewelers’ Circular. 





WATCHMAKER, 25 years’ experience, first class 
on bracelets and other high grade work; Iowa or 
nearby States preferred. Address “‘F., 9098,” 
care Jewelers’ Circular. 





YOUNG MAN, 22, good education, desires position 
with firm offering future; is willing to start at 
anything; salary secondary. Address “‘N., 9118,” 
care Jewelers’ Circular. 





WATCHMAKER, all around man, experienced on 
American and Swiss watches; can take charge 
of repairs ; best of references. Address “K., 
9112,” care Jewelers’ Circular. 





EXPERIENCED RAILROAD WATCHMAKER, 
able to assume store details, get out good adver- 
tising; good salesman; light jewelry repairs. ‘C., 
9088,”’ care Jewelers’ Circular. 





WATCHMAKER; American, 20 years’ experience, 
repairing watches, all sizes, desires position as 
watchmaker; salary or commission. Address 
Tillman, Box 2125, Denver, Colo. 





YOUNG MAN, married, 16 years’ experience, ca- 
pable of taking entire charge of watch department; 
Georgia or Florida preferred. Address ““W. E. 
R., 9115,” care Jewelers’ Cricular. 





WANTED, POSITION as watchmaker and en- 
graver, prefer watchmaking; 3 years’ schooling, 
2 months’ experience. Address J. Procopio, 21 
Charles St., Saranac, Lake, N. Y. 





YOUNG MAN, 29, executive ability, 11 years’ ex- 
perience, jewelry, watches and silverware, desires 
position with wholesale or retail firm. Address 
“L., 9122,” care Jewelers’ Circular. 





LL 


SALESMAN, Eastern States, exception New York 
City; 18 years’ traveling experience; desires con- 
nection with first-class manufacturer or importe 
Address “E., 8737,” care Jewelers’ Circular 





a 


EXPERIENCED MATERIAL CLERK, young 
man, wishes permanent position with a materia| 
or importing watch house; best of references 
Address “N,, 8992,” care Jewelers’ Circular. 





——— 


JEWELER, FIRST CLASS REPAIRMAN, 12 
years’ experience, do some stone setting, can ta 
care of department, desires permanent ition. 
Address “‘C., 8769,” care Jewelers’ Circular, 





ee 


SALESMAN, seven years’ experience in manufg. 
turing jewelry line, with following among jobbers 
in city, desires to connect with established firm 
Address ‘‘M., 9121,’ care Jewelers’ Circular, 





BY WATCHMAKER AND ENGRAVER of ove 
25 years’ experience, whose work always gaye 
satisfaction ; permanent; mention wages, A, 
Mackenzie, 233 Liberty St., Schenectady, N, Y, 


ie 





WATCHMAKER, 20 years’ experience on a 
grades, can do jewelry repairing, some engray. 
ing; can take in and deliver work satisfactorily, 
— 6453 University Ave., Chicago, 





JEWELER, first class, highest grade, white gold 
cast rings; also model maker, orders and re 
pairing; desires position; Southern Western 
— Address “A., 9054,’’ care Jewelers’ Cir. 
cular. 





WANTED, POSITION, _ bookkeeper, cashier, 
credit man or salesman, or any office of trust; 
22 years’ reference with well known Fifth Ave 
nue concern. Address “‘A., 9081,” care Jewelers’ 
Circular. 





TRAVELING SALESMAN, 18 years connected 
with jewelry business, nine years a road sales 
man; good following, personality, ability and Al 
credentials. Address “‘D., 9089,” care Jewelers 
Circular. 





YOUNG MAN, experience in precious and semi- 
precious stone house, desires position; selling 
ability; or inside work; Al reference. Address 
“C., 9104,” care Jewelers’ Circular. 





POSITION AS ASSISTANT WATCHMAKER, 
Swiss, three years’ experience in Switzerland; 
willing to start on a nominal salary. Address 
“M., 9046,” care Jewelers’ Circular. 





SALESMAN, executive, thoroughly acquainted 
with trade in New York and Eastern States, seeks 
permanent connection with reputable concern. Ad- 
dress “‘M., 8777,’ care Jewelers’ Circular. 





WATCHMAKER, SALESMAN, desires position; 
capable of taking charge of repair department; 
own tools; best reference; prefer South. Ad- 
dress “J., 9106,” care Jewelers’ Circular. 





SALESMAN, traveling, making change, desire con- 
nection with first class house; have strong sales 
ability and good personality, also following. Ad- 
dress “J., 9111,’ care Jewelers’ Circular. 





YOUNG MAN, 24, with seven years’ experience in 
high class retail jewelry store, would like to con- 
nect with either wholesale or retail concern. Ad- 
dress “D., 9101,’’ care Jewelers’ Circular. 


YOUNG MAN WANTS STEADY POSITION 
with reliable retail jeweler; could wait on trade, 
give estimates, take in repairs and furnish bes 
reference. Address “D., 9012,” care Jewelers 
Circular. 





WATCHMAKER AND ENGRAVER, two and! 
half years’ school training, several moo of 
experience, wishes to locate with a first das 
jewelry store. Address “‘W., 1407,” care Jewe 
ers’ Circular. 


ee 





JEWELER AND DIAMOND SETTER, on @ 
all kinds of new work and repairing; can do : 
ern square top setting, also platinum rons 
$45 per week. Address “‘H., 9074,” care 
ers’ Circular. 

——— a 





YOUNG LADY, five years’ experience wholes 
jewelry line and general office work, desires 
tion; capable of taking charge of orders; =~ 
lent references. Address “‘P., 9120, care J 
ers’ Circular. 

—— aw 





MAN, 29, married, American, wishes position 


or near New York; A-1 engraver and a > 
also do clock repairing and_ minor weaves 
pairs. R. F. Schultz, 80 W. 32nd 
Corona, L. I. 

—_ ag 





LADY, knowing English, French, German, de- 
sires position in Europe; 16 years’ experience 
with exporters of precious and imitation stones; 
capable of attending to buying. Address “B. 
H. N., 9044,” care Jewelers’ Circular. 





SALESMAN, young man, 21, 3 years’ ew 
with large manufacturing jewelers a5 1 
outside salesman, desires to make @ 7 ‘ot 
cellent reference. Address “O., 892% 
Jewelers’ Circular. 
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SITUATIONS WANTED—Continued. 


———————— 
—— 








WATCHMAKER, thoroughly familiar in general 
store routine; 18 years’ experience railroad ad- 
juster, can come at once; references; good me- 
chanic; salary $50. Address “R., 8918,” care 
Jewelers’ Circular, 





—_—_—__ 


SALESMAN, retail, thorough knowledge of cash 
“and installment business; can take full charge, 
systematize and write strong advertising copy; 
references furnished. Address “‘I., 9110,” care 
Jewelers’ Circular. 





—— 


RETAIL JEWELRY BUYER, diamond salesman 


familiar 


or store manager, thoroughly with 
platinum and gold jewelry, silverware, bronze 
and church plate. Address “S., 9031,” care 


Jewelers’ Circular. 





STENOGRAPHER, YOUNG LADY, knowledge of 

bookkeeping, desires position; five years’ experi- 
ence, semi-precious stone and watch lines; ref- 
erences; salary $25. Address “‘D., 9082,”’ care 
Jewelers’ Circular. 





ENGRAVER, fast, accurate, desires to connect 
with a reliable house; American, 36 years of age; 
references, samples; New England preferred; all 
replies answered. Address “E., 9093,” care 
Jewelers’ Circular. 





SALESMAN, 5 years’ experience, selling jobbers, 
New York, Philadelphia, Boston, desires to con- 
nect with first class manufacturer of watch cases 
or jewelry; Al references. Address “‘G., 9071,” 
care Jewelers’ Circular. 





YOUNG MAN WANTS A POSITION as second 

watchmaker; had two years’ experience at the 
bench; would like to get to a place where there 
is a chance of advancement. Address “O., 
9041,” care Jewelers’ Circular. 





CERTIFIED WATCHMAKER, married, age 27, 
15 years’ experience, capable taking charge 
watch repair department, open for position after 
Sept. 15; references; salary $60. oseph Con- 
soli, 104 Holt St., Clarksburg, W. Va. 





JEWELRY DESIGNER, wax modeler, sample 
maker, long experience with fine city firms, de- 
sires change; now with large Newark concern; 
will not go outside of New York or Newark. Ad- 
dress “E., 9068,’’ care Jewelers’ Circular. 





YOUNG LADY, 12 years’ experience with manu- 

facturing jeweler, desires position; full knowl 
edge stock records, costs, etc., taking charge of 
of orders; bookkeeper; best of references. Ad- 
tress “R., 8786,” care Jewelers’ Circular. 


— 





FIRST CLASS WATCHMAKER desires a_posi- 
tion 15 to 150 miles out of New York City, or 
immediate surroundings; complete set of tools; 
age 28; best of references. Address, John Ca- 
poral, 22 Devoe Street, Dobbs Ferry, N. Y. 


a 





BOOKKEEPER AND STENOGRAPHER, high 
school graduate, several months’ experience with 
auety and diamond concern, highest references, 
tks position, with no work Saturdays; willing 





meee Sunday, if necessary. Address “L., 
» care Jewelers’ Circular. 

es 

W = 

ACHMAKER, with 20 years’ experience in 

famil; grade watch repairing and_ thoroughly 
ar with store routine, knows how to take 


m w . 
haw and wait on trade; 36 years of age, 
F appearance and manners; best references. 


or interview ; ae 66 C ” , 
adc » 
Citeular, idress H., 9048,” care Jewelers 


ee 
FIRST CLASS 


graver, experien 





WATCHMARER and fair 
ced in taking in and estimatin 
re Br ; L 8B 
— ja good diamond and jewelry salesman; 
Florida "(’ neat appearance, married; Southeast, 


lary ys preferred; best references; state 
“ Fa. full particulars in first letter. P. O. 
“68, Atlanta, Ga. 





THE JEWELERS’ CIRCULAR 


RETAIL jewelry salesman, 15 years’ experience 


diamond department, gold buyer; also experienced 
in watches and silverware, desires connection with 
high rade store; best references. Address 
“Circular 617,’’ 1104 Heyworth Bldg., Chicago. 


Help Wanted. 


5c. a word; minimum charge, $1.25 





THOROUGH FACTORY MAN with widest ex 


poreuce in jeweiry and kindred lines, seeks con- 


nection with progressive concern; resourceful, 
competent and capable of taking full charge. Ad- 
dress ‘Clean Record, 9069,’ care Jewelers’ Cir- 


cular. 





y 


RETAIL SALESMAN, assistant to manager, real 


OUNG MAN, 26, married, desires to connect 
with wholesale and manufacturing jeweler, seeking 
a competent office executive, capable of handling 
bookkeeping, credits, correspondence and buying; 
Al references. Address ‘“F., 9070,” care Jewel- 
ers’ Circular. 





sales ability, thorough knowledge of merchandise 
and repairs; some ability as designer; fine window 
display man; excellent reference; 12 years’ exper- 
ience; wish to connect with first class store. Ad- 
dress “F., 8975,” care Jewelers’ Circular. 








Lines Wanted. 


5c. a word; minimum charge, $1.25 








WANTED, 


HIGH GRADE LINE of compacts 
line; Nebraska, Kansas, Colorado and 
Address “Q., 9114,” care Jewelers 


for side 
Wyoming. 
Circular. 





P 


LATINUM LINE WANTED by salesman with 
machine; carrying line of solid gold and watches; 
Eastern Pennsylvania, New Jersey, Delaware, 
Maryland and D. C. Address “J., 9045,” care 
Jewelers’ Circular. 





WATCH SALESMAN, 14 years’ road experience, 


acquainted with every jobber and retailer from 
New York to Coast, wants an A-1 proposition 
only; would consider diamond line with watches. 
Address ‘“‘H., 9047,” care Jewelers’ Circular. 





SALESMAN with New York showroom desires to 


connect with manufacturer of sterling hollow- 
ware; have established trade amongst department 
stores and jobbers in New York City and vicinity. 
Address “H., 9109,” care Jewelers’ Circular. 








SALESMAN WANTED, to 


Side Lines. 
5c. a word; minimum charge, $1.25 


line of 
out of 
9092,” 


carry a fine 
rings and platinum, for 
Address ‘‘C., 


18K white gold i 
town jobbers, as side line. 
care Jewelers’ Circular. 





SALESMEN 


WANTED, territories open to 
carry as side line for an old established firm, a 
complete line of jewelry boxes, flannel rolls, find. 
ings, etc.; give references. Address “‘J., 8864, 
care Jewelers’ Circular. 





SALESMEN; 


proposition offered to 
line of average priced, 
attractive straight com- 
Address “C., 


interesting 
salesmen with following; 
reliable wrist watches; 
missison; Al references required. 
9029,” care Jewelers’ Circular. 





SALESMEN WITH FOLLOWING, to represent 


direct importer, line of popular priced, very at- 
tractive advertised quality watches; straight com- 





mission basis; Al references. Address “O., 
9117,’ care Jewelers’ Circular. 
SALESMAN, Middle West, to handle 


popular priced sterling silverware and 
novelties as side line; wonderful op- 
portunity for right man. Address “A., 





MELTER; state experience and salary; permanent 
job for good man. Address “B., 9079,” care 
Jewelers’ Circular. 





FIRST CLASS DIAMOND SETTER, one who 
can do jewelry work preferred. P. O. Box 
1162, Denver, Colo. 





WANTED IN WEST TEXAS, “first class watch- 
maker; must be competent. Address ‘“Jeweler,” 
Box 1446, Amarillo, Tex. 





YOUNG MAN, experienced, wanted by large watch 
importing house, to take charge of repair depart- 





ment. Address “D., 9073,” care Jewelers’ Cir- 
cular. 
WATCHMAKER, JEWELER, ENGRAVER, 


wanted at once; state reference and salary in 
first letter. Address “E., 9050,” care Jewelers’ 
Circular. 





WANTED, experienced jewelry salesman, for high 
class retail store; state age, experience, reference 
and salary wanted. Fayman-Joseph Co., Spring- 
field, Mo. 





WANTED, FIRST CLASS WATCHMAKER, for 
large Middle West retail jewelry store; must 
come well recommended. Rose Jewelry Co., In- 
dianapolis, Ind. 





GOOD OPENING FOR WATCHMAKER who 
can take charge of $10,000 stock. Write the A. 
F. Smith Company, 426 City National Bank Bldg., 
Omaha, Nebr. 





WANTED, jewelry and clock repairer; must be 
a real workman; for one of the best stores in 
North Carolina. Address Jones & Frasier Co., 
Durham, N. C. 





FIRST CLASS jeweler and clock repairer, a 
permanent position under most favorable con- 
ditions fer good man. Eisensmith Jewelry Co., 
Charleston, W. Va. 





WANTED, first class engraver, jewelry and stone 
setter; pleasant, permanent position; salary, $55 
to $600 per week, and bonus. Gusfield Co., Jewel- 
ers, Beaumont, Texas. 





WANTED combination watchmaker and engraver; 
permanent position for efficient workman; send 
references, sample engraving and state salary. 
Ben Guider Co., Vicksburg, Miss. 





WANTED, first class engraver who can assist in 
jewelry repairing; salary $45 per week; state 
nationality and furnish letters in first letter. Ad- 
dress “B., 8857,” care Jewelers’ Circular. 





FIRST CLASS combination watchmaker and en- 
graver, capable of serving high class trade in 
fine store; when replying give full details. Ad- 
dress “J., 8999," care Jewelers’ Circular. 





JEWELER, all around, who can do setting and 


plain engraving; good opportunity for a_live 
man; write full particulars of yourself. W. M. 
Creagh, Oakley Park, Walled Lake, Mich. 





WANTED, combination watchmaker and engraver; 
must be first class man with long experience; 
permanent position; suburb of New York City. 
Address “H., 8869,” care Jewelers’ Circular. 








9072,” care Jewelers’ Circular. 


(Special Notices continued on page 126) 
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HELP WANTED—Continued. 


WANTED, combination watchmaker, jeweler and 
engraver; must be first class. Address “‘B., 
9053,”’ care Jewelers’ Circular. 





WATCHMAKER, first class, one qualified to need 
no help in his work in making parts and timing; 
state salary expected; steady 4: ood shop. 
Wm. Ramsay, 1425 F St., N. - ashington, 


D. C 


WANTED, COMBINATION MAN, registered 
optometrist, watchmaker, jeweler and clock re- 
pairer and engrave; southern location; state age, 
experience, references and salary wanted. Ad- 
dress “‘Hiram, 8614,’’ care Jewelers’ Circular. 





EXPERIENCED all around general office 
executive by large importer of percious 
and imitation stones. Address “B., 
8842,” care Jewelers’ Circular. 





ENGRAVER, JEWELER, who can set diamonds 
and help with watch work; permanent position, 
under best conditions; send sample of engraving, 
and state salary in first letter. J. J. Palmer’s 

2711 Ave., Newport News, 


Sons, Washington 


a. 





WANTED, a first class combination jeweler and 
engraver who can mount diamonds and do light 
manufacturing; permanent position at good sal- 
ary. C. A. Schnack Jewelry Co., Ltd., Alexan- 
dria, La. 





WANTED AT ONCE, watchmaker and engraver; 
must be an A-1 mechanic; will pay $50 to start, 
and raise as a man’s ability justifies; 
Mountain region. Address “H., 8380,” 
Jewelers’ Circular. 


care 





TRAVELING SALESMEN, all parts U. 
S. A., with good following among bet- 
ter class jewelers, to introduce “All 
Risks” jewelry insurance to trade; 
good coverage; commission basis. Ad- 
dress “F., 8613,” care Jewelers’ Cir- 
cular. 





WANTED, EXPERIENCED SALESMAN, for 
the Middle West to carry a line of genuine 
Bakelite jewelry and novelties; liberal commis- 
sion basis; references. Address “‘N., 8810,” care 


Jewelers’ Circular. 





WANTED, A LIVE WIRE SALESMAN, capable 
of managing store, trimming windows, etc.; must 
be a first class salesman; state age, experience, 





references and salary wanted. Address Jos. 
Gumm, Jackson, Mich. 
RETAIL MAN, ALSO GIRL _ with thorough 


knowledge of jewelry business; one with down- 
town New York experience preferred; good pay 
and splendid opportunity. Address “A., 9067,” 
care Jewelers’ Circular. 





WANTED, COMBINATION MAN for our branch 
stores; watchmaker, jeweler and optometrist: must 
be able to furnish best references; state age, ex- 
perience, references and salary wanted. Address 
Jos. Gumm, Jackson, Mich. 





ENGRAVER WANTED; high class letter and shop 
engraver; prefer man qualified to assist as sales- 
man in retail store; permanent; state age, expe- 
rience, references arid salary wanted. Carl 
Mayer Co., Austin, Texas. 





INSTALLMENT; wanted, a man with executive 
ability who can operate an installment business; 
attractive proposition to right man; state experi- 
ence and reference in first letter. Address “H., 
9125,” care Jewelers’ Circular. 





WATCHMAKER AND ENGRAVER, must be 
skilled mechanic and know how to take in work; 
highest salary and commission to the right party; 
give full details in first letter. Greenberg 
Jewelry Co., Sioux City, Iowa. 





WANTED, young man who is first class jewelry 
salesman with pleasant address, who can wait 
on best class of customers with ease: state na- 
tionality and furnish references in first letter. 

Address “‘D., 8858,” care Jewelers’ Circular. 








WANTED, MAN for jewelry and clock 
repairing; must be a man of ability; 
good wages; position permanent. J. H. 
Homrich, Jeweler, Huntington, W. Va. 





WANTED, TWO WATCHMAKERS; must. be 
good at small Swiss wrist watches; wages $50 a 
week; steady work all year round; one who can 
do plain engraving; no cylinder watches repaired. 
Lippman’s. ‘ne., 11th Ave. & 13th St., Altoona, 
>a. 





SALESMAN to travel in the State of Wisconsin 
for old established material and supply house; 
to carry a full line of jewelers’ supplies and a 
few staples in jewelry; state age and send refer- 
ences with application. Address “D., 8948,” care 
Jewelers’ Circular. 





SALESMAN TO THE RETAILER. desired by 
manufacturer on a strictly commission basis for 
the territory of Pennsylvania, West Virginia and 
Marvland: the line consists of rolled gold plate, 
sterling silver and sclid gold. Apply “X. Y. Z.. 
8116," care Jewelers’ Circular. 





WANTED AT ONCE, watchmaker, jeweler and 
engraver; one capable cf doing diamond mount- 
ing, also wait on trade and help in window 
trimming; optician preferred: state salary and 
copy of reference in first letter. Address “F., 
9051,” care Jewelers’ Circular. 





WANTED, FIRST CLASS WATCITMAKER; 
must be high grade on Swiss and American 
watches; this position is permanent and_ for 


A-1 mechanic only; state full particulars as 





to age, salary wanted and experience in_ first 
letter. Sanders Rones & Co., Box 2012, Tulsa, 
Okla. 

WANTED, competent watchmaker, capable of 


meeting public and supervising watchmakers; 
guaranteed salary $40 per week with commission; 
excellent opportunitv in old established Southern 
firm; state nationality and furnish references in 
first letter. Address “C., 8256,” care Jewelers’ 
Cireular. . 





WANTED, first class jobbing jeweler for trade 
shop; one who can do manufacturing and some 
stone setting; steady work; state age, experience 
and salary in first letter; man from West or 
Middle West preferred: exceptional opportunity 
for right man. Allied Jewelers, Inc., Peters 
Bldg., Atlanta, Ga. 





SALESMAN TO 
consisting of the 
guaranteed Meret, Record and 
as well as a low priced line; cho‘ce territorv 
that has been well worked, sales helps and 
standardized materials; good commission. Maritz 
Watch Company, St. Louis, Mo. 


SELL SWISS 
nationally 


WATCHES, 
known and_ fully 
Cvmrex watches 





SALESMAN, hustler, competent, who 
has a following in New York City, 
suburbs, to sell a general line of 
jewelry, watches and diamonds; state 

experience and references. Address 

“X., 9128,” care Jewelers’ Circular. 








SALESMAN in retail jewelry store; must be 
perienced in taking in watches and jewelry for 
repair; first class New York City references ge. 
quired; some night work necessary; Steady posi. 
tion for right man; give full particulars, includ; 
age, experience and salary expected. Address 
“I., 9075,” care Jewelers’ Circular. 








SALESMAN, by manufacturer selling direct to the 
retail jeweler for the States of Missouri and [\j. 
nois on a strictly commission basis without guar. 
antee or drawing account; line consists of rolled 
gold plate and 10 kt., in chains, links, card 
jewelry and bracelets; also religious merchandige 
Address ‘‘T., 8495,”’ care Jewelers’ Circular, 





SALESMAN, experienced, competent, 
having travelled New York State and 
Middie West, to call on established 
trade for a progressive diamond watch 
and jewelry house; liberal terms and 
right prices; permanent position, good 
conditions; state past experience and 
references. Address “U., 9020,” care 
Jewelers’ Circular. 





WANTED, ENGRAVER AND DIE CUTTER, 
for large Southern City; first class man, one 
capable of doing engraving, enamel cutting, chas- 
ing and class pin die work; ideal working condi- 
tions and steady position all year for right man; 
in reply give age, nationality, references and 
salary. -Address “*G., 9085,” care Jewelers’ Cir. 
cular. 





WANTED, YOUNG MAN, assistant to 
manager of sales office, by manufac 
turer of sterling silver and_ plated 
silverware; one acquainted with local 
trade and resident buyers’ offices pre- 
ferred; good opportunity for advance 
ment; state age, experience, references 
and salary desired. Address “J, 
9126,” care Jewelers’ Circular. 





REPRESENTATIVES WANTED in Middle 
West, in New England and on Pacific Coast, to 
sell a new advertising service to retail jewelers; 
only first class men with wide experience need 
reply; very liberal commissions; exceptional op 
portunity for right men to make permanent, 
worthwhile connection. Address ‘S., 9124,” care 
Jewelers’ Circular. 





SALESMAN, AT ONCE; prominent 
Chicago wholesale watch and jewelry 
house has position open at once for 
salesman with established trade west 
of Chicago; very interesting propos 
tion for capable jewelry salesman who 
can produce; salary and commission 
based on results; state age, qualifice 
tions and sales’ records first letter 
all correspondence sstrictly confider 
tial; this advertisement known to our 
own men; a real opportunity for live 
wire under forty. Address “X. Y. 
8732,” care Jewelers’ Circular. 








Sor Sale. 


Stores, Stocks and Businesses. 


5c. a word; minimum charge, $1.25 


— 
i - 


FOR SALE, fine little jewelry store, best locate 
selling account health. Apply Rubin, 159“ 
St., Brooklyn, N. Y. 


a 





: mess: 
$5,000 WILL BUY jewelry and optical bas 
one half down, balance on easy terms; Te 

O. E. Tuttle, Marshalltown, Ia. 
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FOR SALE—Continued. 


——_ 
a 








IEWELRY STORE, good location, live town; 

“complete equipped repair shop; selling at sacri- 

fice; reason, going into evangelical work. Rumpp, 
1 

Amityville, L. 1. 





ea _ 

WATCH SHOP FOR SALE in good town dving 
Al business. interested write “A., 9099,’° 
care Jewelers’ Circular. 





—— 


OPTICAL BUSINESS in large Pennsylvania city; 
location on first floor, in store doing two million 
dollars; opening about August Ist; fully stocked 
and equipped. Address “‘C., 8826,” care Jewelers’ 
Circular. 








IEWELRY STORE in Piedmont section of South 

“Carolina; fine location; old established business; 
clean stock, invoice about $3,000; this is a 
grand opportunity, right party. mS. a oung, 
Woodruff, S. Carolina. 





JEWELRY BUSINESS FOR SALE; doing about 

“$25,000 per year; thriving towns of 5,000 popula- 
tion; average repair work around $500 per 
month; reasons for retiring. Address “K., 9107,” 
care Jewelers’ Circular. 





JEWELRY STORE FOR SALE with lease and 
up to date fixtures; price $2,200, part cash, bal- 
ance on time; reason for selling, have two stores 
and cannot attend both. 2053 Lexington Ave., 
near 125th St., New York. 





FOR SALE, in consequence of ill health, jewelry 
store occupied 14 years, doing a good business; 
splendid chance for optometrist to combine; low 
rent; no auctioneers. For interview address 


F. W. Ilarness, Northfield, Mass. 





$21,000 YEARS BUSINESS, jewelry store, good 

location, city 45,000, near New York City; 
invoice about $12,000; sell immediately, cash or 
partnership; also fine residence; excellent propo- 
sition. Address “M., 9063,’’ care Jewelers’ 
Circular. 





PROSPEROUS jewelry business, established 30 
years, fashionable seaside resort, population year 
around over ten thousand, for sale; business block 
on main street; splendid trade; small down pay- 
ment. Write James L. Hand, 14 Maiden Lane, 
New York. 





FOR SALE, JEWELRY STORE, best location in 
live, wide awake, all year round South Florida 


city; excellent repair business; long lease, 
reasonable rent; good tourist seasons; $5,000 
cash for quick sale. Address ‘“*T., 9057,” care 


Jewelers’ Circular. 





FOR SALE, in residential section Denver, Colo., 
attractive jewelry store; good repair trade; stock 
includes electric heating appliances; no jewelry 
or optical competition in district; 20 other busi- 
messes in this block; price $2,500. ‘‘Jeweler,” 
407 Exchange Bldg., Denver, Colo. 


———— 





JEWELRY BUSINESS established 75 years; only 
exclusive jewelry store in county seat town of 
3800; best location in town; good fixtures and 
nice clean stock; all the repair work two men can 
) Owner going into exclusive optical business; 
about $12,000.00 to handle. H. G. Fussell, 
Independence, Towa. 


— 


a 


Sor Sale. 


Tools, Equipments, Merchandise. 
5c. a word; minimum charge, $1.25 











=—_— ar 


FOR SALE , P ‘ 
SALE, a full engine turning equipment; 

_ machine chucks and jiggs of all kinds. 
er New York. 


& Krout, 42 Duane St., 








$100 CAN BUY THREE SHOW CASES, one 
ten feet long by two feet wide; two six feet 
long by two feet wide. Le Count & Sims, 9 
Maiden Lane, New York. 








DIAMOND SETTER WITH $5,000 seeks Al 
traveling salesman, to travel Middle West as 
partner to job in jewelry and ladies’ wrist watches,, 
Address ‘‘M., 9103,’ care Jewelers’ Circular. 





FIT YOUR OWN FANCY SHAPED crystals; 
we supply fitting outfits at $1.60; crystal blanks 
1 dozen. Write for circular. Beck Brothers, 
Jewelers Supplies, Fort Wayne, Ind. 





FOR SALE, two Webster-Whitcomb lathes; one 
face plate, one slide rest, one pivot polisher, 48 


chucks, seven wheel chucks, one staking tool; 
complete set including all small tools, $150; 
like new. Address “K., 9058,” care Jewelers 


Circular. 





COMPLETE SET of mahogany fixtures costing 
over $25,000 must be sold; this is one of the 
finest jewelry stores in the State of Ohio; we 
are going out of business and must vacate store 
in September; any reasonable offer will buy the 
fixtures. The Bancroft Bros. Co., Jewelers, 138 
N. High St., Columbus, Ohio. 








Business Opportunities. 
5c. a word; minimum charge, $1.25 





If you want cash for your en- 


MR. JEWELER! 
j Conn, 


tire jewelry stock and fixtures, write J. A. 
719 Hippodrome Bldg., Cleveland, Ohio. 





WE BOTH LOSE if you don’t write, telegraph, 
or see me, before you sell part or complete stock 
and fixtures of your store; business strictly con- 
— S. Polkoph, 167 W. 48th St., New 

or 





GENTLEMAN going to South America on a_ busi- 
ness trip, has opportunity to purchase a large 
amount of platinum at a low price; get in touch 
with me at once. Address “N., 8895," care 
Jewelers’ Circular. 





MANUFACTURERS of high class jewelry, of 30 
years’ standing, with clients throughout Austral- 
asia, seek agencies for novelties or staple lines; 
highest references. Address “M., 8925,” care 
Jewelers’ Circular. 





JEWELER WANTS to get in touch with 
New York importers of gifts to retail 
around $1. Address “G., 9052,” care 
Jewelers’ Circular. 





WANTED, RESPONSIBLE PARTY who can in- 
vest $15,000 or more for the manufacture of a 
sterling silver novelty ring; rare idea; markets 
North and South America. J. Wax, 70 Fulton 
Street, New York. 





| HAVE PAID the highest cash price for 
jewelry stores for 40 years; | am a 
positive buyer if you really want to 
sell. Isaac Rich, 21 Bromfield St., 
Boston, Mass. 





HIGHEST CASH PRICES PAID for your sur- 
plus stock of diamonds, watches and jewelry; 
send, your stock to me and receive money by 
return mail; national bank references; all busi- 
ness strictly confidential. Emil Noel, 29 E. 
Madison St., Chicago, Ill. 





RING MANUFACTURER, now supplying 
other manufacturers with their wants 
in gold cast rings, is open for one ad- 
ditional concern who can use a large 
quantity of rings made as you want 
them; the merchandise is right, the 
price low; inquiries solicited from well 
rated concerns only. Address “R., 
9035,” care Jewelers’ Circular. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock, or part 
of jewelry, diamonds and fixtures; communicate 
with us, it will be to your advantage; rating and 
references of the highest order. Van Praag & 
Co., 459 Broadway, New York, established 1889. 





YOUR SURPLUS STOCK can be turned 
into cash; | pay highest cash prices 
for diamonds, watches, movements and 
gold; write or wire me immediately; 
bank references; dealings confidential. 
M. M. Shinderman, 29 E. Madison St., 
Chicago, Ill. 





WANTED, SALESMAN to become part owner in 
a concern established 15 years manufacturing 
and importing novelty jewelry; has a well es- 
tablished trade in the East and is desirous of con- 
necting with a live party with from $5,000 to 
$10,000 to invest. Address “B., 9097,” care 
Jewelers’ Circular. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, Ill. 





OLDEST AND LARGEST pawnbroking establish- 
ment in Jacksonville, Fla., for sale; the proprie- 
tor who has been conducting this business in the 
present location for over 25 years is retiring; 
this is an exceptional opportunity for some one 
to acquire a well known and going business. Ad- 
dress Neal Finkelstein, Jacksonville, Fla. 





DO YOU 
business? 


INTEND to discontinue your 
Have you any estate to 
settle? Do you wish to raise cash 
quickly? Why not communicate with 
us? Our methods are liberal; com- 
munications strictly confidential; bank 
and mercantile references of the high- 
est character; established since 1887 at 
our present location. Brooklyn Pur- 
chasing Syndicate, Frank Walker, 
Proprietor, 610 Broadway, Brooklyn, 
N. Y. 





DO YOU WISH TO RETIRE from business? 
e will buy your entire stock and fixtures for 
cash and pay a higher price than anyone else; 
no amount is too large nor too small for us to 
handle; we do business quickly and for cash only; 
if you wish to sell your entire business write or 
wire and we will come to see you at once; if 
you do not care to sell your entire business you 
surely have some surplus stock that is not moving 
for which you would rather have the cash; we 
buy anything in the jewelry line; send your dead 
or surplus stock to us and we will send you a 
check by return mail; if our check is not to your 
entire satisfaction, upon receipt of advice from 
you we will immediately reship your goods intact; 
no risk nor expense, we pay all charges; kindly 
note that our business relationships are held in 
strictest confidence; bank references are furnished 
if desired. Gordon Bros., successors to J. B. 
Gordon, 333 Washington St., Boston, Mass. 








Wanted to Purchase. 


5c. a word; minimum charge, $1.25 








WANTED, stock of hubs and cutters for class pins; 
ive full details. Address “F. X., 8841,” care 
Tecntens’ Circular. 





(Special Notices continued on page 128) 
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. Special Notices. 


(Continued from page 127) 








Watch Work for the Crate. 


5c. a word; minimum charge, $1.25 








SEND US your particular and difficult jobs; quick 
service, reasonable prices; watchmakers, jewelers, 
engravers. Old Dominion Watch Repairing Co., 
608a E. Main St., Richmond, Va. 





BROOKLYN Trade Repair Shop; work done at 
flat rate prices; mail orders prompt attention; 
references, bank and clientele; write for informa- 





tion. Address “A., 8941,” care Jewelers’ Cir- 
cular. 
JEWELERS! Our prices and workmanship cn 


watch work positively guaranteed; our vast cli- 
entele the strongest argument; cheap watch work 
is false economy; mail orders promptly served. 
S. A. Peck & Co., 29 E. Madison St., Chicago, 
Ill. 





THE HAIRSPRING VIBRATING CO. replaces 
all kinds of flat and breguet springs; flat, $1.75; 
breguet, $2.50; send balance wheel, lower plate 
and bridge, also collet and stud of old spring 
if possible; workmanship and service guaranteed, 
P. O. Box 540, Cleveland, O. 





THE ALTON WATCH COMPANY, specialists 
in repairing Swiss, American and complicated 
watches for the trade: prices mcderate; all work 
prompt and fully guaranteed; out of town work 
iven special attention. Alton Watch Company, 
epeair Department, 116 Nassau St., New York. 





SPECIALIZE in high grade watchwork 
for the trade. H. Schlacht, 33 West 
46th St., N. Y. City, near 5th Ave. 
Honesty and ability backs my guaran 
tee. 








Co Gert. 


5c. a word; minimum charge, $1.25 





FOR RENT, 170 Broadway, desirable office. Inquire 
Mr. Murphy, elevator starter, or telephone at- 
kins 3352. 





OFFICE, 162 square feet, light and airy, suitable 
for almost any purpose. Levy & Co., 26 W. joth 
Street, New York. 





STORE SUITABLE FOR JEWELER on 47th 
Street, between Fifth and Sixth Avenues. E. L. 
Ogden, Inc., 76 West 47th St., New York. 





RENT, 


reasonable. 


including desk, 
Apply 
John St., New 


OFFICE SPACE FOR 
safe and telephone service; 
Efficient Watch Repairing Co., 15 
‘ork. 





OFFICE TO SUBLET with 
reasonable; ideal for diamond 
Meyer, 15 Maiden Lane, 


ATTRACTIVE 
services; rent 
merchant. Arthur 
New York. 





TO SUB-LET, two large office rooms in Postal 
Life Building, Fifth Ave., at S. E. corner of 
43rd St.; attractive terms; suitable for jeweler 
or diamond house. Malcolm Meacham, Park 
Row Building, New York City. 





SMALL OFFICE space for rent, suitable for en‘ 
graver or dealer; immediate possession. Clarence 
G. Sills, Inc., 2 West 47th St., 10th floor; New 
York City. 





AND AIRY PRIVATE OFFICE 
with north light, suitable for diamond _ broker, 
manufacturers representative or jobber. J. M. 
Rubenstein & Co., 916 Mallers Bldg., Chicago. 


DESIRABLE 





FOR RENT, offices of Wm. S. Hedges & 
Co., 170 Broadway, corner Maiden 
Lane; suitable for diamond business. 





FOR RENT, available October Ist, 1924, top (9th 
with skylights) floor, 33-5 West 46th St., unre- 
stricted as to manufacturing; full light all sides; 
khest jewelry space in America; now occupied by 
prominent jeweler: also smaller space available 
at cnce. Apply Superintendent or phone Bryant 
9558, New York. 


eT 


TRADE SHOP FOR RENT, centrally jg 
cated, Chicago, modern office build; 
every convenience; no charge for uge 
of equipment; possession August 1: 
rent very reasonable; 10 men capacity: 
large equipment of stock dies, toois 
machinery for every purpose; liberally 
Supported patronage of ad joining 
wholesale mail order jewelers, account 
worth upward $1,500 per month, ang 
other trade following; fully equipped to 
do all classes of work; platinum, white 
gold, special orders, emblematic 
jewelry, school, fraternity, class ping 
and rings; plenty repairing, etc.; good 
opportunity to engage in business of 
your own with complete shop and office 
equipment; arrange for __ interview, 
Address “Circular, 614,” 1104 Heyworth 
Bidg., Chicago, III. 








Miscellaneous. 


5c. a word; minimum charge, $1.25 








COMPLETE COURSE in chasing and _repousse: 
$1.00; learn to make your own_ tools; photo. 
graphic illustrations; send for circular. Tremonia 
Publishing Co., 621 Plymouth Court, Chicago, Ill, 








ENGRAVING, lettering, monograms, carving, can 
be learned in five weeks by the method of a 
French-American professor; satisfaction guar. 
anteed. Engraving School, 25 East 14th St, 
New York. 





I WISH TO ANNOUNCE that I have severed 
my connections on July 19 with the former 
S &. ggg 3 of No. 30 W. 57th St., New 
York City, also with Saleeby, Inc., successors 
to S. K. Saleeby at the same address. Betty 
Clark Rosengren, Cumberland Hotel, 54th St. & 
B’way., New York. 














36 Garnet Street 


1924, at 10:30 A. M. Sharp. 
Gold Filled Jewelry. 





Having bought the entire Manufacturing Plant of Snow & Westcott. 


GERTSACOV JEWELRY COMPANY 


Providence, R. I. 


Will Sell at PUBLIC AUCTION 
Together with their own $50,000 SURPLUS JEWELRY STOCK 


To be sold in lots without limit or reserve to dealers on Tuesday, August 5, 
The Stock consists of: Diamonds—Mounted and 
Loose, 10 and 14 Kt. Rings and Mountings. 
(Chains, Links, Knives, Bracelets, Scarf Pins, Pendants 
and kindred Jewelry of every description.) 

Gocds May Be Inspected on Monday, August 4, 1924. 


Est. 83 years, 


Tel. Union 0236W 


A full line of Solid Gold and 


All standard makes. 




















WANTED 
AN EXPERIENCED SALESMAN 


To Represent a High-Class Watch and Jewelry Jobbing _ .: 
House in Ohio and Western Pennsylvania ‘~~ 


Aibinews _ 9034,” care Jewelers’ Circular 




















gm, | | 
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NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 
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.-Phoenix White Finish 


on your white gold jewelry makes it 
look like platinum. 
electro-plating outfit. 
‘Use it to’ protect your samples against 
tarnish while on the road or in the show 
case. 
lon, 


Use it with any 


Material for one quart $5. Gal- 
$10. Economical to use. Try it. 


Of Dealers—or Direct 


SAM W. HOKE, Mor. od 


JEWELERS TECHNICAL ADVICE C° 
22,ALBANY ST NEWYORK CITY 























Analyses 


47 Fulton St. 


LUCIUS PITKIN, Inc. 
New York, N. Y. 


Platinum—White Gold—Precious Metals 





LEIMAN BROS. PATENTED 
POLISHING 
DUST COLLECTOR 


will protect you from the dust; will 
‘, make your work agreeable. 
WHAT THEY SAY 


Pe eee 





To 


LEIMAN BROS. 


“Best investment I ever 














49 Maiden 
Lane 


Watch Repairing 


We serve the trade from Coast to Coast a 


B. JADOW 








made.’’ ‘‘We always recom- 
mend it to our friends.’’ 
‘Doubled our returns from 
the refiner.’’ ‘Makes a dust- 
less shop possible.’’ ‘‘Get 
one if you can possihly do 





s0.’’ ‘‘You’ll be sorry you 
didn’t get it years cgo—lI 
am.’’ ‘‘10c saved from each 


watch case polished.’’ 

Powerful, Easy Running, 
Noiseless, Strong Suction. 
Cost averages only a few 
cents a day. 











-} LEIMAN' BROS. 








New York 








a 





6 Lispenard Street 
New York 





=e 























The Buyers’ 
Directory 


— 


Price, $1.00 





The Jewelers’ Circular 
Publishing Company 


IS John Street New York 


ee 





THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear —_ scarf-pins, 


for all sizes of scarf- 
pin wire. Guaranteed. 


FO 


for unpierced ears. 


‘SO 


Closed. 
~~ Circular on py 
Pear! Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


SAFETY CATCH 


for Brooches, etc. 
Can be applied to any 
work where pin tongues 


are used. 


Closed 





© IRVING WASHBURN, 108 Fulton Street, N.Y. 





Hercules Bead Cord 


A great time saver, simply slide the beads from 
the old string on to ‘‘Hercules.’’ We will send 
you a detailed instruction sheet and sample post- 
paid without charge. 

GEORGE PHILLIPS & COMPANY, 
Séranton, Pa. 





























| Clocks, Silve 
Crystal Blanks gy, [Jewelers in er 
Grind your own ofd- shape “watch erystals. ors Assayers the lowest 
® can supply any size or shape blanks. Refiners prices. 
Stee] a S “J ~w prices. gg &H-BERG 95 John Ask for Catalogue 
r ystal_ oO. o Stree t 
Mi Weod se?" Patiarshy bee | | SSH New York City | | Sokol, Montag Co. %.2"9,5t 








MONEY} 


~_ for aml g 
\esurp 


stock 


You can’t buy new merchandise with the 
dead stock on your shelves, but you can buy 
new merchandise with the money we'll send 
you for it. Go over your stock today. If 
our check isn’t satisfactory you’re nothing 
out; we prepay charges. Ask any credit 
agency about our financial standing. 


J. L. ART & CO., 
21 So, Wabash Ave., 
Chicago, Illinois. a 


pan 














Buy Direct 
from the importer 
We specialize 
in Cuckoo 
Clocks, 400- 
day Clocks, 
Wall Clocks, 
Novelty Clocks, 
Grandfather 
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Claesified 


and Pocket 


List for Desk 


| f * 


price $1.00 
























Art Leather Goods, 

Art Metal Wares, 

Art Pottery, Glass, etc., 
Assayers, Refiners, etc., 
Auctioneers, 

Boxes, Cases, Cards and Trays, 
Chains, 

China and Glass Decorators, 
China, Glass and Earthenware Goods, 
Clocks and Clock Bronzes, 

Cut Glassware, 

Diamond Importers and Cutters, 
Ecclesiastical Goods, 

Emblems, Badges and Medals, 
Enamelers, 

Engine Turning, 

Engraving, 

Fountain Pens, 

Gifts other than jewelry, 

Gold and Platinum Jewelry, 


11 John Street 


CONTENTS 


Gold Pens, Gold and 
Silver Pencils, 


Imitation Diamond Goods, 


Imitation Stones and Pearls, Show Cases and Fixtures, 
Jewelry, Miscellaneous, Silver Deposit Ware, 
Jewelry, Silver Novelties and Jewelry, 


Jewelry Designing, 
Tewelry Repairing, 
Jobbers, 

Lapidaries, 

Marine Chronometers, 
Miscellaneous Jewelry, 
Novelties, y 
Pearls, 

Plating Appliances and 
Plating and Coloring, 
Platinum Jewelry, 


Polishing and Buffing Machinery, 
Precious and Semi-Precious 


Stones and Pearls, 


Price One Dollar 


Postage Paid 


‘ THE JEWELERS’ CIRCULAR PUBLISHING COMPANY 


a 


Order Your Copy 


of 


The Jewelers’ Circular 


Buyers Directory 





Issued Annually in July 





Useful to Buyers and as a Trade 
Directory of the Jewelry and Allied 
Lines, listing the names and addresses 
of Manufacturers, Wholesalers and 
Importers. 


A trade directory of 336 pages, 
size 3 x 6% inches, classified as to 
products and alphabetically arranged 
as to cities and names and includes 
the advertisements of manufacturers, 
wholesalers and importers specializ-— 
ing in various lines. 


Rings, 
Rolled Gold Plated Jewelry, 
Scales and Balances, 


Silver Plated Ware, 

Special Work for the Trade, 
Special Order Work, 

Sterling Silverware, 

Supplies, Materials and Tools, 
Tortoise Shell Goods, 

Trade Schools, 

Umbrellas, Canes and Riding Crops, 
Watches, 

Watch Case Repairing, 
Watch Cases, 

Watch Importers, 

Watch Repairing, etc. 


Supplies, 


New York City 
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The “NORMANDALE”’—New This Year 


Note the fashionable long, tapering handle, and how artistically this joins the business 
end of the piece. And how rich looking a single initial or one’s monogram would be on 
the plain broad expanse of the back! This is a WaALLAce Sterling (solid) Silver 
pattern. Write for price list. 
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-WALLACE & SONS MBG. CO. 2o0nbo4633 


CHICAGO: 10 So. Wabash Ave 






































Announcing A New Design in 
TUDOR PLATE 


The New | mecca : 
| QUEEN BESS | || DINNER FORK f TABLE von 
Design = 


‘ 
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RULY a masterpiece of artistic designing — exquisitely beautiful in outline 

and ornamentation — is this splendid, new ‘Queen Bess” in Tudor Plate. 

And because designed along lines of proven salability the Queen Bess is assured 
of enthusiastic acceptance. 

Tudor Plate is the best moderate-priced silverware on the market today. It 
has a heavy over-all plate and pieces are specially reinforced at points of greatest 
wear with discs of pure silver. Guaranteed for twenty years. 

_ Generous advertising has played a big part in the phenomenal success of this 
fast-growing line. This year Tudor Plate advertising will double that of last. 


Your wholesaler’s salesmen will call presently to show you 
this delightful new pattern. 
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